










Y THE 
IRON AGE PUB. CO. 


239 WEST 39TH ST. 
NEW YORK CITY 


PUBLISHED WEEKLY 
B 









e@ 















Where Precision and 
Quantity Production Meet! 


The compound multiple drill press and the quick, 
accurate twist drill—two marvels of modern manu- 
facturing ! 


This is the team which helped introduce Mr. 
Precision to Mr. Quantity Production—and paved 
the way to greater output for American industry. 


» When you select twist drills for your own use you 
can safely depend on the experience of the leading 
tractor builders who specify Detroit Twist Drills 
on the same basis as manufacturers in other lines— 
truer, quicker holes, with less regrinding and less 
cost for power. 


DETROIT TWIST DRILL CO., DETROIT, U. S. A. 





ERED AS SECOND CLASS MATTER MAY 22ND, 1913, AT THE 
POST Orrice, at NEW YORK, UNDER THE ACT OF MARCH 3RD, 1879 


Hardware 


Metallurgical Inspection and Heat Treating : 


DECEMBER 11, 1919 
VOLUME 104 NUMBER 20 
TWO DOLLARS A YEAR 
TEN CENTS THE COPY 





ADVERTISING INDEX PAGES 219, 220 
EDITORIAL INDEX. PAGE 97 
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| O doubt you appreciate the value of feminine pat- 
i] ronage. But many women still believe that a 
hardware store is an institution that takes care only of 


men’s needs. 


If your Silverware Department is up to date and at- 
tractive, it should serve to interest these doubters and in- 
troduce them to your store as a whole. The 1847 
Rogers Bros. brand is not only the best known silver 
plate but it appeals to the woman who desires her sil- 
verware to harmonize with the furniture and other fur- 


nishings of her home. 





\ INTERNATIONAL SILVER CO. 


Meriden, Conn. 
New York Chicago San Francisco 
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The Factory that Works for You 


DODGES OR DIVIDENDS? 
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RAZOR 


15 


Every good storekeeper resents those wandering peddlers who come along, 
tempting his customers by their flashy ‘wonderful bargains.” The store- 
keeper knows that nothing can really be sold for less than its worth—-but 
he also knows that people like to think they are getting something for 


nothing. 
But while it is fair enough to resent the irresponsible peddler—who 


doesn’t have to make good on a single article he sells—what about the 
“peddler goods” that even conscientious stores‘offer for sale? 


I mean the manufactured articles that give no real service, but are just 
made to sell. Every such line in a store hurts business in the same way 
that the peddler hurts business—by appealing to the wrong instinct in 
customers, and then dodging responsibility by “getting out from under” 
after the season’s clean-up. 


The real profits in storekeeping are in direct proportion to the real 
saving that customers enjoy in their purchases. Not mere money saving, 
but saving in time, effort and thought. 


There are real dividends for the dealer in goods made to serve rather 
than just to sell. Such goods increase the productiveness of the customer 
or his family, and so permit more and better consumption. 


I rank Durham Duplex Razors with the very great “dividend payers” in 
the Hardware business. 


Quite apart from its price, a Durham Duplex Razor helps its owner over 
one of the most annoying duties of civilized life. It gives him a clean shave 
in a clean way. It starts his day right. It serves him efficiently year after 
year. 

Yet its price is a sheer minimum. The Durham Duplex really beats the 
peddler at his own game. Because its message has gone out the length and 
breadth of the land its customers are assured—and every razor produced 
has a ready and waiting market. 


Are you drawing Durham Duplex Dividends? 
—Horace Holley. 


(To be followed Dec. 18 by “The Making of a Merchant’) 





Jersey City, New Jersey 


A Real Razor—Made Safe U. S. A. 
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BALL RACE 


SHOWING BALL 
IN FACE OF BAR 


6 Solid Whole 
STEEL SHELL HANDLE, 


Parts Only INTERNALLY SUPPORTED 





The Endorsement of Time 


A man may be 79 years old, and yet have 
a ten-year-old brain. 

COES STEEL-HANDLE WRENCHES, 
however, have not endured for 79 years ex- 
isting on the sales of the first ten. 


riiritidit 


Only the endorsement of over three gen- 
erations of mechanines has kept dealers 
clamoring for the six solid steel basic parts 


which form the COES STEEL-HANDLE 
WRENCH, the wrench with the grip. 

In fact, this ever-increasing demand of 
mechanics for COES STEEL-HANDLE 
WRENCH has given Coes dealers a grip on 
wrench sales that they never have experi- 
enced before. 

To be sure COES STEEL-HANDLE 
WRENCH costs a trifle more, but returns 
the cost in SERVICE, which is what me- 
chanics really want in a wrench, and what 
has really spread “COES” popularity. ' 

Are you keeping up with the Coes de- 
mands in your town, or is some one else 
getting your business ? 

Order through your jobber. 


Immediate deliveries in all sizes. 


Coes Wrench Co. 


ESTABLISHED 1841 IN 
WORCESTER, MASS. 


J. C. McCARTY & CO., 29 Murray Street, New York 
J. H. GRAHAM & CO., 113 Chambers St., New York 
FENWICK FRERES, 8 Rue de Rocroy, Paris, France 
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When You Sell Millers Falls Tools— 


You are tying your tool business to a big advertising success and selling tools that are already 
sold to the customer hefore you show the goods. You are cashing in on a standard product 
that takes less effort to sell and stamps your store in the customer’s mind as selling the 
higher quality standard goods. 


For fifty years Millers Falls tools have maintained quality standards 
that have been recognized the world over and now that they are 
the largest advertised line they ought to be the backbone of every 
tool stock. 

Our selling features will increase the tool sales in your whole de- 
partment. Send for handbook ‘How to Sell Tools”. Free to every 


dealer. 
MILLERS FALLS CO. 


“Toolmaker to the Master Mechanic” 


100 River Street Millers Falls, Mass. 


MILLERS FALLS 
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High finish and clean 
cut graduations are the 
factors making 








Brown & Sharpe 


Machinists’ Tools 








a self selling 
product 





Brown & Sharpe Mf9. (Co. 
Providence R.I.U.S.A. 
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HIS efficient machine gets right down to business 
as soon as the power is turned on. It washes by 
power—wrings by power—rinses by power all at 

the same time. Makes soiled clothes spotlessly clean in 
short order—pleases your customer every time—increases 
your washing machine sales and your washing machine 
profits. 


Dexter Double Tub has complete power washing gear 
ing in both tubs and improved power-driven wringer with 
safety release which swings to operate in any desired 
position. It is controlled by a single lever—runs cither 
forward or backward—may be stopped instantly at will of 
the operator. 


Note the heavy steel frame which keeps all working parts 
in alignment, insuring smooth running and _ satisfactory 
service—the sturdy steel folding shelf to accommodat 
rinse tubs or clothes basket—the neat and compact design 
The demand for washing machines is increasing daily and 
the profits are good.» Dexter Dealers control the washing 
machine business in their community. 


Write at once for catalog and exclusive agency proposition. 


THE DEXTER CO. 


Fairfield, lowa 
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Fresh Air Without Drafts, 


Dust, Rain or Snow 








































































































a. si Ci ee eae 

















resh Air 
Window-Ventilators 


| 
Made of Fine-Meshed, Buff-Colored Cloth | 
| 
| 


For Bed Rooms, Living Rooms, Bath Rooms 
Offices, School Rooms, Hospitals, Etc. 


Abundant pure, fresh air is a health necessity. Continental Sanitary Cloth Window : 
Ventilators supply the home with fresh air, excluding dangerous drafts, dust and 
dirt. 

Health authorities advise their use in’ kitchens, living rooms, sleeping rooms 
and bath rooms. 

Especially valuable in offices, schools and factories, where bad air lowers effi- 
ciency. 

Strongly made of selected hard wood and fine mesh, specially treated, buff-col- 
ored cotton cloth. 








SIZES 
No. 92— 9 inches high, adjustable 15 to 23 inches wide 
No. 93— 9 ” ade |g ” - 
No. 94—. 9 “c “ “ 31 “ 49 “ oe 
No. 96— 9 “oe “ec Ti 34 “ 59 “ “ 
No. 153—15 ti “ec “ce 23 “e aT “é “e 
No. 154—-15 sé “e “é 31 “ 49 “ “é 
Packed One Dozen in a Carton 











Continental Fresh Air Ventilators have met with a ready sale wherever 
introduced and properly displayed and advertised. We are just enter- 
ing the selling season—write for free electrotypes and imprinted circulars. 


Demand the Genuine Continental Ventilators 


The Continental Company __ Detroit, Mich. 
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The old lady defined a pessimist as 
who couldn't see nothin’ but the holes in a dishpan 
full of crisp doughnuts; and an optimist as “‘a man 
who could see a hull dishpan full o' doughnuts even 
if they wa'nt nothin’ 


the 


but holes in 


pan. 


There 
many rich and beau- 
tiful and wonderful 


are so 


things in our lives— 
tho’ we be poor— 
that not one of us 
should have any 
“time” for pessimists 
or pessimism. 


There are so 
many glorious oppor- 
tunities knocking at 
our d oor s— espe- 
cially in these days, 
when the whole 
world is being made 
over in a better mold 
—that we should feel like getting ‘umn on our 
knees and thanking the Almighty—that we live and 
breathe. 





And this applies more to the salesman in a re- 
tail hardware store than to any other similar em- 
ployment in any other kind of store. 
well-managed hardware store has made money and 


Because every 


CHAPTER XXXXV 
Be an optimist 





‘ta fellow will make still more money, for years and years to 


come. 


retail hardware business as 


the 


Success in 


a whole depends upon prosperity in two prin- 


= cipal callings—agri- 


\ culture and industry. 
And _ as 
America will have to 
feed the world and 
American 

supply the 
world’s needs, 


long as 


industry 
whole 
there 
need be no fear as to 
the prosperity of the 
retail hardware man. 


This applies, in 
a peculiar degree, to 
‘the sale of Atkins 
Saws and Tools; be- 
cause both farmers 
and mechanics have 
the money to buy 
and pay for the very 
best. 


And as the National building boom develops 
greater and greater proportions, the Atkins stock 
should be the most active stock in your store. 

You gain—when you know how to sell Atkins 
Saws and Tools. 

Therefore, young friend—-POST UP and let us 


send you the “postings.” 






























E.C. ATKINS & COMPANY, INc. 


“THE SILVER STEEL SAW PEOPLE” 
Established 1857 
INDIANAPOLIS, IND., U.S.A. 
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has many features that recommend it and three that are always remembered— 


COUNTERSUNK HEAD—CORRUGATED SHANK—SWORD POINT 


II 


K-K Tapping Nails Are Clean 





Shoe Repairers Designed It 
THE <Galu> TAPPING NAIL 


The Nail that has been adopted by shoe repairers after years of experience. It 













It is the old reliable, strong, smooth finish clinching nail that gives constant satis- 


faction. 


Channel Nails 


Tapping Nails 


Tuck Point Channel Nails 


THE COMPLETE LINE 
K-K Curl Nails 
K-K 


K-K Cobbling Nails 


Curl Rubber Heel Nails 


K-K Shoe Nails K-K Shank Tacks 

K-K Slivers K-K Quilting Tacks 

K-K Soling Nails K-K Miners Tacks 

K-K Pegging Nails K-K Hob Nails 

K-K Kup Head Rubber Heel Nails K-K Rubber Top Lift Nails 
K-K Rivets K-K Wood Heel Attaching Nails 


Katia DENOTES QUALITY ALWAYS Latha 


United Shoe Machinery Corporation 


RI BGs 6c viicsce xe eeaen 87 Main 


Brockton... 


ChICABO......5.. 


Cincinnati. . 


....93 Centre 


....18 South Market 


708 Broadway 


| ea 145 Essex 





BRANCHES: 
Johnson City, N. Y........ 124 Main New York éneeeDeeeveene  Weanee 
2 eee Pe ee eee 39 Warren 
MIGPTOPO. 6. coccvacveceve 11 Florence Philadelphia......... 221 North 13th 
Milwaukee. ....258 Fourth Ome Veo TD, cisccconcas 130 Mill 


New Orleans........... 216 Chartres 


Bt. Dowls..... 


Core eesr reese eh Bae 
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‘*‘The Mark 
of the Maker’’ 


is on these Good Tools 





Braces, Auger Bits, 
Chisels, Pliers, 
Wrenches, 

Pipe Wrenches, 
Hammers, Hatchets, 
Screw Drivers, Squares, 
Dividers, Compasses, 
Pruning Shears, 
Snips for Cutting Tin and 





Sheet Metal, 
Tinsmiths’ and Sheet 
Metal Workers’ Tools 

and Machines, 
Locks and Hardware. 









p 





TOOLS 








FOR USE ABOUT THE HOME AND FARM 
FOR THE MECHANIC IN EVERY TRADE 






Get a Grip on 
Wrench Sales 


Sell a good wrench—or better not 
make the sale. Good wrenches like 
Pexto, out-grip, out-last and in the end 
out-sell cheap ones. Stores with a real 
grip on wrench sales are found to re- 
commend only the best. 





Pexto Wrenches are good wrenches 
with a hundred years’ experience built 
into them. They have the metal, the 
temper, the design and features to main- 
tain their leadership for another century. 


And Pexto Wrenches.are known to the 
general public. National advertising in 
the Saturday Evening Post has planted 
the name Pexto indelibly in the minds 
of hundreds of thousands of people. 
They can be sold more than wrenches 
they are ready for the complete line of 
Pexto Tools—and you can sell them. 


THE PECK, STOW & WILCOX COMPANY 
Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
and Sheet Metal Workers’ Tools and Ma- 
chines, Builders’ and General Hardware. 


Southington, Conn. Cleveland, Ohio 
Address correspondence to 232 West Center Street, Southington, Conn. 
100% American for 100 Years. Founded in 1819 
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._ 
PEXTO PEXTO PEXTO 
Solid Handle Wrench Solid Steel Wrench Pipe Wrench 
This solid handle Like its solid handle This Pexto Wrench 

Pexto Wrench is made partner this wrench is Carries out the highest 
of three strong, simpli- ns. of three simple ideals of Pipe Wrench 
fied parts with heavy an : desian. The hardened 
wooden riveted parts the head, bar jaws of steel grip like a 
handles. The head, and handle are all vise, yet they are easily 
bar and handle frame forged in one piece from ti 7 ip tat ; 
are forged in one piece A , 
from high quality steel, high quality steel. This When you get a pipe 
next is the sliding jaw, Pexto Wrench is built wrench gure it 
and third the screw. for heavy duty. Pexto-made. 

Af 
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Mrs. Christine Frederick 
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taken by a Trade Paper. 


If you manufacture domestic ap- 
pliances — Washing Machines, 
Ranges, Vacuum Cleaners, Can- 


ners, Fireless Cookers and the like 








239 West 39th Street 


—Hardware Age is preparing for 
you a dynamic trade condition in which your advertising 


dollars will count as they never counted before. 


Mrs. Christine Frederick—Consulting Household Editor 
of Ladies’ Home Journal, author of “Household Engi- 
neering, domestic efficiency expert—has prepared a 


striking series of articles for Hardware Age on the mer- 
chandising of all the devices required to bring real effi- 


ciency into the home. 


Mrs. Frederick's articles will help to make Hardware 
Dealers—Hardware Age subscribers—expert salesmen, 
salesmen who can discuss the home-making problem in- 


telligently with the home-maker herself. 


Hardware Age recognizes the first strong beginnings of 
an irresistible national movement, a movement affecting 
city, town and country—a movement touching rich, well- 


to-do and poor. 


This movement is to reconstruct the American home on 
the basis of highest technical efficiency. 


Gone forever are the days when women are content with 
day-long drudgery. 





Hardware Age Organizes the 
Greatest Campaign ever Under- 










SHE TELLS How}: 


HARDWARR 
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Mrs. Frederick’s Articles Are Valuable 
To Dealers and Manufacturers Alike. 
Use Them To Increase Your Sales! 


The Factory has been reorganized—and all the costly 
mechanical equipment has proved an economy. 


The Office has been reorganized—and all the time and 
labor saving appliances have proved a wonderful invest- 
ment. 


Now America is going to reorganize the Home! 


In a few short years Washing Machines, Fireless Cook- 
ers, Vacuum Cleaners and the like will be as universal 
as typewriters and automobiles—and for the same rea- 


son. 


People can’t afford not to have them! 


Mrs. Frederick's articles are as interesting and important 
to the Manufacturer and Jobber as to the Dealer. 


This great Hardware Age Campaign will plow and fer- 
tilize the soil for a tremendous crop of domestic equip- 
ment sales. 


Plant your seeds early in this Bumper Crop Field. 


Domestic appliance advertising carried on in Hardware 
Age is as sound and profitable a permanent investment 


as any group of Manufacturers ever considered. 


Act now—and back your product for all it’s worth. Your 
opportunity for increased permanent business was never 


greater than it is right now. 


New York City, N. Y. 
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HARTOLLON 


CUTLERY 


For general trade purposes FOSTER 
BROTHERS’ Cutlery is unrivaled. Prop- 
erly ground, tempered, balanced and 
sharpened, ready for use, it is guaranteed 
to satisfy the most severe requirements. 
Knives, Cleavers, Carvers, Splitters, etc., of 
every type and for every purpose. Uni- 
versally noted for quality and service. Half 
a century of experience has made this the 
very best cutlery to meet all needs. 


By giving your customers unquestioned 
service you increase your profits and 
enhance your reputation as a high-class 
dealer. 


Write for Catalog No. 17, fully illustrating 
and describing Foster Brothers’ 
Complete Line of Cutlery. 
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The Manufacturer, the Dealer 
and the Famous Violinist 














The Manufacturer, the Dealer and the famous Violinist listened to the playing of the Dalion 
Phonograph. , 

Said the Violinist: ‘This marks the greatest thing in the world—the freedom of music. As 
Beethoven lives again in the hands of Paderewski, so Paderewski lives again, but lives a million 
grateful lives, in the Tone-throat of this perfect Instrumentized Phonograph. Gentlemen, | won- 
der if you know what this Tone-true instrument really means?” 

Said the Manufacturer: “The secret of producing this unvarying music quality has been discov- 
ered. I can make Dalion after Dalion, each one as perfect as a Stradivarius, yet in their millions, 
each one as economical as a Waltham Watch.” 

Said the Dealer: “If | know my community as well as | have reason to think I do, I can place 
this Dalion Phonograph in many homes. | heard a great doctor say that ‘music is the medicine 
of minds.’ A great teacher said ‘music is the education of the heart.’ Yes, | know my people will 
be grateful for Dalion.” 

Supplee-Biddle overheard that conversation. Supplee-Biddle have become Dalion distributors. 
Supplee-Biddle offer you the protected profit and privilege of local Dalion sales. 


Gentlemen—we await your inquiries for Dalion Phonograph! 


SUPPLEE-BIDDLE HARDWARE CO. of PHILADELPHIA 
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Mr. Stanley Worker says: 


‘“‘When you come to Chicago, drop in 
at 73 West Lake Street—there’s a 
warm welcome awaiting you.” 











YOU'LL FIND HIM 
IN CHICAGO 


The five-story Stanley office 
and warehouse building in 
Chicago contains quite a lot of 
“Stanley Workers’ — twenty- 
seven of them in the office and 
warehouse staff, besides eight 
travelers. 


Every square foot of the 33,000 
in the big building is required by the 
Chicago organization and the goods 
which the Chicago house carries con- 
stantly in stock. 

















And it’s a heap more than merely 
a big machine. It’s an organization 
of Stanley Workers proud of their 
product and eager to give you 


SERVICE in every way within their 


power. 




















Don’t visit Chicago without calling at the 73 
West Lake Street office and warehouse of 


THE STANLEY WORKS 


NEW BRITAIN, CONN. 

















NEW YORK CHICAGO 
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HARDWARE HARMONY 


We have been telling the masses of the American Public 
what harmony in hardware means. We have been telling 
them that harmony means good taste in the choice of hard- 
ware; that it means the choice of designs in keeping with the 
architectural standards of your home; in other words, Sar- 
gent Hardware. 





Now let us tell them where they can get this Harmonious 
Hardware. Send us a list of those in your locality who are 
likely interested—home builders, architects, contractors, 
etc. We will send them the Sargent Book of Designs, and 
tell them at the same time that you sell Sargent Hardware. 


Sargent Door Closers 


In thousands of homes, office buildings and public and private insti- 
tutions, there are doors that should be kept closed. In the home, 
for instance, it is desirable to have some doors closed at all times— 
the back stair door, cellar door, storm door, lavatory or closet door. 
Sargent Door Closers add to the dignity 
and quiet of any building—no doors ajar, 
no slamming and banging. 





We have advertised Sargent Door Closers 
extensively, from the No. 20 for lighter 
doors to the largest size for the heaviest 
of doors. Be sure you have an ample 
stock to take care of all demands. 


SARGENT & COMPANY 


Hardware Manufacturers 





New Haven, Conn. 





New York Chicago 


‘LOCKS ax» HARDWARE 


Boston 
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THe LAWSON ‘UNIVERSAL’ Pivot Sprinc 
Hince For GATES 


The Lawson “Universal” Spring Hinge for office 
gates is applied directly on the door jamb, requiring 
no hanging strip and no morfising. This makes an 
initial saving of $1.50 or more. 


An adjustable alignment keeps the gate in the cor- 
rect position at all times. This adjustment can be 
made quickly without changing the hinge construc- 
tion or dismounting the gate. 


In general, the construction of this hinge is similar 
to the well-known Lawson “Universal” Pivot Spring 
Hinge for lavatory doors. We also make the Lawson 
“Nu” Jamb Spring Hinge which has the approval of 
architects because of its economy. 


Made in either Cast Iron or Cast Brass. 


Details of other applications and prices are gladly 
furnished upon request. 


LAWSON MANUFACTURING CO. 
228-230 W. Superior St. CHICAGO, ILLINOIS 














An Awakening! 


EPARTMENT STORES, Household Fur- 
nishing and Hardwarefirms are awakening 
to the wonderful possibilities of the elec- 


trical household field and to the fact that it is 
their logical field for new business. 


BlueBird policies in advertising, merchandising 
and manufacturing have been a dominant influ- 
ence in this awakening. With new and amazingly 
successful standards of retail selling, BlueBird 
stores of every kind, everywhere, have built up, 
almost over night, a household appliance business 
that seems incredible to stores that have followed 
ordinary methods of merchandising. 
This remarkable success has not been due merely 
to a superior product and to tremendous national 
advertising influence, but to a distinctly superior 
and markedly more profitable plan for retail 
outlets. 
Tremendously increased factory output makes 
possible the selection of new retail distributors 
throughout the United States, on a franchise 
basis. 
Naturally, no time can be lost by any retailer who 
desires to be considered. 
Write, wire, or phone long-distance, and get full 
particulars at once. 

BLUEBIRD APPLINACE COMPANY, 

St. Louis, U. S. A. 
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HE use of dominant color advertise- 
ments has so strongly differentiated 
BlueBird from any other similar prod- 
uct that, largely through it, BlueBird 
has won its present unique position in 
the electric washing machine industry. 


As a result of this unusual color adver- 
tising in such widely read magazines as 
the Saturday Evening Post and Ladies’ 
Home Journal, BlueBird has, in a com- 
paratively brief space of time, become to 
the American family the symbol of a 
new form of happiness—a _ happiness 
unmarred by the gloom of impending 
washdays. 


In the ever-increasing demand for Blue- 
Birds, dealers are afforded a reliable 
means of judging what the future holds 
in store for them as the BlueBird adver- 
tising campaign continues to expand and 
grow in selling force. 
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Wood Screws 


Machine Screws 
Tire Bolts 
Stove Bolts 
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American Screw Co. 


Providence, Rhode Island 


WESTERN DEPOT: 
225 West Randolph Street, Chicago, Illinois 
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Where Singing Saws 
Cut Up Timber 


Saws must be sharpened constantly to speed 
their cutting. Saw filers are experts who know 
files as few others do. Filing is their only work 
and they widely demand 


NICHOLSON FILES 


Saw filers, and others who demand most of 
files, are enthusiastic in their praise of Nichol- 
son Files. They get longer and better service 
from every file and find every one sharp and 
ready for instant, superior performance. 






Write for File Filosophy and the 
NICHOLSON CATALOG — both 


valuable to File users. 





Nicholson File Company 


Providence, R. I. 
—_ 
a 
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U. S. A. 
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Regular “he” Wrenches 


T’S great to be able to “lean” on your wrench and give a husky, full-arm 

swing, secure in the knowledge that it will stand any strain that may be 
applied. It’s confidence that the wrench is dependable that makes work a 
pleasure and the tightening-up job real play. 


Williams’ Superior Drop-Forged Wrenches are regular “he’’ wrenches; 
they do a man’s work in a man’s way; they take the hard with the easy jobs, 
as they come; they do not round and batter the corners of nuts and cap-screws 
because they fit; neither do they slip for the same reason. 





And the explanation is simple —they are made by an organization with 
nearly half a century’s experience in their manufacture; in the selection and 
testing of materials, in the actual drop-forging of the wrenches and in their 
proper hardening. 





There’s a Williams’ Wrench for every purpose—40 Standard patterns in 
nearly 1000 sizes with openings from 3-16 to 75@ inches—there’s one for your 
particular need. U.S. or S. A. E. Standard openings. 


Ask for your copy of our new catalog. 


J. H. WILLIAMS & CO. 
“The Wrench People” 
59 S. Clinton St. 59 Vulcan St., <q Richards St 
CHICAGO, ILL. BUFFALO, N. Y. BROOKLYN, N. Y 


Williams’ Superior 
Drop-Forged Wrenches 
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7 ORCO’ couldn’t have known a Stillson from a Hack 


RED LETTER Days 
9 





“Gentlemen :—My Boy, who owns the Hard- 
ware Store, he thought he had one on me the 
other day. We men at the Power House got a 
raise, and he says to me, ‘Dad, you mechanics 
are getting to be too soft to work, and besides, 
too well off to have to. What about it, Dad? 


“So I says, ‘Maybe so, Son, but there’s a good 
reason for that, too.’ So he said, ‘Is that so? 
What is it? So I said, ‘Well, my boy, it’s this 
way. Look at Mr. Rogers, right here in town. 
Mr. Rogers makes $10,000 a year easy, but you 
often see him flat on his back fixing his auto. 
He likes to spend a little spare time working, 
don’t he, boy?? And Son said, ‘Sure he does, 
and there are lots more like him, too.’ ‘Well,’ I 
said, ‘that’s the reason the mechanics are getting 
to be like gentlemen these days; it’s because the 
gentlemen are getting to be like mechanics.’ 


“Son, he nearly laughed his head off. ‘You're 
right, Dad,’ he said, ‘I sell Moore’s Stillson 
Wrenches right along to men whose fathers 


Saw.’ 








Trade Mark Registered 


“So I said, “‘There’s democracy for you, my 
boy—every mechanic a bondholder and every 
bondholder a mechanic.’ ‘Why not,’ he said, 
‘when every good workman has his Liberty Bonds 
salted away, and when tools like Moore’s Still- 
sons are made good enough for millionaires?’ 
Yours truly, Mart.” 
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The name MOORE on a guaranteed Money-back Stillson 
Wrench isn’t just a “check”—it’s a CERTIFIED CHECK. 

Dealers everywhere are standardizing their Stillsons by 
stocking Moore’s. 


Moore’s Wrench convinces the workman because it con- 
vinces the job. 


Put it up to your Jobber, today. 


Moore Drop Forging Company 


Springfield Massachusetts 


SALES REPRESENTATIVES: 
Surpless, Dunn & Co., 76 Murray St., New York City, 
and 34 North Clinton St., Chicago, Tl. 
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This Chuck 
Pays You 






You don’t have to push it, the 
demand for the Jacobs Chuck 


is as universal as its use. 






Wherever drills are working 





Jacobs Chucks grip the ma- 






jority. 






Make sure of your full share of 





the chuck business in your ter- 






ritory. Keep your stock com- 






plete and let men know that 


you sell Jacobs Chucks. 







Write an Order Today 







THE JACOBS MFG.CO. 


Dept. H. A. 
HARTFORD = CONN. 
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The Master Carpenter 


Gets That Extra Smoothness 








WAUSAU ABRASIVES CO. 
Wausau, Wis. 
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. THE WORD 


TRIMO> 


Indicates Good Goods Made By the 


Trimont Manufacturing Company 


The TRIMO PIPE WRENCH has several distinctive features 


that make it a very desirable wrench to use— 


The STEEL FRAMES that do not break 
save buying frames, save loss of time while 
on a job—worth many wrenches, saves wait- 


ing, which costs a heap of money. 


The NUT GUARDS save time because 
they keep the wrench in adjustment when 
you lay it down and pick it up, also when 
working in close quarters they prevent acci- 


dental turning of the adjustment nut. 


The INSERTED FIXED JAW in the 
handle can be removed when worn, saving 
the handle. A new insert jaw costs consid- 


erable less than a handle to replace. This is 


one of the TRIMO LONG-LIFE FEATURES. 
The TRIMO WRENCH has other good points—it is strong 


and well made and manufactured out of materials suitable 
for the use that is made of them. 





NUT WITH § @@ NUT GUARD 


TRIMONT MFG. COMPANY 


ROXBURY, MASS. 
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Lifts Straight—Won’t Slip 





Easily Inserted 





THE BRIDGEPORT LINE 


The Fay-Oh-Rite Valve Lifter 


t A HIGH GRADE, FORGED STEEL TOOL FOR REMOVING 
VALVES FROM ALL TYPES OF GAS ENGINES. 


The Fay-Oh-Rite was designed and invented by an expert mechanic who knew 
from experience the faults of other Lifters and eliminated them in this new 
tool. It has been tested under actual working conditions for several years, and 
it does the job quicker and easier than any other tool. It should not be con- 
fused with the cheap, cast iron tools of similar shape. Note the difference. 
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SAFETY FIRST—IT WON’T SLIP. 


When in use the forked ends operate at an angle which holds them in 
place under tension. They will not slip out—a common fault with Valve 
Lifters—and it lifts straight up. The cut at the left illustrates this. 


QUICK ACTING. 


One movement compresses the spring so key can be removed and the 
lock on end of handles holds them positively in proper position. 


SELF - ADJUSTING. 


The two parts are joined by a “Rocker-Link” which acts as an adjuster. 
This makes the tool self centering, eliminating all cramping or binding 
of valve stem or washer—no more bent valve stems. Cut shows tool cut 
away to show motion of the ‘Rocker-Link.” 


DURABLE. 


All parts of the Fay-Oh-Rite are made of carbon steel, and the con- 
struction is so simple and strong that it will “Stand-Up” under the 
hardest use for many years. 


CHISEL POINTS. 


When forked ends are together as shown, they form a shape like a 
chisel so they can be easily inserted under the spring. As the points 
are made of forged carbon steel they will not break. Cast iron Lifters 
cannot be made in the right shape—as the points would bend or break. 


Sells readily for $2.00 and provides a profit that pleases both jobber 
and dealer and a more than satisfied customer. 
Ask your jobber for them. 


Made only by 


The Bridgeport Hardware Mfg. Corp. 
BRIDGEPORT, CONN., U. S. A. 
BRANCH OFFICES AND SAMPLE ROOMS 


4. © McCarty & Co. C. W. Gause Co. 
29 Murray St., New York City 693 Mission St., San Francisco, Cal. 
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UCH of the real work of the world goes 
through hardware stores. They dot 
the habitable globe and stand ready 

to provide weapons for the great Army of 
Industry—in its fight for industrial ad- 
vance. 

The hardware man knows the tremen- 
dous variation there is in tool quality. 

He knows that tools may look alike, but 
that their service depends upon the steel 
that goes into them—and indeed upon the 
ideals of the company which stands behind 
these tools. 


The hardware dealer has a feeling of sat- 
isfaction when he sells Billings & Spencer 
tools. Perhaps it is a big chain pipe wrench 
to be swung by.a gang 
of half a dozen men 
on the big pipe— 


ark means 


von Me” 


HE BILLINGS 
& SPENCER CO. 





automobile, as it tears across country 
Perhaps it is a big machinist’s wrench, 

a ‘*C’”’ clamp, or any other of a hundred 

different tools made by Billings & Spencer. 


Whatever it is, you can be sure.-that if it 
bears the Triangle B trade mark it says 
‘*Rely on me. I am made as well as I can 
be made. I shall not fail.’’ 

You ought to have the big display board 
carrying the line of Billings & Spencer 
wrenches. If it is not standing in your 
store, write us about it. 


This Company succeeds through your 
success through your satisfaction. We 
want to serve you in every possible way. 
Don’t hesitate to 
write us for full infor- 
mation on any line 
in which you may be 
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How We Carry the Disston Message 


to All Classes of Tool Users 


ONSIDER the different people to whom you sell saws and 
tools. There is the carpenter and mechanic—the profes- 


sional tool-user. There is the home-owner who has a set 
of tools for use around the house. There is the farmer who is his 
own carpenter. There is the business man who spends spare hours 
ata work-bench. There is the boy who has learned to make things 
at the manual-training school. 


There are any number of these men, particularly the older men, 
to whom seeing a Disston advertisement is like reading an item of 
news about an old friend. But there are also every year new pur- 
chasers of tools. 


Disston advertising seeks to quicken the friendship of the old 
and to make the acquaintance of the new. It is so planned as to 
reach every one of the different classes of tool-users mentioned 
above. 


In future pages of this magazine we will discuss in detail how 
we reach each of these various classes and the effectiveness of this 
work in helping your sales of good saws and tools. 


HENRY DISSTON & SONS, Inc. 


Keystone Saw, Tool, Steel and File Works 
Philadelphia, U. S. A. 


DISSTON 


SAWS AND TOOLS 
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SIMONDS 


METAL CUTTING SAWS 
FILES, HACK SAW BLADES---HIGHEST QUALITY 
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CHICAGO, ILL. 


FITCHBURG, Mass. SIMONDS MANU 


THE SAW MAKERS ESTABLISHED 1832 
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The Perpetuo Screw Driver 
the sturdy tool for strenuous jobs 


Another Guaranteed Mayhew Product 


PERPETUO is the first perpetual screw driver offered to 
the trade, a Mayhew made quality tool that we believe will 
outwork and outwear any screw driver ever built. 


PERPETUO is the screw driver your customers have 
been waiting for and they will buy it on sight. It is built 
for the strenuous life, of selected, tough, tool steel, Mayhew 
hammer-forged and perfectly balanced—a craftsman’s tool 
—its handle is locked into the blade for all time insuring 
perpetual strength and dependability. 

PERPETUO is the screw wien for the toughest job in hand, yet it 


measures up to the requirements of the most exacting mechanic. It is 
a tool we are proud of and is worthy of all of the Mayhew traditions. 


PERPETUO has a sturdy personality and makes instant sales. It 
should be your big leader this season. Stock it and display it now. It 
pays a good profit and will bring your customers back for more Mayhew 
made quality tools. Ask for Number 700 PERPETUO and order today. 


At your jobber’s— or 


MAYHEW STEEL PRODUCTS, Inc. 


291 Broadway, New York 
508 Mission St., San Francisco, Cal. 180 N. Market St., Chicago, III. 
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Pat. Oct. 30, 1917 
Cross section 
showing sturdy 
handle construction 
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MAYHEW «TOOLS 


ARE RIGHT 














19 








oo erete, 


December 11, 1919 


HARDWARE AGE 





REEL TC _— 

















Why Use Makeshifts? 


HY waste time and energy with makeshift 

devices for boring operations when 
Williams’ “Agrippa” Adjustable Boring Tool 
Posts offer convenience and efficiency developed 
to the nth power. 

Each Post accommodates Bars in a wide 
range of sizes. 

The height of the Bar is readily adjusted 
a turn of the Knurled Ring will raise or lower 
the base on which the Bar rests. 

The whole device is instantly locked in an 
immovable grip by merely tightening the Set 
Screw. 

The Post and parts are made from a spe- 
cially selected grade of stiff, tough steel and are 
so heat treated and hardened as to develop max- 
imum strength and wearing qualities. 

Four sizes for % to 2%” diameter Bars 
furnished with or without Bars. Ask for Ma- 
chinists’ Tools Booklet. 


J. H. WILLIAMS & CO. 
“The Drop Forging People’ 


59 So. Clinton St. 59 Vulcan St. 59 Richards St 
Chicago, III. Buffalo, N. Y. Brooklyn, N. Y 


Adjustable 
Boring -Tool Post 
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She Is a Good 


Customer of Yours 


She makes her owner buy not only stalls and stan- 
chions but water bowls and tank heaters, litter and 
feed carriers, door hangers, floor scrapers, hay car- 
riers and many other articles of equipment needed 
for economy and convenience about her barn. 

The dairy cow is more than a good customer of yours when 


you sell STAR Goods. She is your best salesman. She 
makes business for you on every article in your line. 


There’s Money for You in 
the STAR Line 


STAR Goodsare fast sellers. They are advertised. Farmers 
know them. What farmer hasn’t heard of ‘‘Cannon Ball’’ 
Door Hangers, ST'AR Carriers and Water Bowls—all a 
part of the STAR Line. 


Selling STAR Goods makes one sale bring another. Every 
time you ora STAR salesman sells a farmer one article 
you have the chance to add thesale of other STAR articles 
for the same barn. 
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Write for our complete catalog and barn book and ask 
about our selling proposition. 


HUNT, HELM, FERRIS & CO. 
Harvard, Il. Complete Barn Outfitters Albany, N. ¥. 


Designers and Manufacturers of 


uipment 
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to Farmers 


Sell Them These Goulds Pumps 


force pumps as a matter of econ- 
omy. They want pumps not 
merely to 4/ water from the well but 
to force it wherever it is needed or to 
storage tanks from which it can be 
a and drawn as wanted. Farm 
Slee is too scarce to waste carrying 
water. 


Goulds Three-Way Distributing Pumps will give your cus- 
tomers complete satisfaction. And they are, of course, 
guaranteed to satisfactorily perform the work for which 
we recommend them. , 


Goulds ‘Empire’? Double Acting Force Pumps are adapted 
for shallow or deep wells. They can be operated by 
hand or windmill and are fitted with a brass three-way 
cock for underground distribution. ‘This makes possible 
the pumping of water direct to places used and to storage 
tanks 75 to 100 feet above the source of supply. These 
pumps are furnished complete with Brass Lined or Brass 
Body lower cylinder, with ‘‘Universal’? Bronze Valve 
and Seat, and “‘Universal’’ Bushing. 


Goulds Windmill Distributing Force Pumps are designed 
to force water 25 to 220 feet above the source of supply. 
These pumps are built for operation by hand, windmill 
or power. The distributing valve is located at the lower 
end of the working head where it cannot freeze. The 
lower parts of the pump are separated and placed in a 
dry well where they may be easily inspected. This dry 
well constructiofi also prevents surface impurities from 
contaminating the water. Goulds Windmill Distributing 
Force Pumps are designed to distribute water where the 
force of the avetage pump would be insufficient. 


ot cocmmepe are buying 


For nearly three-quarters of a century Goulds Pumps. 
have given entire satisfaction. You can sell them to 
your customers, knowing that each sale adds to your 
own prestige and good will. Send for catalog and 
prices today. 


The Goulds Manufacturing Company 


Main Office and Works Seneca Falls, N. Y. 
Branch Offices: 

New York Boston Chicago Philadelphia 
16 Murray St. 58 Pearl St. 128. pone St. 111 N. Third St. 
Pittsburgh Detroit Houston 
Oliver Bldg. Dime Bank Bldg. 3rd Ate 1 ‘Bank Bldg. Carter Bldg. 
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A Very Profitable Line 


Ives trains—with electrical and mechanical locomotives, and true-to-life 
passenger and freight cars—are big sellers. Every boy who sees one of 
these fine trains running on its real track in your store, with stations, 
signals, etc., will be wild about them and want to own one. They run 
into good money, too, with real profits in each sale. 


[vesT 


Ives Boats are the newest Ives Toys. Boys can have great fun with 
them all summer long, and sail them in the bath tub through the winter. 
Made of steel and driven by a screw propeller and a strong, long-running 
motor. Ocean liners, U. S. Merchant Marine steamship, scout patrol, 
motor boat, launch, steam yacht, diving submarine, etc. 
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Make Happy Boys 


Write for catalog and prices 


THE IVES MFG. CORPORATION 
200 Fifth Avenue, New York City Factory: Bridgeport, Conn. 
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Kiddie-Kar Posters 


These three posters have been prepared for the use of the retail merchant to 
tie up with the Kiddie-Kar national advertising. They are full color repro 
ductions of the illustrations used in the Kiddie-Kar campaign in the Ladies 
Home Journal and Literary Digest, printed on heavy card with easel backs, 


When displayed prominently and used in connection with the news 
paper electrotypes which we furnish free to the trade, they will serve as 
a valuable reminder to everyone passing your store that youstill havea 
supply of the Kiddie-Kar, for which there is bound to be a demand exceed: 
ing any quantity that we can manufacture this year. 


These posters will be sent you free upon application to our North 
Bennington oflice. 





REAL KIDDIE-KARS ARE MADE ONLY BY WHITE 
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These illustrations, based on 
current Ladies Home Journal 
advertisements, are two of 
our new Kiddie-Kar news- 
paper electrotypes. 











Kiddie-Kar Electrotypes 


[naddition to our national advertising campaign, we have prepared a numy 
ber of line cuts in various sizes for dealers use in newspaper advertising. 


These cuts are adaptions of the illustrations used in the national 
advertising, and with timely local copy will be valuable assets in selling 
Kiddie-Kars and Trailers. 


As many of these cuts as you need will be furnished free. Please 
order by number. If you have not received proof sheets to order from, 
get them from your salesman, or write to the North Bennington office. 





H. C. WHITE COMPANY, NORTH BENNINGTON, VERMONT 
NEW YORK OFFICE, FIFTH AVENUE BUILDING . 
CANADIAN FACTORY, ELORA, ONTARIO 





Look for the 
name on the 
seat 


| MADE IN AMERICA FOR AMERICAN GIRLS AND BOYS 
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Noisy as the Biggest Cracker but as Harmless as a Pop-Gun 


BETHLEHEM és BIG- B ANG 99 VICTORY GUN 


CELEBRATI NITHOUT POWDI! 


' BIG- BANG ” Loaded with “BIG- PROF ITS” 


IMMEDIATE SHIPMENT 

















r, No Dang Harmless and Safe and Sane 
IT CAN’T EXPLODE. An overcharge means only COST OF OPERATION—very little. The cannon 
a smaller report. Even a lighted match will not may be fired 100 times for a few cents. Open the 
ignite the Bangsite in the ammunition case. The breech—fill the charging measure from the ammuni- 
cannon will neither set fire to tissue paper nor tion case—slam the breech shut—touch the igniter 


burn the skin. —it’s off with a “BANG.” 


i e a NA mn the “BIG BAIT NG” 1t cuts the DAI NGE R Ol 
Good Profits and Easy Sales. FIVE MODELS, ranging in st from 9 to 23 inches, all metal and beauti- 
fully finished. The Field Models (three sizes) are mounted on Large Red Wheels. The Defense Models 
(two sizes) are mounted on Strong Steel Bases. Place your order early to insure prompt delivery. Retail 
Prices $1.25 to $5.00. ) 


| ‘ ' . At ’ 
First and Last and Always 


Messrs. Buyer and¢& eller, Address Reply 
Cor. SPORTING GOODS & TOY ST., (At Once) 
HARDWARE ST ORE. 
Gentlemen:—One Big Season for ''BIG-BANG'' is just at hand, Fall and Christmas, 





followed by another, Spring and the Fourth. Look to the future. Handle aline 
that will attract the boy, the future buyer of all Hardware Lines. 
Yours very truly, 
''BING-BANG'', Friend to Parent and Boy. 
An Extract from a Hardware Jobber’s Letter 


“This line has sold far beyond our expectation. Had we had two thousand more of these 
cannons and a large quantity of bangsite and spark plugs in addition to what we have already 
bought from you, we could have easily disposed of it. 

“We look for next year to be a dandy year for this line of goods and wish that you 
would advise us as soon as convenient if we can be your distributor here. 

“Kindly advise us at an early date, and oblige, 

“Yours truly,” (Signed) 


TOY CANNON WORKS Bethlehem, Pa., U. S. A. 
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There is still time! If you place 
your order for Horsie-Toddlers 
right away your jobber can make 
delivery in time for your holiday 
trade. 

Horsie-Toddler will put Christmas joy in 
many a kiddie’s heart. Its life-like lines, 
rich coloring and strong construction 


make it the best selling wheeled toy you 
can put in your store. 


Hardware dealers, toy dealers, department 
stores report enormous successes with Horsie- 
Toddlers. 


Order Through Your Jobber 
THE RICHARDS-SCOTT CO. 


200 Fifth Ave. New York City 


Horsie Toddler-One of the 


HARDWARE AGE 





Four Sizes 
No. 2—10 months to 1% years. Height 
of saddle 8% inches. 
No. 3—1% years to 3% years. Height 
of saddle 10 inches. 
No. 4—3%4 years to 5 years. Height of 
saddle 11% inches. 


No. 5—5 years to 7 years. Height of 
saddle 12% inches. 


Packed two of a size in a carton. 
SET UP. 
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AMERICAN MADE TOYS 


FOR OUR 


AMERICAN GIRLS AND BOYS 


MADE BY 


CONVERSE 
TOY TOWN 


(Winchendon, Mass.) 


THE TOY CENTER OF AMERICA 


KNOWN TO THE TRADE 
FOR HALF A CENTURY 





MORTON E. CONVERSE & SON CO. 


New York Salesrooms—221 Fourth Avenue 


Export Agents—George Borgfeldt & Co. 
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HAT Structo Toys are popu- 


lar is proved by the fact that 
~ the demand for them has out- 


’ Stripped our manufacturing capacity 
In spite of constantly enlarging pro- 
duction. 


is Good Toys, Good Methods, Good 


Business, have compelled us toadd 
50% to our present production 
: facilities including a large addition 


to our plant. 








Watch for our announcements regarding 
the New Structo Toys for next year, as 
in this continued expansion, new mer- 
chandise must play an important part. 











STRUCTO MANUFACTURING CO. 


FREEPORT, ILL., U. S. A. 
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Gilbert Uutdoor Wheel Toy 

Sets, $6, $10 and $15. (In 
Canada, $9, $15, $22.50). 










Gilbert Chemistry Outfits, 
$2 to $5. (In Canada $3 to 
$7.50). 


Gilbert Toy 
Motors, $1 to 
$7.50. (In Can- 
ada $1.50 to 
$11.25). 














Get Your Share of the 
Toy Profits 


This is the biggest toy year in the history of 
the trade and 1920 bids fair to exceed it. Hard- 
ware dealers can add greatly to their profits 
selling Gilbert Toys, ranging in prices from $1 
to $35. The profits in Gilbert Outdoor Wheel 
Toy sets, at $6, $10 and $15, are large. The 
same is true of Erector Sets and other toys 
shown on these pages. 


Gilbert Toys 


Gilbert toys are heavily advertised through big 
campaigns in the Saturday Evening Post and 
the leading boys magazines. Double page 
spreads are being used in American Boy, Boys’ 
Magazine, and Boys’ Life in the November and 
December issues. Three full pages and a half 
page will be used in the Saturday Evening 
Post just before Christmas. Nearly 50,000 
boys are receiving our boys’ magazine, full of 
the latest news about Gilbert Toys. 


The A. C. Gilbert Company 


431 Blatchley Ave. 


In Canada: The A. C. Gilbert-Menzies Co., Limited, Toronto 
In cart: The A. C. Gilbert Co., 125 High Holborn, London, 


New Haven, Conn. 
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Stock These Profitable 
American Made Toys 


The American toy industry came into its own ada $1.50 to $37.50). 
through the war and American dealers can do 
a lot to keep out foreign competition. There 
are no more interesting or better made toys 
than those of the Gilbert line of over one hun- 
dred toys. These toys are great boy helpers 
and teachers—instructive toys, not cheap play- 


Gilbert Toys 


Erector—The construction toy like real struc- 

tural steel—has been for years the biggest iinet oat 
seller on the market among indoor toys. With marine, $1.50. (in 
its steel girders boys can build all sorts of mod- . 

els just as real workmen build them. 

Gilbert toy Motors, Machine Guns, Electrical, 

Wireless and Telephone and Chemistry sets 

are full of interest for boys. Gilbert Tool 

Chests are not toy outfits byticontain real tools 

—finely tempered atid pélished, and retail 

from $2.50 to $37.00. 


Write us for catalog and details of toy profits. 


The A. C. Gilbert Company 


431 Blatchley Ave. New Haven, Conn. ; 
Gilbert Tool Chests, 


In Canada: The A. C. Gilbert-Menzies Co., Limited, Toronto $2.50 to $37. (In 
In England: The A. C. Gilbert Company, 125 High Holborn, London, Canada $3.75 to 
wc 1 $55.50). 
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ADJUSTABLE TO 
THREE SIZES 











A Complete Stock 


CHILDREN-- 


The most powerful trade pullers in the world 


Bring them into your store by selling 


A.B.C. ADJUSTABLE CARS 


the year around 


A permanent display of ABC adjustables will 
attract the kids and draw new trade every day 
in the year. 


The appeal to the youngster is what counts 
and what the youngster wants the mother will 
buy. 

Orders for January and February delivery 
should be placed at once. 





Factory No. 1: St. Joseph, Mich. 


McLAREN-SLEIGHT CORPORATION 


130 N. WELLS ST. 


CHICAGO ILLINOIS 





Factory No. 2: Los Angeles, Cal. 
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Brother goes to school 

And learns to read and 
write. 

He thinks he knows it 
all, 

But I am just as 
bright. 

I, too, can read, 
and write and | 
spell, | 

My ‘Red 

Board’’ | 
poy Every Kiddie 

wants a spelling / 

board, an original / 

REVERSIBLE ED- | 
UCATIONAL 
BOARD, the toy that 

instructs while it | 

; 

: 



































amuses, that combines 
education and recreation. 


It appeals to the child's 
imagination, and builds up 
his memory and_ reasoning 

powers. 


REVERSIBLE EDUCATIONAL 
BOARDS include ; 
A, B, C BLACKBOARDS 
A, B C ANIMAL BOARDS 
SIGHT READERS 
GAME PUZZLES 
AND WORD PROBLEM AND 
SENTENCE BUILDERS 


You can’t order too soon. Write today 
and learn what a fine selling proposition 


these Red Game Boards afford. 


THE H. G CRESS CoO. 
TROY, OHIO 


Manufacturers and Patentees 
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Are You An American? 


If so, you will be interested in the great advertising campaign being carried on 
by the TOY MANUFACTURERS OF THE U. S. A. to educate the boys and girls 


and their parents to buy only American-made toys. 


Nearly one hundred manufacturers have contributed sixty-five thousand dollars 
($65,000.00) for this purpose and we are proud to count our corporation among 
thisnumber. The advertisements are now appearing in the leading periodicals, both 
adult and juvenile. We have sold our 1919 output and are glad to make a further 
donation of this space to aid all our brother manufacturers whose 


e 
American 
Made | 
AMERICAN Toys - 
Toys | feeses. | Sign 


To our own loyal working men 
American—the Workman's Hand 
American—'twas Built and Planned 
American —in Spirit, too 


Amenica’s si Gift to YOU. 








“i nh ag stored, 
rane of wa 
My Mardandy ao - oprnighted | 








| a Toys: a = Made i in USA. 


Toys 
of Uncle Sam and the Happy Children. 

If the toys on your sales floor do not bear this label ask your jobber why, and 
if he can’t explain tell him to ask the manufacturer why, and keep right on asking 
why until you get a satisfactory American answer. 

The Association will be glad to furnish you with attractive plate advertise- 


ments, display cards and other dealer helps upon application to F. D. Dodge, Secre- 
tary, Toy Manufacturers, U. S. A., Flatiron Building, New York. 


ARDEN MFG. CORPORATION 


Manufacturers of Juvenile Vehicles 


Clarence W. Bennett, Vice-Pres. and Gen’! Mgr. 


446-452 East 148th Street 
441-453 East 147th Street New Yor k 
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~ STRAUSS 
MECHANICAL 
TOYS 


Here are some of our 
popular numbers 


Our illustrated 
and descriptive 
catalog, telling 
all about the 
new things we 
manufacture in 
Mechanical 
T oys, T i n 
Horns, Stoves, 
Kitchen Sets, 
Tea Sets, etc., 
will be sent 
upon request. 


Office and Salesrooms 


ACTUAL SIZE 
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7 W. 22d St., NEW YORK, U. S. A. 


No. 50 Tombo, The Alabama Coon 
Jigger. Jigs like a real “COON.” Ex- 
tremely amusing and comical. Simply 
release the lever and the “COON” 
starts an old-fashioned plantation 
breakdown. 


The Alabama Coon Jigger stands upon 
a richly decorated platform in which 
there is concealed a unique set of 
works. It represents wonderful value 
and is especially well made, beautifully 
decorated and conveniently packed in 
knockdown form—one in a box 74 
inches long, 5% inches wide and 2 
inches deep. 

A special ring lever on the side of the 
box stops or starts the mechanism at 
will. 







Factory 


EAST RUTHERFORD, N.J., U.S.A. 
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AMERICAN MADE 


THE BIRD 


se 


Here is the “Bird’—the spiciest 
window attraction you ever saw, an 
actual scientific reproduction of the 
large army planes. That actually 
flies in sweeping circles at a speed of 
21 miles an hour. Very realistic to 
the watching crowd. Electrically 
operated by a motor placed in the nose 
of the machine, suspended from the 
ceiling. 


Place one of these in your window 


or in your store and watch the crowds 


gather. Sell them from your coun- 
ters as toys. 


At least one “Bird” should be in 
your store as a Xmas attraction. 


Write today for price and complete 
information, Remember, it is the 
one scientific actual flying model air- 
plane made in this country. 





| Two Premier Novelties 





THE BOOMABIRD 


Direct from Alaska the Boomabird 
comes to make profits for you—big 
profits, too—the way the “kids” all 
over the country are taking hold of 
this new 20th Century toy. 

He flies in a circle, then right back 





to your hands—every time, with a 
little practice. 

The Boomabird is different from 
any other toy on the market, simple 
in construction, yet so carefully made 
and balanced that he cannot go 
wrong. 

Colored in bright red and yellow 
and shaped just like the genuine 
Alaskan Boomabird. 

You will find it the biggest Xmas 
seller in a toy novelty you ever saw. 

Write us at once for complete in- 
formation as to price and size. You'd 
better hurry. 


December 11, 1919 








MANUFACTURED BY 


AERO FAN MANUFACTURING CO. 











Ottawa, Ill. 
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Sells Faster - No Other Car 


Operates on the Same 
" Principle | 


a 


SN 






HINK what it means to have a 

car on your floor that every boy 
and girl wants—a car that is alone 
in the field with no other operating 
on the same principle. i 


That’s the unusual situation of dealers ; i 
who handle the famous Skudder Car. / 





The driving mechanism, which is patented, 
fascinates the youngsters. It’s great sport 
to operate the tilting board by shifting 
the weight from one foot to the other— 
and speeding ’er up to 10 or 12 miles an 
hour “beats any other kind of fun a mile.” 





Ball-bearing ratchet construction is so Coasts “like sixty” down hill, without action 
simple that trouble with it is out of the ques- of the tilting board. i 
tion. No springs, levers or delicate parts, 
nothing to get out of order, nothing in its 
make-up to require unusual care in operat- 
ing it. Has no dead center—tilting board is Well-advertised, known to parents and chil- 
always in a position to set the car in motion. dren in every community in the country. 


Built strong at every point—a car that will i 
stand rough treatment and give long service. 


Write today for full information and offer to dealers. 


Janesville :22:., Coaster 


ya It’s the speediest, strongest, most serviceable 
y coaster wagon made. Specifications and descrip- 
tion will convince you. Regular auto-type wheels, 
ball-bearing, spokes tenoned in rims, heavy steel 
tires, set with hydraulic pressure and securely riv- . 
eted, nickel plated dust caps. Strong 1%%-inch axles / 
of cold rolled steel. Tough close-grained ash bol- : 
sters and body. Securely braced. A superior wagon 
all around, even to the finish. 





ee as NE 
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Ask for specifications. You'll want to know about : 
the famous Jiffy Scoot and Spee Dee Hand Car, too. 
Write today. 





Janesville Products Co., Dept. 113, Janesville, Wis. | 
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“The Train with the Guarantee 
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poe US. Patent Office 
MINIATURE RAILROADS 


“American Flyers” 
The Great Window Attraction 


Have an “American Flyer” train displayed in your window this Xmas. 
It is one of the strongest attractions you can use. Millions of boys and 
their parents are looking for them. “American Flyer” trains are so popu- 
lar that it helps your whole Xmas trade to display them prominently and 
marks you as a dealer in quality merchandise. 


A Greater Campaign Than Ever 


We are launching a bigger adver- More Business Than Ever 
tising campaign than ever—prob- er 
ably the greatest toy campaign This is a toy season. More toys 
ever put out. Our smashing big will be bought for the kids this year 
advertisements are in all the lead- than ever before—that means more 


ing boys’ magazines going directly business for the dealer. 


The demand for “American Flyers" __, Be Prepared to get your share of 
is tremendous and growing every this business. See that your stock 
day. There never has been such an of “American Flyers” is ample and 
endorsement of a toy train. WELL DISPLAYED. 


AMERICAN FLYER MFG. CO. 


2261 S. Halsted St., Chicago, Il. 


Makers of a Complete Line of 
Mechanical and Electrical Trains 
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Kokomo 
Ice and 
Roller 
Skates— 


‘*Young America’s 
First Choice’’ 





























‘\= 














Most dealers know what KOKOMO superiority means to them. They know that the young- 


sters readily recognize the many points about KOKOMO skates that are responsible for 
their leadership. They know that KOKOMO Skates “‘sell themselves’ through quality. 


KOKOMO EXTENSION ICE SKATES eliminate the problem of sizes in buying and the 
trouble of fitting in selling. The sole plate can be moved forward or back on the runner by 
loosening two bolts. It is the “skate that grows with the foot.’’ Made in three styles— 


Rocker, Hockey and Semi-Hockey. 
The dominance of KOKOMO ROLLER SKATES is recognized everywhere. Note carefully 


the truss frame which prevents bending in the middle under the heaviest weight. That's 
what we call our “backbone” construction. The two large rubber cushions give resiliency 
and flexibility. Only standard self-contained ball bearing wheels are used. 


Dealers—we will gladly send more detailed information upon request. 





, 
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ERTY PRESSED METAL “ess ee 
) COMPANY (@) 

~ Kokomo. Indiana.U.S.A. Snel 


Successors to Conron-McNeal Company New York Office—Bush Terminal Sales Building 
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The Baby Toy Phonograph 





“Boys and Girls Together” | 


Let us go back a few years—can we place 


Now we have it—it is a waltz, a good, old, 
dreamy waltz, and it recalls to our mind a 
dainty maid in a silken frock, dancing on joyful 
feet to a beautiful refrain. 

We are humming to ourselves, join us in the 
chorus, “East Side, West Side’’—‘‘all around 
the town’’—‘‘on the sidewalks of New York.” 

There—what a beautiful piece, but there are 
thousands of others who prefer some other 
selection—and they love to hear them in their 
homes. 

That’s why we perfected the BABY Toy 
Phonograph. 

We made it small enough to be easily han- 
dled by little children, for it is they who will 
enjoy its pure, harmonious tone the most. 





these words in a song of those good old days? ° 








Once you sell a toy phonograph your small 
customers return to your store many ‘times to pur- 
chase new records. The BABY Toy Phonograph is 

Plays Little Wonder or 7 inch Records packed in individual cartons, built by a large and 
Moe Cabinet finished in high grade Ebony Enamel with responsible company with a splendid reputation in 
ge es : é ‘ : : 
ae Se whee Meet «+ Se the trade for fair dealing and the production of high 

Width 5% Weight - - 3% lbs. class apparatus. 
Provided with one spring worm gear motor. 5% inch 
turntable. High grade sound box with wonderfully clear We maintain a very large stock of Little Wonder 
reproduction. Speed regulator. 10c records which we offer to dealers at five cents 
each. 
The Garford Mfg. Co. 
Elyria Ohio 


























No Holes in This Christmas Stocking! 


(Teo Bad ALL Hardware Dealers Didn’t Hang It Up) 


There have been many Christmases before this Christmas, but never one with the meaning this 
Christmas of 1919 has for the Hardware Dealer of America. 


There have been toys, toys in abundance, but never before the kind of toy that has found its way into 
Hardware Stores this very year. 

Ask the manufacturers, whose energy and vision have created a great new industry, permanent as the 
spirit of youth. 

Ask the children, the millions of boys and girls, whose gifts this year bring them a firmer hold upon 
the real joy of play—the joy of learning how by toys that really work. 

There are no holes in this Christmas stocking! Neither for the manufacturer, whose deliveries up 
to the last brimful minute have taxed every factor of production—nor for the dealer who, months ago 
seeing the great new possibilities in toys as trumpeted in the pages of HARDWARE AGE, prepared his 
stocks, his displays and his local announcements—nor for the millions of children, responding eagerly 
to the “grown-up” Americanized toys they saw beckoning from the cheerful windows of the hard- 
ware store. 

Friends, it has been a smashing victory without a flaw. And 1919 marks only the beginning. 
Americanized toys—the toys that work—have come into the hardware trade to stay. They carry the 
marks of real thought, superior materials, careful workmanship. If you overlooked the opportunities 
of this department this year, resolve to develop it twofold in 1920. 


Because the real meaning of NO HOLES IN THIS CHRISTMAS STOCKING is simply this: that toys 
have become an all-year-round department, a service that dealers can render their communities every day 
in the year, and a constantly growing source of profit to themselves. 


With the Compliments of the Season 


HARDWARE AGE 
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UNION BRAND 


BOYS 


GIRLS 


No. 5624 
“ 56241, 
‘ 57241, 

5241,L 
4241,L 
724L 

9241,L 


No. 
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FOR BOTH 
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1624 

16241, 

17241, 
5241, 
4241, 
724 
9241, 











KEENE BRAND 


GIRLS BOYS 
No. 302 No. 300 


“ 302L 302 
“ 304L “304 
“ 202L “202 
* 204L “204 
“ 206L “206 
* 208L “208 


FOR BOTH 
No. 102 
“ 106 


“107 
“ 0107 


UNION HARDWARE CO. 


TORRINGTON, CONN. 
N. Y. OFFICE: 99 CHAMBERS STREET 
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CONSTRUCTIVE —— INSTRUCTIVE = 


TOY BUILDING BLOCKS 


We respectfully invite you to 
visit our new offices and show- 
rooms at the Bush Sales Build- 
ing, 130 West Forty-second 
Street, New York City—Room 
421 after January first next. 


We thank all our customers 
for the interest they have given 
us in making Konstructo Toy 


Building Blocks the “Best Seller” 


this year. 


KONSTRUCTO COMPANY 
NEW YORK CITY 


FACTORY—PORTLAND, OREGON 
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“I Saved My Pennies | 
To Buy This Little 


Hummer’’— 


“It was hard work, but 
I couldn’t help wanting it 
after I had seen it in Mr. 
Jones’ window.” 

No wonder the Little 
Hummer makes an appeal 
to children—it is a 
real bicycle — riding 
qualities, appearance 
and all. 

Finished in blue 
enamel, red _ wheels, 
black trimmings. Ball 
bearing; adjustable 
chain and saddle; and 
priced low enough 
for the children to 
buy with their own 
pennies. 


Write today 
for prices on 
the big seller. 



















T. B. Laycock 
Son & Co. 





The Little Hummer 





your store and he will 
keep coming as he grows up. 


| Start the small boy | 





























POPULAR 
HIGH GRADE--PROFITABLE 


Write for catalog of Ski, Toboggans, 
Snow Shoes and Accessories 


Northland Ski Mfg.Co. \p . 


NORTH HAMPDEN AVE. 
ST. PAUL, MINN, 






Largest Manufacturer of Ski in the world. 
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Send fornew C, E. JENNINGS & CO. 
Tool Chest Catalog 73 Murray Street New York City 
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How advertising is bringing you 


new customers 


VERY gun and ammunition dealer in the United States 

1s being visited this fall by a class of customer he has 

formerly seen too little. ‘This is the father or mother of 
a substantial family. ‘hese people are stop ping their cars outside 
your door because they have discovered in your window the 
Winchester Junior ‘Tr apshooting Outfit. 

They want that outfit. It is natural that they should. 

Our advertising of the Winchester Junior Trapshooting 
Outfit has created the want— your display of the outfit has 
shown them that you have what they want. 

There isn’t a prospect in your community that has not been 
stirred to action by our advertisements. 

All these people have been looking for years for an outdoor 
sport which could be enjoyed by every member of the family. 
In the Winchester Junior T rapshooting ‘Outfit they have found it. 

Thousands of families are buying this little storehouse of new 
sport. Thousands of men and women, boys and girls,are taking 
up the new game which the Winchester Junior Trapshooting 
Outfit provides. The Christmas present trade on the outfit is 
particularly heavy. 

Are you getting your full share of the new business we are 
creating for you? 


WINCHESTER REPEATING ARMS COMPANY 
U.S. A. 


New Haven, Conn., 
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An unequalled 
advertising campaign 


O advertising campaign on such a scale as this 
one has ever been used to introduce an outdoor 
Sport. 

Eight million printings of the three advertisements 
reproduced above are appearing this Fall in a well 
selected group of magazines, including the leading weeklies, 
sporting magazines and trade papers. 

Besides the Saturday Evening Post, and the other 
magazines shown on the opposite page, full page adver- 
tisements are being used in Collier’s Weekly and the 
Literary Digest. 

In addition to this enormous magazine campaign, we 
are supplying to you for distribution, or mailing direct to 
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your customers, over 600,000 pieces of supplementary 
advertising matter—booklets, wall hangers, etc. 

In millions of homes all over the United States 
people are reading about the Winchester Junior Trap- 
shooting Outfit, and the new Winchester game of family 
trapshooting. The response is bound to be enormous. 





Here’s a big opportunity for you to increase your 
business in guns and ammunition. Display the 
Winchester Junior Trapshooting Outfit in your window. 
It will bring you new and valuable customers. 


Order your supply to-day. 


WINCHESTER REPEATING ARMS CO. 
New Haven, Conn., U.S. A. 


WIN CHESTER 


World Standard Guns and Ammunition 

















The two stakes ave 50 yards apart. Between them i: attache 
the ‘deadline’? which may not be crossed by any member of th 
party without permission. The red flag or aiming point is < 
25 yards out. The shooter stands in the shooter’s box and 
trap operator to the shouter’s left. 


How to “repeat” on the 
best class of trade 


UT on the lake, down by the seashore, up country, 

or right in the home town, wherever sport-loving 

Americans go this year—there you find the Winchester 
Junior Trapshooting Outfit 

Every member of the family, from the little boys and girls 
up wants to shoot with it and can shoot with it. 

Ideally complete in its compact container—.410 gun, trap, 
shells, targets, cleaning preparations—the Winchester Junior 
Trapshooting Outfit contains every requisite for the complete 
new sport it provides. 

New shells and targets must be procured from time to 
time —-here is where the dealer scores heavily. 


The best class of customer in town comes back to you for 
supplies. There is your chance to sell him a standard gauge 
Winchester shotgun or .22 caliber rifles for his boys. 

The Winchester Junior Trapshooting Outfit does more 
than provide a new fatnily sport—it ts making gun enthusiasts 
by the thousand. 


Your permanent customers, every one of them. 


Box of .410 shells 
for the sport gun 


WINCHESTER REPEATING ARMS CoO. 
New Haven, Conn., U.S. A. 


Winchester ** Midget” hand trap, 
Sor throwing the ** Midget” tar- 
gets. iso made in Standard 
size for those who shoot large 
shotguns and Standard size 
targets, 


The new Winchester 
Midget Clay“ Birds,’ the 410 shotgun 


WIN CHESTER 


World Standard Guns and Ammunition 
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They’re Asking for Glidden Paint | 
They know Glidden Green Label house is known to them all. Now 
Varnishes from experience. When they, too, are asking for Glidden 
| The Glidden Company announced Paint. 
the addition of Glidden [ndur- Glidden advertising is introduc- 
ance Paint to its line of products, ing all new Glidden products and 
they wanted that same good qual- the quality can be depended upon 
ity in paint and now they’re asking to bring repeat business. 
for Glidden Paint. Are you prepared to get the a 
It’s the same with housewives. profit on these initial orders as 
They were familiar with Jap-a-lac. well as the repeats that are sure 
The way this well known 'House- to come? If not act now! Write 
hold Finish performs about the for complete data, prices, ete. 
i The Glidden Company, Cleveland, Ohio. 
j Factories: Chicago Cleveland San Francisco Reading Toronto New Orleans | 
Branches: Atlanta Montreal New York Chicago Kansas City Detroit Boston Pittsburgh London 
4 ; Dallas 
Stocks in principal cities. 
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“That’s Just 


Want!” 


The next best 
thing to han- 
dling U. S. Poul- 
try Netting is to 
display in a way 
that will arrest 
the attention of 
poultry raisers 
as soon as they 
enter your store 


and create SALES. 


This rack will do it, is easy to make, 
and a perpetual advertisement for 


U. S. POULTRY FENCE 


Now it often happens that a customer isn’t 
in immediate need of poultry netting, but 
the fact that it’s right before his eyes 
every time he calls for garden and farm 
tools keeps him reminded and he buys 
when he does need it. 


Don’t hesitate to unroll U. S. Poultry 
Fence and let customers see for them- 
selves just how it’s made. 


The fact that it is made like 
a farm fence, with parallel 
wires, which give it five or 
six times the strength of 
common poultry fence and 
prevents sagging, is what 
appeals to users and they 
buy. 


Every roll of U. S. Poultry 


INDIANA STEEL 
AND WIRE COMPANY 


Muncie, Ind., U. S. A. 


Netting is sold on a straight money-back 
if not satisfactory basis. That’s our guar- 
antee to your customers through you. 


It is already predicted that 1920 will be 
a banner year for poultry raisers—cash in 
—make it a record year for poultry net- 


ting by handling U. S. Brand. 


Put up in 12 to 72 in. rolls, each roll 150 
feet long. Sample, literature and trade 
prices sent on request. 
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CLINTON-WRIGHT 
WIRE COMPANY 


ADMINISTRATIVE OFFICES: 
Worcester, Mass. 
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FACTORIES: 


Worcester, Clinton, Palmer and Spencer, Mass. 


BRANCH OFFICES AND WAREHOUSES: 
Boston New York Philadelphia 


Chicago San Francisco 





MANUFACTURERS OF 


Wire, Wire Cloth, Wire Screen Goods, Perforated Metals, Electri- 


eae to — cally Welded Fabric, Welded 
Forms, Cold Rolled Strip Steel, Sheathing, Wire Fencing, Orna- 
Special Manufacturers’ Wire, Wire mental Wire and Iron. 









Hardware Dealers Particularly 


are burdened with a large amount 
of time-consuming buying which 
is made necessary because of the 
complication of the hardware lines. 
Clinton-Wright Wire Company 
now becomes wire headquarters, 
Clinton Cloth where information on any wire 

product is available for the dealer 

or for the user of wire in any form. 

Five old established companies 
Wright Rope have combined manufacturing and 

marketing facilities, and this simpli- 

fied service is the result. 

, Clinton Wire Cloth Company 
Morgan Springs Wright Wire Company 
Spencer Wire Company 
Morgan Spring Company 
National Manufacturing Company 

National Goods These five companies of long established 
reputation, with trade unified organiza- 
tions are still at your service as divisions 
of Clinton-Wright Wire Company. 





Spencer Wire 
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Here is an assortment of live wires that will add 
materially to your profits. 


The demand for them covers twelve months in 
the year. 


Made from best grade drawn steel wire in nine 
sizes, and packed in boxes for convenient 
handling. 


Shipment from stock. 


When you place that order for chains don’t for- 
get to include a trial lot of 


Bridgeport Weldless Repair 
Hooks and Eyes 


The 









9S. JEFFERSON ST. LS \F, WELLS FARGO BLDG, 
; pf? SAN FRANCISCO,CAL. 
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The live hardware 
dealer says: 


Bull Dog Brand 
of hose is made by 


BOSTON 
WOVEN HOSE & 
RUBBER CO. 


Cambridge, Mass. 

















r 


Nine Lives or Seven? 


‘“*The cat is said to have nine lives but she 


has to prove it every once iu a while. 


‘““BULL DOG hose has seven lives and the 
evidence is right there in the hose itself. 


“BULL DOG is made of seven plies of 
strong cotton duck held together with live 
rubber. Each ply gives the hose an extra 


measure of endurance — another life, in 
fact. BULL DOG is the hose to sell for 


long wear.” 
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Dutch Boy Flatting Oil] 


There may still be a few ¢ 
painters—not many—who 
haven't become acquainted 
with Dutch Boy Flatting Oil. 





If any of these painters come 
into your store, it will pay 
you to tell them the advan- 
tages of this Dutch Boy 
Product. 


Soft Finish 


Delicate in Tone 


Tell them that, when mixed with 
Dutch Boy White-Lead, it pro- 
duces a soft, flat, delicately-toned 
finish, ideal for interior walls and 
woodwork. <Any tint desired 
can, of course, be made. 


Washable 
Durable 


Tell them, too, that the use of 
Dutch Boy Flatting Oil preserves 
every advantage of a pure white- 
lead and linseed oil paint, includ- 
ing washability and durability, 
simply producing a flat instead of 
a glossy finish. 


Ask our nearest branch for full 
information about this Dutch 


pichianietta COMPANY DUTCH BOY 
New York Boston Buffalo Cincinnati FLATTING OIL 


Chicago St. Louis San Francisco 
JOHN T. LEWIS & BROS. CO. 
Philadelphia 


NATIONAL LEAD & OIL CO. 
Pittsburgh 
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For Beauty of Design 


In their efforts toward the attainment of Vollrath Ware,too, is seamless—each piece 
utility, the makers of Vollrath Ware have is stamped out of pressed steel. 


not overlooked beauty of design. Vollrath Ware is made for the housewife 


who takes pride in her kitchen—it is a 


Every piece is shapely and pleasing in product of workers who take pride in their 


appearance. And their graceful lines are work. Inthe Vollrath Organization there 

further enhanced by the careful workman- are some who represent the third genera- 

ship that is employed in attaching all tion who have worked in our shops—the 

handles, spouts, etc. These are gas- spirit prevails throughout that they are 
\ welded (not riveted) and show no visible engaged in a work that is worthy of their 
Wil Joining-place in the finished product. life’s effort. 


Send for the booklet ‘How to Select Household Utensils.” It will tell you in 
detail the story of what Vollrath Ware means to the good housekeeper. 


THE VOLLRATH CO., Sheboygan, Wis. 


° * 
For sale by Department and Every article of genuine 
ardware stores throughout gato Vollrath Ware bears this 
the United States. a blue oval label. 
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Copy of November advertisement appearing in Good Housekeeping Magazine 
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Mechanical genius has produced in the “‘Nesco Perfect’’ a burner so simple 
that the wonder is no one ever thought of it before; so practical, dependable and 
reliable that the steadiness and continuity of its hot, blue, smokeless flame rivals that 
of the finest gas range. 


| @ NESCO PERFECT @ |] 


because of this and other exclusive Nesco features, is pronounced by all who see it ‘the 
one oil cook stove worthy of its name.” 


An Entirely New Application 
of a Principle 




















Instead of wrestling with stubborn, stick- 
ing, rusting gears to turn the wick up or 
down, instead of opening a valve—the 
Nesco Perfect way is simply to lower the 
burner bowl with its non-burnable wick 
down into the oil. The oil flows into the 
bowl, the wick absorbs it and conveys it to 
the flame, constantly, steadily—always. 


Rising between two perforated cylinders, 


the flame unites with oxygen from the air 
as it comes through the perforation, form- 
ing a gas producing a hot, blue flame. On 
its way up through the cylinder this flame is 
joined by another created through the con- 
version of heated air to gas as it passes 
through a center hole. These, uniting near 
the upper end of the burner, reach the 
cooking utensil, as blue as the sky—and in- 
tensely hot. 


It Will Pay You to Investigate 


Ask The Nesco Man or your Hardware Jobber 
Write us today for illustrated Descriptive Circular 


NATIONAL ENAMELING & STAMPING CO. 








St. Louis 
Granite City, Ill. 
New York 


Milwaukee 
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Tempt a woman to buy PYREX, and 
her husband will come ’round and buy 
some more. 


PYREX 


TRANSPARENT Oven DISHES 


Transform Plain Foods 





PYRExX is nationally advertised. 
PYREX is guaranteed. 


The leading manufacturers of metal mountings 
have adopted PYREX for their standard insets. 


Jobbers handling housewares have complete stocks 
of PYREX. 


A booklet “How to Sell More” will be posted to 
buyers and salespeople, free on request. 









Ms Pyrex Sales Division SIN 
Y aS ig, \ 
4 CORNING GLASS WORKS | ‘| 
7 PYREX | 


<\ TRANSPARENT 
WW O, 
een war’ is 
- 2 


World’s Largest Makers of Technical Glass 
553 Tioga Avenue, Corning, N. Y. 
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The nev. Hoover factory in Canada. Constructed for expansion, 
30,000 square feet to start 


The whole world is calling for 
The Hoover. Our large plant 
at Hamilton, Ontario, has been 
completed to supply Canada 
and the countries overseas. 
It releases our full output at 
North Canton for dealers in 
the United States. This output 
totals almost three times as 
many Hoovers as we were 
building a year ago. 


THe Hoover Sucrion Sweeper Company 


World’s largest electric cleaner makers 


North Canton, Ohio Hamilton, Ontario 


She tI 








OOVER 


ELECTRIC SUCTION SWEEPER 


It Beats...as it Sweeps as it Cleans 





7 





































































December 11, 1919 HARDWAR 








| ALUMINUM | fi 
REFLECTS | & 
cooo : 


HOUSEKEEPING I , 


Twill Make Good Christmas Cheer 


OT less useful because it is beautiful, but This, with the other star features 2, 4 and 6, 
more so. This Mirro Aluminum Coffee belongs exclusively to Mirro. 
Pot endures the hottest flame or graces your 
table with equal felicity. In it beauty and utility 
truly go hand-in-hand. 





(6) Flame guard protects handle when the pot 
is on the stove. (7) The famous Mirro finish. 
(8) The rich Colonial design. (9) The well- 


And what joy it gives to coffee-making! It is known Mirro trade-mark, stamped into the 
everything that a coffee pot should be. Light, bottom of every Mirro utensil, and your guar- 
durable, a quality pot through and through, antee of excellence throughout. 


and with the many features of convenience that 
distinguish all Mirro utensils. Note them well. 
You do not find them in ordinary aluminum ware. 


Remember, too, that the experience of a 
quarter of a century of better aluminum making 
has gone into Mirro. That accounts for its 


(1) The sure-grip, ebonized, detachable handle Supremacy in the world of aluminum ware. 


which insures comfortable handling and easy The scale upon which it is manufactured, the 
pouring. %(2) Handle sockets are welded on, tremendous scope of the business behind it, 
as are also the spout (3), and the combination accounts for its really moderate price. 


hinge and cover tipper (4). ; ; 
Mirro Aluminum is sold at better stores 


w(5) The rivetless, no-burn, ebonized knob. everywhere. 


Aluminum Goods Manufacturing Company, General Offices: Manitowoc, Wis., U. S. A. 
Makers of Everything in Aluminum 


Dealers: Mirro Aluminum has become the recognized sales leader. Every sale means a 
dealer sale and a dealer profit. Write today for dealer catalog and interesting dealer data. 


MIRRO En 
| 
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Basting Spoons 
Casserole Pans 


Covered ° 
Casseroles 


Custards 
Coffee 


Percolators 


Coffee Pots 
(Individual) 


Colonial Coffee 
Pots 


Colonial Tea 
Kettles 


Cups 
Egg Poachers 
Frying Pans 


Grand Prize 
Tea Kettles 


Gem Pans 
Griddles 


Kettles (Vari- 
ous Styles) 
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‘From Generation to Generation”’ 


HE superiority of Wagner Cast Alumi- 

num Ware is because every piece is cast 
of solid aluminum—in an individual mold. 
This gives great strength and durability. In 
fact, Wagner Cast Aluminum actually will 
wear “from generation to generation.” 


Wagner Ware has not the tendency to scorch 
foods that is always liable in the thin stamped 
or spun aluminum cooking utensil. It will not 
dent, warp, or burn through. 


Housekeepers soon realize that foods are better 
cooked in Wagner Ware and have a rich good- 
ness which is only possible in Cast Aluminum 
utensils. This superiority combined with un- 
usual beauty and exclusive designs has made 
a place for Wagner Cast Aluminum Ware in 
the best stores of the country. 


To the dealer not handling our line, we will be 
pleased to send catalog and have our salesman 
call. 


The Wagner Manufacturing Co. 
Dept. 91 Sidney, Ohio 


Vakers also of the “Iron de Luxe” line of cooking 
utensils. 
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Molds 
(Individual) 


Mixing Bowls 
Muffin Pans 
Ladles 


Lemon Juice 
Extractors 


Ramequins 
Roasting Pans 
Rice Boilers 
Scoops 

Sauce Pans 
Stock Pots 
Sink Strainers 


Shirred Egg 
Pans 


Tea Pots 
(Individual) 


Trays 
Water Pitchers 
Waffle Irons 
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A special lubricating oil that 
makes separators run more 
smoothly and last longer 


The Sharples Separator Company, the pioneer 
and largest manufacturer of separators, has made 
and put on the market a special oil for separators. 


LIUDeU ono ogo 


This oil has been perfected after many tests in 
the Sharples factory—first to make a separator 
run faster and better, and second, to keep the 
separator in a uniformly good condition. Fifty 
per cent of the breakdowns in all separators is 
due to the use of the wrong oil. The high speed 
which a separator attains requires 


SHARPLES SEPARATOR OIL 


As a dealer, you should feature and 
sell Sharples Separator Oil because 
of the large profit it pays and be- 
cause every owner of a separator, 
emulsifier or clarifier is a logical 
prospect. The field is wide open. 
















SPECIAL 


The strong, handsomely litho- SHARPLES | 

graphed container is an advertise- ne * 
ment in itself. Display it on shelf : 
or showcase. Jt will attract atten- 
tion and bring sales. Arrange now 
for anadvertising displayof Sharples 


Separator Oil. 


Write today for full particulars, 
prices and selling plan. 





Sharples Separator Oil comes 
in quart and gallon cans. 





THE SHARPLES SEPARATOR co.iRS ait 
THE SHARPLES SEPARATOR Co. Fcaaniicscocn, | POP 
West Chester, Pa. 5 






















BRANCHES: 
CHICAGO SAN FRANCISCO TORONTO 
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“Here’s the Store, Dad” 


Happy boy, he just won a prize of $25.00 for 
making the most novel and practical soldered toy. 
Happy father, he’s glad his boy went to that 
Hardware store and invested a Dollar in a Noko- 
rode Solderkit instead of trash. Result—now 
both are going to “cash in’—the boy is going 
to spend a big part of his prize money with that 
dealer for useful tools, and the father is going 


NOKORODE 


and stand a 
prize, 
running to 
kits. 
And you're going to make a handsome profit on 
every One Dollar sale. Remember the boys of 
to-day are the men of to-morrow. 


ADVERTISING AND 
SALES HELPS 


We'll help you get the boys coming—help you 
put the thing over in a big, profitable way. Our 
advertising in the Saturday Evening Post has 


The M. W. DUNTON CO. 


chance of winning a $25.00 cash 
there’s going to be “Some boys” 
store for Nokorode Solder- 


besides 
your 


to buy some Nokorode 
mend everything 
automobile. 
Nokorode 
increase to 
boy, 


Soldering Paste and 
from the coffee pot to the 


sales begin with a “Solderkit” and 
“barrel” lots. They start with the 
they continue with the man. 

When every boy in town knows he can 
build things with a 


SOLDERKIT 


The 5,000 Hard- 
Nokorode Solder- 
Paste are reaping 


your 


created a national demand. 
ware dealers who are selling 
kits and Nokorode Soldering 
the benefit. 


Our book of Instructions tells how to use solder 
in innumerable ways. 


Nokorode Solderkits contain everything needed 
to do the right kind of a soldering job, quickly 
and easily. Thousands of boys are mending pots 
and pans and making good money with them. 


Ask your Jobber to supply you. Write for the 
most interesting and best paying Solderkit and 
Soldering Paste proposition on the market 


PROVIDENCE, R. I., U. S. A. 
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Attracts Buyers 


Efemco Acme Grip Neck Cast- 
ers have all the qualities that 
make quick sales. Their com- 
pact, sturdy build, extra strong axles and gen- 
eral look of durability and staunchness quickly 
win the approval of all careful buyers. 


(a 







Efemco Acme Grip Neck Casters insure 
greatest utility and service and greatly add 


to the value of furniture. 








Sell the casters that embody the best features of 84 years’ manufac- 
turing experience—Efemco Acme Grip Neck Casters. Dealers 
everywhere sell them. Sizes one, three, five, seven, eight and nine. 
Casters packed neatly in boxes ready for your shelves. 





Send for prices of our complete line 


Efemco Products 


FOSTER, MERRIAM AND CoO. 











r) 

b MERIDEN, CONNECTICUT USA. 
2 New York Office 225 Canal St. 

fe) 

0 = om 

‘al 

‘ femco Products 

: Grip Neck Casters Truck Casters Piston Rings 

g Ball Bearing Casters Furmiture Trimmings Cast Aluminum Ware 
Mi Roller Bearing Casters Automobile Accessories Grey lron Castings 





Standardized by 
84 years of servied 


/ _Efemco Products Efemco Products 
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Carried 
in 


Stock 


A World-Wide Reputation 


In less than a year The Swedish Steel Forging Company, SS A of 
Eskilstuna, Sweden, has produced a Razor that has gained a world 
wide reputation. 


Because—They use an unequalled Special Swedish Steel according 
to their own formula for all their Razors. 


Because—They spent a large sum of money in experiments to get 
started right. 

Because—They have a method of hardening and tempering which 
requires time, but which insures a fine edge that will stay sharp. 

Because—They have the most up-to-date grinding department that 
brains and money can secure. 

Because—They do justice to the finest as well as the lower priced 
Razors by giving them the finest kind of a finish. 


Because—Every Razor and every pair of Pliers sold by their repre- 
sentatives are thoroughly inspected and guaranteed to be in an abso- 
lutely satisfactory condition. 


SS A Products Are Sold Exclusively by 


Eric Mellgren & Company 


116 West 39th Street, New York 


Forged from Best Swedish Steel 
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— Just demonstrate 


the FEDERAL 


O matter where the Federal Electric 

Washer is standing, on the sales floor— 
if it can be seen, its beautiful desisn and 
finish immediately attracts the attention of 
the housewife. Your possible customer be- 
comes interested at once and you have 
accomplished the first step—the important 


Th 12 B bd step—towards makin, a sale. 
e 19, Then it takes but a few minutes to demon- 
strate the Federal and to show its many con- 
F d l F t venient and labor-saving, devices. Women 
e era ea ures will immediately notice and be stronjly im- 
pressed by these important and distinctive 
features which have been incorporated in 
































1. Beauty and Durability. the Federal, in order to save them time, labor 
2. The oscillating cylinder Washing and unnecessary steps. 
Principle. An actual demonstration clinches the sale. 


3. Absolutely Safe—all moving, parts Furthermore, we have prepared and will 


enclosed. furnish you with a complete advertising, 
4. A Real Safety Wringer Releas2. campaign, ee —a advertise- 
4 . - , ments, movie slides, circulars, letters, street 
5. “Three-in-One” Wringer Control. car cards, window displays, ete. Theappeal 
6. Push button switch “built-in.” of this advertisin?, is irresistible—it brin?s 
7. Clutch to start and stop washing. prospects to your store ready to buy. All 
: you do is demonstrate the Federal, followings, 
8. Swivel roller-bearing double the simple instructions piven in our Federal 
casters. Sales Manual, and close the sale. We also 

9. Leather belt-drive—no jammin3 help you finance your installment accounts. 
gears—protects motor. There is a waitin, market for Federal 
10. Automatic belt tension adjuster. washers at your door—sell the Federal— 
the washer that is easy to sell and that 

11. Glass water gauge. stays sold. 


12. Oversize motor one-quarter horse- 
power. 


Mail coupon today for full information. 


FEDERAL ELECTRIC CO. 
Federal Sian Syateun (Electric) 


Lake and Desplaines Streets, CHICAGO 
618 Mission Street 627-649 W. 43rd St. 
SAN FRANCISCO NEW YORK 


Branches in All Large Cities. 







































































Just tear off and mail the coupon now! 





FEDERAL ELECTRIC COMPANY, Representing Federal Sign System (Electric) 


Lake and Desplaines Streets, Chicago, Illinois 
Please give me in detail your Dealer's Proposition on the Federal Electric Washer. 


Name__ City 





Street and No. State_ 





Name of Firm 




































































Y TEUTELEE LULLED 


MCs 


i 
| 














| 























MV VVVUVAVVUVAVUUVVLUVUA TRU DUDE DED SODD DOD URE DOU ORD EEO EN OEOEA 


SUNN 








| 











| 

















































































































aber 11, 1919 HARDWARE AGE 





White Truck 





— 


FACTORY GELLER WARD 5: HASHER HARDWARE Cn ey 


SUPPLIES. 412-414 WN. 4TU ST 


- 
PEELE TED ES ere 





WHITE PERFORMANCE 


HITE TRUCK performance is so widely 

and favorably known, it is considered standard 
among truck users. It is the basis for judging truck 
operation and maintenance. 


There is never any argument about White 
dependability or economy or value. These are 
established factors. 


Everywhere White Trucks are known for their 
high earning power, for their ability to do the most 
work for the least money. 


ae 


THE WHITE COMPANY 
CLEVELAND 
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What Do Your Records Show? 


A Plain and Simple Story 


A short while ago you had the loose slides 
—of different shapes and_ styles—and 
varied quality—you dumped them on your 
counter and left them to chance to close 
the deal. Your sales ran along a low gen- 
eral average—so low that it was hardly 


worth while to carry that line. 





Now we are giving you a different proposition en- 
tirely. Weare giving you uniform slides of super- 
tor quality—Domes of Silence. 


We have put up Domes of Silence in handsome 
colored display boxes to make them an attraction on 
your counter. Your sales turnover ought to equal 
that of the stores indicated above on our facsimile 


order sheet. The package will do that for you. 


We suggest for a start: Special assortment A1, con- 
sisting of % gross sets each of best selling sizes— 
7", 34", 5/4" and i", 


The leading jobbers have Domes of Silence. 
Order today. If your jobber has not got them— 


write us, giving his name and address. 


HENRY W. PEABODY & CO. 


17 State Street New York City 











» * * 7 
When Air Said Halt 
GEORGE WESTINGHOUSE 
Inventor of the Air Brake, ete. 


Born 1846—Died 1914 


In those days they had to start braking by hand when the 
train was a half-mile away from the stopping point. Accidents 
were frequent. By means of compressed air, Westinghouse 
achieved the “impossibility” of stopping the train in a moment. 


XPERIENCE with extraordinary happenings has taught us to use 

the word “impossible” with greater caution than formerly. In 

the days of Westinghouse buyers and users of Wiping Waste 
shrugged their shoulders at variations of quality, of weight, of “tare” 
(wrappings). “You can’t get it always the same,” they said. 


But now you can. For Royal CottonWaste is Standardized, Guaran- 
teed for uniform quality, even weight and a 6% limit of “tare.” 


It is no longer an elaborate task to order and check your Waste. For 
Royal is ordered in a moment from sample and surely received as 
ordered. Certainty—Proficiency—Substantial Economy. 

Ask your jobber or us for the Royal Sampling Catalogue, and for the 
booklet “Producing the Fittest in Waste.” 


ROYAL MANUFACTURING Ce 


General Sales Offices and Plant, RAHWAY, N. J. 


New York Chicago Pittsburgh St. Lou.s Baltimore Boston San Francisco 
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Where Do You Keep 


Your Memoranda? 


Have you got every item of your busi- 
ness at your finger tips? Or is the itera 
you want only to be found after an 
irritating, tiring search through a mass of 
muddled memoranda? 


Systematize your business—so that 
whether you are buying goods or selling 
them, you can instantly know the previ- 
ous quotations—present cost, and selling 
prices—terms—agreements, etc., on every 
item you handle. 


The Hardware Merchant’s Card Index 

‘ Record will do the trick and eliminate 

the guess-work, that always spells loss, as 

well as the troublesome hunting and 

searching which always is necessary with 
antiquated methods. 








The sooner you install a modern sys- 
tem the better for yourself and your 
business. 


Send today for this Card Index Record. 
Will ship it expressage paid in either 
quartered oak or birch mahogany box on 


receipt of $6.00. 


U. P. C. Book Company, Inc. 


Successor to Hardware Age Book Department 


241-249 West 39th Street "New York City 
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—you have a big range of merchandise to show—you have a wider 
scope of possible customers to interest than any other store keeper in 
your city. 


Let us show you how a Kawneer Store Front can be individualized 
to your merchandise so that you can make the biggest sales appeal to 
the largest number of possible customers. 


With a Kawneer Store Front in your present building built a 
to fit your requirements, you can display all of your best pay- ’ 
ing lines without making any of them suffer. Fa 


Your store front should pay your rent for you. If / 
you are interested in knowing how it can be made to if » 
. : . 7 ? wneer 
bring you this handsome profit, fill out the coupon rs Mfg. Co. 
and send it in with your letterhead. / 


? 1917 Front Street 
o Niles Mich. 





Do not delay—Mail this coupon today. , 


You owe it to your store to get this valuable book. 7 


/ Please send me 
# your new book for merchants— 


ys “FORGING AHEAD” 


Kawneer Mfg. Co. ra PUN chains dwche wa Rew wee ekn bores 


1917 Front St. Niles, Mich. - 


a 


Just pin this to your letterhead. 
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AETNA EXPLOSIVES COMPANY 


é 
INCORPORATED 


NOT FOR SALE AND NONE OF 
ITS PROPERTIES IN THE MARKET 








This emphatic statement is made to set at rest unfounded 
rumors regarding the Company’s plans. Aetna Explosives Co., 
Inc., is working with unshaken determination to play the same 
big part in these days of reconstruction as it did during the days 


of war. 


Nine plants and fourteen branches are devoting the skill and 
knowledge gained during that struggle to the big job of peace- 
time needs. This organization is trained to meet the requirements 
of both the large and the small user of explosives and to satis- 


factorily serve its customers both old and new. 


Aetna Explosives are powerful, dependable, safe. Insist on 
getting them. If your dealer does not sell them write us and we 


will make sure you are promptly served. 


AETNA EXPLOSIVES COMPANY 


INCORPORATED 


165 BROADWAY, NEW YORK 


BRANCHES 


Birmingham, Ala. Denver, Col. Louisville, Ky. Pittsburgh, Pa. 

Buffalo, N. Y. Duluth, Minn. New Orleans, La. Pottsville, Pa. 

Chicago, III. Joplin, Mo. Norristown, Pa. Roanoke, Va. 
St. Louis, Mo. Wilkes-Barre, Pa. ~ 
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Smokeless and 


Black Powders 
Waterproof . 


Money-Back Shot-Shells 


Customers come back for The Black Shells because 
The Black Shells get the game, and the infrequent com- 
plaints are adjusted readily under our money-back guar- 


antee. 


Just refund the price without a word to any dissatis- 


fied customer. We'll refund the money to you. 


BLACK SHELLS 


Smokeless and Black Powders 





Our absolute confidence in the quality of The Black Shells is 


our reason and justification for making such a broad guarantee. 
p ~ 


The wide flash-passage between primer and load makes The 
Black Shells lightning quick. Many sportsmen have declared that. 
due to their greater speed, The Black Shells require less “lead.” 


UNITED STATES CARTRIDGE COMPANY, 111 Broadway, New York 


General Selling Agents: National Lead Company. Boston. Buffalo. Cleveland, Chicago. St 
Louis, Cineinnati: United Lead Company, New York, Philadelphia; National Lead and Oil 
Company, Pittsburgh: James Robertson Lead Co.. Baltimore: American Smelters Securities 
(o., San Francisco; Hingston-Smith Arms Co., Winnipeg; John Hallam, Ltd., Toronto. 








The same compre- 
hensive, customer- 
drawing guarantee 


voes with 


(Gs CARTRIDGES 


U.S. .22 N. R. A. Long 
Rifle Lesmok Cartridges 
are accurate up to 250 
yards. That’s 50 more 
yards of accuracy than 
has hitherto been possi 

2 rim-fire am- 
munition, 


\sk for Circular C-93 
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The Up-to-date Hardware Merchant 
Advertises and Gets the Business 


Advertising of the right kind is an absolute necessity 
in the modern retailing of merchandise because it 
assists in selling the goods. A well planned adver- 
tising campaign should be an essential part of the 
selling plan of every merchant, and a definite sum 
should be set apart for this purpose. 

The woman residing in the country finds it impos- 
sible to order from the local merchant’s advertising, 
even though she so desires, because the advertising 
tells nothing. 

(nd this lack of information concerning merchandise 
applies not only to newspaper advertising, but to 
literature of every description prepared and sent out 
by the average local merchant. Advertising matter 
of this sort does not get down to “brass tacks.” 
There are too many generalities—and this is not ad- 
vertising. Money sp nt on advertising that does not 
tell the story about the merchandise and create a de- 
sire in the reader’s mind is so much money wasted. 
Advertising which carries descriptive, informative 
copy will sell merchandise, and is just as necessary 
as the merchandise itself, the store, the show win- 
dows, or the salespeople. 


Successful Merchants Are Advertisers 


Make a survey of the entire United States and you 
will find the successful merchants are those who con- 
sistently have been advertisers, whether it be in 
towns of 100 inhabitants or in the largest cities. 
Statistics show that 80 per cent of the failures in the 
retail field are among the non-advertisers. 

\nd the reason that advertising has been so suc- 
cessful in the building up and increasing the sales of 
so many merchants is that they believe in it and em- 
ploy every possible means to the fullest extent, con- 
sistently, continually. 





Sign the coupon below and get complete 
information about the business building serv- 
ice for Hardware Merchants. 


Cut the Coupon now 


You Need It 








THE HARDWARE AGE SERVICE, 
239 W. 39th St., New York City. 
Without obligation send full details and sample 
bulletin at once. 


Name 


Address 





HA49 Town 


The successful advertising of today is the simple, 
outspoken story of the merchandise, written in the 
plainest English, giving genuine descriptions in de- 
tail as you would write or talk to a,customer. In 
short—advertising copy must be’ informative 
answer the questions that the purchaser wants to 
know—and then creale a genuine desire for that 
merchandise. Make the reader want the merchan- 
dise. Then your advertising will begin to show re 
sults. 

Thus it is that in many communities we find mer- 
chants who are successful competitors with the large 
catalogue houses, because, as stated before, modern 
advertising creates—actually creates, thousands of 
dollars’ worth of new business. 

The merchant who is awake to the numberless possi- 
bilities of advertising is constantly making sugges- 
tions that lead to new purchases—when but for the 
timely suggestion the sale would have been unmade. 
People now-a-days look upon the merchant as a back 
number if he fails to show his merchandise in at 
tractive windows, or fails to invite them to his store 
by clever publicity. 

Herein lies the necessity for real, constructive ad- 
vertising. There are grave dangers ahead for the 
merchant who is not fully alive to his wonderful 
possibilities through intelligent use of publicity; who 
does not realize the increased trade he can bring to 
his store, and who does not dream of the hidden 
wealth he can unearih, by simple, consistent adver- 
tising. 


Hardware redge Service 





zyOWest 50*St lew York City 


is a store service especially planned to 
gather in more business and hold it— 
planned by experts to attract women to 
your store—designed to increase the 
prestige—the service and the attractive- 
ness of your establishment. 


The Results---More Profits 


Don’t be satisfied to peg along in the old 
rut—Hook up with an organization which can 
do things for you and your business. 
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Turn your stock quicker—reduce cost to sell— 
Make more profit—Push 





toy CATS PAW gy 


RUBBER HEELS 


Leading repair men—your custom- of people who have tried other kinds 
first—because they have no holes to 


because people know about them track mud or dirt—the Foster Fric- 
tion Plug prevents slipping and 


and want them—it takes _ little makes them wear longer. And they 
time to make a sale. Profits come are advertised year after year in 
steadily and quickly. magazines and newspapers reach- 
Cat’s Paws are preferred by millions ing at least 80 million people. 


ers—would rather sell Cat’s Paws 


CUSHION HEEL 
cosTER RUBBER rp 


Note the Foster Friction The patented Tred-air heel cushions In the Foster Wedge Heel 
Plug —it prevents slipping are big sellers. They protect the washers permit nailing in- 
and makes the heels wear stockings from nails, improve the fit stead of cementing — thus 
longer. of the shoes, prevent fatigue and add keeping the heel securely in 
slightly to the height. The retail price place. : 
is 30c. 


Cat’s Paw 
Fibre Sole 


For men, women 
and children. 
Spring or thin 

lack, 


heel B 
A. white or tan. 


Cat’s Paw Heels for 
Women 





Crutch and \ Made in sizes to fit all The Foster Orthopedic 

Cane Tips \ styles of feminine foot- Heels _are reé ommended 

ea, = wear—from walking boots by physicians because 

Note the & Pt. to dancing pumps. Small they prevent the arch of 

Friction Plug : , ae and dainty—almost invis- the foot from falling 

—which pre- t b ible when attached. Made to fit any shoe 
vents slip- 
i Also 
with- 


out plug. Foster Rubber Company, 105 Federal St., Boston, Mass. 


Originators and patentees of the Foster Friction Plug which prevents slipping. 
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The Last Word In 





Full Length — Full Strength 


We have the latest and finest equipped screw plant 
in the country, turning out all kinds of wood 
screws, guaranteed to be perfect. Send us your 
orders and compare quality of our screws. Price 
lists and discounts on application. 


BRIDGEPORT SCREW CO., Bridgeport, Conn. 
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PRODUCTS THAT GIVE SATISFACTION 
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STOVE BOLTS 
CAP SCREWS ; RIVETS BURRS 
SET SCREWS NUTS BOLTS 


SPECIAL SCREWS SPECIAL FINISHES 











REED & PRINCE MFG. CO. 
WORCESTER, MASSACHUSETTS, U. S. A. 
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They Sell To Every Man Who 
Uses Edge Tools 


\|most every customer—tfarmers, 


mechanics, carpenters, stone-workers, ete.—has a 


constant need for the fast-cutting 


The wonderful Dimo-Grit sharp- 
ening wheels, found only on Luther 
grinders, cut the steel instead of 
wearing it. They sharpen twenty- 


The 
Hummer 
Grinder 


farmer 
this all- 
metal,  high- 
speed tool 
sharpener It 
pedals like a 
bicycle. Worm 
gear drive-— 
dust-proof ball 
bearings. Head 
swivels making 
the most awk- 
ward tool easy 
to sharpen. 


Every 
needs 


as a grindstone 
temper from 
oil needed 

pressure 


five times as fast 
without drawing the 
the tool. No 

to cool the 
required. 


water or 
steel no 
Guele) Och 90.02) 255) 


Tool Grinder 
“Hum- 
farm 
Type 
Power 


is a Luther 
for every purpose—the 
mer” for grinding all 
tools; Mechanic’s Special 
No. 17; Bench Grinders, 
Grinders, etc. 

Write for catalog and full infor- No. 
mation concerning the complete 

line of Luther repair tools. The heaviest and strone- 


est hand-power grinder 
Luther Grinder Mfg. Co. 


There 


17 Mechanic’s 
Type 


and general 
blacksmiths, 
Foot- 


made. Ball bearings in- 
sure easy running. 
The Largest Makers of Farm Repair Tools Adapted for si bohas cate Die has 
in the World grinding work bv machinists, 
‘ - granite workers, carpenters, etc. 
Milwaukee, Wis., a. & power attachment if desired, 


RARE MECH Gm eackearer a 5 PE LIE pe ey ee. nap basiat bed ll Ln apa 


CRONK’S 
PLIERS 


The Cronk line of 
of patterns and sizes 


please every customer. 


are building up a good 
Jobbers and Dealers 
Cronk’s No. 600 Giant 


(Plain) with Polished 
} 


End 





SPUN 


Pliers includes a 
for different purposes, The 
all made to give long, satisfactory service 


CRONK’S 


business for 


Cutting 
shown 
are forged from best tool steel and every pair 


Head, 


“AOE ON 000M 


SOON 00000 NNT HANSA 


variety 


Pliers No. 65 
Made with polished 


Long Reach Side Cutting 


shown are of that kind 
nose, or full polished, size 51% 


rae ~LOOLS 


Grade 
Sizes: 5, 


warranted. 6 and 7 inch 
Jobbers supplied direct—Dealers through 
pers. 

Send for Catalog. It describes the 
line of Cronk Hardware Specialties 


THE 


CRONK & CARRIER 
MFG. CO. 


ELMIRA, NEW YORK 


and 
inch 


many 
J ob 
Pliers 


below, complete 


PAH TA 
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Selll Them : 


€C J _ 

It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends ; every part of the work is ieee alk i. Wellin teksto 
smooth and polished. They bore their way nished in compact cases for 
through hard, knotty, cross grained wood, }— > , the convenience of the user 
leaving a smooth hole and clean, polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S.A. 
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CABLE 











Is not a Side Line with us 
It is our Specialty 


Sofas 
Checiie Company ———— ee 


WARREN, OHIO 


District offices in all principal cities 
32 
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This is what you 
have been looking 





The Kohler Stove Pipe Cutter and 
Crimper. 

The machine that makes pipe cutting a 
pleasure. 

Takes only a few seconds to cut or 
crimp all size pipe. 

Makes a perfect job. 

No ragged ends. 

No trimming to do. 

No bent pipe. 

No waste of pipe. 

No bruised hands. 

Everybody can use this machine 

Will cut through seam (4 thicknesses). 
The cutters are independent of the 
crimpers. 


Nothing to get out of order. 
No parts to change. 


Cutters made of best tool steel, 90 to 
100 carbon. 


Weight of machine, 40 Ibs. 
Machine is a permanent fixture. 


Also manufacture a machine without 
crimper for cutting only. 


We have made shipments to nearly all 
parts of the U. S. 


KOHLER MFG. CO. 


1923 Carson St. Pittsburgh, Pa. 
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We Are 
Thoroughly 
Equipped 


to manufacture ali classes 
of turned parts to individ- 
ual specifications — to 
make prompt quotations 
and deliveries on 


CORBIN 


Automatic 
Screw Machine 
Products 


The wide variety of parts 
which we are prepared to 
furnish, up to 414” in di- 
ameter, includes parts for 
Automobiles, Carburetors, 
Magnetos, Electrical In- 
struments, Firearms, 
Hardware, Tools, Motor- 
cycles, Bicycles, Spark 
Plugs. 


Quotations promptly for- 
warded on receipt of 
Blueprints, Samples, or 
Specifications. 


CORBIN SCREW 
CORPORATION 


American Hardware Corporation, 
Successor, 


NEW BRITAIN, CONN. 


Branches: New York Chicago 
Philadelphia 
































The Possibilities 
Planet Jrs. 


Bring to You 


To mention Planet Jr. Farm and 
Garden implements is to speak of old 
friends—and Planet Jrs. are creating 
thousands of new friends every 
season. Tens of thousands of 
people never knew the delicious 
taste of fresh-picked vegetables till 
they ate them from their own 
gardens. Many of these same thou- 
sands never realized how much 
pleasure and profit there is in a 
garden till they tried it. The farmer, 
gardener or trucker who sells his 
product for a living will find Planet 
Jrs. just as profitable an investment. 


Planet Jr. Farm and Garden Imple- 
ments will make a good profit for you 
as well as the user, but to get the most 
out of them you must arrange ahead 
for your stock. A good display early 
in the season is one of the biggest helps 
in cinching business and keeping it at 
home. 

Write at once for catalog, 
prices, and our selling helps 


S. L. Allen & Co., Ine. 


BOX 1104-A PHILADELPHIA 
Established Over 40 Years 
MANUFACTURERS OF 

Hill and Drill Garden Seeders 

Wheel Hoes and Garden Plows 
Horse Hoes and Cultivators 

One and Iwo Row Cultivators 
Two and Four Row Cultivators 

Orchard Cultivators 


Celery Hillers, Potato Diggers : 
JOBBING AGENCIES IN PRINCIPAL CITIES 


Tl |, 
curiam iS 
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DIETZ 


LANTERNS 


MORNING. 





There Are Kids In Your Neighbor- 
hood Who Would Like a Dietz “‘Little 
Wizard” Lantern For Christmas 


MONG the Christmas Gift items 

displayed in your show windows 
don’t forget to put in a Dietz “Little 
Wizard” Lantern. 
The Dietz “Little Wizard” is a fine 
Scout Lantern and there is no better 
lantern for juvenile use because it is only 
11% inches high and not heavy. The 
“Little Wizard” also gives more light 
than many large size lanterns. 


Why not cut out the picture in this ad- 
vertisement, paste it on a ecard and 
let it lean against the Lantern in the 
window? 


R. E. DIETZ COMPANY 


NEW YORK 


Largest Makers of Lanterns in the World 


Founded 1840 





More Quality More Demand 
More Sales More Profits 


Your Jobber Stocks DIETZ Lanterns 
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Our Interpretation of 
Two Popular Patterns 


The value of many a splendid design has been impaired by 
faulty material and workmanship, and this is equally true of chain as 
of automobiles. As made by us, these well known and deservedly popular 
patterns of. weldless chain are at their best in strength, durability 
and appearance. Furnished in all the usual specialties and 
in bulk, every piece a booster for you. Write us 
now relative to your needs. 


‘TiS SHANI PRODUSTS SO 


Creverano Ono usa 


REC.U.S. PAT. OFFICE 








DEPENDABILITY 


Is assured in every link of 


a 








Q ) 


‘As Good As The Name’’ 


TRACE CHAINS 


Dependable Safe Reliable 


Your inquiries solicited. 


U. S. Chain & Forging Co. 


Union Arcade Pittsburgh, Pa. 
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Weight, pressure on the blade, is 

one of the biggest factors in get- 

ting everything out of a Hack 

Saw that the manufacturer put 
into it. 

lm Too little weight is just as un- 

Feconomical as too much —and it doesn’t 


Re 
= > = = = — 
ca 


| — ithe teeth of the saw slip and slide over the 

work without cutting. If too much weight 

is put on, the saw may strip and, in any 

case, the teeth are worn off in a short space 

of time, out of all —— to the work 
accomplished. 


The surest, safest way to get Hack 
Saw economy is to use Starrett Blades 
according to the Starrett Hack Saw Chart. 
Both the blade and the method are sure to 
be correct if you follow the chart. 


Send for Catalog No. 21 


THE L. S. STARRETT CO. 


The World's Greatest Toolmakers 
Manufacturers of Hack Saws Unexcelled 


ATHOL, MASSACHUSETTS 
NEW YORK. LONDON CHICAGO 











Flack Saws 
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“Big 4’’ Model for Dealers 


Released by NATIONAL 


Here is a Moving Picture in 6 parts: 


Part | shows the “Working model” that shows cus- 
tomers just how ‘Big 4°’ Door Hangers work. 
Part 2 shows a front view of ‘‘Big 4’’ detached. 
Part 3 shows the Flexible Feature which has made 
“Big 4°” such a big success. 

Part 4 shows the ‘“‘Braced rail,” which braces this 
hanger so securely that it gives three times the hold- 
ing power to the screws. 

Part 5 shows the National method of packing (one 
pair of hangers in a neat individual box with bolts), 
all ready for immediate application. 

Part 6 is your part—your move to stock “ Big 4,” 
the best selling Barn Door Hanger ever marketed. 


And it’s marketed right—from factory to dealer. 


Send for Catalog. 


National Mfg. Company 


STERLING, ILL. 
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“Braced”’ 
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144 x 3/16 inches. Made in 
4, 6, 8, and 10-foot lengths 
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Front view of “Big 4’’ Hanger 


Showing flexible fea- 
ture of “Big 4” 
Hanger 
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“Made in Germany’ or “Made in America’ 


Which? 


The Teuton Toys Are Back 


Editor’s Note.—A _ scattering of German 6 
3 > UN eh 

sympathizers, who evidently want to keep AY 
HARDWARE AGE posted on everything that {> <M Sp 
would tend to welcome the German back to 
the commercial bosom of America, have in- 
dividually and collectively started press clip- 
ping -services that pour into us occasional 
broadsides of published material that leans 
Hunward. They never sign their names, and 
they generally mail their manuscripts from 
trains or city post offices. Occasionally they 
put in a note to the editor. Many of these notes 
have informed us that the returned soldier loves 
the Germans with whom he fraternized after 
the Armistice. They have seemed to play on 
this one string so hard that the story herewith 
presented was assigned to a returned soldier, 
who is on our staff. He has told this story his 
own way, and it is well worth reading. Lieut. 
John A. McNamara is the latest addition to 
HARDWARE AGE editorial staff. He strikes 
straight from the shoulder. 


By JOHN A. MCNAMARA 


F a jobber told you that he was importing Ger- 

man dolls, that he was going to continue to 

import them and that he was going to make 
every effort to put them on the market, and that 
American-made goods were no good, what would 
you do? 

You would? 

Well, that’s just the way I felt when I talked 
with the president of the Bankograph Company, im- 
porters, 619 Sixth Avenue, New York City, but as 
a matter of fact I simply listened, and listened. I 
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probably reddened to the roots of my hair occasion- 
ally and from time to time my fists clinched and 
my arm muscles itched, but—I only listened. 

During the recent war with Germany many raid- 
ing parties and patrols were sent into the German 
lines to get “identification.” Their mission was to 
capture and bring back one live prisoner so that 
the Intelligence Department could talk with the 
captured enemy and gain what information possible 
for the good of the Allies. I was sent out from 
HARDWARE AGE and my “mission” was to find out 
about the sale of German-made dolls for the good 
of the toy dealers of the United States. 

That’s why the president of the Bankograph 
Company of 619 Sixth Avenue, New York City 
(don’t forget the name, please), still storms and 
rants about the inferiority of American-made goods 
and tenderly speaks of the perfect workmanship of 
German toys. And, I might add, that in his office 
and warerooms he has an admiring audience of 
three boys and two women of uncertain age. It 
wouldn’t have been much of a trick to have, single- 
handed, properly manhandled this group, that is if 
they are as typically German as their president’s 
utterances would indicate. 

* % * *% % 


On Tuesday, Dec. 2, 1919, less than thirteen 
months after the Armistice, New York papers con- 
tained an advertisement announcing that at the 
Astor Theatre, Broadway and Forty-fifth Street, 
there would be an auction sale of dolls. Mr. Charles 
Shongood, a professional] auctioneer of 539 Broad- 
way, would offer to the public, “The finest, choicest 
dolls ever sold. The largest assortment of dolls 
ever offered to the public. Walking, talking, singing 
and crying dolls, all dressed as pretty as pictures.” 
The advertisement also announced that exhibits of 
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the goods could be seen in the lobby of the Centra] 
Astor, Casino, Lyric and Winter Garden Theatres, 
All of these theatres are under the direction of 
the theatrical concern of Lee and J. J. Shubert, 
better known as the Shuberts. 

The sale opened per schedule, about 100 people 
attending. The audience for this strange perform. 
ance was composed mostly of retailers of New York 
City, here and there a woman, some disinterested 
men and about six or seven representatives of toy 
manufacturers of the United States. Some few 
people were atiracted to the Astor on account of 
the fact that the admission was free, very unusual, 
and also that a theatre was being used as an auction 
house, the first time in the history of Broadway, 
outside of benefits which were held during the 
war. 

It was obvious to the toy manufacturers’ repre- 
sentatives present that all of the goods were sold 
ridiculously cheap, that most of them were dis- 
tinctly German and that the bidding was under the 
control of a few jobbers with intricate Teuton 
names. The lists which were passed to members of 
the audience clearly showed that these dolls came 
in broken lots. They were listed by ones and twos 
and fours and so on up, with one lot of 1200. 

One of the representatives bid in a single doll 
for $1.75, and Mr. Shongood gave him a receipt for 
the doll but did not deliver, explaining that he could 
get it by calling at his auction rooms, 539 Broad- 
way. Other single purchases had been delivered. 
The representative wanted the doll, and, in fact, 
insisted that he be given it, but still met with 
refusal. 

Directly afterward the sale was called off from 
the Shubert office. Mr. Shongood stated that he 
would continue the sale at his auction room Friday 
morning but he didn’t. This was the logical place 
for the sale, in the first place, although it will have 
to be admitted that the Astor, from a psychological 
standpoint, had its advantages. So many benefits 
had been held in theatres that the public might think 
that this was another one; who can tell? 


Shongood Explains 


Mr. Charles Shongood is an United States auc- 
tioneer. His auction rooms are large and spacious, 
plenty of room to accommodate the few retailers 
who want German-made goods. I called upon Mr. 
Shongood. He made several statements regarding 
the sale. 

“Yes, there are plenty of German-made dolls in 
the assortment,” he said. “I merely act as an agent, 
and before the sale did not know that they were 
German. I don’t ‘monkey’ with German-made 
goods, and if them fellers had come to me and said, 
‘Shongood, don’t sell them dolls because it ain’t 
patriotic,’ I would have said ‘all right,’ but instead 
they come to my sale and try to break it up. Now 
I am going to make it a fight to the finish. Shon- 
good nefer took water and Shongood nefer will.” 

A fight to the finish. He doesn’t monkey with 
German-made goods. If he had known it wasn't 
patriotic! Rather complicated and very conflicting. 
He further stated that he would be back at the Astor 
Theatre just as soon as he can get a judge in New 
York to sign an injunction against the toy manu: 
facturers. At time of going to press he is not back 
at the Astor but up until Friday morning the dolls 
were still on exhibition in the various theatre lob 
bies, all controlled by the Shuberts. 
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Herr Lederer Boasts 
UCH more interesting was the interview with 
Mr. Lederer of the Bankograph Company, 619 
Sixth Avenue, New York City. Here it is: 

“Mr. Lederer, I understand that you were one of 
the bidders at the auction of dolls at the Astor Tues- 
day morning.” 

Lederer hesitated for a moment and then replied: 

“Ja, sure I wass. Vat of id?” 

“They were German-made dolls, weren’t they, Mr. 
Lederer?” 

“Sure dey wass Cherman made.” 

“Who was behind the sale, do you know?” 

“Sure I know. Vy?” 

“Who were they?” 

“T von’t tell you who dey wass.’ 

| hesitated here, as the next question was, to my 
mind, a delicate one, and I was afraid of troubie. 

‘Do you handle German-made toys, Mr. Led- 
erer?” 

“Lots of dem. All ofer der shop. See? Here’s 
abile of dem. Und here, und here, und here. Vait. 
I'll show dem to you. Come in here, once.” 

I went. 

“See that lofely face? 
doll.” 

I thought of Capt. Herman Vail, killed at Grand 
Pre, in the Meuse Argonne, fourteen months ago, 
riddled by machine-gun bullets, perhaps, from a 
gun manned by a doll maker of Nuremberg. 

“Here’s another vun. Ain’t dot bretty? Dot wass 
made in Chermany.” 


’ 


Dot’s a Cherman-made 


“German-Made Toys” 


THOUGHT of Abie Paul, a private from New- 
ark, who had been killed in the Meuse Argonne 
by a “German-made toy.” 

“Here, come here. Dis is vat the Americans vant 
us to sell. See dot crack? Ain’t dot terrible? Und 
the profiteers! Oi it iss awful. Big prices dey 
want. Dey don’t compare with the Chermans.” 

And again my thoughts went back to France, to 
the St. Mihiel sector, where Lieut. “Dinty’” Moore, 
an American through and through, had had his 
shoulder ripped open by an explosive bullet, another 
“German toy.” 

“What did you do during the war, Mr. Lederer?” 
I asked. 

“Vat could I do? I had to sell American goods,” 
he wailed, almost on the verge of tears. This, it 
seemed, was the crowning disgrace of his career. 

“But now,” he swelled with pride, “now I sell 
Cherman goods, und I’m going to keep on selling 
them. I couldn’t think of svindling mine customers 
py selling American made goods. Vouldn’t you sell 
Cherman-made goods?” he asked. 

I reminded him that I was an American, that I 
wouldn’t even buy them, let alone sell them. He 
seemed surprised and even mildly hurt. 

“Vait chust a minute. I vant to show you some 
more,” he said. But I had seen enough and heard 
enough. I coughed a rather apologetic cough, caused 
also by a “German-made toy,” phosgene gas, and 
excused myself. 


The Real Scheme 


Mr. Dodge, secretary of the Toy Manufacturers 
of the United Sates of America, was also inter- 
viewed. He stated that his views on the subject 
were just these: This sale at the Astor Theatre, 


with the advertising, was for the purpose of get- 
ting on the market in New York City $100,000 
worth of German dolls. Next spring salesmen from 
jobbers handling German-made toys could go out 
through their territories making the claim that 
$100,000 worth had been sold in New York City 
alone this season, and the trade might be foolish 
enough to follow this announcement, thinking that 
German-made dolls were actually accepted by New 
York retailers and that the memory of the big war 
were a thing of the past. 

At the New Toy Manufacturing Company it was 
stated that it was strongly believed that three job- 
bers were behind the sale. Mr. Lederer would not 
tell me who was behind it nor would he tell me the 
name of the man who was conducting the exporting 
end of the scheme from Holland or Copenhagen. 
But, he assured me, he was as good an American 
as George Washington or myself. He said nothing 
of himself. ‘ 

Mr. Lederer asked me to publish my conversa- 
tion with him and I have. I have followed his con- 
versation as closely as I could, having gone there 
without an interpreter. I made no promise not to 
put in a little touch of Americanism here and there, 
and I hope that Mr. Lederer will be thoroughly sat- 
isfied. I have also mailed him a copy of Roy F. 
Soule’s “Mr. Buyer, It’s Up to You,” and I sincerely 
hope that he reads it. 

So there are the facts. A Shubert theatre given 
over to auctioneering German-made dolls, and five 
lobbies also given over to exhibiting them before, 
during, and, as it happens, after the sale; Shongood 
refusing to monkey with German-made goods, but 
getting an injunction so he can sell them again, 
and Lederer boasting that he imports German toys 
of every description and will continue to do so. It 

(Continued on page 130) 
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ELL, here it is at last, the show card 

poster alphabet. We had to come to it 

sooner or later, as this series of show 
card lessons will embrace every style of alpha- 
bets, both ancient and modern, known to the 
craft. 

Of course there are some who will not like it, 
as it is rather freakish in design, but just now 
it’s in style and the fad. 

There is more opportunity for originality in 
the use of this Poster type of lettering for show- 
card writing than there is in some of the other 
types, but for commercial purposes it cannot be 
compared to the conventional types, such as the 
full Roman, Egyptian and alphabets of full 
block design. 

All those who are interested in lettering will 
observe now and then “new styles” making 
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Show Card Writing 


for the Beginner 


Poster Alphabet — Using Cutouts 
from Other Ads—Attractive 
Christmas Show Cards 


By JOSEPH BERTRAM JOWITT 


their appearance on show cards, lithographs, 
bulletins, billboards, etc. 


Origin of “New Style” 


HESE “new styles” are all extractions from 

the Roman and Egyptian letters. They are 
used extensively for theatrical advertising and 
for motion picture titles. 

There is no set rule laid down for the design- 
ing and formation of this type — you can just 
be different from the other fellow in lettering, 
and you don’t have to. be graceful either—as 
long as you call it “poster.” 

There are many students of this poster school 
who could not design or make the complete Full 
Roman or Block alphabet simply because the 
poster style was so easy and the other regular 
types seemed harder to learn. 


Show Card Poster. 
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ELECTRIC CLOTHES WASHER 


BlucBird 


Electrical ClothesWasher. 
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Effective illustration arrangement 


Of course this is wrong, because some day 
this poster lettering will go out of style and the 
student will have to begin all over again and 
learn the difference between a Roman and block 
letter. 


Can Use Many Colors 


OSTER lettering calls for all the colors of 

the rainbow. Many pleasing combinations 
can be worked out in brilliant colors. Here are 
a few suggestions: On a dark tan card do let- 
tering in cream color or white lettering edged 
with light red; on a light tan card, letter in 
dark brown and edge letters with white; on a 
dark green card, letter in light green; on light 
blue, letter in dark blue and shade in cream 
color; on dark gray do lettering in orange color 
and shade lettering in brown. 

Illustrations or pictures cut out of magazines 
and pasted on show card help to set the letter- 
inf off and make this type doubly attractive and 
profitable. The illustrations on these cards were 
cut from the ads of HARDWARE AGE. 

Another advantage of this type is that it 
looks well on almost any kind of cardboard or 
fancy paper — only remember when choosing 
colors to select those which harmonize. 

Proper Spacing Necessary 

S the formation of these letters is the 

easiest, the layout becomes the hard- 

est, and proper spacing is what helps these 

freakish letters “get by.” Also it is popular 

where a quantity of lettering is required in a 
small space. 

Take the Murphy Univarnish card for exam- 


ple, start off with letters of a good size for 
heading, leaving plenty of space to one side of 
card for story to be told in lower case letters. 
The illustrations should first be pasted on 
card and lettering layed out afterward. 
In this type, words should not be divided at 
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Easily read letters 
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| Christmas Gift, 


The | Family Plate for Seventy Years 


Make your card impressive 


the end of line; it is better to stretch the 
word out to reach the end of line, or condense 
it to keep within lines. 


How about 
a Practical 
Christmas 
éift this 
year — 
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Another installment plate of the Egyptian 
alphabet is shown here from O to R, the only 
difference in the Q and letter R are their tails, 
which change from O to Q and P to R; in other 
words, you must first make a letter O to form a 
letter Q, and a letter P to form a letter R. 

Some make this remark: “Oh, it all looks 
easy enough, but when I try to make letters my 
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Holiday 


ex Suggestion- 
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Little cuts used 


hand shakes so I cannot make a straight line.” 

But remember this—it is not so much the 
steady hand as it is the knowledge just where 
to place each stroke, and that all comes with 
practice and a little study. 

There are many expert marksmen whose 
hands are not perfectly steady, yet they know 
just how to aim to score a “bull’s eye.” 



















Capturing the 
Entire Family 





Not War Fiction but Commercial Fact—How the Hardware Merchant 


Can Sell All the Christmas Gifts This Year— 
The Modern Santa Claus 


By JOHN A. MCNAMARA 


down stairs as fast as his rheumatism would 

allow to see what present he had received. 
From off the tree he unwound a nice new red 
necktie. Mother followed him and found that her 
name had been attached to a copy of household 
hints which had included in it several recipes. 
Willie, our own Willie, did not wait to get dressed, 
but ran down in his nightie to find as his portion 
of gladness a leather-bound Boy’s Bible and he 
was elbowed away from the tree by sister Annie, 
who had little trouble in finding her present, which 
was a new pink play dress, washable and good for 
either winter or summer. 

Now John, who had married several years 
before but who always came home for Christmas 
and brought his wife, found his name attached to 
a set of cuff buttons, vintage 1878, while his wife 
saw that she had not been neglected and had been 
favored with a Laura Jean Libby book that she 
had read about ten years previous. 

But this was the Game family and, keeping in 
mind the old saying, “It is the spirit of giving 
rather than the gift,” they all swallowed their 
various disappointments and smiled a rather sickly 
smile as they said something about the present 
being just what they had been wishing for al) 
winter. This is known as a white lie of consid- 


Ss" when Christmas morning came father ran 





erable proportion, but always seasonable around 
Christmas time. 


Heap Much Happiness 


A Cass the street lived another family of simi- 
lar size who really had cause for much rejoic- 
ing. Father had received a new shaving set 
complete, mother was happy examining a vacuum 
cleaner, Willie was trying on his new pair of skates 
with shoes, Annie had no trouble in finding out 
how to work the fountain pen, John was snapping 
the trigger on an automatic revolver while his 
wife was already planning the new dishes she 
could prepare in her casserole. 

Last year I was one of the crowd that was 
attracted to the window display of the Weaver 
Hardware Store, Rochester, N. Y., where they 


had several styles of casseroles and several chafing 
dishes on exhibit. I had no idea what I was going 
to buy my sister, who lives in another city. The 


casserole dish, well displayed, appealed to me and 
it was purchased and shipped just before Christ- 
mas, thereby solving the one unsolved Christmas 
problem which had been bothering me. 

I am not blessed with a large number of rela- 
tives, not even a wife, but at that time the thought 
struck me as I looked around that if I had been, 
all of my Christmas shopping could have been 
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done in the Weaver store that same afternoon and 
all of the presents be both timely and useful and 
with but very little chance of repeating some 
article which already graced the family cupboard. 
For the Whole Family 

a this particular time of the year when every- 

one is buying presents for someone else it is 
interesting to sum up just what can be purchased 
in a hardware store, that is a good live wire hard- 
ware store. Father uses a razor and all its acces- 
sories, he may still be a skater of no mean ability, 
could use a revolver and cartridges, all sorts of 


sporting goods, perhaps carpenters or mechanics’, 


tools, and many other things. 

Mother, there is so much you can buy mother 
to lighten her burden. That washing machine, the 
vacuum cleaner, all kinds of cutlery, glassware, 
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kitchen helps of a hundred and one variety, house- 
hold specialties, silverware, and well you know what 
mother wants and always appreciates. 


Willie and Annie can be supplied from the hard- 
ware store and be better satisfied than from any 
other store in town. Willie, of course, wants a 
Boy Scout knife and skates and sleds and erectors 
and kiddie kars and roller skates and the whole 
sporting goods department. Annie may be a trifle 
more conservative, but she will be putting her 
demands to Santa Claus for games, toys, roller 
skates, ladylike sleds, and all the other joys of 
wintertime. 

John can be supplied similarly to father. He 
wants and needs razors and supplies, perhaps auto- 
mobile accessories, revolver or rifle, a- knife of the 
variety invented by Mr. Bowie, new furnace ideas 


which will save his back and vocabulary. You 
know what John wants if you know John. His 
wife will always welcome the electric household 
necessities such as percolators, toasters and irons, 
chafing dishes and casseroles, cutlery sets, glass- 
ware sets, modern equipment for the entire house, 
table necessities, and vacuum cleaners. 


Every one buys a present these 
days. It is up to the Hardware 
Man to sell them all. 
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Willie gets his skates 


And the entire family is going to make its pur- 
chases at your store this year, that is provided 
that they know about it. There are several meth- 
ods of getting the entire Christmas trade from 
all of your customers. Advertising extremely is 
one way, folders is another, while window display 
is still another. 

If two to three weeks before Christmas the 
merchant will run an ad with lists for every mem- 
ber of the family showing appropriate suggestions 
for father, mother, the children, the husband and 
the wife, and also mention that buying everything 
in one store is a time-saver as well as a money- 
saver; if he will dwell upon the fact that the 
articles which he will buy are useful and economical 
and that there is less chance of duplicating some- 
thing already in the house by this method, he has 
gone a long ways toward securing this business. 


Don’t Forget the Dog 


|? he will follow this up by a window display he 

has gone several steps further. As a sugges- 
tion, divide the window into seven parts. The first 
section trim with things which father needs and 


will appreciate. The second section is mother’s, 
the third is Willie’s and the fourth is Annie’s, 
The fifth will be the husband’s and the sixth will 
be the wife’s. Have show cards indicating each 
section and the things displayed listed on this card. 
Oh yes, you have a section left. All right. Have 
another show card printed thusly: “Merry Christ- 
mas for the pup,” and trim that section with 
dog collars. 

This last section will bring a slight bit of humor 
to an otherwise cheerful window and will cause 
smiles without detracting from the rest of the 
display and will sell many a dog collar which might 
very well not have been listed among the presents. 

Two-thirds of the work has been done, but to 
stop here is to knock the store out of the other 
third of the profits. Every clerk in the store 
should be particularly coached at this season to 
make apt Christmas suggestions to every patron 
whether the patron is purchasing gifts or not. The 
clerk cannot do this unless he knows all about the 
scheme, what is in stock and what is needed by the 
various members of the family. He should he 


(Continued on page 126) 


It’s yours to make it a merry and practical Christ- 
mas. You have the goods that every one wants 
and the means of selling them. Go to it this year. 
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Straight Tips from 


Salesmen for the 
Hardware Buyer 


Sterling Says No Two Buyers Are 


Alike—First Impressions of the 
Salesman—Don’t Be the Smart 


Aleck, Advises Snow 





This is the first of a series of letters that will 
appear in HARDWARE AGE, written by successful 
salesmen, in which they will give their ideas of 
the qualifications of the buyer, as gained by their 
own experience on the road. 











SAN DIEGO, CAL., Nov. 23, 1919. 
Editor HARDWARE AGE: 
ésTS the buyer in?” 
“Who does the buying?” 

So you have landed the buyer’s job? Did you 
land the job or did the job land you? I am asking 
you this because I have been watching your step. 

I want to do something besides congratulate you 
on your fine new job. I want to help you—I want 
to tell you some of the things I would do if I had 
your job. I want you to know that what I say is 
said in a desire to help you—not in a spirit of 
boastfulness—just a little thinking, to help you 
make good in a stronger, bigger, better way. 

I am going to tell you about buyers. 

No two buyers are alike—there are countless 
thousands of good and bad buyers. I have inter- 
viewed buyers for a long time, and I know. Buyers 
are mighty factors in the traveling man’s life. As 
a buyer, your reputation starts the minute you 
start buying. The first salesman that opens his 
order book is sizing you up. His ideas concerning 
you will be passed along to others. 

It will either be: 

“The new buyer for Blank is an awful crab—he 
doesn’t know as much about buying as I know about 
being President.” 

“The new buyer for Blank is a mighty able execu- 
tive. He knows prices and he knows goods and he 
is a prince of a fellow to transact business with.” 

I would develop a personality. I would be courte- 
ous. I would inspire confidence. I would study 
the approaching salesman just as hard as he studied 
me. I would believe each salesman truthful and 
honest until he proved otherwise. Any conversa- 
tion other than sales talk I would endeavor to steer 
into channels educational to both buyer and sales- 
man. I have a wholesome respect for the man who 
knows his job—I like a boss who is a boss. Sales- 
men are the same way—they like to deal with men 
who interest them. 

When asking a man for a price I would expect 
him to quote me the price to which my house was 
entitled. If the price appeared high I would re- 
mark about it but I would not endeavor to secure 
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a cut price. I would beware of the salesman who 
quoted me confidential prices—I would think that 
possibly my competitor secured a still lower price, 
I would write occasional letters to the houses with 
which I transacted my business—letters expressing 
appreciation of their salesman and the manner in 
which the shipping clerk was handling the ship- 
ments to my house. These letters would insure me 
additional courtesy and less breakage and damage 
in shipments. I would be building up—not tear- 
ing down. 

I would shoot absolutely square. 

I would read HARDWARE AGE. I would read every 
advertisement appearing in HARDWARE AGE. [| 
would study “trade conditions” in HARDWARE AGE. 
I would be informed. 

Now, some one little thing in this letter may hit 
you on the nose. It may help you to be more eff- 
cient or secure better services from the salesman. 
I wish you luck—rightly guided effort produces what 
some people call luck. You have the force behind 
you to exert that effort. 

With very best wishes for your success, I am, 

Sincerely, 
(Signed) H. D. STERLING. 
* * * 
FLORENCE, S. C., Nov. 15, 1919. 
Editor HARDWARE AGE: ° 

DEAR SiIR:—Delighted to hear you have landed a 
“buyers’” job. 

I wish you all kinds of success. You will not 
take amiss a few words of advice from your Brother 
George, I’m sure! You see, I’ve been up against 
“buyers” a good many years, now, and there are 
“Trishmen and Irishmen,” you know. So here’s 4 
few don’ts for a starter. 

When a traveling salesman enters your sanctum, 
don’t act like you were not aware of his proximity. 
and never, oh! never, play the smart aleck with him. 
The chances are he is smarter than you. Don’t try 
to read your mail and expect him to “state his case” 
at the same time. Give him your undivided atten- 
tion, he may have a “plum” for you. Don’t scatter 
your accounts too much. And, above all, keep posted. 
You cannot do that unless you take a good weekly 
trade magazine, say HARDWARE AGE, for the hard- 
ware line, and so on. 

The qualifications necessary for a good buyer 
are: Firmness, friendliness, good judgment and 
nerve, and, above all, a thorough knowledge of his 
stock and line; enthusiasm, of course, is necessary 
to succeed in any undertaking. So I will wish you 
all the success I know you will deserve. Go in and 
win, old boy. Your brother, 


(Signed) GEORGE SNOW. 
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“Three in One’’ Circular 


EACHING three separate classes of trade with 
the same circular is an accomplishment which 
should be of much interest to hardware dealers through- 
out the United States. The Warner Hardware Com- 
pany of Minneapolis has been able to do this in a 
manner which shows clearly .its progressive methods 
that are well known in the Northwest 
The circular referred to deals with carpenters’ tools 
and was sent to high school students, manual train- 
ing instructors in the Northwest, and to contractors 
and builders. To each class of trade the circular was 
slightly changed to fit, but in general the text and 
illustrations remained the same. Four of the six 
columns on the first page of the circular were made 
over in each case. In Circular No. 1 this space is 
occupied by an imitation of a typewritten bulletin 
addressed to manual training instructors. In Circular 
No. 2 the space was filled with the announcement that 
the tools were approved by the supervisor of manual 
training in Minneapolis, and in the third circular is 
another imitation typewritten bulletin, this time ad- 
dressed to contractors and builders. 





Solve Housing Problem 


A a means of solving the 
every big m: ur 


ig manufacturing concern is confronted by, 


housing question, which 


the Pennsylvania Rubber Company of Jeannette, Pa., 
is at the present 
employees moderate 


time bdullding and selling to its 





priced houses which are located 


but a short distance from the factory. The company 
in purchasing just south of it 


succeeded ] 
land, approximately two hundred acres, and 


s actory a 
tract of 
ultimately expect to erect 1600 homes At the 


time twenty-two of the houses are occupied and b 


April 1st it is expected that forty more will be 
for occupancy. 


The houses are not the usual “company house” type 


but are all modern sx, seven and eight room dwellines 
of cement and wood. Both electrie lights and gas are 
provided, they have built-in fire places, hot and cold 
water, and excellently appointed bathrooms. In the 


ss 
cemented cel 


lar is a 
adequate heat. 


modern type furnace supplying 


[he tract will also have graded streets, electric are 
lamps, parks and the other up-to-date features of a 
model village. The employees of the Rubber company 


are giving the privilege of purchasing these houses 
on convenient payment plans. 


daily 


As property values are 
increasing the plan is considered to be an ex- 
cellent thing for both the company and the workmen. 
The ownership of a house will be incentive for the 
workmen to stay in Jeannette and the company will 
have solved the housing problem. 
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Sporting window 


At the same time that the circulars were sent out 
the Warner company had an attractive window dis- 
Play of tools, and, with an eye for additional high school 
business, trimmed the back walls and sides of the 
window with sporting goods and made mention of 
the department in the central show card. 

Exceptional windows have brought this concern 
many new customers and much time and thought are 
put into their displays. In the early fall the Warner 
Hardware Company had a display on hunters’ supplies 
Which included some exceedingly catchy effects. The 
back wall in this case represented country and wooded 
Scenes, the effect having been secured by obtaining 
heavy wall paper strips and bordering this with 
branches and leaves. 
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Hardware Boosters Meet 


The Hardware Boosters, an organization of live wire 
salesmen in the metropolitan district, held its regular 
monthly meeting at the Hardware Club, 253 Brodaway, 
New York, November 29, at which meeting plans for 
the annual smoker of the organization were discussed. 
Chief Booster A. J. Ewald -presided. 

A discussion of conditions in the 
in the metropolitan district comprised the principle 
business of the meeting. A number of applicants for 
admittance into the organization were refered to the 
Membership Committee to be acted on at the next 
meeting to be held at the Hardware Club the last 
Saturday in December. 


hardware trade 





Washington News 















WASHINGTON, December 8, 1919. 


for Christmas reading, one would naturally expect 

to find among the six best sellers a de luxe copy 
of the annual report of the Postmaster General, under 
the title “My Apology and Defense, by Albert Sidney 
Burleson.” Instead, however, a plethoric volume has 
appeared, which some disrespectful newspaper corre- 
spondents have called “Burleson’s Brag, Bluster and 
Bluff.” 

The title might suggest the rules of some very rough 
outdoor sports, including that of football as played 
at dear old Rugby. In reality it is a modest-as-a-violet 
! story by a very bashful man of how he has run the 
postal service during the past seven years in a manner 
which he himself shyly admits is nothing short of 
miraculous. 

At that it is an exceedingly diverting bit of literary 
craftsmanship, and is clearly entitled to a high place 
among the seasonal works of fiction. You should 
read it. 


ie browsing among the books designed especially 
















Some Light on the “Surplus” 


UNNING true to form, the Postmaster General 

seeks first to impress his readers with the fact 
that his operation of the postal service during the 
past year has produced a surplus. It has long been 
a fad with Mr. Burleson that the post office depart- 
ment should be self sustaining, no matter how much 
cutting and slashing of the service might be necessary 
to bring about that result. He now emphasizes his 
position in the fcllowing declaration: 

“Firm in the belief that the postal establishment 
should be self-supporting, it has been the policy and 
constant aim of this administration during the seven 
years of its tenure of office, to equalize postal revenues 
and expenditures in so far as it is possible to do so, 
in order that postal operations might be removed from 
consideration in connection with the levying of taxes. 
This, it is submitted, is sound public policy.” 



























“Economy” at the Expense of Postal Patrons 

S the Postmaster General can in no way control 

the postal revenues, it follows that in his efforts 
to “equalize” he has slashed expenditures for the pur- 
pose of maintaining his record for economy. What 
the public has suffered in consequence you can learn 
from the first business man you stop on the street. 

In figuring the surplus for the fiscal year ended 
June 30, 1919, however, Mr. Burleson tackled a very 
difficult problem. The method he employs in reaching 
the conclusion that the revenues for the year exceeded 
the expenditures by $2,342,851.96 would send cold 
shivers up the spine of any cost accounting expert. 
Here is the problem as Mr. Burleson works it out: 

“The war revenue from increased postage collected 
during the period of its operation is estimated to be 
$115,892,000. This was turned over to the treasury of 
the United States monthly as it accrued in the manner 
prescribed by the act. The ESTIMATED collections dur- 
ing the period from November 2, 1917, to June 30, 
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How the Postal Service Makes Money 


Some Side Lights on Methods Used to Build Up Alleged Surplus—Post. 
master General Gives Details of His ‘Miraculous’ Administration 
of the Service— Railroads Made to ‘‘Hold the Bag’”— 
Bank Buildings Sent by Parcel Post 


By W. L. CROUNSE 





1918, amounted to $44,500,000, and during the period 
from July 1, 1918, to June 30, 1919, to $71,392,000. 
How the Margin Is Figured 

HE ordinary postal revenues for the fiscal year 

1919 therefore, after deducting the ESTIMATED 
collections for increase in postage amounted to $364- 
847,126.20. For comparative purposes this sum repre- 
sents the normal revenues of the postal service and 
shows an increase over the preceding year of $20,371. 
163.96, or 5.91 per cent. 

“The audited expenditures for the year were 
$562,497,635.69, an increase over the preceding year 
of $37,663,907.22, or 11.59 per cent. 

“The audited revenues therefore exceeded the 
audited expenditures by $2,349,490.51. After deducting 
losses of postal funds by fire, burglary and _ other 
causes, amounting to $6,638.55, the accounts as closed 
for the year show a surpius of $2,342,851.96.” 


May Not Be a Surplus After All 


OU will note that Mr. Burleson starts out with 
an “estimate” of the war postage during the 
period of its operation upon which he bases anothe: 
“estimate” as to these additional receipts during the 
last fiscal year. Upon these hypothetical figures he 
makes an additional “estimate” which requires to be 
calculated with great nicety in order to show even 
the negligible surplus, amounting to approximately 
one-half of one per cent of the year’s revenue. That 
Mr. Burleson himself fears to make a positive asser- 
tion that there was an actual surplus during 1919 is 
clearly shown by the following admission in his report: 
“This surplus is subject to adjustment, however, as 
it is based on actual cash payments made during the 
fiscal year 1919 and includes payments for services 
performed and supplies purchased in preceding years 
which could not be paid in the years in which the 
obligations were incurred. The payments on account 
of prior years should be eliminated in the adjustment, 
and on the other hand obligations of like character 
in 1919 and paid in subsequent years should be taken 

into account.” 

Who Wouldn’t Blush for This? 


OW, as a matter of fact, assuming that the most 
accurate cost accounting would show a surplus, 
how is it derived? I am in position to give the facts 
as to a considerable part of this surplus and to back 
it up by Mr. Burleson’s own figures quoted on page 
112 of his annual report. ; 
Ever since the outbreak of the war, relatives in this 
country of the suffering people of Europe have sent 
them from their earnings such sums as could be spared, 
aggregating a large amount. With the cost of living 
constantly rising, these savings have represented self- 
denial beyond imagination—in many cases involving 
deprivation of necessary food and’ clothing. ; 
With the exception of a few months at the begin 
ning of the war when the rate of exchange was against 
the United States, in the case of most countries it has 
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been heavily in our favor. But Mr. Burleson has 
taken this money from fathers, mothers, brothers, 
sisters, widows and orphans in this country of the 
suffering people of Europe, has purchased with it ex- 
changes at depreciated rates, which are less than the 
rates of the money-order conventions, and has made 
a shabby profit of $585,665.59. 


Burleson Owns Up 


URING the seven years of his incumbency, he has 

paid into the Treasury no less than $5,052,636.13 
of this dirty money! Here is the Postmaster General’s 
own confession: 

“During the fiscal year ended June 30, 1919, bills 
of exchange were purchased amounting to $27,627,- 
703.44. On these purchases a gross gain of $1,005,320.68 
was made, from which should be deducted a loss of 
$419,655.09, leaving a net gain of $585,665.59. 

“Since July 1, 1912, the bills of exchange purchased 
by the department on money-order account have 
totaled $307,761,330.40. The loss to the department 
during that period because of the purchase of bills at 
rates higher than the rate named in the money-order 
convention has amounted to $1,333,681.48. Purchase 
of exchange at less than the money-order conventions, 
however, have resulted in a gain of $6,386,417.61, leav- 
ing a net gain for the seven-year period of $5,052,- 
636.13.” 

Some Sample Reforms 
N interesting chapter of this absorbing literary 
composition is entitled “Epitome of Improvements 
and Extensions” from which we make the following 
excerpt: 

The more important improvements may be evitomized 
as follows: Inauguration of the air mail service; 
establishment of the “space system” in determining 
compensation of railroads for carrying the mails; re- 
adjustment of railway mail service in the interest of 
both improvement and economy; readjustment of or- 
ganizations in post-offices methods of service and dis- 
tribution of supplies on a basis of sound business 
principles; inauguration of rural and city motor 
vehicle service and village delivery service; extension 
of box and collection service and postage-stamp, money- 
order, and registry facilities to patrons on star routes; 
improvements in the registry system, insured parcel 
post, and methods of handling dead letters; readjust- 
ments of rural delivery service providing more equitable 
distribution of facilities to patrons already served, and 
extensions of facilities to those citizens who had there- 
tofore been denied any service at all; complete reor- 
ganization of the equipment and supply _ services 
through the extension of operation and economy of 
production, and the introduction of modern shop meth- 
ods, equipment and appliances, effecting substantial 
savings and improvements in the service; the partial 
readjustment of rates on second-class mail matter, 
effecting a saving of over $15,000,000 annually; reduc- 
tion of the letter postage between the United States 
and several foreign countries; large extensions of inter- 
national parcel post; and increase in weights and size 
of parcels permitted in the mails. 


We Start With the Parcel Post 


N view of the Postmaster General’s weakness for the 

parcel post, it is not surprising that the first chap- 
ter, devoted to the detailed operations of the service 
should deal with that adjunct. I take the following 
from the official survey of the report prepared by Mr 
Burleson’s own press agent: 

“Calling attention to the expansion of the Parcel 
Post Service since its inauguration.in 1913, the report 
Says that Postmaster General Burleson has availed 
himself of the authority given him to make from time 
to time such changes relative to the service as might 
be found necessary for its proper extension and bet- 
terment, to effect many reforms and improvements. 
The effect of this policy is indicated by the fact that 
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the number of parcels handled annually has grown 
from 331,394,800 in 1913 to 2,250,000,000 in 1919. 
No Up-to-Date Figures Available 

66 HE extent of usefulness of the service to and 

popularity with the public is reflected in the 
last estimate of the profits in handling parcel post, 
which was made in 1916, when the figures compiled 
indicated a profit in round numbers of $10,000,000. 
War activities taken over by the Postal Service in 
addition to its regular functions, have prevented 
further compilation of current statistics on this sub- 
ject. 

“The limit of weight of parcel-post matter was 
further increased, effective March 15, 1918, from 50 
pounds to 70 pounds for parcels mailed for delivery 
in the first, second and third zones, and from 20 
pounds to 50 pounds for all other zones. In connec- 
tion with the conduct of experimental motor-vehicle 
truck routes and country motor-express routes author- 
ized by Congress, the local parcel-post rate of postage 
was extended in September, 1919, to fruits and vege- 
tables mailed at any post office, or point on such a 
route for transportation over the same and delivery 
at some other post office or point along the same 
route.” 

It will be noted that the Postmaster General, in his 
report, repeats the statement heretofore made, that 
the parcel-post service shows a profit, but he feels 
forced to admit that the “indicated” surplus of 
$10,000,000 is only an “estimate” made in 1916. 


Praeger’s Fad, the Air Mail 

S fads and fancies are given preferred place in 

this report, it is not surprising that one of the 
longest chapters in the official summary is devoted to 
explaining Second Assistant Postmaster General 
Praeger’s pet project, the air mail service. This chap- 
ter is written in a highly optimistic vein in which 
some big figures are used by multiplying daily per- 
formances by 365 to bring them up to an annual basis. 
Praeger’s individual weakness for airplane stunts is 
reflected throughout this chapter, which closes with 
an assertion that calls to mind a declaration attributed 
to the Second Assistant Postmaster General several 
months ago when he reminded aviators who were re- 
luctant to “take the air” in rough weather of the obli- 
gation they owed to advance the new science of flying. 
In this connection the report says: 

“In other respects the daily operation of the air 
service has contributed signally to the advancement 
of aviation, notably in the perfection of aeroplane 
compasses, radio direction-finding devices and spark 
plugs for powerful high-compression motors.” 

I take it to be a fair assumption that only the 
“exigencies of space’—which may always be counted 
on to cover sins of omission—account for the fact that 
Mr. Praeger omits from this chapter all references 
to the aviators who have lost their lives in the Postal 
Service, or to the valuable mail matter destrdyed by fire, 
or to the wrecked planes the taxpayers must pay for, 
and the private residences to which burning planes 
have set fire. It is perhaps a little surprising that 
so experienced a collaborator on literary productions 
as Mr. Praeger should have left these high lights out 
of his narrative, but he probably had his reasons. 


Another Onslaught on the Second-Class Mail 


HEN Mr. Burleson reaches the chapter on second- 

class matter, he fairly spreads himself. This 
subject is almost as much of a pet with him as the 
parcel post. By a system of cost accounting almost 
as reliable as his method of estimating the annual 
surplus, he arrives at the conclusion that the Govern- 
ment pays 8.27 cents per pound to carry newspapers 
and periodicals and that on the basis of the zone rates 
paid in 1919 there is an “approximate” annual loss of 
$15,000,000. This announcement is followed with a 
long diatribe directed to the publishers of periodica!s 
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which winds up with the “earnest recommendation” 
that “action be taken by Congress to increase the rate 
of postage” on the portions of publications devoted to 
advertising substantially to pay “the cost of trans- 
porting and handling same.” 

If there is one thing in the world that Mr. Burleson 
hates more than another it is advertising—unless it 
relates to the Postal Service as conducted by himself. 


Insurance Claims Delayed or Denied 
READ with special interest the chapter of the 
was increased slightly, but in a short time the de- 
to “Insured and Collect on Delivery Parcel Post.” In 
common with a few million other citizens, I had had 
some personal experiences with that department of 
the Postal Service during the past year. 

But Mr. Burleson’s press agent said nothing about 
the point I had in mind. Like Mr. Praeger, he had 
his reasons. 

Figures are submitted in this chapter showing how 
the confiding patrons of the mails have paid their in- 
surance fees during the past year, amounting to $1,- 
473,960, but not a word in explanation as to how the 
Postmaster General came to turn this money into the 
Treasury, leaving many thousands of shippers of lost 
packages without indemnification until Congress some- 
what tardily took the matter up and made a special 
appropriation to cover the claims. Carefully excluded 
from the summary is the statement that the parcel 
post service during 1919 lost more than twice as many 
packages as the officials themselves estimated at the 
beginning of the fiscal year would be lost. 

Thousands of claims for parcels shipped many 
months ago are still unpaid; and the department, by 
an arbitrary ruling, has fixed things so many of them 
never will be paid, refusing to recognize any claim 
that was not formally presented by the shipper within 
a certain period after the shipment was made, and 
this, notwithstanding the fact that notices were sent 
broadcast through the country that the department 
had no money with which to pay claims. As the Post- 
master General turned into the Treasury $1,473,960 
received in fees for insuring parcels in 1919, and told 
more than half the claimants for indemnities on lost 
packages to go and whistle to Congress for their money, 
it is easy to see what an important factor this item 
was in building up that fake surplus. 


Mr. Hines Should Read This 


F course, Mr. Burleson devotes a significant chap- 

ter to telling how he has saved money for the 
Government by requiring the railroads to carry the 
mails on a space basis rather than by weight. This 
will interest Director General Hines, who is called 
upon to face a monthly deficit of a good many million 
dollars, a substantial part of which is due to the 
clever manner in which the Postmaster General has 
“worked” the railroads. 

Congress in July, 1916, passed a law providing tenta- 
tive rates for mail transportation based on 21 cents 
per 60-foot car mile, subject to review by the Inter- 
state Commerce Commission, and authorized the Post- 
master-General, pending the final determination of the 
Commission, to pay the carriers on the basis of the 
new rates by space on such routes or systems as he 
should select for a test, the former method of paying 
on the weight basis to remain in effect as to the rest 
of the roads. Mr. Burleson immediately issued an 
order applying his “test” to practically all the rail- 
roads throughout the country, thus putting the space 
system into general effect on Nov. 1, 1916. 


How the Railroads Suffered 


OR a little while the compensation of the roads 
was increased slightly, but in a short time the de- 
partment began reducing the amount of space used in 
such a way as to cut the annual railway mail pay 
from $62,750,000 in 1917 to $53,502,000 in 1918, not- 
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withstanding the fact that the volume of mail grew 
enormously during that period. , 
Of course, Mr. Burleson does not cite these interest- 
ing facts in his report, but declares that the lepart- 
ment during the critical period of the war “was en- 
abled to return to the railway companies for other 
transportation purposes 72,906,490 car miles per annum 
no longer needed for mail transportation,’ which, if 
true, would mean the equivalent of 15 trains of 10 cars 
each running every day between Chicago and New 
York. This was brought about, Mr. Burleson says 
“through the scientific loading of cars, the rational 
readjustment of letter distribution on cars and the 
elimination of despatches in the mail at periods when 
such despatches, by reason of trains not making de- 
livery connections, failed to expedite delivery of mail.” 
Money Saved at Expense of Efficiency 
A* a matter of fact, the Postmaster-General saved 
money, first, by requiring the railroads to “hold 
the bag” and, second, by cutting down the service to 
the public. This latter expedient was carried out in 
many instances for the purpose of reducing space occu- 
pied in the mail cars by cutting out the distribution 
service of the railway mail clerks en route and dump- 
ing mails at connecting points and destinations with- 
out any sorting whatever, thus delaying delivery. 

Railway experts now declare that the roads which 
carry the greatest density of train mail have been 
penalized both in the rates and by the consolidation of 
a greater volume into the space used, with a conse- 
quent reduction in pay greater than the saving in 
expenses, while the roads of lighter traffic have been 
penalized because the car space necessarily run is not 
fully used and paid for by the department. 

The post office takes the position that it should not 
be charged for any space but that authorized, except 
in mixed cars, while the railroads contend that all of 
the cars necessarily run in order to furnish authorized 
space should be paid for by the mail service. In this 
connection the illustration is cited of a 60-foot car run 
from Chicago to Omaha. 

From Chicago to Creston, Iowa, a unit of 60 feet 
of space is required and authorized by the department. 
but from Creston to Omaha only a 30-foot unit is 
authorized, because some of the mail has been thrown 
off at Creston. Of course, the railroad company can- 
not cut the car in two and haul one-half through to 
Omaha. But the department claims that the move- 
ment of the empty 30 feet of space is “for the con- 
venience of the railroad” and refuses to pay or it. 


What the Railroads Lose 


PPROXIMATELY 31 per cent of the car space 
; which the railroads find it necessary to operate 
is not covered by authorizations and therefore is not 
paid for. 

A score of other devices have been resorted to to 
reduce payments made to the railroads. Authorizations 
of space have been held down to an unreasonable mini- 
mum, while frequent emergency authorizations, requir- 
ing emergency equipment to be rushed into service, 
have been made. Small units of space have been au- 
thorized for mail to be divided among several routes 
at a junction point, thereby requiring the railroad to 
haul a car for each route. 

Authorizations of space are provided by law in units 
of 3, 7, 15, 30 or 60 feet, but in making emergency 
authorizations the department has adopted the practice 
of authorizing multiples or combinations of such units 
in such a way as to save a few feet, as by authorizing 
two 3-foot units instead of one 7-foot unit; or two 7- 
foot units instead of one 15-foot unit, notwithstanding 
that the railroad would be obliged to furnish a larger 
amount of space. 

These cheese-paring policies have been carried to 
such an extent that the railroad men claim that, under 


(Continued on page 127) 































Letters of a Sales Manager to His Men 
XLUI 


Attracting New Customers 


This is the forty-third of a serics of sales letters, which, though intended primarily for 
traveling men, will be of interest to every member of the trad They were writ 

the sales manager of a great hardware jobbing house to a corps of salesmen who 

last eight years have doubled the business of the firn The letters are really short editor 
which prefaced actual merchandise instructions The author has consented to their publi 
cation at the solicitation of Harpware AGE, in which they will appear in succeeding issues 
through the year. 


TATISTICIANS on business promotion—business building—business expansion all 
estimate or attempt to, the number of new merchants that appear in a territory in a 
given year. Some of them are additions to the already large number of merchants: 

Others of them buy out old merchants. 


It is estimated that fifteen per cent of the firms in business today will not be in business 


a year from now. 


If that is true, and I think it is—it means that a salesman who is not constantly develop- 
ing new customers, soon won’t have any customers. 


Salesmen who do not constantly work up new accounts will find their volwne grad- 
ually shrinking—not because those that they sell won’t buy as much as formerly, but be- 
cause some of the accounts die a natural death. 


It is a grave mistake for any salesman to make, to let things take their course and while 


regretting the losing of an account—making no definite plans for securing new ones. 


As we take on new lines, new avenues are opened for you to approach new accounts and 
you should lose no time in doing so. 


You will also find that Auto Accessories give you another field that you should not be 


slow in developing. 


I have in mind a town in Nebraska. There are two good hardware merchants in this 
town—each one well rated. For some reason our salesman has never called upon or sold 


one of these merchants. 


Recently the son of our customer has entered the firm and he has convinced us that his 
ideas of business ethics and ours do not, now, and never will agree, and we have found it nec- 
essary to sever our business relations with this firm: In other words, we have asked them to 


close their account with us. Result—the town might just as well not be on the map, so far as 





we are concerned, because the merchant we have so long neglected will have nothing to do 
with us. 


This same drama is repeated dozens of times every year. 


Make it impossible for this to happen on your territory. 
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American Cutlery 
Sure of the Future 


oy November 18-19, the cutlery manu- 
facturers of the United States assem- 
bled at Atlantic City in one of the most en- 
couraging and constructive meetings ever 
held in industry. 

Sixty-one of the leading cutlery makers of 
America were there to emphasize the growth 
and greatness of cutlery manufacturing in 
this country. 

The object of the meeting was to consider 
the advisability of a national advertising 
campaign more firmly to intrench American 
made cutlery in the hearts and minds of the 
American public and to stimulate demands 
for more and better cutlery. 

A representative of one of the leading ad- 
vertising agencies had been invited to draw 
up plans and to present to the manufacturers 
such suggestions as he thought necessary to 
a well rounded campaign. 

His suggestions, which were unanimously 
endorsed, called for an expenditure of 
$150,000. 

The makers of American cutlery realize 
that they are soon to have the competition of 
other countries in this market and their con- 
fidence in the quality of cutlery made in 
America is such that they want to impart it 
to the public through a carefully planned 
publicity campaign. 

At the meeting every phase of the proposed, 
campaign was subject to question box discus- 
sion with most gratifying results. 

It developed that any cutlery shortage ex- 
isting at the present time is not due to lack 
of equipment, but rather to a shortage of 
skilled labor. The available cutlery machin- 
ery in the United States if manned to 
capacity could amply supply every domestic 
demand and in addition furnish a very 
healthly surplus for export sales. 

There is a_ possibility of those seeking 
manufacturing investments to misinterpret 
certain cutlery shortages as a reflection of 
insufficient manufacturing facilities. They 
would do well to study such investments very 
carefully. The available equipment would be 
a great surprise to most people. 

At the close of the meeting the American 
Cutler and Hardware Age were extended a 
note of appreciation for the constructive ef- 


forts these publications have put forth in be- 
half of the American cutlery industry. 

The executive committee of the cutlery 
industry will meet soon to continue the work 
of the organization of a national association 
which will probably be called the National 
Cutlery Industry Association. The hearty 
endorsement of the plans suggested at the 
Atlantic City meet promise a thorough co- 
operation in the advertising campaign which 
will probably be launched on an impressive 
scale in the near future. 

It is certain that the hardware merchants 
of the United States are more than favorably 
disposed toward cutlery made at home. They 
will welcome the educational campaign which 
will probably be run to run a dealers’ post 
graduate course on selling Uncle Sam’s cut- 
lery. 

This evidence of the determination of our 
big cutlery men to fight everlastingly for the 
home market verifies our oft repeated state- 
ments that the greatest steel making nation 
of the world can and does make cutlery 
meriting the full confidence, and the com- 
plete co-operation of every hardware store 
under the Stars and Stripes. More power to 
our cutlery makers! Hardware dealers will 
couple up their campaign from start to finish. 








Don’t let business dampen the 
Christmas joy of your own fam- 
ily or of those who work with 
you and for you. Close the store 
early Christmas Eve. There are 
the trees to decorate, the stock- 
ings to hang and the gifts to dig 
out of their hiding places. 


Close early Christmas Eve. 
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TRADE CONDITIONS 


and Iron, Steel and Hardware Prices 





A review of the week’s business, with notes on tendencies prevailing 
in various territories 


NEW YORK 


Office of HARDWARE AGE, 
New York, Dec. 8, 1919. 


HE hardware trade is perhaps a more accurate barome- 

ter of industrial conditions throughout the country than 
any other form of business institution, with the single ex- 
ception of the established banking interests. 

Answers to five questions recently submitted to repre- 
sentative jobbers regarding present hardware conditions 
are interesting and informative in this respect. 

1. How has the coal strike so far affected local hardware 
business ? 

“It has keenly affected the jobber owing to the fact that 
many of the factories from which he buys have already 
felt a serious curtailment in production because of the 
coal shortage.” 

2. In what specific lines of steck are the mest keenly felt 
shortages at the present time? 

“The shortage is so severe in practically every commodity 
that there seems to be no one particular outstanding line 
where the shortage is keenest. However. builders’ hard- 
ware, cutlery and nails might be specifically mentioned as 
igsders in this respect.” 

How dees holiday buying this year compare with that 
cf a year? 

“There is undoubtedly a greater demand this year but 
the means of supplying it are inadequate.” 


4. How soon can any real relief be expected in the nail 
market? 

“This question can only be answered when the labor situ- 
ation is thoroughly defined, when the Peace Treaty is 
signed, and when the coal and steel strikes are definitely 
settled. With the coal situation as it is nail production will 
probably decline and go to a lower level than that suffered 
during the height of the steel strike” 

5. What briefly is the general outlook for the first part 
of 1920 in the hardware trade, and why? 

“The outlook for the first part of 1920 in the hardware 
trade is very good. However, it is advisable to remember 
that the general economic conditions prevailing are inflated 
out of all proper proportion, and must inevitably suffer a 
severe depression probably before the end of next year 
because of decreasing production and swollen prices. 

Miscellaneous price changes of the week: 

Sargent & Company advanced prices on padlocks 10 per 
cent Dec. 1. 

Snell’s Manufacturing Company advanced prices on auger 
bits 10 to 124% per cent. 

Ajax Manufacturing Company advanced prices on coat 
and hat hooks 10 per cent and on garment hangers 7 per 
cent, 

Clyde Cutlery Company 
to 10 per cent. 

Bibb washers advanced 25 per cent. 


advanced prices on pruners 5 


The Dixon line of 


carpenters’ pencils advanced between 3 to 5 per cent. Uni- 
versal clothes wringers advanced 7! per cent. 
All wire goods such as wire strainers, boilers, etc., ad- 


vanced 10 per cent. Mahogany and oak curtain poles, 15% 
inch, now sell for 54% cents a foot. 

Ash Sifters.—This line continues to draw to itself a great 
deal of concentrated buying interest and maintains its 


position as the strongest selling single item in this section. 
Rotary galvanized ash sifters, 


Quotations are: $35 per 
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doz., not crated; $37 per - crated for shipment. Gal- 
vanized ash sifter, 12 x 12, $3.25 per doz. 

Axes.—A substantial buying interest holds in this line. 
Prices are: Kelley flint-edge axe, 3% to 4% Ib., $22.58 
per doz.; 4 to 5 |b, $23.94; Will Wear axe, 3% to 4% Ib., 
$25.50 per doz; 4 to 5 Ib., 5.75 per doz. 

Chambers, inaphondied axes, 3% to 4% I|b., $22.25 per 
doz.; 4 to 5 lb., $22.50 per doz. Five per cent off for half 


dozen lots on all types quoted. 

Awning Rope.—An advance cccurred during the week on 
this item. The new price is 3-16 in., 62',¢. per lb. 

Brass and Copper:—Another reduction occurred on both 
of these items effective Dec. 3. All copper items went down 
1'4c. High brass sheet, rod and wire, lc. Low brass 
sheet, red and wire, 1'4c. Seamless brass tube, 2c., and 
seamless copper tube, le. This reduction is primarily 
caused by over production and a torpid export market. 
Present quotations are: Base prices for quantities of not 
less than 100 Ib. of a size from New York stock. High 
brass sheets, 24'2c. to 3le. base; high brass wire, 27c. to 
29',c. base; high brass rod, 223,¢. to 27c. base; seamless 
brass tube, 33'42c. to 35'4c. base. Seamless copper tube, 
33'2¢. to 35'42c. base; sheet copper 28',c. to 31'4¢. base. 
Copper wire, plain, 27'!,¢. to 28c. base. 

Christmas Tree Holders.—Brisk and substantial business 
places this line among the foremost sellers of the week. 
Crown tree holders, iron, size 2, $7.89 per doz; size 3, 
$13.15 per doz. Penn tree holders, size 2, $10.20 per doz; 
size 3, $11.40 per doz.; size 4, $5.40 per doz; size 5, $6 
per doz; size 7, $9.60 per doz. 

Conductor Pipe, Eaves Trough, Elbows and Shoes.— 
Weakened interest has caused a reduction on some of these 
items. Present prices are: Conductor pipe, galvanized 
steel 40 and 10 per cent; galvanized iron, 4434 per cent; 
copper pipe, 20 per cent discounts from jobbers lists. 

Eaves trough galvanized steel, 50 and 10 per cent; gal- 
vanized iron, 57'4 per cent. Elbow and shoes, all sizes up 


to 6 in., 65 per cent on galvanized steel, plain, round and 
corrugated. 

Cotton Mops.—lInterest holds in this line with prices 
firm. Handles are quoted No. 1, $2.40 per doz. Janitor 
mop handle, No. 30, $4.50 per doz. Mops are: 12 |b. lots 
$4.40 per doz.; 15 lb., $4.50 per doz.; 18 lb., $660 per doz. 
Twine mops, 12 lb., $5.50; 15 lb., $6.85; 18 lb., $8.25. 


Coffee Mills. The price of coffee mills and grinders has 
advanced. Crystal coffee mills (which formerly sold for 
$12.50) are now $14. Woed coffee mills, iron top and hooper, 
6x6x 8, $9.40. (formerly $8.). 

Cutlery:—The scarcity in all items of cutlery continues. 
As anticipated two weeks ago on this page a slight advance 
in carving sets occurred during the past week. 


Jack knives, standard American, 2 blade, 314 in. length, 
stag handles, brass lines, electro silver shield 2 steel bol- 
sters no cap, $8.50 to $10 per doz., with 5 per cent dis- 
count for dozen or more. 

Boy Scout pattern, 3% in. length, stag handles, one cut- 
ting blade, one can opener blade, and combination bottle 
cap opener thee, $13.68 to $18 per doz. 

Butcher knives, standard American beech handle knives, 


3 brass screw rivets in handles, 6 in., $4.20 per doz; 7 in., 


$4.90; 8 in., $5.60; quoted at 30 per cent discount from 
jobbers’ lists. ‘ 
Wiss trimmers, japanned handles, 6 in., $9.60 per doz.; 


8 in, $12 per doz; 10 in., $18.50 per doz. 
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Carving sets, polished 8 in., steel blade, genuine stag 
handle, fancy bolster, $3 a set; polished 8 in. steel blade, 
stag handle, sterling silver bolster, $5 a set; forged, 9 in., 
steel blade, genuine stag handle, fancy, sierling bolster, 
$6.75 a set. 

Galvanized Ware.~—-Steady interest holds in this line. 
Prices-are firm. Galvanized sheets, No. 28 gage, continue 
firm, the base price holding at $8.50 to $9 per 100 lb. Other 
items that at present are easily obtainable are: Standard 
galvanized washtubs, No. 1, $12.50 per doz; No. 2, $14.50; 
No. 3, $16.90 per doz. Standard galvanized pails, 12 qt., 
$5.05; 14 qt., $5.50; 16 qt, $6.65; extra heavy, 12 qt., $6.65; 
16 qt., $9.75. 

Game Traps.—Waning interest is beginning to grow ap- 
parently in these items, although there is still a good deal of 
out of town buying. Prices are: Oneida Victor traps, No. 0, 
with chains, $1.40 per doz.; without chains, $1.07 per doz; No 
1, $1.65 with chains; without chains, $1.23; No. 9% with 
chains, $3.29; without chains, $2.81 per doz. New mouse 
traps—No. 4, with chains, $3.28 per doz.; No. 1, with chains, 
$3.85 per doz. Blake & Lamb traps—For rats, No. 0, $4.25 
per doz.; No. 1, muskrats, $5 per doz.; No. 2, large mink, 
$10.50 per doz.; No 3, fox, $14 per doz.; less 50 per cent 
from jobbers’ lists. Triumph traps—No. 11, muskrat, 
$5.60 per doz.; No. 12, fox, $10.50 per doz.; No. 14, lynx, 
$16.50 per doz.; less 65 per cent. 

Ice Tools.—Interest and buying activity has weakened 
somewhat in this line. Prices now are: Axes, $23.15 per 
doz.; ice chisels, solid iron, 24 in., enameled, glue handle, 
$13.; 40 in., handle, $15 per doz.; ice saws 24 in., $13.90; 
26 in., $14.50; 28 in., $15.40; 30 in., $16.40; list plus 20 per 
cent. 

Ice Skates.—This line continues to lead the list with 
ashsifters as one of the best selling items in this vicinity. 
The demand is very active. Prices are: Men’s Union 
hockey, nickel-plated, $1.12 per pair; women’s same, $1.83 
per pair. Men’s cast steel, polished, 83c. per pair; women’s 
same, $1.14 per pair; men’s cast steel, nickel-plated, 98c. 
per pair; women’s same, $1.42. ° 

Lanterns.—Consistent buying marks this line. Prices 
quoted are: Dietz Hy-Lo lantern, $8.15 per doz.; Monarch, 
$8.45 per doz.; Blizzard $12.50 per doz.; Junior side lamp, 
$15.95 per doz.; Eureka driving lamp, $17.30 per doz. 

Linseed Oil.—Although prices for December-March lin- 
seed oil were advanced during the week to $1.87 per gallon 
in carlots, $1.90 for lesser lots of 5 barrels or more and 
$1.93 for single barrels, oil may still be had at $1.77 in 
carlots in some places. April-September is generally held 
at $1.62. Boiled oil is $1.95 per gallon in barrels, refined 
oil, $1.97, and Calcutta oil, $2.01 per gal. Reason for the 
advance is attributed to poor crop returns and increased 
cost of distribution. 

Nails.—Small quantities of cut and wire nails are being 
offered in 1 and 2-keg lots. Prices range from $5.50 to 
$6.65 base per keg on wire nails. Cut nails, $6.75 to $7.25 
base per keg, 

Naval Stores.—The shipping situation continues to govern 
the turpentine supply in New York. The effect of the 
recent dock strike is still felt and there is a pronounced 
scarcity. 

Turpentine ranges from $1.64 to $1.70. 

Rosin.—Common to good strained on a basis of 280 Ibs. 
per bbl. is $17.50; D grade, $18.10; W W, $24.25 per bbl. 
f. o. b. New York. 

Mop Wringers.—Wooden roller wringers are now quoted 
$21 per doz.; iron wringers, $24 per doz. 
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Office of HARDWARE AGE, 
Chicago, Dec. 6, 1919. 
ARDWARE distributers in the territory of which 
Chicago is the center all report the largest volume of 
business in years, despite the shortages of merchandise 
and other retarding factors. With stocks in practically all 
lines below normal and hundreds of items market “out,” 
jobbers are working over time in an effort to supply their 
customers. As one prominent wholesaler expressed _ it: 
“We can sell anything we can get, and it is surprising how 
much merchandise is being moved.” 
Just at present the fuel situation is the disturbing ele- 
ment. It is estimated that fully 60 per cent of the plants 
making hardware items, in this section, are closed on 
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Padlocks —Russell & Erwin jail padlocks are now quoted 
No. 1694, $6.50 per doz.; No. 1695, $7 per doz.; No. 1696 
$8.25 per doz. ‘ 

Rope —Spot prices in the New York rope n 
nominal. There is somewhat of a scarcity though 
tone is apparantely improving. Quotations are: Jute rope 
No. 1, 17%ae. to 18c.; Jute rope, No. 2, 16% to I7e.: Jute 
twine wrapping, best grade, 28%4c. to 33c.; In an hemp 
twine, No. 44% to 6-in. basis, 24%e. to 27¢.; Manila rope 
best grade, 25c. to 26%c.; second grade, 24c. to 25%; 
hardware grade, 22c. to 234c.; Sisal rope, pure, %-in 
basis, 19c. to 22%4c.; lathe yard, first grade, 19c. 29 14, 
second grade, 17c. to 19%e. 

Roofing and Building Paper.—The cold weather of the 
past week again stimulated interest in these lines. Prices 
firm. Tar paper, No. 1 ply, $2.30 per roll; No. 2 ply, $1.50 
per roll; No. 3 ply, $1.95 per roll.+* Rosin sized sheathing 
paper, 30 lb. roll, $1.60; 40 lb. roll, $2.10 per roll; rubber 
roofing paper, No. 1 ply, $2.40 per roll; No. 2 ply, $8: No 
3 ply, $3.50 per roll. , is: 

Sidewalk Scrapers.—Very active buying is being mani- 
fested in this line, since the advance a week ago. Solid 
shank scrappers, 5%%4-in. blade, $4.47 per doz; solid shank 
7-in. blade, $5.25 per doz.; extra heavy socket scraper, 7-in, 
blade, $7.36 per doz.; extra heavy solid shank, 8-in. blade 
$8.42 per doz. Subject to discount 5 per cent bundle lots, ” 

Short and Long Handled Plunger Cups.—Prices advanced 
during the week as follows: Short handled plunger force 
cups, 4% in., black, $2.75 per doz.; 4% in., red, $3.25 per 
doz. Long handled plunger force cups, black, 4 in., $4.25: 
red, 4 in., $5; 5% in., $6.25 per doz. , 

Shovels.—Strong and steady buying holds for all items 
listed under this heading. Coal shovels, black, No. 2, D 
handle shovels, $13.26 per doz.; ordinary polished shovels, 
fourth grade, $14.21 per doz.; snow shovels, plain, 2 rivets, 
long handle, $6; Ames long handle, $10.50; wooden, D 
handle, steel tip, $5.25 per doz.; galvanized, D handle, $13 
per doz.; 5 per cent discount from jobbers’ lists. 

Sleighs.— Steady buying continues. Prices are firm 
Flexible Flyer sleighs, No. 1, $45 per doz.; No. 2, $54; 
No. 3, $69; No. 4, $78; No. 5, $105 per doz. Junior Racer, 
$60; Racer, $75, subject to a discount of 33 1/3 per cent off 
from local jobbers’ lists. 


Snow Pushers.—These seasonable articles are attracting 
more interest presumably stimulated by the cold weather, 
Curved steel blade pusher $11 per doz; heavy steel blade, 
japanned, braced to handle 24x13, $32 per doz.. 30x13% 
inch pusher, $35 per doz. 

Stove Pipe.—An even buying trend holds in this and 
kindred lines. Twenty-eight gage, 6 in., $3.50 per doz. 
lengths; 7 in., $4.75; 8 in., $6.75; elbows, 4 in, $2; 5 in, 
$2.40; 6 in. $2.80. 

Weather Strips.—Many jobbers report scarcity in this 
line because of the strong demand. Prices are: Rubber 
weather strips (special) 50-10-5 per cent; ash, oiled, 45-5 
per cent; white enameled, 45-5 per cent; packed cushion, 
70 per cent; cushion all felt, 30 per cent discount from 
jobbers’ lists. 

Window Glass.—A very acute scarcity in plate and cylin- 
der glass and heavy crystal is reported. The railroads and 
automobile factories are heavy buyers in many items and 
production is several months behind schedule. Quotations 
are: A single thick, all sizes, 77 per cent; B single thick, 
all sizes, 77 per cent; A double thick, all sizes 78 per cent 
and B double thick, all sizes, 80 per cent discounts from 
jobbers’ lists based on the official list of March 1, 1913. 
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account of the coal shortage. The others are running only 
a few hours a day. Many of the blast furnaces at the 
steel mills are down and the sheet mills are said to be 
closed. This is adding to the shortages already in evidence 
and indicates continued shortages for many months to come. 
Stores are under fuel control, and are only running six 
hours per day. What effect this will have on the volume 
of retail sales remains to be seen, but it will undoubtedly 
make a difference. 

Manufacturers and jobbers alike assert the belief that 
the present high price levels will continue throughout 
1920. They claim that even under the most favorable 
conditions it will be impossible to produce enough merchan- 
dise to catch up with the demand for at least a year. It 
is estimated that it will take six months production merely 
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to bring retail and wholesale stocks up to normal, without 
taking into consideration the consumer demand. 

Prices in all lines are very firm, and just now there seems 
to be a decided upward tendency. Jobbers are daily receiv- 
ing notices from manufacturers to the effect that orders 
will be accepted only at prices ruling on date of shipment. 
Where new price lists are issued, advances generally 

revail. 

M During the past week the manufacturers of hickory 
handles withdrew their prices, announcing that new lists 
would be issued between this time and December 15th. 
Jobbers expect the new quotations to show an advance of 
10 per cent. Agricultural tool handles have already taken a 
10 per cent advance. 

Manufacturers of cotton. gloves and mittens will soon 
announce opening prices for 1920, and these prices will be 
higher than those now in effect. 

There is a very heavy call for poultry netting and wire 
cloth coming from dealers who desire to protect them- 
selves against the shortage which now seems almost cer- 
tain. The manufacturers are not making any shipments 
at this time and jobbers’ stocks are beginning to show the 
effect of the demand. 

Jobbers report that the manufacturers of pumps have 
been withdrawing prices and advancing them from 5 to 
15 per cent. 

Roller skates are very short on the market, with most 
of the manufacturers sold up. Local jobbers say they have 
booked more future business than during any past year. 
It would seem good policy on the part of retailers to get 
their roller skate orders in as soon as possible. 

Local wholesalers are now booking orders for seine twine 
for spring delivery at 75c per pound, f, o. b. Chicago. 
Despite the high price orders are coming in freely. 

Butts and hinges have advanced from 15 to 25 per cent, 
according to the jobbers. Other items of builders’ hard- 
ware are advancing. 

Wholesale stocks of toys are badly broken, and there is 
a decided shortage of electric household utensils, such as 
percolators, toasters, etc. Collections are good and cash 
sales above normal. 

Axes.—There is said to be a very heavy retail demand 
for axes, which has increased since the coal shortage be- 
came acute. Prices on axes are very firm and there seems 
no possibility of any lower levels. In fact, advances would 
prove no surprise to those familiar with conditions in the 
market. 

We quote from jobbers’ stocks, f.o.b. Chicago: First 
quality single bitted axes, 3-lb. to 4-lb., $15.50 per doz. 
base; double bitted, $20.50 per doz. base. 

Alarm Clocks.—Clocks of all kinds are selling in good 
volume and the manufacturers are hard pressed to even 
partially fill orders. This is particularly true with regard 
to alarm clocks, the sales of which have been heavy for the 
past two years. Production is comparatively low on account 
of labor conditions and is still further decreased by the 
shortage of fuel. No lower prices are to be expected, and 
shortages will probably prevail for some time to come. 

We quote from jobbers’ stocks, f.o.b. Chicago: The 
American alarm clock in less than dozen lots, $12 per 
doz.; in dozen lots, $11.55 per doz.; in case lots of 4 
dozen, $11.40 per dozen.; Lookout alarm clocks, in less 
than dozen lots, $15 per doz.; in dozen lots, $14.40 per 
doz.; in case lots of 2 dozen, $14.20 per doz.; Tattoo 
alarm clocks, in dozen lots, $29.70 per doz.; in case lots 
of 50 clocks, $29.10 per doz.; Slumber Stopper alarm 
clocks, in dozen lots, $33.34 per doz.; Big Ben and Baby 
Ben alarm clocks, $2.20 each. 

Babbitt Metal—The market on babbitt metal has been 
showing more strength during the past few weeks and is 
now fairly firm. The general demand is reported to be 
satisfactory. 

We quote from jobbers’ stocks, f.o.b. Chicago: Stand- 
ard babbitt metal, full boxes, 9c per lb.; Revenoc brand, 
full boxes, 18¢ per lb 

Coil Chain.—The coil chain situation is practically the 
same as for several weeks past. Some of the makers are 
holding to advances recently made, and jobbers express 
the opinion that the advance will soon become general. 
We quote from jobbers’ stocks. f.o.b. Chicaro: Stand- 
ard proof, fire-welded coil chain, %-in., 9¢ per Ib. 

Weed Chains.—Retail sales of Weed chains took a spurt 
during the past week, due to the advent of genuine winter 
weather. It now seems sure that sales of chains for auto- 
mobiles will be exceptionally heavy this year. Local job- 
bers have fair stocks. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
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Skid chains, 30 x 3%, in lots of one dozen pairs, $2.53 per 
pair. 

Eaves Trough and Conductor Pipe.—The situation with re- 
gard to eaves trough and conductor pipe is practically the 
same as at last report. Local jobbers have made no change in 
their quotations, although the manufacturers recently took 
an advance of 2% per cent. Owing to the fact that some of 
the railroads refuse to accept shipments of uncrated con- 
ductor pipe, local jobbing houses are not taking orders for 
less than crate lots of 250 feet. 

We quote from jobbers’ stocks, f.o.b. Chicago; 29-gage, 
lap joint eaves trough, 5-in., $5.30 per 100 ft.; 29-gage 
conductor pipe, 3-in., $6 per 100 ft. These prices are for 
full crate lots. 

Files.—There is a very satisfactory demand for files, al- 
though local retail sales are not as heavy as during the 
building season. Jobbers say that the file market is very 
firm and that no declines are to be expected. 

We quote from jobbers’ stock, f.o.b. Chicago; Nichol- 
son files, 50-74% per cent discount; New American, 60 per 
cent discount; Disston, 50-10 per cent discount; black 
Diamond, 50.5 per cent discount. 

Grease Guns.—The demand for grease guns appears to 
be growing heavier each year, and sales at the present 
time are far in excess of those for the same period last 
season. Prices are firm. 

We quote from jobbers’ stocks, f.o.b. 
grease guns, $1.05 each. 

Glass.—Window glass is very short on the market, with 
none of the wholesalers in this section having complete 
stocks. It is reported that all the glass produced in the 
season just closed has been sold, and that there are many 
orders carried forward into the next run, which will prob- 
ably start in January. It seems certain that there will be 
a serious shortage of window glass in evidence when the 
building season opens next spring. Local prices are un- 
changed but there are rumors of advances in the near 
future. 

We quote from jobbers’ stocks, fo.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, 
first three brackets, 77 per cent off; all sizes double 
strength A, 79 per cet off; putty in 100-lb. kits, $4.25; 
glaziers’ points, No. 1, No. 2 and No. 3, 1 doz. to a pack- 
age, 65c per package. 

Wood Handles.—The manufacturers of hickory handles 
have withdrawn their prices and new lists will probably 
appear about Dec. 15. It is expected that the new quota- 
tions will show an advance of about 10 per cent. Hickory 
timber is scace, and much of it is being used by the makers 
of automobile wheels, who are paying exorbitant prices. 
Handles will probably continue scarce for some time to 
come, with prices at a high level. 

Garden Hose.—Local jobbers are booking orders for 
garden hose for next season and report a good volume of 
orders. Prices for spring delivery are practically the same 
as now quoted. Sales were exceptionally heavy during 
the past season and stocks generally are reported to be 
low. 

We quote from jobbers’ stocks, f.o.b. Chicago: 3-ply, 
¥%-in., guaranteed hose, 10c per ft.; 3-ply, %-in., guaran- 
teed hose, extra good quality, 16c per ft.; 4-ply, %-in., 
guaranteed hose, 14%c per ft.; 4-ply, %-in., guaranteed 
hose, 18%c per ft.; 5-ply, %-in., guaranteed hose, 13%e 
per ft.; 6-ply, %-in., guaranteed hose, 15c per ft.; moulded 
hose, good grade, %-in., 14%c per ft.; .moulded hose, 
best grade, 18%c per ft. 

Jack Screws.—Jack screws continue to sell in good 
volume, due to a large amount of repair work in progress. 
Prices are same as last reported but seem very firm 

We quote from jobbers’ stocks, f.o.b. Chicago; Jack 
screws, standard makes, 33 1-3 per cent discount from list. 

Lanterns.—There is a very good demand for lanterns, 
coming from practically all parts of the Chicago territory. 
Under present manufacturing conditions, no lower prices 
are to be expected. In fact, the market is exceptionally 
strong. 

We quote from jobbers’ stocks, f.o.b. Chicago: Compe- 
tition lanterns, No. 0 tubular, $6.50 per doz.; No. 2 tubular 
cold blast, $9.35 per doz. 

Lace Leather.—There is a good demand for lace leather 
in the manufacturing districts, but in the agricultular see- 
tions sales are comparatively light at this time. Prices 
on lace leather are the highest in years and no immediate 
relief is expected. 

We auote from jobbers’ ‘stocks, f.o.b. Chicago: Rawhide 
lace leather, %-in., $3 per 100 ft; %4-in., $4.40 per 100 ft.; 
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chrome lace leather, %-in., $1.65 per 100 ft.; %-in., $2.05 
per 100 ft. 

Nuts and Bolts.——The condition of the nut and bolt 
market is serious. The makers have been unable to get 
raw material in sufficient quantity to keep up with the 
immediate demand, while their books are filled with busi- 
ness for future delivery. Now the fuel shortage is still 
further curtailing production. Naturally the market is 
very strong, with a decided tendency upward. 

We quote from jobbers’ stocks, f.o.b. Chicago: Ma- 
chine bolts up to % x 4 in., 35-5 off; larger sizes, 25-5 
off; carriage bolts up to % x 6 in., 30 off; larger sizes, 20 
off; coach or lag screws, gimlet points, square heads, 
45-5 off; hot pressed nuts, square or hexagon cap, $1.45 
off per 100 lb.; stove bolts, 70 off. 

Wire Nails.—There is no change in the local wire nail 
situation. It is reported that nail production was begin- 
ning to show some slight improvement when the coal 
shortage appeared and again cut it down. Local jobbers 
have no stocks of nails, and are limiting shipments to one 
keg of a kind to a customer per order. Most of the retail 
dealers are also practically out of the standard sizes. 
Local jobbing houses are not changing their prices, but 
there are some concerns that handle nails as a side issue 
that are demanding as high as $7 per keg wholesale. 

We quote from jobbers’ stocks, f.o.b. Chicago: Com- 
mon wire nails, from $3.90 to $4.15 per keg base; cement 
coated nails, from $3.50 to $3.75 per keg base. 

Rope.—There is a good demand for rope from both 
domestic and foreign sources. Manila hemp is said to be 
hard to obtain, and the rope manufacturers are now be- 
hind with their orders. Jobbers do not expect prices to 
go any lower, at least for several months to come, and 
there are some indications that they may go higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: In full 
coils, manila rope, standard brands, No. 1, 25%c per lb. 
base; No. 2, 24%c per lb. base; No. 3, 22%c per lb. base; 
Sisal rope, full coils, standard brands, No. 1, 19%c per 
lb.; No. 2, 17%e per lb. 

Roofing and Building Paper—Roofing and _ building 
papers are in good demand locally and jobbers’ stocks are 
in a somewhat broken condition. The scarcity of rags used 
in making felt is said to be cutting the production of roof- 
ing, and the manufacturing costs are mounting. It seems 
probable that there will be a shortage in these lines when 
the building season opens, if not before, and prices may go 
higher. 

We quote from jobbers’ stocks, f.o.b. Chicago: Cer- 
tainteed roofing, 1-ply, $1.78 per sq.; 2-ply, $2.29 per sq.; 
3-ply, $2.80 per sq.; Major roofing, 1-ply, $1.43 per sq.; 
2-ply, $1.84 per sq.; 3-ply, $2.25 per sq.; Guard roofing, 
l-ply, 98c per sq.; 2-ply, $1.34 per sq.; 3-ply, $1.70 per 
sq.; tarred felt, $3.25 per 100 lb.; red and gray rosin 
paper, $65 per ton, 

Ice Skates.—The demand for ice skates has shown a de- 
cided increase during the past week, due to advent of colder 
weather in all parts of the Chicago district. While many 
dealers carried over stocks of skates from last season, the 
demand has quickly run them out of standard sizes, and 
orders are coming to the jobbers freely. Skate prices are 
firm as quoted. 

We auote from jobbers’ stocks. f.o.b. Chicago: Mens’ 
polished all-clamp rocker skates, No. 1624, 85c per pair. 

Snow Shovels.—Snow shovels are beginning to move in 
some parts of the country, and dealers are placing orders 
in better volume. While jobbing stocks are in good shape 
at the present time, a period of snowy weather would soon 
clean them out as dealers generally have very light stocks. 

Spark Plugs.—With more motor cars in operation than 
ever before, there is a constantly growing demand for spark 
plugs and a large proportion of the plugs sold over the 
retail counter are handled by hardware dealers. The 
makers of spark plugs are said to be behind with their 
orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: Hercules 
Giant. lots of 1 to 50, 65c each; lots of 50 to 100, 62%e 
each; lots of 100 and upward, 60c each; Hercules Junior 
lots of 1 to 100, 40c each; lots of 100 to 150, 37%4c each; 
lots of 150 and upward, 35c each; Hel-Fi standard plugs, 
lots of 50 to 100, 42%c each; lots of 100 and up. 40c 
each; Hel-Fi superspark plugs, lots of 50 to 100; 62%c 
each; lots of 100 and up, 60c each; A. C. Titan plugs, 
63e each; A. C, Cico plugs, 48c each; Champion X, 59c 
each; Champion O, 62c each; Champion Heavy-Duty, 73c 
each; Splitdorf plugs, 62%c each. 

Sand Paper.—There is said to be a very good general 
demand for sand paper, although retail sales in this section 
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have dropped slightly during the past few weeks. Produc- 
tion is said to be below normal and no lower prices are 
expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
sand paper, best 
$4.85 per ream. 

Solder.—Solder is selling in good volume with the mar. 
ket showing more strength than that of a few weeks ago 
Local quotations are unchanged. ’ 

We quote from jobbers’ stocks, f.o.b. Chicago: War. 
ranted 50-50 solder, case lots, 38¢ per lb.; No. 1, plumbers’ 
32¢c per lb. ‘ 

Steel Sheets.—Steel sheets are very scarce on the market 
and the closing of some of the big sheet mills on account 
of the coal shortage, is making the situation still more 
serious. Prices are very firm and premiums are being 
received in some cases for prompt deliveries. 

We quote from jobbers’ stocks, f.o.b. Chicago: No, 28 
black sheets, $5.62 per 100 lb.; No. 28 galvanized, $6.97 
per 100 lb. 

Sash Weights.—There is no improvement in the gash 
situation, except that it is daily becoming more difficult 
for the jobbers to get supplies. Local wholesalers are 
shipping small lots from their stocks, but any large orders 
are taken for factory shipment and subject to delay. De. 
liveries from the foundries are very uncertain. It is not 
so much a question of price as of ability to get the weights, 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights, in less than ton lots, $63 per ton; ton lots, ship- 
ment direct from the foundry, subject to delay, $60 per 
ton. 

Automobile Pumps.—There were recent advances in auto- 
mobile pump prices and the present market is very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rose 
pumps, 1%-in.; $1.85 each; 1%4-in., $2.15 each. 

Non-Freezing Solutions.—Non-freezing solutions are in 
good demand since the advent of colder weather. Recent 
advances in prices of wood and denatured alcohols has 
added to the cost of manufacture of many of these solu- 
tions. 

We quote from jobbers’ stocks, f.o.b. Chicago: Non- 
freezing solution, glycerin and alcohol combination, $1.15 
per gal. 

Stove Pipe.—There is no change in the local stove pipe 
situation. The jobbers have comparatively no pipe on hand, 
and have not entirely filled orders placed with them early 
in the season. The shortage will probably continue for 
some time to come, and there are rumors of higher prices. 

Tacks.—Sales of tacks are about normal for the season, 
with the manufacturing trade as the heavy purchasers. 
The market is firm but prices are unchanged. 

We quote from jobbers’ stocks, f.o.b Chicago: Up- 
holsterers’ tacks, 6-0z., 25-lb. boxes, 15%c per lb.;_ bill 
posters’ tacks, 6-0z., 15¢ per lb. 

Wheelbarrows.—It is generally expected that prices of 
wheelbarrows will advance about the first of January. 
The local demand has been good throughout the season 
and is still heavy. The makers are reported to be behind 
with their orders. 

We quote from jobbers’ stocks, f.o.b Chicago: No. 4 
tubular barrows, all steel, $7 each; common tray or stave 
barrows, $2.50 each; angle leg garden barrows, $4 each. 

Seine Twine —There is a good demand for seine twine 
for spring delivery despite the fact that prices are the 
highest in years. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
twine, standard quality, 75¢ per lb. 

Wagon Singletrees.—Regular pattern wood singletrees 
recently took an advance of 10 per cent and the market is 
very firm. 

We quote from jobbers’ stocks, f.ob. Chicago: 
pattern varnished wood singletrees, $8.90 per doz. 

Wire Cloth and Poultry Netting.—The situation with 
regard to wire cloth and poultry netting is practically the 
same as at last report. Jobbers are handling plenty of 
business from dealers who want to insure having stocks 
when the season opens. The manufacturers are not making 
—~ ae at this time, being sold up for many months 
ahead. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black 
painted wire cloth, 12-mesh, $2.15 per 100 sq. ft.; poultry 
netting, galvanized before weaving, 50 per cent discount; 
galvanized after weaving, 45 per cent discount. 

Game Traps.—There is a heavy demand for game traps 
in this section of the country and some shortages are de- 
veloping. The high price of furs is causing many to g0 
into the trapping game. Fur bearing animals are said to 
be fairly plentiful this season. 
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BOSTON 


Office of HARDWARE AGE, 
Boston, Dee. 6, 1919. 


ERHAPS the most significant feature of the hardware 

situation today is the condition of jobbers’ stocks. 
It is a well known fact that for many months the manu- 
‘cturers of hardware, because of the inability to get raw 
material and because of labor troubles and the scarcity 
of efficient help, have been unable to meet the demands of 
the jobbers, etc. But until quite recently everybody ap- 
peared to be getting along somehow. A firm, finding it- 
lf unable to secure this or that line of goods to fill its 
orders, was able to get something else somewhat similar 
that could be substituted. 

It was generally hoped that the manufacturer’s problems 
would be solved long before now. Instead, they have grown 
more discouraging. In the meantime the demand for all 
kinds of merchandise has been slowly but steadily in- 
creasing. The jobber, therefore, finds himself unable to 
keep up with the pace of business, and his stocks today 
are uncomfortably smail. Back orders are being piled up in 
his office at a really serious rate. For the first time since 
the world war started the finished material supply situa- 
tion is acutely serious. There is nothing which indicates 
anything but a mad scramble for merchandise for some 
months. The New England retail dealer undoubtedly real- 
izes this fact for today he has more orders for spring 
goods on the books of his jobber than ever before in the 
history of the trade. 


Batteries and Bulbs.—Everybody locally reports a tre- 
mendous demand for bulbs‘ and batteries. The supply of 
the latter appears sufficient for all requirements, but that 
of bulbs is more or less irregular, some firms not being 
as well provided as they might. Manufacturers of bulbs 
say they simply are buried with business. 

Batteries —Leading makes, standard tubular three cell 
batteries, 50c. list; standard two cell, 35c. list; baby bat- 
teries, 30c. Discounts: Less than unit packages, 1/3 per 
cent off list; unit packages, 40 per cent off list; 10 or more 
unit packages, 40 and 10 per cent off list. 


Bulbs.—In less than unit lots, list; in unit lots, 25 per cent 
off list; in 10 unit lots or more, 40 per cent off list. Re- 
tailers selling $500 worth of bulbs per annum can secure 
contracts at slightly more favorable discounts. 


Coal Hods.—A further advance in prices of coal hods, 
amounting to about 5 per cent, is ticted here. The de- 
mand for them, and, in fact, for all kinds of galvanized 
ware, is exceptionally heavy. Most of the retail dealers 
we have talked with during the past week say it is 
practically impossible to keep steck on hand owing to the 
keen demand and the slowness of goods coming in. 


Corbin Goods.—P. & F. Corbin, New Britain, Conn., 
have announced a further advance of approximately 10 
per cent in prices for their goods. The local jobbing trade 
have marked up their quotations to correspond. 


Dog Collars.—Jobbers report that it is quite difficult to 
get dog collars even at the recently revised prices, which 
today are fully 50 per cent higher than they were a year 
ago. Orders placed by them with the manufacturers last 
April and May have not been filled. This condition of 
affairs is generally attributed to the scarcity of desirable 
grades of leather. 


Glass—The larger sizes of window glass are extremely 
scarce, and most houses here report they have barely 
enough of the smaller to meet requirements. The scar- 
city of glass, in a large measure, is due to the fact that 
some of the manufacturing plants are still closed and are 
likely to remain so as long as the coal situation continues 
uncertain. It would appear, therefore, that prices are 
very much more likely to advance than to decline. In 
fat there has been considerable talk in local jobbing 
haniware circles this week of a pending advance in quota- 
tions. 

Hammers (Heavy).—The recent advance of approxi- 
mately 10 per cent in prices for heavy hammers has served 
‘0 Increase rather than to diminish the demand. Unfor- 
tunately for everybody concerned, stock is coming forward 
slowly from shipping points, and there is quite an accumu- 
lation of back orders here. 


Local jobbers’ discounts follow: Heavy hammers, five 
pounders and over, 60 per cent discount; under five pounds, 
0 and 10 per cent discount. 


Handles.—The Turner, Day & Woolworth Handle Co., 
Louisville, Ky., has withdrawn all its prices on hickory 
handles. 

Iron and Steel.—Because of the inabitity of local jobbers 
to get iron and steel ordered some months ago in sufficient 
quantities to satisfy their customers, and therefore are 
obliged to buy from independent sources at materially 
higher prices, there has been a general upward revision 
in lecal quotations on iron and steel, with practically all 
dealersaquoting on the same basis. Some of the jobbers 
are now making a net price on various sizes of iron under 
',”, and using the regular base on '¥2"" rounds and larger, 
as well as on 4” flats and thicker. Their salesmen have 
been instructed to give as much latitude as possible on sizes 
and quality of steel owing to the scarcity of that product. 
We quote from jobbers’ stocks: 

Steel.—Soft flat bars, stock lengths, not wider than 6” or 
thicker than 1”, $3.75 base per 100 lbs.; round and squares, 
1%” and under, stock lengths, $3.75; round and squares, 
2” and over, stock lengths,° $3.75; concrete bars, plain 
round, $3.75; twisted and squares, $4.05; hoop steel. $5.20; 
band steel, $4.95; angles and channels tees, under 3”, stock 
lengths, $3.70; 3” and over, stock lengths, $3.75; tees, 3” and 
over, stock lengths, $3.75; tire steel, 1% x % and larger, 
$4.45; thinner and narrower, $4.95; cold rolled steel, rounds, 
$5; squares, hexagons and flats, $5.50. 

Iron.—Best, flat, round and squares, $5.75 per 100 lbs. 
base, H & P ovals, half ovals, bevels, $6.75; H & P half 
rounds, $5.75; Wayne iron, $7; refined iron, $3.85; Norway 
iron, $20. 

Nails —The wire nail situation is more serious than 
ever. All local jobbers have cleaned up their odds and 
ends in this department and the market today is virtually 
bare of all sizes of both nails and brads. An occasional 
car of stock is received, but no noticeable impression is 
made on back orders, which are considerably larger than 
they were at any period during the war. 

Picks and Mattocks —Owing, largely to the pronounced 
increase in building program throughout New England, as 
well as road building and repair work, the demand for 
picks and mattocks is unusually heavy. The market, how- 
ever, is lightly supplied. and many orders are being held 
by local jobbers who are hoping they can fill same before 
long. 

We quote from jobbers’ stocks: Contractors’ picks, 25 per 
cent discount; railroad mattocks, 33% per cent discount, 
for the best grades in both instances. 

Shoe Findings—Many of the New England retail hard- 
ware dealers say they have been compellel to pay more 
attention to rubber heels and fibre taps. As an illustration 
of the growing popularity of rubber heels let us state that 
one of the largest manufacturers of shoes in Brockton, 
Mass., last year applied rubber heels to 20 per cent of the 
shoes he produced, while this year he has applied them to 
80 per cent of his output. One of the largest distributors 
of shelf hardware in the country has just taken over the 
handling of a local manufacturers fibre tap, and most of 
the jobbers here have been obliged to increase their stocks 
materially this season. 

As regard the leather tap and strip situation, there 
are scarcely any low grades of hemlock leather offered in 
New England market and oak leather is growing scarcer 
every day. As a result the shoe findings houses are hav- 
ing serious difficulty in getting leather with which to fill 
their orders, there being no accumulation of cut stock any- 
where. Every indication, therefore, points to a continua- 
tion of present or higher prices, until. at least, retail prices 
on boots and shoes show a pronounced falling off. 


Taps.—Men’s light, $1.75 to $2.00 per doz.; medium 
light, $2.20 to $2.50; medium heavy, $2.75 to $3.25; heavy, 
$3.25 to $3.60. Women’s light $1.30 to $1.50 per doz.; 
medium heavy, $1.55 to $1.70. Boys’ medium, $1.90 to $2.25 
per doz.; heavy, $2.50. 





Strips.—Hemlock, clean, 65c. to 80c 
55¢e.; oak, heavv. medium and light, No. 1, 75e. 
No. 2, 65c. to 75c. 


per lb.; branded, 
7 to 90c.; 


Sleds.—The leading manufacturers of sleds have been 
doing fairly well in the matter of shipments of late. 
Everything arriving, however, is applied to back orders 
almost before it leaves the sidewalks in front of jobbing 
establishments, consequently there is no accumulation here. 
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Stanley Goods.—The Stanley Works, New Britain, Conn., 
have made a general advance in their line of goods amount- 
ing to approximately 10 per cent. Local quotations have 
been marked up correspondingly. 

Tacks.—It is understood here that the leading manufac- 
turers of tacks will shortly announce a new schedule of 
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extras. More definite news probably will be for , 
within a week. y rthcoming 
_ Wringers.—-The White Mop Wringer Co., Fultonville, y 
Y., has advanced its prices on mops from 5 to 10 per cent, 
and the new schedule of prices has been put into effect 
locally. 


PITTSBURGH 


Office of HARDWARE AGE,, 
Pittsburgh, Pa., Dec. 8, 1919. 


| progress has been made thus far looking to a 
settlement of the coal strike. At this writing it is esti- 
mated that not over 40 per cent of the usual amount of soft 
coal mined in the Pittsburgh districts is being turned out. 
In the Pittsburgh district proper there are 1782 coal mines, 
and on one day recently 918 of these were in operation, 
the output for that day, having been 4120 cars of coal, or 
about 206,000 tons, estimating each car to have a carrying 
capacity of 50 tons. The Fuel Administration has already 
put in effect the priority list of coal consumers, and this 
has shut off supply of coal to a great many small plants 
in the Pittsburgh and nearby districts, whose products 
are not regarded as essential, and who will not be able to 
get coal. 


There has been little interruption in operations of blast 
furnaces, rolling mills and steel works and other smaller 
manufacturing plants, in the Pittsburgh district, making 
finished steel products, but many of these concerns, both 
large and small, are running short of coal, and unless their 
supply is soon increased, they will have to shut down in 
part at least, and with some, they will have to close en- 
tirely. 

For years it has been the custom of Pittsburgh manufac- 
turers to lay in in the late summer and early fall, as large 
a supply of coal as possible to tide over possible shortage 
in the winter months, and this year was no exception to 
this custom. In fact, many manufacturing concerns laid in 
much larger supplies of coal than usual this year, as there 
were signs in the summer of trouble with the miners when 
the old scale of wages would expire. Already conservation 
is being practiced in the saving of fuel in many plants, and 
the Duquesne Light Co. and the West Penn Power Co., both 
large sellers of current for manufacturing purposes, are 
having printed in the daily papers advertisements, asking 
their customers to conserve as much as possible in the use 
of power. 

This situation is going to add very largely to the troubles 
of the trade in getting supplies of finished iron and steel 
products, which now are bad enough. In fact, there is a 
distinct famine in the visible supply of pig iron, semi- 
finished steel and the finished steel products, and this is get- 
ting worse every day. Heavy premiums in prices ranging 
all the way from $5 up to $20 or more are being offered for 
various finished forms of steel, and in most cases the offer 
of these premiums fails to secure the material for the in- 
tending buyer. The steel mills and other manufacturing 
concerns several months ago adopted the policy of taking 
eare of their regular customers as best they can, and every 
day these concerns are turning away offered business for 
which the customers would be very glad to pay any pre- 
miums in prices necessary to get the material. 


Investigations show that stocks of goods carried by the 
jobbers and handled by the hardware trade are probably 
the lowest ever known, and they are steadily getting lighter. 
On many lines of standard goods, stocks are practically en- 
tirely depleted, and with little hope of having them re- 
plenished at an early date. Prices on nearly everything in 
the hardware line are showing steady advances, and will no 
doubt be much higher than they are now before the pres- 
ent shortage in supply of material has been overcome. 
Starting with A and ending with Z, it could be correctly 
noted that prices on nearly all kinds of goods are higher 
this week than last and this condition is likely to go on for 
sometime. Sales of jobbers and retailers would be much 
heavier than they are, were it not for the shortage in sup- 
ply of goods. As it is, the volume of sales, both by jobbers 
and retailers is reported to be larger than at this time last 
year, but this comes largely from the fact that prices are 
so much higher. This winter is likely going to see the great- 
est scarcity in supply of general goods carried by hardware 
stores that has ever been known, and with this condition 


there seems to be no doubt of much higher prices all alon 
the line than are now ruling. J 

Axes.—There has been another advance of $1 to $1.50 per 
dozen in prices in single bitted axes, and $2 to $2.50 on 
double bitted. Stocks of jobbers and retailers in axes are 
very low, and in many cases quantities in orders placed are 
being cut down. 

Builders’ Hardware.—Another advance of 10 to 15 per 
cent on all lines of builders’ hardware is looked for not 
later than the middle of this month. There is a great scar. 
city in supply of steel from which builders’ hardware jg 
made, and also in labor. So that output of manufacturers 
of builders’ hardware is greatly reduced. This means much 
higher costs, as the same organizations have to be main. 
tained. Building operations all over the country are on a 
much heavier scale than for a year or more, and this js 
naturally increasing the new demand for builders’ hardware 
to considerable extent. 


Nuts, Bolts and Rivets.—There are really three sets of 
prices in existence among the manufacturers of nuts, bolts 
and rivets. The concerns belonging to the Institute of Nut 
Bolt and Rivet Makers have not made any advance in 
prices, but several local concerns, who do not belong to the 
Institute have advanced prices 10 to 20 per cent, while in 
the East, some makers are quoting even higher prices. It 
is not unlikely that the makers of bolts, nuts and rivets who 
have not yet advanced prices will do so at an early date. 
The higher prices now being quoted by quite a number of 
the larger makers, who are not members of the Institute, 
are as follows: 


Bolts, Nuts and Rivets 


Large structural and ship rivets ...............$4.10 base 
Large boiler rivets , 
Small rivets, 4 in., 5/16 in. and 7/16 in. diameter, 
. 50 per cent off list 
Machine bolts, hp. nuts, % in. x 4 in. 
Smaller and shorter, rolled threads, 
50 and 10 per cent off list 
CUE CHFERGS 2oecccscccevescceesenee OO DCF CONtOD IM 
Larger and longer sizes............ 40 and 5 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: 
Smaller and shorter 40 and 5 per cent off list 
Larger and longer 35 and 5 per cent off list 
Carriage bolts, % in. x 6 in.: 
Smaller and shorter, rolled threads.45 and 5 per cent off list 
Cut threads 40 and 5 per cent off list 
Larger and longer sizes 30 and 10 per cent off list 
Lag bolts 50 and 10 per cent off list 
Plow bolts, Nos. 1, 2 and 3 50 per cent off list 
Plow bolts, Nos. 4 to 10 .........50 plus 20 per cent off list 
Hot pressed nuts, sq. blank ........... 2.50c per Ib. off list 
Hot pressed nuts, hex. blank............ 2.50c per |b. off list 
Hot pressed nuts, sq. tapped ............2.25¢e per Ib. off list 
Hot pressed nuts, hex. tapped 2.25c per Ib. off list 
C.p.c. and t. sq. and hex. nuts, blank..... 2.50¢ per lb. off list 
C.p.c. and t. sq. and hex. nuts, tapped... .2.25c per lb. off list 
Semi-finished hex. nuts: 
oe ere 65 per cent off list 
9/16 in. and smaller 70 and 10 per cent off list 
Stove bolts in packages ............. 75-10 per cent off list 
Stove bolts in bulk . 2.260% cck.ces 75.10-2% per cent off list 
re errr 60-10 per cent off list 


The above discounts are from Nov. 1, 1919. 

All prices carry standard extras, Pittsburgh basis. 

Sheets.—The American Sheet & Tin Plate Co., and quite 
a number of the larger independent manufacturers of sheets 
are covering their trade so far as they can over first quarter 
on blue annealed, black and galvanized sheets, but are 
allocating their output. So that most consumers will prob- 
ably not be able to place contracts for the full tonnage 0 
sheets they will need in the first three months in next year. 
There is a very great shortage in supply of all grades of 
sheets, due to some extent to the steel strike, and also t 
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the shortage in supply of sheet bars. While most of the 
jarge sheet mills are operating at normal rate, yet they are 
not making as large an output of sheets as usual, as during 
the steel strike, organizations were badly disrupted and new 
ones had to be built up. The Gary, Ind. sheet mills of the 
American Sheet & Tin Plate Co. are shut down because of 
ack of coal. Other sheet mills will likely have to close in 
part at least before a great while, unless the coal strike 
js soon settled. 

In carload lots, mill prices, f.o.b. Pittsburgh, for No. 8 
gage and heavier blue annealed Bessemer sheets is 3.50c. per 
ip. for No. 28 gage black sheets 4.35c., for No. 28 gage gal- 
yanized 5.70c. and for black plate for trimming, 28 gage, 
435c. Some mills are charging higher prices than these, 
while jobbers are getting heavy advances for small lots from 
stock. 

Tin Plate—It has been carefully estimated that probably 
8,000,000 boxes of tin plate will be carried over into next 
year, on Which delivery should have been made this year. 
The main reason for this is the steel strike, as for a period 
of nearly two months, tin plate output was down to 30 to 
4) per cent of normal. The steel strike is now practically 
over, and the tin plate mills are running to 80 per cent or 
better of capacity, yet the output is not what it should be, 
as organization among the men was badly disrupted during 
the steel strike, and it will take some time to get in good 
working condition again. The American Sheet & Tin Plate 
(o. and other leading makers of tin plate are accepting con- 
tracts from regular customers for first half of next year de- 
livery at $7 per base box, but some concerns are so far re- 
fusing to sell, and say they will not do so until some of the 
undelivered contracts on their books have been cleaned up. 
It is said that some consumers who were very anxious to get 
under covér for first half of next year have paid up to $7.50 
for base box for tin plate, but this is not verified. Export 
inquiry is heavy, and $8 to $8.50 per base box is freely 
offered for export tin plate. We quote tin plate on large 
contracts for next year delivery at $7 up to $7.50 per base 
box f.o.b. mills Pittsburgh. 


Iron and Steel Pipe.—The new demand for line pipe and 
oil well tubular goods is much the heaviest ever known in 
the history of the pipe trade, and promises to last for several 
years. Development of new oil territory in Texas, Okla- 
homa, Louisiana and several other states is on a tremend- 
ous scale, and pipe mills and jobbers are offered any prices 
they will accept if they will agree to make shipments. Mills 
are filled up for six months to a year, and are turning down 
orders every day. Recently the White Oil Corporation suc- 
ceeded in placing about 400 miles of 8-in. pipe for next year 
delivery. Of this order the National Tube Co. took about 
225 miles, the Youngstown Sheet & Tube Co. about 100 miles 
and the rest was divided among several other mills. The 
National Tube Co. has not made any advance in its prices 
on steel pipe, line pipe or oil well tubular goods, and this 
is also true of all the other mills, with one or two exceptions. 
Discounts in effect for indefinite delivery by nearly all the 
mills are as follows: 


TWIN 


MINNEAPOLIS AND ST. PAUL, Dec. 6, 1919 


HrEN this early in the month merchants begin to feel the 
effect of the approaching holiday business. Goods that 
have an especially heavy demand at this time of the year 
are beginning to move more rapidly. Winter sports have 
started full speed ahead due to the steady cold weather ex- 
perienced the past two weeks. Skating rinks are nearly all 
open and the sports of tobogganing and skiing are finding 
many followers. So skates and skating shoes, skiis, sleds, 
and toboggans, and winter clothing for outdoor sports are 
meeting with heavy demand. This would be very pleasing to 
jobbers and dealers alike if they could obtain enough stock 
to meet with the demand. 

ese stocks are, however, extremely slow in arriving and 
orders are generally filled piecemeal. Patrick Co. of Duluth, 
one of the largest manufacturers of fine outdoor clothing in 
this part of the country will not be in position to fill orders 
until sometime in January. Skii manufacturers and makers 
of toboggans are in no better condition and many jobbers 
and dealers are still awaiting their holiday stock of these 
tems. This same condition of shortage is found in many 
other lines of goods as mentioned in previous reports. The 
‘xtreme scarcity of nails and wire has not been relieved to 
any great extent during the past week. There is a com- 
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Wrought Pipe 


The following discounts are to jobbers for carload lots on 
the Pittsburgh basing card: 


Butt Weld 


Steel Iron 
Inches Black Galv. Inches Black Galv. 
14%, %4 and %...50% 2¢ wand \% ......29% 214 
ee rr ee 414 10) Me otievawe raion 301 3% 
oS See fo 44 BR hs eee eee 34% 16% 
me CO EME ce wus 30 23%6 
Lap Weld 
Be a ee one ee 0% 38 if eee ere 9, 
2% to6......d53% 41 Roe cceacnteso6ten 17% 
7 to 12 50 Ye 37 : eer erry err 32% 1814 
BO t0- 26 oi cick 41 De. tO. we wei 34% 21% 
Rh vials Kee 0 eee 38% 7 to 12 311 18% 
Butt Weld, extra strong, plain ends 
1%, % and %...46% 29 %,% and %..28% #=%(|(1d1% 
| ere 39 aes eenuasnee wc 20% 
to FM ceces 55% 43 % to 1} 39% 24% 
ZUOS ccecess sOm 44 
Lap Weld, extra strong, plain ends 
Micarin Sade.e «anaes 48% 37 i eS 17% 
2% to4 . 51% 40 BR aebedisceewowes 334% 20% 
4% to6 2.00% 39 2 Oe eee |: 23% 
io eee ee 46% 33 4% to 6 34% 22% 
9 to 12 41% 28 Tt Ue wivaadwe 26% 1 
1% . 20% 10% P40 3S ecscoesceee 916 


To the large jobbing trade an additional 5 per cent is 
allowed over the above discounts, which are subject to the 
usual variations in weight of 5 per cent. 

On butt and lap weld sizes of black iron pipe, discounts 
for less than carload lots to jobbers have been seven (7) 
points lower (higher price) than carload lots, and on butt 
and lap weld galvanized iron pipe have been nine (9) points 
lower (higher price). 

Wire and Wire Nails.—There is a famine in the supply of 
wire and wire nails, and jobbers and retailers are offering 
almost any prices, but are being turned down. Sometime 
ago local wire and wire nail mills adopted the course of 
selling only to regular customers, and they are adhering 
strictly to it. In a few cases, some mills will accept orders 
from concerns that are not regular customers, but only at 
premiums in prices, ranging from 50c. to $1 per keg for wire 
nails, and $5 per ton or more on wire. Stocks of wire and 
wire nails held by the mills, and also by jobbers are very 
light, and on the more commonly used sizes of nails and 
grades of wire, are about depleted. In this condition, it is 
difficult to quote the market, but prices on wire nails for 
domestic use range from $3.50 to $4 base per keg, and on 
plain wire from $3.25 up to $3.50 per 100-lb. Heavy pre- 
miums above these prices would no doubt be gladly paid if 
the material wanted could be quickly secured. 


CITIES 


paratively meager stock of these items filtering through 
from the manufacturer, but the supply does not*even begin 
to care for the demand. 

Building, operations are being continued even with the 
handicap of cold weather and shortage of materials in many 
lines. The need for more housing facilities is so pressing 
that work is being urged forward regardless of costs either 
in material or labor lines. Many of the buildings under 
course of construction are the ones which were postponed 
from time to time last year because of high commodity 
prices. Ordinarily the approach of winter has meant that 
construction work would be discontinued until spring, but 
this year every measure is used to push work rapidly on all 
incomplete buildings so that new work of like nature can be 
commenced. 

Prices this week show few changes all of which are in 
the nature of advances. Carriage and machine bolts and lag 
screws have all taken the advance rumored to be approach- 
ing last week. Not a few other items carry price advances 
as from the factory to the jobber and these changes will 
probably show in next week’s report. Notice from the 
Stanley Works states that their entire line is again being 
revised upward and many other items of finishing hardware 
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have advanced. With the scarcity of galvanized ware higher 
prices are threatened or are already in effect. 
Axes.—Jobbing quotations show an advance on this line 
of goods but this does not seem to restrict sales in any way. 
Retail demand is heavy with stocks still in fair condition. 


We quote from local jobbers’ stocks Sager single bit base 
weights $16.50 per dozen, double bit $20.50 per dozen, 
handled Sager single bit $23.50 per dozen, Hiawatha boys’ 
axes $14.00 per dozen. 


Bolts.—This item has also suffered an upward revision 
with mill shipments extremely slow. Stocks, however, are 
heavy enough to care for local demand at this season of the 
year. 


Local jobbing quotations are as follows, small rolled thread 
carriage bolts 30 per cent, large 20 per cent, small machine 
bolts 35 and 5 per cent, large 25 and 5 per cent, lag screws 
40 and 5 per cent, tire bolts 45 per cent, stove bolts 66 2/3 
per cent. 

Coal Hods.—Retail call is heavy, and stocks are badly de- 
pleted. With advancing prices on many lines of galvanized 
ware, further advances on this line are almost sure to come, 
and several rumors have already been heard in this direction. 

Local jobbing quotations follow:. Japanned open 17 in. 
coal hods at $4.90 per dozen, 18 in. at $5.45 per dozen, 
japanned funnel 17 in. at $6.15 to $6.35 per dozen, 18 in. at 
$6.75 to $7 per dozen, galvanized open 17 in. at $7.50 per 
dozen, 18 in. at $8.20 to $8.35 per dozen, 17 in. funnel at 
$8.80 to $9.25 per dozen, 18 in. at $9.55 to $10 per dozen. 


Files.—Retail trade is still good for this time of the year, 
and stocks are fairly well assorted. Prices have remained 
stationary for some time. 

Local jobbing quotations follow: Nicholson files at 50 and 
10 per cent, Riverside at 50, 10 and 10 per cent, Arcade at 
60 per cent from standard lists. 

Glass, Putty and Glazier Points.—Sales are still good with 
stocks heavy enough to meet the demand. Prices are still 
as last quoted. 

Local jobbing quotations follow: Double strength A grade 
glass 78 per cent, single strength A grade glass at 76 per 
cent, commercial bladder putty in barrels at $4.50 per cwt. 
to $5.75 per cwt. 

Heaters.—The present cold spell is helping out the sale 
of both oil and electrical heaters, the demand having shown 
quite an increase. Stocks are apparently in good condition. 

Local jobbing quotations follow: Japanned polished steel 
at $3.95 to $4.75 each, nickel trimmed at $4.70 to $5.55 each, 
large japanned nickel trimmed at $8 each, electric heaters 
in lots of less than ten, at 25 per cent discount. 


Lanterns.—Prices show no further changes and sales are 
keeping up to a very good volume, both in wholesale and 
retail. Factories are far behind on orders, and gain very 
slowly on orders on their books. 

Local jobbing quotations follow: Tubular long or short 
globe at $11.30 per dozen, tubular dash at $15.60 per dozen, 
Dietz D-Lite short globe at $12.65 per dozen, Wizard short 
globe $11.35 per dozen, Victor at $7.50 per dozen, No. 2 Bliz- 
zard at $11.35 per dozen, Buckeye Dash at $10.50 per dozen. 


Mats.—The present bad going under foot adds nicely to 
the sales of door mats, with fair stocks in jobbers’ hands. 
Prices show no change. 

We quote from local jobbers’ stocks: No. 1 Coeoa fiber 
mats at $10.25 per dozen, No. 2 at $14.25 per dozen, No. 3 
at $18 per dozen, No. 4 at $22.50 per dozen, Keystone steel 
mats at 30 per cent discount. 


Mops.—Sales of mops keep at about the same level, with 
price holding closely to former quotations. Mills are making 
some shipments, but are far behind their schedule on orders. 

Local jobbing quotations follow: Priscilla 46 lb. at $5.95 
per dozen, common at $3.95 per dozen. 


Nails.—Receipts of nails from the factories are almost 
at the vanishing point, as the regular sources of supply are 
not shipping enough to be a consideration. It is understood 
that some nails are coming from the independent mills, but 
this is far from being enough to supply the needs here in 
the Cities alone and does not even consider the call from 
the surrounding territory. Prices are still as last quoted. 

Local jobbing quotations are $4.25 per keg base for stand- 
ard wire nails and $4 per keg base for coated wire nails. 


Rope.—Local stocks of rope are heavy enough to meet 
the present call although some jobbers have been low on 
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some of the more commonly used sizes. Mill shipments on 
coming through in fairly good volume, and prices are Un. 
changed. s 

Local jobbing quotations are first grade manila at 26 cents 
per pound base first grade sisal 20 cents per pound bag 
Swedish steel wire rope and Tram and Tiller rope 5 per cen; 
crucible steel rope 22% per cent, Monitor hoisting 29 per 
cent, plow steel 35 per cent. : 

Sash Cord.—Stocks are still very low and higher Prices 
are very possible. At present, however, prices show x: 
change and the local demand seems to keep up very well, 

We quote from local jobbers’ stocks: Common sash ¢or; 
at $.80 per lb. base; Silver Lake sash cord, $1.10 per Ib 
base; Samson spot cord at $1.12 per lb. base. 


Sash Weights.—The sash weight situation is stil] yp. 
changed. The shortage seriously hampers building constry. 
tion work. Very little relief can be obtained from other 
cities as they seem to be in about the same condition, \; 
change has been made in price. 

We quote from local jobbers’ stocks: 
weights, in regular sizes, $3 per 100 lb. 


Cast iron sash 
Solder.—Sales of solder are still fairly heavy even though 
much of the outside work in which it is used has been dis. 
continued for the present. Prices show no change. 
We quote from local jobbers’ stocks: Strictly half and 
half solder, $.36 per lb.; warranted half and half solder, $.40 
per lb.; wire solders, $.42 per lb. 


Steel Sheets.—Jobbers of this line of material claim their 
warehouses are practically empty of the more generally used 
sizes. Very little new stock is coming through from the 
mills, but prices are holding steady as last quoted. 

We quote from local jobbers’ stocks: Galvanized steel 
sheets, $7.19 per 100 lb. base; bright steel sheets, $5.89 per 
100 lb. base. 


Screws.—Manufacturers are making some shipments of 
screws although far below normal amounts. Lucal stocks 
are considerably lighter than usual, but sales have decreased 
as the end of the year approaches. 

We quote from local jobbers’ stocks: Flat head, bright 
wood screws, 75 per cent; round head, blued, 72% per cent; 
flat head, brass, 60 per cent; round head, brass, 55 per cent; 
regular cap screws, 50 per cent; set screws, 50 and 10 per 
cent; iron machine screws, 70 per cent; brass machine 
screws, 60 per cent. 


Steel Traps.—The winter demand for steel traps seems 
to be in full swing. With furs at an extremely high level 
the inducement to both professional and amateur trappers 


_is very great and this should be an exceptional year for the 


sale of trapping supplies. Local jobbing quotations are: 
Victor No. 0 traps, $1.40 per dozen; No. 1, $1.65 per dozen; 
No. 14%, $2.48 per dozen; No. 2, $3.46 per dozen; Newhouse, 
$3.09 per dozen; No. 1, $3.63; No. 114, $5.44 per dozen; No. 
2, $8.04 per dozen. 


Tin Plate.—Sales are somewhat lighter with the finishing 
of outside work which is perhaps fortunate as stocks are 
extremely low. There is no change in prices. 

Local jobbing quotations furnace coke ICL 20 x 28 at 
$17.65 per box, IC 20 x 28, 8-lb. coating roofing tin, $17.30 
per box, IC 20 x 28 Taylors old style, $30 per box. 


Weather Strip.—Retail sales of weather strip are totaling 
to very satisfactory amounts. Dealers are finding their 
stocks rapidly disappearing and jobbers are in turn writing 
some very good business in this line. 

Local jobbing quotations are, rubber insert 75 and 10 per 
cent, felt insert and all rubber 70 and 5 per cent, Bosleys 
clincher, 65 per cent, all felt 30 per cent. Another quotation 
reads, wood and felt % and % in. $1.65 per hundred feet, 
1 in. $2.30 per hundred feet. 

Wire.—Almost anything in the shape of wire seems to be 
acceptable to dealers and the building trade. Contractors 
are substituting gages and kinds of wire for concrete forms 
that they would not have considered a few months ago. Job 
stocks of wire are eagerly purchased by jobbers and dealers 
and their customers. Bale ties are extremely scarce also. 

Local jobbing quotations are black annealed wire, $4 Pe 
cwt. base, galvanized wire, $4.70 per cwt. base. 

Wheelbarrows.—Domestic demand has practically cease 
and sales to contractors are lighter also. 

Local jobbing quotations are Comet wheelbarrows, $38 
per dozen; Competition, $32.50 per dozen; Ideal, $36.50 per 
dozen; No. 1 tubular, $7.40 each; No. 1 garden, $5.95 each. 
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December 11, 1919 


Cincinnati 
Office of HARDWARE AGE, 
Cincinnati, Ohio, Dec. 4, 1919. 

The shortage of wire nails has not yet been relieved, but 
an occasional carload is received by jobbers which is care- 
fully distributed among retail dealers whose stocks have 
been exhausted for the past 30 days or more. The machine 
shop and mill supply business has been very good, but a 
great many complaints are registered as to slow shipments. 
An improvement was noted two weeks ago, but at the pres- 
ent time it is almost impossible to get shipments of machine 
polts and nuts, screws, carbon drills, etc. For that reason 
stocks are very low. However, the coal shortage today 
threatens to close down manufacturing plants in this vicin- 
ity and, should this occur, the demand will naturally be 
cut off. P ; : 

The household trade is improving, but slow shipments 
are also quite a drawback. Standard sizes of coffee perco- 
jators are almost impossible to obtain. Stocks of other 
kitchen utensils of all kinds are also running very low. 

Axes.—Sales are more numerous, especially in the sub- 
urban districts, but retail stocks on hand are sufficiently 
large to take care of all demands. 

Jobbers quote 3% lb. axes at $20.25 per doz. 

Automobile Accessories.—The coming of cold weather 
has caused many car owners to store their machines, but 
there is still a steady demand for tires and other accesso- 
ries. It is rumored that tires are scheduled for an early 
advance, but no information has been received from the 
factories along this line so far. Anti-freezing compounds 
are in great demand. 

Barbed Wire.—Jobbers’ stocks are able to take care of all 
demands on them at the present time and dealers are only 
ordering to fill their nearby requirements. Kentucky mer- 
chants report business to be quite brisk during the last few 
days. 

Jobbers quote 6-in., 2-pt. cattle wire at $3.95 per reel. 

Carbon Drills.—Stocks in mill supply houses have been 
depleted to a large extent and on certain sizes it is fre- 
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quently impossible to satisfy a customer’s needs. No change 
has as yet been made in prices. 

The present jobbers’ discount is 40 and 5 per cent off list. 

Coach Screws.—An advance of about 15 per cent is noted. 

The present jobbers’ discount is 40 and 5 per cent of list. 

Carriage Bolts.—In line with other machine shop supplies 
an advance of approximately 15 per cent has been made. 

The present jobbers’ discount on smaller sizes is 35 per 
cent off list and on larger sizes 15 and 5 per cent. 

Coffee Percolators.—The shortage of coffee percolators 
was never more market and retail merchants report a heavy 
demand from the trade. One suburban firm whose sales 
average one percolator per day has only received two dozen 
within the past three months. 

Belt Hooks.—The call for belt hooks is still good and so 
far the supply houses have been able to satisfy the demand. 

Jones’ belt hooks are quoted at 40 and 10 per cent off list. 

Enamel Ware.—Shipments are being held up worse than 
before and only a few retailers have stocks complete enough 
to fill the needs of their customers. No further advances 
have taken place recently. 

Two-qt. coffee pots are now quoted at wholesale at $9.50 
per doz., 14-qt. dishpans at $13.30 and 17-qt. pans at $15.20. 

Drill Rods.—The recent advance of 10 per cent is being 
well maintained and to-day’s jobbers’ quotation is 50 and 10 
per cent off list. 

Files—Dealers are in no better shape to fill orders 
promptly than they were two weeks ago. However, occa- 
sional express shipments get through that tend to relieve 
the situation in a limited way. 

The discount on Black Diamond files is 50 per cent off list. 

Figures.—More retail merchants are contemplating add- 
ing this particular line, as reports from their fellow dealers 
indicate it is a profitable one for the amount invested. 

The discount on steel letters and figures is 20 per cent 
off list. 

Forks.—The demand for both coal and coke forks con- 
tinues to improve. The dealers have been able to supply 
the trade promptly. 


Paint material prices as quoted in New York December 5, 1919 


Animal, Fish and Vege- Domestic ........ 8.50 @ 20.00 
table Oils— Cobalt, Oxide ..7? ID 1.60@1.65 
Linseed. Raw, Carload po ne eee P 100 Ih 
ON os 6 Oh 6am oon $1.77@ Commercial ......- 1.15@1.20 
City, five-bbl. lots... 1.80@ Co. ae oceskeaeG@el.ae 
Out-of-town. _ five-bbl. Ex. Gilders .......1.30@1.40 
lots and over...... 1.77@ . 
Boiled. 2¢ @ gal. advance on Putty Commercial— 
Raw. Commercial, 120 1b 
lard, prime, winter, edible in tubs ......, vere BT — 
bbls., per gal... ..$2.40@$2.50 Pure, tubs .... .. 4.504 


Cotton seed, Crude In 1 th. to 5 M. tins. $4.65@ 86.00 


BO MAE 6 6 ss 06:08 $19.00@ 
Yellow Summer 


Spirits Turpentine— 
Prime, bbl... .$20.50@$21.50 


: : P gal 
Tallow, Acidless, ear In Machine bbis.....$1.63@ 
lots Terre Te ret 1.58@ 
Menhaden Gum Shellac— 
Northern Crude nominal Ph 
Southern f.o.b. Fae- Bhinmemd Fics cece ccees nominal 
, ET ores a a] 
tory ma “ine Orange -nomina 
Light Pressed. ......1.18@ ; ae, belies = an 
Yellow Bleached... .1.21@ Medium Orange nominal 
W hite Bleached A. (. Garnet nominal 
DEY 66c0ee0ne 1.234 tutton ; ....-$1.30@31.35 


Cocoanut Ceylon do ‘ i ini 
Mestic, bbl.. per Ib, .17%@ ge oo ee ee ee 

Cochin Imported, spot....nominal 4 ity 2 0e Sreen ae 
Domestic, bbl 194 V. 8. O.... 

Cod, Domestic, Prime..1.12@ 


-nominal 


Colors in Oil— 


Newfoundland in bbl...1.14@1.15 2m 
Corn, Refined, bbl., 100 Black, Lamp .. ‘ 10@45 
_ CAR 2@24% Black, Coach, Japan 28a@40 
Porpoise body.........1.28@ Black in oil 32@36 
Olive denatured. ......2.40@—- Drop Black ei 22 @ 36 
Neatsfoot, Prime...... 1.85@1.90 Blue, Chinese .... 1.00@1.10 
Palm, Lagos, spot per Ib.. Blue, Prussian . 1.00@1.10 
17@ Blue, Ultramarine 10a 
Soya Bean, bbl., I... .1714@17% French Ochre 18@22% 
Green, Chrome, Pure TO@T 
Miscelaneous— Green, Paris H0@TS 
Barytes : Indian Red ‘ -. 85@39 
White, Foreign. Venetian Red . 16@18 
eee nominal Sienna, Burnt 30@82 
Domestic prime, Umber, Raw . 28@ao 
ahd oe peeing: 00@31.00 Umber, Burnt , <oeee 
Of color, in bags ; =" Chrome Yellow . ae 
our he ' ie 21.00@ 24 Hae White and Red Lead, 
“K. English ...8 ton nominal &e.— 
Tench e P ton nominal Cents PD 
China Clay, Imported Lead, American White 


P ton .. 18.00@ 23.50 Dry Nad, 


In Oil White, less than Brown, Spanis low 
500 Ib., per 100 Ib... $13.50 grades 16.00@ 


500 Ib. up to 2000 Ib per Carmine, N« 40. bulk. 5.0005. 60 





100 Ib ere ‘ $12.15 Green, Chre ordinary 
2000 Ib up to 10,000) Ib ta 1a) 
per 100 Ib $11.85 Green, Chrome. Light. ..35@ 40 
a Medium 1a OO 
19.000 up to 50,000 Ib per 
100 Ib $11.43 Metallic Paint. ? ton, 
. "3 Brown 82. .00@ 36.00 
Carload, minimum 15) tons Red 35.00@ 40.00 
per 100 Ib $11.30 7 
ss Ochre, Mediun 7? to 
Litharge. American, powdered, _ hed ; 20.00@ 40.00 
Steel Kegs. per 100 Ib. $13.50 American Golden, 2 h.5@10 
5OO lb, up to 2000 Ib 12.15 Foreign. Golden 7 m..5@10 
2000 Ib. up to 10,000 Ib 11.85 French nominal 
10.000 Ib. up to 30,000 Ib Orang®. Mineral Englis! 
per 100 Ib $11.43 nomit 
Carload, minimum. 15° tons Wrench 1 in 
11.20 American 1 14 
Zine, Dry— Red. Indian 
z - American, 7 100, & 14@16 
Red Seal (French proce.) i 
9,@ Red. Tusean 224 30 
Green Sl. (French proe.) Red. Venetian. 7 100 Ih. 2a@ 41 
101, @ Rose Pink loa 20 
White Sl. (French proc.) Sienna Italian... burnt 
11%a@ ind powdered 5%@ 9 
American Process Burnt lump tf a@s 
5 p. « lead sulphate Italian Raw pow 
84, @ 8% dered 6%@i12 
10 p. ¢. lead sulphate. ..8@&% American 2 iW _ 2} y 
20 p. e. lead sulphate 8@ P atte oo 21,@ 4 
35 p. e. lead sulphate.7% @ fale. Frenecl nowmis 
American, per ton. $20.00@ 40.00 
Dry Colors— Italian nomir 
Pm rerra Alba 
Black, Carbon Gas 12 @2h ease. “ee 
Black, Bone powdered. 514,@12 Englist 7 100 Th 
Black, Drop DM @ih American, P 100 TM. N 1 
Black, Lamp 15 @4h 1.254 
Black, Ivory 16 @30 American, 7 100 Th. No. 2 
Minera! Blacks, } ton : itn 
, B5.00@45.00 Umber rurkey Burnt 
> : ~ ind Powdered ) r @1 
Blue. Celestial 312@25 Raw and powdered noemina 
Blue, Chinese .. TI@SO Burnt, American 34,@ 4 
Blue, Prussian, Domestic Raw sUMpSs aon nal 
Tha@So Raw ; a 3 
Blue, Prussian, Foreign nominal Yellow, Chron Pur “4@ 25 
Blue, Soluble TO@S0 Oxide Red, Deme x ; , 
copperas in casks 2@ ie 
Blue, Ultramarine, bbl. .35@50 Vermillion, Quiek Silver = 
Brown, Spanish, high English 1.40@ 
grades, per ton 24.00@ Chines nominal 
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The jobbers’ discount is 10 per cent off list. 

Granite Ware.—Shipments are slower and stocks are 
being gradually depleted, as there is quite an improvement 
in the demand noted. 

The jobbers’ discount is 10 per cent off list. 

Hammer Handles.—Business is reported to be holding up 
remarkably well, but there is some complaint on the part 
of retail merchants as to being able to renew their stocks 
promptly. 

The jobbers’ discount on pick handles, sledge 
file handles is 10 per cent off list. 

Machine Bolts.—The anticipated advance noted two weeks 
ago is now in effect and averages about 15 per cent over 
previous quotations. 

Jobbers quote large machine bolts ’at 15 and 5 per cent off 
list and the smaller sizes 35 per cent off. 

Machine Screws.—The advance on machine screws is ap- 
proximately 10 per cent and the new prices are being well 
maintained. 

The present jobbers’ discount is 65 and 10 per cent off list. 

Micrometers.—No improvement is noted in shipments 
from the manufacturers and at the present time a number 
of houses have orders on hand that cannot be filled 
promptly. 

Brown & Sharpe and Starrett micrometers are quoted at 
5 per cent off. 

Pipe Cutters.—Business is on the increase, as there is 
considerable inside work being done now by plumbers and 
steam fitters. 

The wholesale discount on Trimo and Barnes pipe cut- 
ters is unchanged at 55 per cent off list. 

Rivets—No changes in quotations may be noted and, 
while stocks are somewhat limited, orders can be filled with 
a fair degree of promptness. 

The jobbers’ discount is 50 per cent off list. 

Sandpaper.—Business continues very good and mill sup- 
ply houses have a sufficient stock on hand to fill orders 
promptly. 

The jobbers’ discount is 10 per cent off list. 

Stove Belts.—The heavy call for stove bolts has wiped 
out some dealers’ stocks and they are having a hard time 
in replenishing them, 

The wholesale discount is 70 and 10 per cent off list. 

Stoves.—There is a heavy demand for both wood and oil 
stoves, especially in the suburban and country districts. 
However, manufacturers of cast iron stoves have warned 
the trade that if their fuel supply is cut off they will be 
unable to make further shipments. 

Semi-Finished Nuts.—Another advance of 5 per cent has 
taken place and the present discount on 9/16-in. and smaller 
is 65 per cent off list, larger and longer, 60 per cent off. 

Sledges.—Business continues good and the price of 14c 
per pound for sledges without handles is unchanged. 

Smooth-on-Cement.—Dealers report no let-up in the de- 
mand; in fact, an incase in orders is noted in many 
quarters. / 

The present discount is 5 per cent off list. 

Turnbuckles.—Sales made are very encouraging and a 
few dealers have been compelled to place orders for refur- 
nishing their stocks. 

Jobbers quote 1-in. and smaller, 10 per cent off list, and 
over 1-in. up to 1%-in., the full list price. 

Wire Nails.—As noted in the introduction the trade has 
never experienced such a shortage in wire nails. ‘In spite 
of the fact that the winter season has begun, there is quite 
a lot of residence building under way in Cincinnati and in 
nearby cities, such as Hamilton and Middletown, Ohio. 

The Jobbers’ price is unchanged at $4.25 per keg base. 

Wire Belt Lacing.—The quotation on A B C wire lacing 
is unchanged at 80 cents per hundred feet. 

Zine Oilers.—No change has been made in the jobbers’ 
quotation, which is 30 and 10 per cent off list. , 
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Chicago Cutlery Market 


Office of HARDWARE AGE, 


Chicago, Dec. 6, 1919. 
HERE is little if any change in the cutlery situation, 
although some of the pocket knife manufacturers are 
now reported as having their production nearly normal 
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again. However, all the knife makers are far behind With 
orders and it will take many months before they can cateh 
up with the demand, as both wholesale and retai! stocks 
are very low. 

Local wholesalers report an exceptionally heavy 
for butcher knives, skinning knives and butchers 
due to the fact that the farmeis are now doing their Fall 
killing and packing their meat for Winter. Th is also 
a very heavy call for razors, both open-blade and safety 
patierns, barber shears and toilet clippers. This demand 
is accrediated to the present high cost of shaves and hair. 
cuts, which is causing many people to do their own barber 
Work. 

Silver plated ware is selling heavily at this time, and it 
is difficult for local jobbers to keep pace with the demand 
Prices have recently advanced but this has only stimulated 
the demand. 

According to manufacturers and jobbers, cutlery prices 
will continue at present high levels for at least a year to 
come. They base their assertions on the belief that it will 
take fully that length of time to overcome the shortages 
in the field. Meanwhile they say, manufacturing costs are 
increasing rather than decreasing. 

Jack Knives—American two-blade_ standard gauge 
pocket knives, length 3% in., stag or wood handles, $6.75 
per doz., f.o.b. Chicago. Above are steel lined and black 
inside, with steel bolsters and no cap. 

Length, 3% in., stag or wood handles, $11.50 per doz, 
f.o.b. Chicago. Above are brass lined with nickel silver 
bolsters, caps and shields, and clean inside. 

Length, 35 in., stag or wood handles, $17.75 per doz., 
f.o.b, Chicago. Above have two cutting blades and one 
patented punch blade. They are brass lined with nickel 
silver bolsters, caps and shields. 

Length, 3% in., stage handles, “Boy Scout” pattern, $19.80 
per doz., f.o.b. Chicago. Above have one cutting blade, 
one patented punch blade, one can opener blade and one 
combination screwdriver and bottle cap opener blade. All 
prices are net. 

Butcher Knives.—Standard Beech handle American 
made butcher knives, “fully guaranteed.” Three brass 
saw screw rivets in handles, 6-in., $4.00 per doz.; 7-in, 
$4.65 per doz.; 8-in.,-$5.65 per doz. All prices net, f.o.b. 
Chicago. Standard pattern kitchen knives, $1 to $2.50 
per doz., net, f.o.b. Chicago. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, %-in., %-in., %4-in., $21 per doz., net, 
f.o.b. Chicago. Three-quarter hollow ground, %-in. %-in,, 
%-in., $18 per doz., net, f.o.b. Chicago. Half hollow ground, 
1%-in., %-in., %-in., $14 per doz., net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edi- 
tion, list $60 per dozen. 

Auto-strop standard and army edition, list $60 per doz. 
Above takes a discount of 25 per cent, f.o.b. Chicago. 

Extra blades for above, 6’s, 50c, and 12’s $1, less 25 
per cent discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 
per dozen net, f.o.b, Chicago; 3 dozen lots, $8 per dozen, 
net, f.o.b. Chicago; 12 dozen lots, $7.50 per dozen, net, 
f.o.b. Chicago. Gem extra blades, lots of 1 dozen packages, 
$4.20 per dozen packages; 12 dozen packages, $3.84 per 
dozen packages; 36 dozen packages, $3.60 per dozen 
packages. 

Ever Ready safety razors, 1 dozen lots, $8.40 per dozen, 
net, f.o.b. Chicago; 3 dozen lots, $8 per dozen net, f.o.b. 
Chicago. Ever Ready extra blades, standard package, 
of 6 blades, lots of 1 dozen packages, $3.36 per dozen 
packages; per card of 2 dozen packages, $6.72 per dozen; 
lots of 5 cards in one shipment, $6.24 per card. 

Toilet Clippers.—Khedive, $1.70 per pair. net, f.0.b. 
Chicago; Success No. 1, $2 per pair, and No. 0, $2.10 
per pair net, f.o.b. Chicago; Brown & Sharpe, No. 000, 
list per pair, $4, less 25 per cent discount; Brown & 
Sharpe, No. 00, list per pair, $4, less 25 per cent discount, 
Brown & Sharpe, No. 0, list per pair, $4, less 25 per cent 
discount; Brown & Sharpe, No. 1, list per pair, $4 less 
25 per cent discount. 

Table Cutlery.—“Gross Goods,’ standard makes and 
patterns, cocoa, ebony and white bone handles, $12 to 
$36 per gross, net, f.o.b. Chicago. 

Nickel Silverware.—Teaspoons, $15 per gross, net, f.0.b. 
Chicago; tablespoons, $30 per gross, net, f.o.b. Chicago; 
medium knives and forks, 6 knives and 6 forks to a set, 
$4 per set, net, f.o.b. Chicago, 

Silverware.—We quote from jobbers’ stocks, f.0.. Chi- 
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cago: Rogers 1847 flat ware, teaspoons on a basis of 
$5.23 per dozen; tablespoons on a basis of $10.45 per dozen. 

Shears.—-Nickel plated straight, trimmers, regular pat- 
terns, 6-in., $11.50 per doz.; 7-in., $12.95 per doz.; 8-in., 
$14.40 per doz.; japanned straight trimmers, regular pat- 
tern, 6-in., $10.25 per doz.; 7-in., $11.50 per doz.; 8-in., 
$12.80 per doz.; barber shears, nickel plated, regular pat- 
tern, 7-in., $12.95 per doz.; 8-in., $14.40 per doz. All prices 
net, f.0 b. Chicago. 





Boston Cutlery Market 


Office of HARDWARE AGE, 
Boston, Dec. 6, 1919 


N speaking of the general cutlery situation one of the 

leading jobbers here says: “There never was a time in the 
history of the trade when it was as easy to seel goods as it 
is today. The retail trade virtually will buy anything they 
can get at any price named. I, myself, have bought goods 
that people have told me it would be impossible to sell. 
But I don’t have any trouble in selling anything I can get. 
All of which simply goes to show how heavy the con- 
sumptive demand for cutlery is and how shy of goods 
everybody is. The only real problem the jobber has to- 
day is his supply.” 

Wallace Bros. Wallingford, Conn., manufacturers of tin- 
ned knives, forks, spoons, etc., have revised their price list 
on a considerably higher basis owing to the increase in 
prices for raw material and in manufacturing costs. Local 
jobbing prices on this line of goods have been advanced 
accordingly. 

The New York Stamping Co., Brooklyn, N. Y., manu- 
facturers of copper, brass and nickel plated chafing dishes, 
trays, spoons, shakers, etc., have made a general advance 
in their quotations, which naturally is reflected locally. 

The situation so far as pocket knives, high-grade scis- 
sors, shears, etc., has not changed since last reports. 
Everybody wants stock, and badly, too. The manufacturers 
are still so far behind on deliveries that it will be months 
before they catch up, and it is doubtful if such things 
become plentiful for more than a year even under the 
most favorable of conditions. 


Chicago Paint Market 


Office. of HARDWARE AGE, 
Chicago, Dec. 6, 1919. 


a continues heavy with the manufacturers and 
jobbers of paints and varnishes in this district, although 
retail sales are naturally lighter than during the fall. Prac- 
tically all the paint makers are behind on orders and are 
working to capacity in an effort to catch up. At present all 
indications point to an unusually heavy consumption in all 
paint and varnish lines, as more building permits are being 
taken out than at any time since 1914. Retail dealers as 
well as general large consumers are placing their orders 
early and stocking heavily for spring, evidently fearing 
shortages or traffic troubles will hold back supplies when 
most needed. As to prices, manufacturers and wholesalers 
generally hold out no hopes of declines. In fact, manufac- 
turing costs seem to be growing, which would seem to in- 
dicate higher paint levels. 

While local prices on linseed oil have shown no change 
in the past week, the market is very strong. There is a 
heavy demand and the crushers are having difficulty in 
keeping up with present contracts. Seed is higher both on 
the domestic and Argentine markets, and ocean freights 
have gone up, adding to the cost of Argentine deliveries. 
Prices on future deliveries of oil, in carloads from the 
crushers, have gone up within the last few days. 

Turpentine has dropped 4c. per gallon on the local mar- 
ket, but there is so little to be marketed that prices are ex- 
pected to average higher during the next two months. Just 
now the foreign demand is comparatively light and there is 
a tendency on the part of dealers to hold off their buying. 

The market on dry colors is very active at this time. 
There is a scarcity of iron blues and also of greens. Prices 
in most dry color lines are very firm. 

There is a very good demand for both red and white lead, 
and local prices of white lead in oil have advanced ‘2c. per 
pene. This upward movement has been expected for some 
ime. 

Varnish gums are very scarce on the domestic market, with 
few shipments arriving. Conditions in the shellac market 
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have had a tendency to increase the demand for varnish 
gums. A higher market is expected in the near future. 

There is a decided shortage in the shellac market. Imports 
are reported to have decreased about nine million pounds 
since 1917. Local prices have advanced 25c. per gallon and 
will probably go higher. 

Linseed Oil.—The demand for linseed continues to be very 
heavy and the crushers are somewhat behind with their 
orders. Domestic seed is short and seed from the Argen- 
tine is slow in arriving. Argentine seed has advanced and 
ocean freight rates have gone up recently. Local oil prices 
are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil, in barrels, 1 to 4 bbl., 1 delivery, raw, $1.98 
per gal.; boiled, $2 per gal.; 5 to 9 bbl., 1 delivery, raw, 
$1.88 per gal.; boiled, $1.90 per gal.; 10 bbl. or over, 1 de- 
livery, raw, $1.78 per gal.; boiled, $1.80 per gal. Terms, 
30 days net, or less 1 per cent if paid within 10 days from 
date of invoice. 

Turpentine.—There has been a slight decrease in the for- 
eign demand for turpentine and dealers in this country have 
not been buying very freely during the past few weeks. 
Local prices have dropped 4c. per gallon since our last re- 
port. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure gum spirits of turpentine, in barrels, $1.84 per gal. 

Denatured Alcohol.—The shortage of wood alcohol and 
the closing of several large distilleries on account of the coal 
shortage keeps the market on denatured alcohol on a very 
firm basis. There is a very heavy demand, part of which is 
attributed to the use of alcohol in non-freezing solutions for 
automobile radiators. 

We quote from jobbers’ stocks, f. 0. b. Chicago: 180 deg. 
denatured alcohol, in barrels, 73c. per gal. 

White Lead.—There is a very good demand for white lead 
in oil, from both the paint manufacturers and the general 
trade. The Government is also reported to be a heavy pur- 
chaser. As a result the white lead makers are hard pressed 
to fill orders. Local prices have advanced ',c. per pound. 

We quote from jobbers’ stocks, f.o.b. Chicago: White Lead 
in 100-lb. kegs, $13.50 per keg; 50-lb. kegs, $7 each; 25-lb. 
kegs, $3.55 each; 12%4-lb. kegs, $1.85 each; on 500 lb. lots, 
1 delivery, 10 per cent less than above prices. 

Glue.—The glue market is very firm with a heavy demand 
for all grades and the makers far behind with their orders. 
Raw materials are difficult to obtain, which is curtailing 
production. 

Steel Wool.—The steel wool situation shows no improve- 
ment. The manufacturers have only a very small amount of 
raw material on hand and will soon be forced to close their 
plants unless the situation improves. The steel wool makers 
are now accepting orders only at prices ruling on date of 
shipment. 

Shellac.—There is a very acute shortage of shellac with 
some grades practically unobtainable on the market. It is 
said that the imports of this commodity have decreased over 
nine million pounds since 1917. Local prices have advanced 
25c. per gallon. 

We quote from jobbers’ stocks, f. o. b. Chicago: Pure shel- 
lac, 4-lb. goods, in gallon cans, white, $6 per gal.; yellow, 
$5.75 per gal. 

Dry Materials.—The market on dry colors, gilders’ whit- 
ing and similar products is very firm, with a good demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: English 
Venetian red in barrels, $2.50 to $5 per ewt.; New York 
plaster of Paris, in barrels, $4 per bll.; gilders’ whiting 
in barrels, $3 per cwt. 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, Dec. 6, 1919 
“<a> is just one thing after another,” is the way one 
of the largest local paint interests put it. “Here we 
have an open winter and every prospect of an unusually 
good business throughout December and January. Natur- 
ally we get our house in order for this business. Along 
comes the coal strike, and the manufacturers write us that 
owing to the uncertainty of the coal situation they will 
be unable to make deliveries of mixed paints as freely as 
anticipated a few weeks ago.” 
Other paint houses, as well as the hardware jobbers, tell 
us the demand for mixed paints is unusually good for this 
season of the year. The consuming public has at last made 
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up its mind that paint values are not likely to be lower 
for some time, and it is going ahead with odd jobs that 
have been held up pending price developments. In addi- 
tion, the construction of homes throughout New England 
is showing a marked increase and some of the master 
painters are getting jobs that are worth while in the large 
cities. Altogether the market for mixed paints, so far as 
demand goes, appears to be in an extremely healthy posi- 
tion, but there is no discounting the fact that the supply 
situation is very far from satisfactory. 

Dry Colors.—There has not been enough doing in the 
dry color market during the past fortnight or so to keep 
interest alive. The trade here, however, say they see 
nothing which would indicate any change in prices this 
year, at least. 

(Last week’s prices go here) 

Glue.—Only moderate sales of glue have been made since 
last reports. Most everybody apparently has enough stock 
on hand for all requirements. Prices are reported as 
firm, but unchanged. 


(Last week’s prices go here) 

Lead.—The advance in lead prices last week, amount- 
ing to %c. per pound, has not helped matters any. In fact 
the advance has served to increase rather than diminish 
the demand. Stocks here are badly broken all down the 
line. 

(Last week prices go here) 

Oils—Aside from a decline of 3c. per gallon in turpen- 
tine, prices for the various things in the oil department 
of the paint market remain unchanged. The demand for 
oil is better than might be expected at ruling quotations, 
but it could be improved upon, everybody admits. 


(Make turpentine prices as follows:) 
$1.77—1.84—1.87—1.89 
( all other prices remain unchanged) 


Shellac.—Shellac gums continue in light supply and high 
in price, nothing that we hear of being offered at less than 
$1.50 per pound. As the time for the new crop to begin 
to arrive draws near the market appears to be growing 
stronger rather than weaker. 

Sundries.—No price changes in the sundries have been 
reported since last reports. The demand for almost every- 
thing is normal and stocks are badly broken all down the 
line. 

(Last week’s prices go here) 

Varnishes.—A much better demand for shellac varnishes 
is reported, but none of the important paint interests are 
overburdened with stock and there is quite an accumula- 
tion of back orders. 

Rivets.—Based on a pronounced increase in the demand 
for and the steadily deminishing supplies of rivets there 
has been a general advance of 5 per cent. 

We quote from jobbers’ stocks: Iron rivets, small, 40 
per cent discount. 


Twin City Paint Market 


Minneapolis and St. Paul, Dec. 6, 1919. 

ALES on the average still remain fairly good for this sea- 

son of the year, although showing some falling off as the 
end of the year approaches. The most interesting feature of 
the paint market is the advance in white lead which has at 
last taken place. Very few other changes show in quotations 
on the general line. Denatured alcohol has advanced slightly, 
but aside from these changes the market is fairly quiet. 
Supplies seem to be plentiful enough in all lines. 

Mixed Paints.—Mixed paint is selling in small quantities, 
mostly for interior work and for small refinishing jobs. 
Package goods of various kinds are moving at a fairly good 
rate also. 

We quote from local jobbers’ stocks: First grade mixed 
paints, $3.60 per gal.; second grade mixed paints, $2.30 per 
gal. 

White Lead.—White lead has at last advanced slightly 
over previous selling prices. Sales are light, showing no 
particular interest in this line. 


We quote from local jobbers’ stocks: White lead in 100-Ib. 
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kegs, 13% per lb. with usual differentials for size of pack- 
age and quantity. 

Turpentine.—The call is still fairly good for turpentine 
although considerably lighter than a few weeks ago, Price 
remains at about the same level, showing at present a slight 
decline over previous quotation. 

We quote from local jobbers’ stocks: Turpentine in barrel 
lots, $1.76. per gal. 

Shellac.—Shellac is selling lighter in proportion to the rest 
of paint materials. The present stock seems to be sufficient 
to meet any demand. 

We quote from local jobbers’ stocks: White shellac in 
gallon cans, $5.25 per gal.; bleached white shellac in gallon 
cans, $5.50 per gal. 

Linseed Oil.—Price has not changed on this commodity for 
several weeks and the present stocks are fully equal to any 
demand that may develop before the end of the year. 

We quote from local jobbers’ stocks: Boiled oil in barrel 
lots, $1.90 per gal.; raw oil in barrel lots, $1.88 per gal. 

Denatured Alcohol.—With sub-zero weather denatured al- 
cohol is moving rapidly. More automobiles are being driven 
this year during the cold weather than ever before and the 
most popular compound for radiators, without doubt, is de- 
natured alcohol. 

We quote from local jobbers’ stocks: Denatured alcohol 
in barrel lots, 71c per gal. 





Capturing the Family 


(Continued from page 107) 


especially schooled in this because if he does not know 
what suggestions to make it means lost sales. 


Don’t “Treat ’Em Rough” 


At no time of the year are people more open to 
suggestions and more ready to accept them than 
at Christmas time. They may have lain awake nights 
thinking up what to give one member of the family and 
a simple suggestion, courteously made, by an obliging 
clerk may earn for the store a grateful and lasting 
customer. , 

One other thing. A tired clerk is never a happy one. 
If his mind is fagged out from overwork he is not 
making suggestions of any value. He might suggest 
dog collars for Willie and skates for the dog. System- 
atized work in the store will relieve the clerk of much 
worry. Devise some system of wrapping up purchases, 
marking and delivering them and ready cash systems. 

Above all be sure that the deliveries are made on 
time. A whole neighborhood can be turned away from 
your store by bad delivery at this time. Nothing is 
so disappointing as late deliveries at Christmas time. 
Reason is blinded if Willie doesn’t get his skates and 
the store is blamed. Two days after Christmas every 
relative, every neighbor and every friend of the dis- 
appointed household knows that Willie didn’t get his 
skates in time. 

The hardware merchant has the percentage over the 
department store on deliveries. In most cases the store 
is not so large and responsibility is not left te some 
irresponsible employee. It would not be a bad plan for 
the boss himself to supervise the deliveries. No excuses 
will go. Blizzards, snow drifts or late buying will not 
be arguments for the irate mother and the indignant 
father. 

Plans for Attack 

yo campaign this year is to capture the entire 

family. Surround them with suggestions first, 
draw them into your territory with the window display, 
overwhelm them with courtesy and attention once they 
have stepped inside your line and not only capture, but 
captivate them by prompt delivery later and the victory 
is yours for the year round. 
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December 11, 1919 
Lyman H. Treadway Dead 


YMAN H. TREADWAY, president of The Peck, 

Stow & Wilcox Co., Cleveland, and Southing- 
ton, Conn., died at his home in Cleveland, Dec. 7, 
of heart disease after an illness of one day, aged 
57 years. He was born in New Haven, Ccnn., 
March 27, 1862, but went to Cleveland shortly 
after his father, Augustine R. Treadway, had 
located in that city in 1880, after he had organized 
the Willcox-Treadway Co. in 1879, to manufacture 
hardware and mechanics’ 
tools. His son was given 
employment in that com- 
pany’s plant as a packer 
and learned the business 
from the ground up. Later 
the company was merged 
with The Peck, Stow & 
Wilcox Co., at that time 
having plants at Southing- 
ton, Plantsville, East Ber- 
lin and Kensington, Conn. 
The company celebrated its 
one hundredth anniversary 
Aug. 29 and 30 last at its 
main Southington factory 
with elaborate and fitting 
ceremonies. Mr. Tread- 
way was actively associated 
with the company from his boyhood days, succes- 
sively employed as manager of the Cleveland 
branch, later as vice-president, then advancing to 
the presidency in 1911 when his father retired. 
The latter died a few months later. 

Mr. Treadway was one of the most prominent 
citizens of Cleveland and was closely allied with 
the city’s financial interests and actively asso- 
ciated in various organizations. At the time of his 
decease he was vice-chairman of the Federal Re- 
serve Bank of the Fourth district and a director of 
the Superior Savings and Trust Co., Cleveland. He 
was president of the Cleveland Chamber of Com- 
merce, 1907-8, and served as president of the 
Union Club, trustee of the St. Luke’s Hospital, 
Hiram House, and the Cleveland Day Nursery. 

He was active in church work, and at the time 
of his death was a trustee of Calvary Presbyterian 
Church. He was a thirty-third degree Mason and 
a life member of the Lake Erie Consistory, Scot- 
tish Rite. He was also a member of the New Eng- 
land Society, the Tippecanoe Republican Club, 
Colonial, Union, Country and Roadside clubs, of 
Cleveland, and the Union League Club, New York. 

He is survived by Mrs. Treadway and two chil- 
dren. He also leaves two brothers, F. W. Tread- 
way, Cleveland attorney, and Charles F. Tread- 
way, New Haven, Conn. 


Brewster Now President 


INGMAN BREWSTER, formerly Vice-President 

and General Salesmanager of the Greenfield Tap 
and Die Corporation, Greenfield, Massachusetts, has 
resigned to become President of the Millers Falls 
Company, Millers Falls, Massachusetts. 

Mr. Brewster has been a prominent figure in the 
hardware and mill supply trade ever since he became 
associated with the Greenfield Tap and Die Corporation 
in 1918. Previous to this he was a successful lawyer 
In Springfield, Mass., having charge of legal. work for 
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a number of New England corporations. His active 
career as counsel for these interests led to his being 
made vice-president of the Greenfield organization, and 
he immediately set about to complete the reorganiza- 
tion of the sales-force and the building up of many 
essential merchandising features within the organiza- 
tion. - . 
= 

Mr. Brewster has attained unusual success for a 
young man. He is well under forty and possesses an 
untiring ability for hard work. He has a reputation 
for having chosen unusually good salesmen and many 
field representatives of the Greenfield Tap and Die 
Corporation owe their selection to his good judgment. 

Mr. Brewster’s advancement to become chief execu- 
tive of a large industry is the direct result of his 
aggressive study of merchandising and manufacturing 
methods in the tool field. He has traveled extensively 
throughout the country, knows the trade outlets thor- 
oughly and is well qualified to direct the merchandising 
interests of the Millers Falls Company, with which he 
is now associated. 


How the Postal Service Makes 
Money 


(Continued from page 112) 


the present system, mail is carried in storage or bag- 
gage cars on passenger trains for less than freight 
rates and less than the railroads’ proportion of the 
express rates, 
A Decent Service Would Have Wiped Out the Surplus 
iy seems perfectly clear to the unprejudiced investi- 
gator that if the railroads were fairly dealt with, 
or if the space basis had been applied for test pur- 
poses only, and in good faith, the Post Office Depart- 
ment would have spent another $10,000,000 per annum, 
and the mail service would undoubtedly have been 
greatly improved. 

But, of course, Mr. Burleson wouldn’t have had any 
surplus. 

In closing this cursory review of this interesting 
holiday book, I would call attention briefly to the chap- 
ter on the Rural Mail Service, in which it is made to 
appear that the cost thereof decreased from $1.97 per 
person served in 1913 to $1.913 in 1918. Of course, you 
will ask what it cost in 1919, so a little further on 
Mr. Burleson is forced to admit that in that year it 
rose very substantially to $2.255. 

The real test of the Rural Free Delivery service, 
even by Mr. Burleson’s own standard, is whether it 
pays its way. On this point his press agent furnishes 
no information in his official summary, but there is 
every reason to believe that the expenditures in this 
branch of the service are rather more than three times 
the postage receipts therein. 

Bank Buildings by Parcel Post 
HERE is a little gem in this report with which I 
will close. It appears in one of the later chapters 
which exploits jointly the rural mail and parcel post 
services. 

In referring to the introduction of the motor vehicle, 
which Mr. Burleson declares “has greatly extended the 
employment of the parcel post as a transportaiton fa- 
cility,” he says: 

“A bank building at Vernal, Utah, was constructed 
wholly from material transported by parcel post.” 

This ought to please the taxpayers. Of course, the 
only reason for employing the parcel post was that 
no private transportation facilities could be induced to 
handle the material even at the parcel post rates which 
Mr. Burleson has so often boasted are so highly re- 
munerative. 
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Publicity for the Retailer 


Ideas from a Store Paper Page—Good 


and Lanterns—A Word About a 32-Page 


Ads on Scales 
Newspaper Ad 


By Burt J. PARIS 


Good Talk on Lanterns 


HIS ad comes to us from the Foster-Farrar Com- 
T pany of Northampton, Mass. It was written by 
Mr. W. W. Darby, adman for the firm. 

It is especially well laid out and the copy tells a com- 
plete story in a few words. The points on which stress 
is laid, even light and so built that it will not blow 
out, are well taken. 

It occurred to us the other day, when we saw a motor- 
ing friend fish out a lantern from a corner of his car, 
that an ad on lanterns for motorists might not be amiss. 
Many well-known makes of cars are built with a single 
system of ignition—that is, they have no magneto and 
should the storage battery fail, which contingency is 
liable to arise at any time, the motorist would appre- 
ciate a lantern which would enable him to get home 
safely without his lights. Moreover, lights are apt to 
fail even though the battery does not. The wiring and 
connections in back of the switch-box sometimes get out 
of order and cause no end of trouble and often the 
trouble cannot be remedied on the road. Think of the 
value of a lantern under such conditions! 

Why not try an ad or two on “lanterns for motor- 


A Good 
Lantern 


is always a handy article to 
have around, éspecially now 
that darkness comes on earlier. 
We can sell you a_ Lantern 
that will give you a Good Even 
Light and will not Blow Out, 
just such a lantern,‘as you want 
and at a_ reasonable price. 





FOSTER-FARRAR CO. 


Telephone 114 
Opposite Draper Hote) 


Open Saturday Evearrg 











1—A talk on lanterns—and a suggestion 





A Chamber of Commerce does for a city what the individual would 


Universal 
Meat and Vegetable 
Scales 


Accurate—Well Made 
Figures on Dial 
Sasy to Read. 
Such scales as these 
give you confidence in 
your purchases. 


FOSTER-FARRAR (0 


162 May sire 
Opposite Dranes itr 











2—Good publicity on home scales 


‘*Well-weighed’’ Words on Scales 


[N this ad W. W. Darby, adman for the Foster- 

Farrar Co., Northampton, Mass. covers the subject 
of home scales in a very appealing manner. The 
sentence regarding confidence in one’s purchases 18 
worded about as tactfully as any one could wish for. 

If the high cost of necessaries has done nothing 
else, it has certainly caused the housewife to keep 2 
more careful check on her purchases, and mistakes in 
weight are just as apt to happen as any other kind 
of errors and the checking of a few of such errors 
would soon pay the cost of the scales. 

We recommend the use of scale ads; there is certain 
to be a satisfactory response. 


Criticized by the Ad Club 


‘THE other day when the Corsicana (Tex.) Ad Club 
met, David Daniels, advertising manager for The 
Daniels Store, submitted this ad for general criticism. 
He was told that the ad had too many cuts; that it 
should have been set in bolder type; that it should 
have had a heading and that the effect of the boys 
shooting was nullified by the center cuts. 
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Generally speaking, the criticisms were well taken 
and show the advantage of having individual ads come 
up for discussion in your local advertising club. 

We disagree with the suggestion that the ad be set 
in bolder type; the type used is a good selection. 

We do think the ad should have a heading and the 
ame number of cuts could have been used to better 
jdvantage had they been arranged as a border, omitting 
the top cuts and the huntsmen. 

We would like to see this ad after Mr. Daniels has 
it rearranged, utilizing the suggestions he has re- 
seived. 
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Start vour first Junting 
. trip this season aft this 
store where you will find 
the best fire arms — and 
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Hardware, Implements, Furniture 











aT 322-524-226 North Beaton Street 

, Phone CORSICANA 979 
act ; 

he 3—A case of too many cuts 
is 


mn On Wednesday, November 26th, the AutoStrop Safety 
nd § Razor Company gave a dinner to its employees at the 
rs § ‘actory restaurant which is located on top of the building, 
606 First Avenue. According to the menu Turkey suffered 
another onslaught and the attacking forces composed of 
autostroppers were highly pleased. 

The New York and Export sales office of Alexander 
Brothers, belting manufacturers, of 2315 Singer Building, 
nas been moved to 100 Lafayette Street. Mr. E. H. Mont- 
ib gomery is the district salesmanager. 

The Indiana Hollow Ware Co. of Jeffersonville, Ind., 
has been succeeded by the Hollow Ware Sales Company 
m. of the same place. Their line consist of unground, ground 
it and enameled stove hollow ware, as well as sugar kettles, 
id @ Sntry hollow ware, enameled iron cuspidors, maslin 
,  *ettles and stove reservoirs. 

The Sawyer Belt Hook Company, Pawtucket, R. I., have 
“arted to build an addition to their plant which when 











Great “dope” for hardware ads found 
here every week By Burt J. Paris 





1—An idea for the store paper editor 
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The ‘‘ Word ’’ Movie 


ERE is the editorial page from the current issue of 

McCue’s Mercantile Bulletin, published by the Me- 
Cue Mercantile Co., of Lamar, Col. and edited by I. O. 
John. 

One of the special features of this particular page 
is the word cartoon or movie introduced in the first 
column. Read this over carefully and you wil realize 
at once the adaptability of the idea and its power to 
freshen up the pages of your store paper. 

Note the list of purchasers at the McCue store in the 
third column. Don’t overlook this important column 
in your paper. 
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. Brief Notes of the Trade 


completed will give them about 900 additional feet of 
floor space. 

Oscar Small, who has been connected with the Foy 
Paint Company, Cincinnati, for a number of years, has 
resigned to accept a position with the Cincinnati office ot! 
the Ohio Varnish Company. 

The Ohio Varnish Company recently purchased the Ira 
D. Washburn Company, and the Cincinnati office will b« 
known as the Washburn Branch. 

Carl M. Schott, who has been connected with the Joh: 
Weigel Company, Cincinnati, a number of years, has r 
signed to accept a position with Pfau Bros. 

The Bliss Rubber Co., Boston and Providence, R. I., with 
a capital of $5,000, has been granted a Massachusetts char 
ter to make tires, tire rims, automobile parts and acces- 
sories. Albert Bliss, 130 Empire Street, Providence, is 
president. 
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Hardware Age 


Coming Conventions and Hardware Exhibits 


WESTERN RETAIL IMPLEMENT, VEHICLE AND HARD- 
WARE ASSOCIATION CONVENTION, Kansas City, Mo., Jan. 
18, 14, 15, 1920. H. J. Hodge, secretary, Abilene, Kan. 

TexAS HARDWARE AND IMPLEMENT ASSOCIATION CON- 
VENTION, Dallas, Jan. 20, 21, 22, 1920. A. M. Cox, 
secretary, 1808 Main Street, Dallas. 

Paciric NORTHWEST HARDWARE AND IMPLEMENT As- 
SOCIATION CONVENTION, Davenport Hotel, Spokane, 
Wash., Jan. 20, 21, 22, 23, 1920. E. E. Lucas, secre- 
tary, Hutton Building, Spokane, Wash. 

OREGON RETAIL HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Imperial Hotel, Portland, 
Ore., Jan. 27, 28, 29, 30, 1920. E. E. Lucas, secretary, 
Hutton Building, Spokane, Wash. 

INDIANA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Athaneum Hall, Indianapolis, Jan. 27, 
28, 29, 30, 1920. G. F. Sheely, secretary, Argos. 

KENTUCKY HARDWARE & IMPLEMENT DEALERS’ AS- 
SOCIATION CONVENTION AND EXHIBITION, Armory, Louis- 
ville, Jan. 27, 28, 29, 30, 1920. J. M. Stone, secretary, 
Sturgis. 

WEST VIRGINIA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Wheeling, Feb. 3, 4, 5, 1920. John H. Mor- 
gan, secretary, Morgantown. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Lincoln, Feb. 3, 4, 5, 6, 1920. 
Nathan Roberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Milwaukee Auditorium, Milwau- 
kee, Feb. 4, 5, 6, 1920. P. J. Jacobs, secretary-treas- 
urer, Stevens Point. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBIT at Grand Rapids,.Feb. 10, 11, 12 and 
13, 1920. Headquarters, Hotel Pantlind. Exhibit at 
the Furniture Exhibition Building. A. J. Scott, secre- 
tary, Marine City. Karl S. Judson, exhibit manager, 
248 Morris Avenue, Grand Rapids. 

IowA RetAIt. HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Des Moines Auditorium, Feb. 10, 11, 
12, 13, 1920. A. R. Sale, secretary, Hardware Build- 
ing, Mason City. ‘ 

THE PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION, INC., CONVENTION AND EXHIBITION, 
Philadelphia Commercial Museum, Feb. 10, 11, 12 and 
13, 1920. Hotel headquarters, Bellevue-Stratford. 
Sharon E. Jones, secretary, 1314 Fulton Building, 
Pittsburgh, Pa. 

NortH DAKOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Municipal Auditorium, Grand 
Forks, Feb. 11, 12, 13, 1920. C. N. Barnes, secretary, 
Grand Forks. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Hotel Sherman, Chicago, Feb. 17, 18, 
19, 1920. Leon D. Nish, secretary, Elgin. 

MissourRI RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, St. Joseph Auditorium, St. Joseph, Feb. 17, 18, 
19, 1920. F. X. Becherer, secretary, 5136 North Broad- 
way, St. Louis. 

New YorK STATE RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 
19, 20, 1920. Headquarters, Onondaga Hotel. Exhibi- 
tion, State Armory, Jefferson Street. John B. Foley, 
secretary, 607 City Bank Building, Syracuse. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, St. Paul Auditorium, St. Paul, Minn., Feb. 17, 18, 
19, 20, 1920. H. O. Roberts, 1030 Metropolitan Life 
Building, Minneapolis, Minn. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, Mechanics’ Building, Bos- 
ton, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, sec- 
retary, 10 High Street, Boston, Mass. 


OHIO HARDWARE ASSOCIATION CONVENTION, Hotel 
Gibson, Cincinnati, Feb. 24, 25, 26, 27, 1920. James 
B. Carson, secretary, Dayton. 

SouTH DAKOTA RETAIL HARDWARE ASSOCIATION Con- 
VENTION AND EXHIBITION, Sioux Falls, Feb. 24, 25, 26, 
27, 1920. H. O. Roberts, secretary, Metropolitan Life 
Building, Minneapolis, Minn. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CONVEN- 
TION, Atlantic City, N. J., May 11, 12, 13, 14, 1920, 
Headquarters, Marlborough-Blenheim. John Donnan 
secretary, Richmond, Va. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION 
CONVENTION, Atlantic City, N. J., May 11, 12, 1: 
1920. Headquarters, Marlborough-Blenheim. F. 
Mitchell, secretary-treasurer, Woolworth Building, New 
York City. 


Which ? 


(Continued from page 101) 


almost looks as if the boys had better get out and 
drill again, that the training camps had better be 
reopened and modern warfare, which will apply 
to Germans at home, started. 

I understand that during the war the United 
States acted rather liberally with Germans in re- 
gard to interning them, that propaganda mongers 
were cautioned not to do it again. It might be a 
good idea to reopen the internment camps. How- 
ever, that is merely a suggestion. 


The “Kamerad” Doll 


Remember the ads read, “Walking, Talking, Sing- 
ing and Crying Dolls.” I can readily understand that 
all of the dolls were not German. The crying dolls 
were evidently modeled after the starving Belgian 
and French children. And the doll makers did not 
want for models. There should be added to this 
elaborate list of dolls “Murdering, Torturing, De- 
stroying, Fiendish Dolls,” and I suggest as a great 
seller a “Kamerad” doll, hands in the air, a hand 
grenade in one and a dagger in the other. 

Mr. J. J. Shubert could not be reached, but his 
able press representative assured me that he knew 
nothing about the affair, and I believe him. It 
was purely a private matter and not for publica- 
tion. 

* % * 

I am still in the dark regarding who is actually 
behind this insidious scheme of floating German- 
made toys upon the market. On that part of my 


“mission” I have fallen down. BUT I do know Mr. 


Lederer and Mr. Shongood. They are both dealing 
in German-made goods. I do know that the unusual 
sale at the Astor and the unusual display of German- 
made goods appeared in five New York theatres 
known in the theatrical world as “Shubert houses.” 
That part of my mission was accomplished. And 
Mr. Dodge’s surmise regarding the scheme of get- 
ting German goods on the market by first making 
New York the “goat” to the extent of $100,000 as 
an example for the rest of the country seems to 
be logical and extremely probable. 

American merchants are warned. The buyers are 
again reminded that it is up to them. Any manu- 
facturer of toys in this country will put his toys 
against German-made toys any day, and the sales- 
men of American houses will tell you the same thing 
when they call. It is clearly up to you. 
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McKINNEY HARDWARE 


for sliding doors 














The McKinney Latch 
No. 1920 


Safeguarding Farm Buildings 
Against Intrusion 


There was a time when the average farmer, for want of something 
better, was obliged to rely on his home-made peg latch. ‘The first door 
latch of steel, crude as it was, marked a step in advance, but still left 
much to be desired. Minor improvements in latch making continued to 
appear from time to time, but it was not until the introduction of the 
McKinney Door Latch several years ago that the farmer was provided 
with a sure means of safeguarding his outbuildings. 


Hardware dealers and jobbers everywhere were quick to recognize 
the real value of this contribution to farm building hardware with the 
result that to-day this latch has come to be regarded as the leader in 
its field. 

Write now for a copy of our new sliding-door hardware catalog 
showing this latch and many other dependable products of interest to 
your rural trade. 





Mc KINNEY MANUFACTURING GOMPANY 


WROUGHT STEEL \ McK ] BUILLDERS' HARDWARE 


PITTSBURGH, PA. 


























Products Being Placed on the Market by Hardware Manufacturers 


Misener Expanding Rotary 
Hack Saw 


Barnes and Irving, Inc., Syracuse, 
N. Y., have recently placed on the 
market a new expanding rotary hack 
saw for cutting circular holes in 
metal, wood, slate, marble, ete. It 


Misener Expanding Rotary Hack Saw 


is light, portable and economical. It 
is equipped so that it can be used in 
a hand brace, electric drill or drill 
press. 





New products are coming 
on the market each week. 
There’s money in some of 
them for you. 











The way an ordinary hole is cut in 
metal is either with a twist drill of 
large diameter, or else a circle is 
laid out, a hole drilled around the 
circle and then filed or hacked to the 
desired diameter, which of course 
makes a very rough hole. The manu- 
facturers of this product shown here- 
with claim that their tool will cut a 
clean hole and do it in one-tenth of 
the time consumed by the ordinary 
process. 

The complete Misener tool consists 
of a center rotary with an oscillating 
shank, an outer rotary, machine shop 
tapered shanks, and a straight shank 
for use in the drill chuck. 

The center rotary cuts pipe %,1,1%, 
and 1% inches. The outer rotary is 
quickly and securely fastened by an 
interlocking arrangement and cuts 
pipe sizes 2, 2%, 3, 3% and 4 inches. 
Each tool is furnished with a com- 
plete set of saws half and inch deep. 
The saw blades are of the highest 
grade rolled to the proper size and 
evenly tempered. 


‘* Sure-Catch’”’ Fish Hook 


Lots of people have been dropping 
hints this year about the value and 
common sense of giving practical and 
useful gifts at Christmas. The logical 
result is that hardware dealers have 
only to make a few practical sugges- 
tions via the store window and con- 
vert easy talk into cash and satisfac- 
tion. 

Now there is no more sensible thing 
to give a man or a boy who is fond 
of fishing than something new and 
novel in the way of a fish hook, a fly 
or a line. And here is a new idea 
applied to a fish hook that sounds and 
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Reading matter continues on page 134 


looks interesting. Look for yourself 
at the illustration and then read what 
the inventor and manufacturer, Addi- 
son Bain of 618 Superior Street, 
Toledo, Ohio, has to say about his 
“Sure-Catch” fish hook. 

“Any fisherman can see the prac- 
tically of this hook at a glance,” says 
Bain, who besides being an uncurable 
fisherman is also a great pal of the 
newsboys in fair Toledo. “The main 
thing about this hook is the way it 
hangs,” he says; “in fact it’s all in 
the hand. It hangs so that a fish can 
take it in a natural way without hav- 
ing to stand on its head or tail to get 
it. All a common sense fish has to 
do is to open its mouth and it gets 
the point with the first bite. 

“By attaching a piece of line to 
one of the hooks you can easily see 
for yourself the working principle of 
this hook. By pinching the hook 











“Sure-Catch” Fish Hook 


slightly between the thumb and fore- 
finger and lifting gently on the line 
you will notice that the first thing 
to touch is the point. This penetrates 
the worm and snags the fish slightly, 
and in its effort to let go it snags 
itself. Also as you lift the hook you 
will notice that it has an up and down 
motion. It should always be mounted 
points up.” 

Taking it all in all it looks a 
though it hangs right and that 
would be pretty hard for a fish ™ 
miss. Furthermore this hook carrits 
its own sinker and looks as though it 
might catch ’em coming and going. 
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YOU CAN’T EXPECT 
RICHARDS-WILCOX SERVICE 


UNLESS 


Every length of genuine Richards-Wilcox 


Sliding Door Equipment trolley track for sliding garage doors, ware- 


For Barns Warehouses house doors, barn doors, house doors, fire 
Se ee d l iti b he R-W 
Garages Schools oors, Classroom partitions—bears the - 
Elevator Door Fixtures trade-mark. 
Fire Door Hardware ? r ? 
Store Ladders Shelves None genuine without it. 
Door Openers & Closers 
Benches & Vises Be sure every piece of track you handle 


a eee bears the Richards-Wilcox mark—it stands for 


Mounted Grindstones strength and durability, careful workmanship, 
Overhead Carriers ‘accurate alignment. 








Send for General Catalog UA-16, which covers Superior 
Sliding Door Hardware for any Doorway. 


@ 


sce; AURORA, ILLINOIS.U.S.A. 2 2o50% 


LOS ANGELES MINNEAPOLIS 
PHILADELPHIA LONDON.ONT. ——— SAN FRANCISCO 


























Always-Hold Tire Patch: and 
Radiator Compound 


The Always-Hold Auto Products 
Company, 6929 Stony Island Avenue, 
Chicago, Ill., is the manufacturer of 
the Always-Hold Tire Patch and Rad- 
iator Compound, two products of value 
to the motorist. The Always-Hold 
tire patch is an all rubber patch, 
self- vulcanizing and _ scientifically 
made by special formula. It is com- 
posed of pure rubber and so con- 
structed that the heat generated from 
friction vulcanizes the patch onto the 
tube. The heavy cured rubber back- 
ing has enough strength, the manu- 
facturer claims, to repair perma- 
nently a puncture or any size blow- 
out the patch will cover, yet possesses 
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Always-Hoid Tire Patch and 
Compound 


Radiator 


enough resiliency to stretch with the 
tube and not pull loose. 

The Always-Hold Radiator Com- 
pound, the manufacturer claims, is a 
sure seal for damaged or leaky radia- 
tors. It is said it will not damage the 
metal parts nor interfere with the 
water circulation or cooling system. 
It is alleged to contain properties 
which clean out the rust and scale 
formation in the cooling system, im- 
proving and increasing the cooling 
capacity. It is used, we are advised, 
in the plumbing trade to repair leaks 
in hot water systems. 


Fawsco Steel Wrenches 


These five wrenches, manufactured 
by J. H. Faw, Inc., 27 Warren Street, 
New York City, are special service 
wrenches of tough tempered steel cop- 
per nickeled, and come in fractional 
sizes from 4 tol inch. They are the 
result of many years of wrench mak- 
ing by this concern and are guaran- 
teed “Tough for tear—hard for wear 
—good for a thousand uses.” They 
are of the double-end type and thin so 





they can be used for turning check 
nuts or in tight corners. 

This firm is also offering spark plug 
wrenches made from tubular drawn 
steel pressed into shape. These spark 
plug wrenches are coppered and nick- 
eled over. 

The % inch size can be obtained in 
combination with 1 5/16 or 1% inches. 
The 1 5/16 inch size can be secured 
with the 1% inch spark plug size. 
Each wrench is double and is used 
with a pin handle through the wrench 
end not in use. 


Running Board Safety Tread 


A new running board safety tread 
is being manufactured by the Stand- 
ley Skid Company of Boone, Iowa. 


The illustration shows the safety 
tread attached to the running board 
and also in a raised position for clean- 
ing. 

The features claimed for this prod- 
uct by the manufacturers are that it 
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Reading matter continues on page 136 


adds to the appearance of the car. 
prevents slipping on the running 


Running Board Safety Tread 


board, and also provides a convenient 
and satisfactory place to scrape mud 
and snow from the shoes. 

It is attached with clamps equipped 
with thumb screws. It is made from 
iron and has a black baked japan 
finish. It is 12 inches long and 
weighs 2% pounds. 


License Plate Holder 


The Lambert Manufacturing Com- 
pany, Highland Building, Pittsburg, 
Pa., is offering to the trade a new 
and attractive license plate holder 
that can be put on or taken off en- 
tirely by hand. Simplicity is the 
basis of this holder. For the average 
motorist it does away with rusty bolts 
and bothersome noises. This holder, 
it is claimed, will fit almost every type 


Lambert License Plate Holder 


of standard make car and can be ad- 
justed by anyone in a few minutes. 
It is made entirely in one piece. 
All that is necessary to adjust it 's 
to slip the holder through the slot in 
the plate, then through the slot i 
the bracket and give it a quarter tom. 
This permanently locks it until you 
reverse the operation to take it off. 
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on a portable electric drill designates maxi- 
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$6 


mum service and consistent dependability. 





TOT 


PORTABLE x 
ELECTRIC 
DRILLS 


That turn out real work under 
the hardest conditions—drills 
that do the job right, quickly 
and always ;—Van Dorn is a 
summary of all that’s desir- 
able in portable electric drills. 





Made right and completely 
by a reliable concern with 
15 years of constantly in- 
creasing success to back up 
their product. 


The Van Dorn Electric T ool Co. 
Cetin, 0. 
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Notes of the Retail Hardware Trade 


BIGELOW, ARK.—Peter Hamper & Sons have com- 
menced business here, dealing in baseball goods, buggy 
whips, builders’ hardware, building paper, children’s 
vehicles, churns, crockery and glass, cutlery, dog col- 
lars, fishing tackle, galvanized and tin sheets, harness, 
heating stoves, heavy farm implements, heavy hard- 
ware, home barbers’ supplies, lime and cement, lubri- 
cating oils, mechanics’ tools, plumbing department, 
poultry supplies, prepared roofing, shelf hardware and 
sporting goods. 

GRANITE City, ILt.—Russell H. Richards has dis- 
posed of his stock in the Richards Hardware and Sup- 
ply Company to William Kraft. 

HARVARD, ILL.—George Krenz has enlarged his store 
space, and added a line of automobile tires and acces- 
sories, on which catalogs are requested. 

MOLINE, ILt.—Krone & Bossuyt are purchasers of 
the Vander Vennet hardware store at 708 Eighteenth 
Avenue. Catalogs requested on a general line of hard- 
ware. 

3ENDENA, KAN.—I. P. Johnson has been succeeded 
in business by J. M. Clementson. 

VERMILLION, KAN.—T. F. Smith has erected a new 
store building and added a line of hardware. 

MUSKEGON, MicH.—The Towner Hardware Company, 
45 W. Western Avenue, and doing both a wholesale 
and retail business, has remodeled the second story 
of its building. A complete stock of china, glassware 
and housefurnishings will be put in. 

BREWSTER, MINN.—J. H. Mahoney has disposed of 


his hardware stock to the Clark Hardware, which re- 
quests catalogs on a general line of hardware, etc. 


MARSHALL, MINN.—Nelson & Todnem are purchasers 
of the hardware stock of H. W. Schroeder. 

TWIN VALLEY, MINN.—John L. Wolds has sold his 
stock of automobile accessories, baseball goods, bath- 
room fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, children’s vehicles, churns, 
cream separators, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline 
engines, hammocks and tents, harness, heating stoves, 
heavy hardware, home barbers’ supplies, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, poultry supplies, pumps, 
ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin 
shop and washing machines to Hanson’s Hardware. 
The new owner has erected a new two-story store 
building. 

VERNDALE, MINN.—Attleson & Bjondal have bought 
the implement stock of Andrew Attleson. Catalogs 
requested. 

WaBAsHA, MINN.—F. E. Ebner, purchaser of the 
stock of A. T. Dumont, requests catalogs on the fol- 
lowing: Bathroom fixtures, belting and packing, build- 
ers’ hardware, building paper, churns, cream sepa- 
rators, crockery and glass, cutlery, dairy supplies, dog 
collars, electrical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, 
hammocks and tents, heating stoves, heavy farm im- 
plements, heavy hardware, home barbers’ supplies, 
kitchen housefurnishings, linoleum, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, prepared roofing, pumps, ranges 
and cook stoves, shelf hardware, silverware, sporting 
goods, tin shop, wagons, buggies and washing machines. 

INVERNESS, Miss.—George E. Baird has sold his stock 
to the Inverness Hardware Company. 

APPLETON City, Mo.—The Appleton City Hardware 
Company has been incorporated with a capital stock of 
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$40,000. The incorporators are Otto Piepmeier, H. T. 
Pratt, H. G. Bunderwirth and C. E. Herman. The 
concern will carry a line of buggy whips, builders’ 
hardware, children’s vehicles, churns, cream separators, 
cutlery, fishing tackle, furnaces, furniture department, 
galvanized and tin sheets, gasoline engines, heating 
stoves, heavy farm implements, iron beds, kitchen cab- 
inets, linoleum, lubricating oils, oil cloth, paints, oils, 
varnishes and glass, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf 
hardware, tin shop, wagons, buggies and washing ma- 
chines. 

GALLATIN, Mo.—C. K. Connell, who has bought the 
stock of the Osborn Hardware Cempany, requests cat- 
alogs on automobile accessories, baseball goods, bath- 
room fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, cutlery, dairy sup- 
plies, dog collars, dynamite, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting goods, tin shop, 
toys, games, wagons, buggies and washing machines. 

ROSWELL, N. M.—The Roswell Hardware Company 
has purchased the hardware stock of the Joyce-Pruit 
Company, and combined it with its own. Its business 
is wholesale and retail. 

ComMMINGS, N. D.—Fingarson & Lilleberg have sold 
their hardware and implement stock to Klontz & Fritz. 


Fiora, N. D.—W. W. Whipple is purchaser of a 
hardware business here, and requests catalogs on a 
general line of hardware, farm machinery and furni- 
ture. 

CHAPPELL, NeEB.—Glen G. Fordyce has succeeded C. 
M. Stephens as general manager of the Chappell Lum- 
ber & Hardware Company. Catalogs requested on 
buggy whips, builders’ hardware, building paper, chil- 
dren’s vehicles, churns, cream separators, cutlery, dog 
collars, fishing tackle, furnaces, furniture department, 
galvanized and tin sheets, gasoline engines, heating 
stoves, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, lime and cement, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, plumbing department, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, tin shop 
and washing machines. 

STILLWATER, OKLA.—The Loy-Reed Hardware Com- 
pany has been incorporated by Arlin T. Loy, Robert L. 
Loy and Paul W. Reed. The capital stock is $15,000. 
A complete line of the following will be carried, on 
which catalogs are requested: Automobile accessories, 
baseball goods, bathroom fixtures, bicycles, buggy 
whips, builders’ hardware, children’s vehicles, churns, 
cream separators, crockery and glass, cutlery, dairy 
supplies, dog collars, dynamite, fishing tackle, furnaces, 
furniture department, galvanized and tin sheets, gaso- 
line engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, home 
barbers’ supplies, lubricating oils, mechanics’ tools, 
poultry supplies, pumps, ranges and cook stoves, re- 
frigerators, shelf hardware, silverware, sporting 
goods, toys, games, wagons, buggies and washing ma- 
chines. 

DururR, OkLA—The Eriksen 
stock was destroyed by fire recently. 
quested. 

CARROLTON, OHIO.—Tape & Beamer have dissolved 
partnership. 


Mercantile Company 
Catalogs re- 
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UNIVERSAL 


Silver Overlaid Table Service 


= — ——— —— oa. 


ONE QUALITY | 
THE BEST 


The fast selling lines never 














worry the dealer and there is 
no faster selling nor more 
profitable line than UNIV ER- 
SAL Silver Overlaid Table 
Service. 

Dealers write us saying that it 
is the quickest and most profit- 
able selling line they have ever 
stocked. 

UNIVERSAL National Ad- 
vertising, extensive in_ its 
scope, is daily directing buyers 
to your store. 





The satisfaction which comes 





of buying and selling a line 
that carries a real and definite 
manufacturer’s guarantee is 
yours when you sell UNIVER- 
SAL Silver Overlaid Table 
Service. 





Guaranteed for Fifty Years 
of Satisfactory Service 
‘**Not Solid Silver— 

But the Nearest Thing to It’’ 


The Trade Mark known 














in Every Home 





~  Landers,Frary &Clark 9“ 
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gmington — NlewBritain, Connecticut pon a 


Fare ih ny" iS ie ile a ee 























LT Re ea 





HARDWARE AGE December 11, 1919 





It is fitting that a Spark 
Plug that possesses the 
superior features of the 
RED HEAD should 
sold in a superior way. 


Ts Display Cabinet is the biggest help 
4 that spark plug retailers have at their 
command. 


No charge for the cabinet. Sent anywhere upon receipt of initial 
order for 50 to 100 RED HEAD Spark Plugs. 

The RED HEAD Plug is a “no come-back’’ plug. It makes good 
cause it is made right. You take no chances in adding RED H 

your line. Send in your order, TODAY, and get the cabin 
attractive enough to dress up any store. It is helpful. It is co 

It is a real ‘Silent Salesman.” 


Red Head Spark Plus Corp 
261 Broadwa 
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‘BRIGHT STAR’ 
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THE BRILLIANT STARS THAT SHINE 
INCLUDE THE ‘“‘BRIGHT STAR” LINE 


/ 


a 


Bright Star Batteries--- 


ad 


—— 


give the longest service; are uniform 
and dependable. 


Bright Star Cases--- 


have our patented double contact for 
both continuous light and flashing on 
both nickel and fibre tubular cases. 


OUR MOTTO 
QUALITY and SERVICE 








BRIGHT STAR BATTERY CO. 


NEW YORK CHICAGO PORTLAND, ORE. 
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The most complete Literature ever offered 
by a Brake Lining Manufacturer 


Instructive material for the jobber and his salesmen — valuable suggestions for the garage and 
. . as > . Y ,coT . 
repair man — points of interest for the car driver — all are covered by the MULTIBESTOS 


Library of booklets and folders. 
This literature gives to dealer and jobber the detail points on Multibestos. 
of its merit is being told in regular advertisements in the Saturday Evening Post, Collier's, and 


The general story 


The Literary Digest. 
These booklets take up the subject of stopping and starting, and the need of the best brake 
lining and clutch lining. Most of them are furnished with the imprint of jobber or dealer. 
This is just one part of the MULTIBESTOS plan of trade help and cooperation. 


STANDARD WOVEN FABRIC CO. Factory, Walpole, Mass., U. S. A. 
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How do you 
sell Speedometers ? 


UGGEST to the man who has 

just bought a Ford that, in 
these times of soaring prices, he atl 
can keep most accurate track of his 
running expenses with a Johns- 
Manville Speedometer. 


You'll probably find that your 
profits on a little sales-talk like this 
will be a dollar a minute. 


Try it, and see if we aren’t right. 


Price, $16.50 complete 
West of Denver, $18.00 





H. W. JOHNS-MANVILLE CO., New York City 
10 Factories—Branches in 63 Large Cities 
For Canada, Canadian Johns-Manville Co.,Ltd., Toronte 



























Through— 


Asbestos 


and its allied products 


JOHNS-MANVILLB 
Serves in Conservation 


JOHNS ~ MANVILLE 


AUTOMOTIVE EQUIPMENT 


Heat Insulations, High 
Temperature Cements, 
Asbestos Roofings, 
Packings, Brake 
Linings, Fire 
Prevention 
Mm Products ff 
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BALDWIN TOOL WORKS 


PARKERSBURG, W. VA. 


Counter Sunk Handle Rivet 











We ask you to give 





special attention to 
Perfect D 





our new _ tapered 
socket straps with 
A sy Baldwim Labelle Are Moat Attractive 
which we are equip- 





ping our Baldwin’s 
Second Growth Ash Handle 


Dollar Brand, Va- 





nadium, Optimus, \ Sanded and Waxed Handles 





Pinnacle, Monon- 


cah Featherweight 


and Semper Idem : Beautiful Descriptive Label 





Brands. 











Holdfast Finished Rivets Save Hands \ Fapered Secket Strap 








The Baldwin Taper Bend Straps Rolled Flush With 








. Baldwin Perfect Socket 
veted Wide Straps rer 








Closed Frog 





rongest Frog 





Mirror Sliver Steel and Nublack 
Finish 








Correct Shape 











ied Point 


Our Motto— 
‘‘Not How Cheap But How Good’’ 
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Kwiktlite 


THE QUALITY FLASHLIGHT 


(PATENTED) 


The ONLY FLASHLIGHT 
Equipped with a Self-Locking Switch 
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With all other flashlights there is constant danger of acciden- 
tally slipping the switch when not inuse. Every time this happens 
the current in the battery is wasted. 

The SELF-LOCKING SWITCH, an exclusive feature of the 
KWIK-LITE FLASHLIGHT, entirely eliminates this waste, be- 
cause it positively prevents premature connection and accidental 
contact with their resultant loss of current. 








Pressing the plain button gives an intermittent light or 
flash. Sliding the knurled or lower button gives a per- 


manent light. f 
rr . . ° ° Y T r rr ¢ 
Che connecting strip on the inside of the KWIK-LITE i 


case, which connects with the ‘switch, is stationarv and 
entirely insulated by an improved method. This arrange- 
ment eliminates the exposed sliding contact strip used on 
the inside of all ordinary metal flashlights. 

KWIK-LITE Flashlights are now furnished in a 
variety of finishes not obtainable heretofore. 

For satisfied customers, quick cash turnovers and liberal 


profit—sell KWIK-LITE. 
Ask your Jobber. New Catalog sent on request. 


THE USONA MFG. CO. 
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1 Hudson St., New York City " 
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The Tire with the Strongest 
Selling Points 


The Traveler Tire has the greatest selling points in the tire field. And the 
best part about this is that they are also “performance” points. 

The Traveler cross section is its greatest salesman. Study and compare it. 
And you will buy a Traveler for your car. 








50% THICKER TREAD 








DOUBLE BREAKER 
STRIP 
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EXTRA PLY 
OF FABRIC 
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FLAT “INSIDE” 


SHAPE -— the 
biggest TRAVELER 
mileage maker 














I5% TO 20% HEAVIER 








TRAVELER TIRES 


—the tires with the new idea 


Traveler Tires in addition to the above visible points have many real “reasons” that are 
built in the tire. The best material, workmanship, and rigid inspection insure uniform mile- 
age-giving qualities. ' 

The Traveler Tire has convincing points—but the consistency of its record is the most 
convincing. 

And it will sell your customers, too. 

These “Traveler points’—actual visible, “feelable” points—will sell your customers 
easier than those of any other tire. 

A Traveler cross section on your show case with the cooperation of the Traveler Rubber 
Co. and the performance of the Traveler Tire will build a profitable business for you. 

The outlay for a tire department is not much and the income depends on your tire. 

Pick one that sells—Travelers. 

And pick one that repeats—Travelers. 

Let us send you a Traveler cross section and the interesting and mileage-saving story 
of the flat “inside” construction together with our dealer proposition. Write now. 


6000 miles guaranteed : 7500 on Fords 


Traveler Rubber Co. of Bethlehem, U. S.A. 


TRAVELER BUILDING PHILADELPHIA, PA. 
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A Hardware Dealer 
Speaks 





A hardware dealer, in ordering a 
supply of Blackstone Tires, wrote 


us— 
“I have been selling tires for five 
years, but was about to quit when 
Blackstone Tires attracted my at- 
tention. 


~ 


“I am not equipped to render tire 
service, and with the other tires I 
handled I was always being called 
on for service. 


“But with Blackstones I have no 
trouble. I give a man a Blackstone 
out of the rack, and I don’t see him 
again until he wants another tire.” 


Ne ae ane 


tr Og hay y , 


one 
ee eeeead 


This man’s experience is typical of 
Blackstone Dealers. 


Less than three-fifths of one per cent 
of the Blackstone Tires made are 
ever returned for adjustment. 





Communicate with your jobber or write 
direct to the General Manager of sales, 
The Canton-Blackstone Company, Youngs- 
town, Ohio. 


The Canton-Blackstone Company 
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y/ Distributors and 
Dealers! 


Here is a cord tire with a universal tread, 
built by cord tire specialists in a factory where 
the only tires manufdctured are cord tires. 


The policy of the manufacturers is to spe- 
cialize on cord tires, and by continual research 
and exhaustive road tests, make SYRA-CORD 
TIRES the leaders in the cord tire field. 


There is nothing freaky about SYRA-CORD 
construction—it is a perfectly balanced cord 
tire, built of the best materials by experienced 
cord tire builders, under the direction of cord 
tire specialists. 

Careful and prolonged tests have proved it 
to be a cord tire in a class by itself for mile- 
age, for comfortable riding and for easy steer- 
ing. 





Exclusive territory is open only to those 
distributors and dealers who are prepared to 
handle such a proposition in a big way; for 
they will receive big cooperation. 


Write today for full particulars. 





Syracuse Rubber Company, Inc. 


Syracuse New York | 








Built By Cord Tire Specialists. 
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Fvery Boy ( 


wants a rifle 


















v ; 
Long before the Holidays roll around, the boy has figured out just 3 
what he wants for Christmas. He bases his choice on what other iS f 
boys have, on what he sees in the stores and on what he reads. 
The dealer who dresses his windows with Remington .22 caliber 
rifles and Remington UMC window display material has the oppor- : 
tunity to cash in on the natural and healthy desire of the boy to | 
possess a firearm. \ 
° . . . ° r . fea 
The Remington .22 caliber slide action rifle, Model No. 12, embodies rs] L 
all the points of a superior small bore arm made upon the same prin- i 
ciple as the famous Remington high power big game rifle. Safety, } 
accuracy, perfect balance, superior workmanship and clean-cut lines 
make the Model 12 an arm which every boy may be proud of: | f 
Why not dress your windows well in advance of the Holidays and get ' f 
your rightful share of the Remington business in your community? 
— ; ' 
ASK YOUK JOBBER He : 
4 
° ky é 
The Remington Arms 4 ; 
e . =| ° . & j 
} Union Metallic Cartridge Company, Inc. \ 
Woolworth Building New York City a . 
» tal 
t 
5 
f 
b 
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Automobile Accessories 





DISTRIBUTORS 


for 


HARTFORD TIRES 


TER EMFREAR BRIO PEER Tit iiajeeweeeee. 


A Tire for Every Need 
The Line Every Hardware Dealer Should Adopt 


~~ 


WEED’S 
Anti-Skid Tire Chains for Pleasure Cars 
or Trucks 


Also a Complete Line of Staple Accessories 


SEE OUR CATALOG 


The Geo. Worthington Co. 


Hardware 
Established 1829 : CLEVELAND 
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Lad 
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= EES No. 1, passenger 

= car model, with long 

= folding handle, fits read- 

lew ily in any tool box. Ca- 

= pacity, 2 tons, Price, 
$9.00; west of the Rock- 
ies, $9.50. 
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HARDWARE 


Jacks. 


WINTER’s wet and slush doesn't bother the 
handle enables him to place the 
from a standing posture. 


is by far the simplest 


ee the car is by far the si 
tire changes since the advent of the 


AGE 


Mh 


OUBLEy WORM ‘GEAR oR 


jack under the 


and easiest part of making 
Rees Double Worm Gear Drive 
It’s the cleanest part of the job too. 


Kees owner. 


axle and 


The long folding 


to operate it 


THe car is lifted with a few easy turns of the handle and the load is held 


safely at any height. 


f 


REES JACKs combine great power and dependability with convenience, 


speed and ease of operation. 


possible. 


JoBpERS—DEALERs. 


The unique Double Worm Gear Drive prin- 
ciple and our high standards of materials and 


workmanship make this 


Rees Jacks can be depended upon to meet any emergency. 


Tue REEs line includes Jacks for automobiles, motor trucks, railw ay, min- 


ing and industrial uses. 


known. 


Rees Jacks are nationally 


our highly profitable proposition. 


The growth of sales have been phenomenal. 


advertised—nationally 
Write us regarding 


Iron City Products Company 


Department 23, 7501 Thomas Boulevard 


Pittsburgh, Penna. 
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They say to the Dealer— 


“Here is a brake lining just as good as Ray- 
bestos. No, we can’t guarantee it for a year. 
But look at our discount. Money talks. You 
‘nake more—” 


snuanueneenivaauansnecstenetasusnnnceersc iy 
f 
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Because it carries a big margin of profit, 
“Cheapbestos” looks big to the Dealer, until 
the time comes—and it comes very soon with 
“Cheapbestos’—for re-orders. The _ intelli- 
gent motorist seldom slips twice on the same 
shoddy brake lining. 


RODULGCCRORINOTOLODLOSCSUGEOGROGRODUOGRDCRODSSESEOUUDORAPOURERREDORDSOGAERGueueraetstuecenees! 


That is why 20,000 progressive Dealers sell 
Raybestos Brake Lining. They know which 
brake lining the public demands. They know 
that satisfied users build permanent profits. 


The Raybestos Co. Bridgeport, Conn. 





Guaranteed to Wear One Year 
Look for the Silver Edge 
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Ordinary Woven 
Lining 


Notice the loosely wov- 
en texture, 

Wears down quickly 
and unevenly, 

Loses its gripping pow-r 


45 it wears, 
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Thermoid Hydraulic 
Compressed 
Brake Lining 

Notice the compact 
texture. 

Wears down slowly. 

Gives uniform gripping 
surface until worn 
wafer thin, 
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How much of the 53,000,000 feet of 
brake lining needed for 1919 
did you sell? 

N 1918 there was one automobile 
for every 18 persons in America. 
In 1919 there are over 6,000,000 cars 
and trucks which have been in service 

for over one year. 


1920 promises to be the biggest year 
in the history of the automobile in- 
dustry. 


If 53,000,000 feet of brake lining were 
needed in 1919—dealers can appreci- 
ate the phenomenal sales that 1920 
will offer. 


The national brake inspection 
movement 
With the increase of motor vehicles 
and the increasing traffic and safety 
problems that are confronting the 
country, the necessity of brake legis- 
lation is emphasized. 


Police chiefs in towns of 2500 popu- 
lation and over are supporting the 
movement for efficient brakes. 


Newspapers everywhere are urging 
motorists to be sure of their brakes. 
The Thermoid Chart of Stopping Dis- 
tances, now the Police Traffic Regu- 
lation Chart, is being given wide- 
spread notice by police chiefs as well 
as by automobile officials. 


hermord Brake Lin 











Dealers should capitalize this 
movement 
Good brakes are dependent upon the 
most efficient brake lining—car own- 
ers appreciating the imperative need 
of safe brakes are bound to have their 


brakes inspected—and relined if 
necessary. 

There is a big business ahead for all 
Thermoid dealers, because Thermoid 
is the one brake lining that is tied 
up to the brake inspection movement. 
It is the one and only brake lining 
that assures satisfaction to both 
dealer and customer. 


Get your share of this profitable 
trade. Thermoid is the best known 
and fastest sélling brake lining there 
is. It will build permanent good-will 
for you by giving your customers 
lasting service. 

The famous Thermoid_ guarantee 
Every foot of Thermoid brake lining 
is backed by our guarantee: Ther- 
moid will make good—or WE WILL. 


Thermoid Rubber Compang 


Makers of ‘‘Thermoid-Hardy Universal Joints, 
and ‘‘Thermoid Crolide Compound Tires.’’ 
Factory and Main Offices: Trenton, N. J. 
New York, Chicago, San Francisco, Detroit, 
Los Angeles, Philadelphia, Pittsburgh, Bos- 
ton, London, Paris, Turin. 

Canadian Distributors 
The Canadian Fairbanks-Morse Company, 
Limited, Montreal. 
Branches in all principal Canadian Cities. 
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Makers of ‘‘Thermoid-Hardy Universal Joints’’ and ‘‘Thermoid Crolide Compound Tires.’ 
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Red Star Timers Are Used 
Wherever Ford Cars Are Run 

















HE RED STAR trademark stands 

for timer quality the world over. 

The Ford owner everywhere has 

learned that the timer with the Red Star 

' Kach Red Star is on the shell will make his Ford hit on all 
packed ina red and ° ° ° 

blue printed carton four—give him a smooth-running, power- 

ful motor—with pep and pick-up. 















The roller-on-a-roller, a special Red Star 
feature, guarantees a smooth-working 


. Ws accurate timer. The roller can’t drag or 
Red Starlimer wear angular—it rolls in perfect contact 


LE LS LT NTE LEA A TEST TEES OIE 1 7 4 e 
— a Thar with the race all the time 














The perfectly surfaced, hard fibre race, 

$2.00 in United States with mortised-in contact shoes, wears 

In Canada, $2.75 evenly and smoothly. It does not pit 
or get bumpy. 




















DEALERS—Ford owners are asking for 
ies the timer with the Red Star trademark. 
Sa The Red Star quality and our advertising 
aba have made them extremely popular. Get 
a Red Star display sign in your window. 
Bard Write us about it. It brings in the busi- 


ened steel 


which coor ness. Your jobber has Red Stars. If he 





tact roller 


evolves, doesn’t quote you quickly, write us. 

















Auto Components, Inc. 
a rena 56 E. Randolph Street, Chicago, IIl. 


Study the construction 
of the Red Star Roller 
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Try asking every Ford Owner, 
How about a Speedometer 2?” 


Our Distributor- Dealersales 
policy assures you real trade 
protection. Write for details. 











Price complete, $16.50. 
West of Denver, $18.00. 












SPEEDOMETER 


“LJOW about a Speedometer?” There’s a phrase that often earns 
the dealer a dollar or more a word. 


To the Ford Owner, the Johns-Manville Speedometer offers a 
mechanical means of knowing accurately “how fast,” “how far,” 
“how much expense.”’ 


To you it offers an opportunity to sell a sturdy precision instru- 
ment at a remarkably good profit. 


H. W. JOHNS-MANVILLE CO. 
New York City 


10 Factories—Branches in 63 Large Cities 


THE For Canada, Canadian Johns-Manville Co., Ltd. 
Through— Tororto 


Asbestos 


and its allied products 
JOHNS-MANVILLE 





Serves in Conservation 





Heat Insulations, High 


===/ JOHNS — MANVILLE 


Automotive Equipment 









Prevention 
Products 




















———————————— 
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‘Don’t 


sel there is real money in these 
must ot" scientific automobile lubricants 


OU can’t build up a big lubrication business by selling 
“just oil.” There isno money init. The price is low 
and the profits small. “Just oil” causes a lot of engine 
trouble and loses trade to you. 


If you have the space to handle lubricants (and it 
takes very little) handle the right kind—Swan & ' 
Finch scientific lubricants. They will make a lot of —_ 
money for you. GEARESE 
The motoring public is pretty well tired of “cheap” A transmis- 
oils and greases. They want quality lubricants that oe ae oo 
will keep their cars out of the repair shop. And they vents gear friction 
are willing to pay a fair price for such lubricants. in all temperatures. 
Swan & Finch scientific lubricants are made to sat- 
isfy that demand. Wherever used they are recog- 
nized as high grade. Introduced’ in a community 
they soon become famous. Starting in a small way 
with these superior lubricants you can quickly build 
up a big, substantial lubrication business—with profits 
to correspond. 
Write Today for 


Interesting Dealer Proposition 








A quality engine 

COMPANY oil that — prevents 
friction drag, power 

New York loss and cylinder 


scoring. 


Quality Lubricants Since 1853 
Chicago Philadelphia Hartford Providence 


Tob @ Bo is we © oP € One A O89 - D:D ¢ OF 0. ds i fe] ob O23. i BO DC © LUBRICATION 

















919 














December 11, 1919 HARDWARE AGE 


155 












ee SN ¢ 


oe First 
America’s Best Cars 


Hardware Dealers: 
Are You Making This Good Profit? 


The ready sale, quick turn-over and good profit of 
Sparton Horns is a matter of record. 





Many of the country’s foremost Hardware Dealers 
sell Sparton Horns, making good profit on an article 
which has a rightful and profitable place in the stock 
of every hardware store. 


The ready sale for Sparton Horns is founded on their 
superior quality, backed by our seventeen years of 
experience, and in the fact that they are known to 
nearly two million users. 


No other sounding device, we believe, has ever gained 
such universal popularity; no other accessory could 
be more profitable to you. 


Hardware merchants all over the country are selling 
Sparton Horns and Sparton Vacuum Feed Systems. 
Join them. It is decidedly to your advantage. 


The Sparks-Withington Company 


Jackson, Michigan, U. S. A. 











Choice —_ 
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—And There Are Increasing 
Sales and Profits for You 


in Small Carborundum and 


Aloxite Grinding Wheels 








OU hardware men who are already handling other Carbo- 
rundum products shouldn’t overlook the big sales and 
profit possibilities in selling Carborundum and Aloxite Wheels 


up to 12 inches in diameter. 


Every plant, factory, garage, shop and mill in your territory 
has use for these little grinding wheels. 


They grind the tools, parts and fittings—finish and grind manu- 
factured products and do countless other grinding jobs. 


Remember the modern grinding wheel is one of industry’s 
greatest assets. 


Start a man right out ‘in developing the small grinding wheel 
business in your town. 


Get right after this trade. 
Carry a reasonable stock of Carborundum and Aloxite Wheels 


and the business and profits are yours. 


We will back you with these splendid wheels—we will 
back you with grinding service and national advertising 





Suppose you write for suggested stock lists, discounts, etc. 








é 


THE CARBORUNDUM COMPANY, NIAGARA FALLS, N. Y. 








E 
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The Cleaner with the Chemical Pads 


The Presto-Felt Windshield Cleaner consists of two chemically-treated felt pads 
—one on each side of the glass—which operate together. One cleans the water from 
the outside of the windshield while the other keeps the inside of the glass free from 


dust or moisture. Thus, one operation 


Cleans Both Sides at Same Time, and 
Cleans to — Clean 


\s the Windshield becomes thoroughly wet and is then wand with the 
elt Cleaner, the chemical from the pads causes the rain to “flatten” 
strikes the glass, leaving a clear, smooth surface through whi ch the driver 
a clear view ahead. ‘No “beads” of rain to obstruct the view—that bl 
effect is entirely eliminated. And best of all, one cleaning usually lasts thr 
any storm. No need to be continually operating the Cleaner. It cleans to sti 


Fits Tight—Can’t Rattle 


—= Holders are made of high quality, oil tempered spring stee? wh 
positive pressure and uniform tension. This prevents cleaner from hee 


— , ja 3 | rattling or dropping down in line of vision. 
ii. “WE Look On Sale at All Dealers. Price $2.00 
Winiiel Berea for this Display If your dealer does not handle Prest t Clear 


PCL ms ~ Stand in your ask him to get it of his Jo 
Dealer’s Window ing your dealer’s mayne. 
or on his Coun- as good” articl Ins 
ter. t. “The Cleane with t 


HOW IT IS ATTACHED: ildi 
111 Presto Building 
Baty eng ape STO- C. CO 
2 Bo.ts Through the Frame PREST FELT MF *9 TOLEDO, OHIO, U.S.A. 
‘ alte rouch the Glass 


One Cleaner—Fits Any Windshield 
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Air Power 


The marvelous achievement of the R-34 shows what the 
air “forces” of the world have developed in recent years. 
This but emphasizes the 20 year development of Bridge- 
port hand pumps—the “air force” for thousands of Auto- 
mobilists, Motorcyclists and Bicyclists who would have 
a sorry time if they could not “Travel on air.” 

One of the most powerful, Double-Action Tire Pumps 
made is the improved “Aeolus.” Because of its double 
barrel, double action, it delivers air under constant pres- 
sure. 

It is made with an Improved Stuffing Box which posi- 
tively prevents leakage at the most vital point. This 
Stuffing Box construction permits of ready accessibility 
to plunger whenever necessary. 

Seamless Drawn Brass Cylinders which will not rust : 
are fitted into the extra heavy cast foot base in a way 
that makes them absolutely air-tight. Note also the 
heavy top and the strong, wide grip handles of sea- 
soned hardwood which add to the life of this pump. 
sridgeport Tire Pumps—‘‘From Ingot to Finished Prod- 
uct” are made complete under one control. 


Dealers who sell them Control the best Pump Trade. 


See your Jobber. Send for Booklet 5. 


p= 
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Bridgeport 
Improved 
“Aeolus” 
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AUTOMOTIVE 








A SPOT LIGHT— 











EQUIPMENT 















A TUWAY SWITCH— 
TIMERS FOR FORDS— 


All Mosco Products 


and each one built of the finest of materials 
by the most skilled labor in our own big and 
modern plant—infinite care taken in their con- 
struction throughout—quality products. 

A REAL 


AT LAST ! SPOTLIGHT 


The spotlight that sells at sight. 


The bracket of U niversal type, made from non-rusting 
metal, heavily nickel plated and so desiened and made 
that it “stays put” in any position. 


The reflector is made of brass, silver plated on nickel 
and lightly finished. It affords maximum lighting effect, 
and can be thrown in any direction (even backward). 
The focusing adjustment is simpie and positive. The 
switch is of the lasting and practical type, and operated 
by a turn of the handle. The switch being placed inside 
of the handle, cannot be affected by water, dirt or weather. 
It can be easily and quickly removed from the bracket 
when there is need of a trouble lamp. The bulb can be 
quickly replaced by removing the rim screw. 


The ‘“‘TUWAY” 


by itself. 





is made of a hardened 
tool-steel brush coming 
in contact with steel 
balls which are kept 
in proper position by 
means of a_= spring 
with plug on the end 
pressing against them. 
The impact of the 
brush causes the balls 
to turn so that a fresh 
surface is presented 
for each contact. 
The brush comes in 
contact only with the 
; four balls, touching no 
fibre or insulation. The balls are so located that each has 
a track of its own on the brush, this insuring a maximum 
amount of wear 

MOUNTING is direct on the time shaft by means of an 
extension piece which is screw threaded on to shaft, and 
runs in ball-bearing placed in recess of Timer’s shell. 
RESULT—absolute precision of timing. Fasier starting, 
smoother running, longer life and saves coil point & 00 

. 





BEAMSCILISE 


Distinctive and an ornament on any 
car. Made for owners who seek the greatest utility and service. 


equipment. 


refined in ap- 


of refinement and utility which places it in <¢ 
Its pleasing design makes it an orna- 
ment to any car, and this design has the 
advantage of giving a greater distribution 
light from the same candle power bulb than 
other lamp made, In addition it has the 
sive feature of a socket into which to plug trouble 


added 


any 
exclu- 


Built For Those Who Demand TheBest 


Dealers—a “Mosco” sale means satisfaction both to 
you and your customer—We stand squarely behind 
every “Mosco” article. 





The Beamolite 
is custom 
made, quality 


Strongly con- 
structed, giv- 
ing a powerful 
light and so 


pearance that 
it lends dig- 
nity to any 
ear. All metal 
parts are 
heavily nickel plated 


$15.00 


“TUWAY” COMBINATION DASH 
LAMP AND PLUG SOCKET 


dash lamp affords a combination lamp, cigar lighter, etc., 
a class any way with the light of dash lamp. The switch 


without interfering in 


is very conveniently placed in the lamp bracket 
The Tuway is made of brass heavily nickel plated 
and comes complete with bulb and all necessary 
screws, bolts and nuts for attaching to either 
wood or metal dash This is a superior quality 


item, a sure seller and much in demand $2 50 
° 


of 


IMPROVED BEMUS BALL CONTACT TIMER FOR FORD CAR 


The case is made of extra 
heavy pressed steel, finished in 





aluminum Gray bone fibre is 
used for raceway, with steel } 
inserts dovetailed in. The 


threaded terminals are insu- 
lated by fibre washers all the 
way through to contact points, 
thus removing cause of short 
circuiting. 


A timer universally used. 
Demanded wherever Ford cars 
are used. While sold at a low 
price it affords dependable 
service and in efficiency is in 
keeping with all Mosco prod- 
ucts This Timer can be 
recommended and sold with a 


service guarantee that will satisfy any purchaser $1 50 
. 














MOTOR SPECIALTIES COMPANY 


MANUFACTURERS 


WALTHAM 


MASS. 
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FORDS do not have to 
RATTLE and JAR! 


T has been proven that Fords don’t have to rattle and 
shake. But the majority of Ford owners don’t know 
this. They don’t realize that the Ford is made of better 

stuff and is better assembled than most cars. They blame 
the car for what is really the fault of the lining used for 
stopping and starting. 


Advance Cork Insert does away with this shaking and rat- 
tling. Youcan prove this. Take a chattering, shaking Ford 
and install Advance Cork Insert. Notice how smoothly it 
stops—how evenly it goes into low or reverse. 


Ordinary linings get a hard, slick surface from friction and 
oil. This slick surface hasn’t any grip— it grips and slips, 
grips and slips, repeatedly. This slipping and gripping 
causes the chattering and vibration— it loosens the whole 
car and makes it rattle. 


Advance Cork Insert Linings grip smoothly—are unaffected 
by oil—hold their smooth gripping power— never get a 
hard, slick surface—outwear three sets of any other lining. 


Dealers 


You’ll never know how much business 
you can do with Advance Cork Inserts 
until you get them in stock. It is afact, 
they are the best selling lining you can 
buy. Ford owners want Advance Cork 
Inserts. They ins'st on them. It will 
; Ph oh pay you to sell your customers what 
ee Ro _ a a s, San oe nO they want. Advance Cork Inserts are 
ee ee widely advertised. Ask your jobber— 


Canadian price ) " 
$4.50 or write us, direct. 


MISBION SINGS FOR 
Ot RTS — 





| Advance Automobile Accessories Corp., 56 E. Randolph St-, Chicago 
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Lining 
and Clutch Facings 


Cars equipped with Rusco Brake Lining are safe for you to sell— 
safe for the car owner to drive. 


You know that the brakes are as efficient as brakes can be, and the 
man whose car you made safe with Rusco knows it, too. 


Rusco is guaranteed for one year—another good selling point. 


Send for book of all Rusco Products—interesting and valuable to 
the car manufacturer and dealer. 


THE RUSSELL MANUFACTURING CO. 


Home Offices and Factories 








505 Russell Avenue Middletown, Conn. 
New York, 349 Broadway Chicago, 1438 Michigan Ave. 
Atlanta, 60 So. Forsyth Street Detroit, 18 Alexandrine Ave., East 
Established 1830 
38 Factory Buildings 25,000 Shuttles 
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Made for a Purpose— 
Consistent Ignition 


RETAIL PRICE 
Heavy Duty ....$1 


for Trucks and Tractors 


Junior Type ...75c 


for Passenger Cars 
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“United Spark Plugs are our Best Sellers— 
“People buy United Spark Plugs as soon as I show them. 


“When they see the sturdy, serviceable appearance of United 
Plugs—the careful assembly, and the ‘Lockt’ terminal with its 
positive contact—they know they are buying a good spark plug. 


“Put United Plugs into every cylinder’ is what I tell them. | 
don’t have to make excuses for United Spark Plugs—they give con- 
sistent ignition—absolute satisfaction—to the end. 


“That’s why our repeat business is so big—our customers come 
back and they buy United the next time they want spark plugs. 


“And the United display catches every one’s eye—it makes our 
sales mount.” 





Ask your Jobber for the Plug in the Yellow Checkerboard Box 


ed 





United Manufacturing & Distributing Co. 


LAKE SHORE DRIVE AND OHIO STREET CHICAGO, ILLINOIS 


Pacific Coast Representative New York Representatives 
A. C, RIDDELL GRAY-ANDREWS CORPORATION 
Marvin Bldg., San Francisco, Cal. 73 Warren St., New York 
Higgins Bldg., Los Angeles, Cal 
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BAR CALO 


Adjustable 


OPEN END ~~ bee 


223 : Angle 


~ Barcalo Manutecturing Ca 
BUFFALO, N.Y.U.S.A. 
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CAMPBELL 
RADIATOR 
AND ENGINE 
COVERS 


HARDWARE AGE 


Here is Appearance 
as well as Protection 


Although the motorist is interested in Radi- 
ator and Engine Covers mainly from the 
standpoint of protection, he nevertheless in- 
sists that the cover he chooses shall look well 
and fit. 

The cover to sell him is the Campbell Radi- 
ator and Engine Cover—it provides splendid 
appearance as well as trustworthy protec- 
tion. It emphasizes the graceful lines of the 
hood and radiator and rests with the utmost 
snugness even about such awkward places as 
cowl, radiator and crank caps. 

Exclusive with the Campbell Cover is the 
arrangement of the flap in front. It is 
quickly adjustable to any variation in the 
weather—in moderate temperatures it can 
be folded half way down, on colder days it 
can be tightlv and securely closed. 


Serhel Detachable 
Upholstery 


Here is an accessory whose sale is stim- 
ulated by cold weather—Campbell De- 
tachable Upholstery for closed cars 

Nothing adds more to the charm of the 
sedan, coupe or limousine than a set 


of these faultlessly fitting seat covers— 
the Aristocrats of Motordom. There is 
‘ twofold advantage in having them 

hot only do they give a smart touch 


There is still a third merit—the materials. 
The outer covering is of a select pebble grain 
stock, lined with warm kersey blanket. A 
middle lining of asbestos is optional. 


We can furnish you with these covers for 
practically any make of car and make 
prompt deliveries in any quantities. For 
your convenience, we have established ware- 
houses in Chicago and New York, in addi- 
tion to those in Cincinnati. In them we 
maintain large stocks from which we can 
supply you on short notice. 


Write us and we will send you full informa- 
tion about our lucrative dealer plan. At the 
same time, order a set for your car or for 
vour demonstrator. See for yourself how 
Campbell Radiator and Engine Covers fit. 


622 Broadway 


The Perkins-Campbell Co., CINCINNATI, O. 


to the car’s interior, but they also serve 
to protect evening gowns and dainty 
dresses from seat dust and stains, and 
cold, clammy leather cushions. 


There are twenty-two materials to 
choose from—fancy stripes, Wearever 
Cloths, Bedfords, DeLuxe, Motor Ducks 
and several beautiful tapestries. 

Your profit from this accessory is large 
Moreover, you are not required to carry 
any stock. Selling is done entirely from 
a swatch booklet. Write us for full par- 
ticulars 


PENRO TS 





HARDWARE AGE December 11, 1919 


uaranteed 10000 Miles 


At last—a fan belt of known and guaranteed performance, 
DEALERS—tThis is the safe belt to stock 


FLEX-()-TYTE 


FAN BELT 


Combines Flexibility With Tightness. 
Made for all cars. Built of special 
Rubber Coated Fabric, vulcanized [ojcwater a~o 
into a one-piece belt—wrapped cure Jy 
process. aes 








HEAT PROOF NO RAW EDGES 
TO ABSORB 
OIL ANC WATER 














Dealers Order—Sample 





BUILT TO FIT 


The name of your supply house and 10c. 
CURVE OF PULLEY 


to cover postage and packing brings 
sample belt promptly. Our 32-page cat- 
alog FREE on request. 


A. J, STEPHENS RUBBER CO. 


1405 CHESTNUT ST. KANSAS CITY, MO. 








It TENTED CONSTRUCTION 


CROSS SECTION HEAVY FABRIC 
Y 
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AOE MARK 
“IT WHISTLES WHEN ITS HAD ENOUGH” 


would have saved that blowout! 


Here « 1s, 
screw it on 

















NE blowout may cost you a 

big piece of business— may en- 
danger a life—certainly it is most 
unpleasant. 


Why risk it? Nearly all blowouts 
are caused by overinflation. With 
Whistlers on your tires you can’t 
overinflate if you set them for the 
right amount of air. They auto- 
matically close when the pressure 
is just right, saving your tires and 
helping your car. 


The Whistler Pressure Regulator 
is an automatic tire valve that 











screws right on over the ordinary 
valve. It protects and guards your 
tires from the large loses occasioned 
by incorrect inflation. 


This extraordinary invention has 
enjoyed a great introduction, both 
to the consumer and to the trade. 
At the close of its first year, we 
feel confident in saying that it has 
made good as one of the steady, 
consistent sellers. Turnovers are 
quick and sure—profits generous 
and selling helps are of the right 
kind. 


If you haven’t stocked the 
Whistler yet, be sure and do so 
without delay. Ask your jobber or 
write us. 


We shall exhibit at the New York Show, 
Grand Central Palace, Jan. 3rd to 10th, 1920. 


The Automatic Safety Tire 
Valve Corporation 
1765 Broadway, New York City 


—— 
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The drill hole tolls 





Model ‘‘K’’ Oil-Kipp for Spring 


Pins and other horizontal positions. 





Model ‘‘H’’ Oil- Kipp 
for steering knuckles and | 
other vertical positions. 


Because the drill holes in spring and king bolts, througn 
which their lubricant must travel, are necessarily small, 
Oil-Kipps appeal strongly to those who know the difficul- 
ties of chassis lubrication. 


Grease cannot be forced through drill-holes in such a way 
as to cover the bearing surfaces—for it is so thick that it 
can only be spread by the movement of the bolt. 


But the bolts move only part way round so the grease stays 
on only a part of the bolt; friction and wear, squeaks and 
rattles, result. In addition, the grease soon clogs up the 
drillholes entirely. Ordinary oil-cups do little better, because 
P the drill holes clog easily and need force to flush them. 


Because Oil-Kipps shoot their oil so forcefully that it 
instantly covers the bearing surface, the size of drill-holes 
does not handicap them. 


a TTS ae 


Their operation is simple. Snap the spring plunger. 





Each one is really a magazine oil-pump that one filling will 
load with twenty or more shots—enough for a month. 





They shoot their oil so forcefully that with them you can even clean ; 
out drill-holes and bearings clogged with caked grease or dirty oil. ’ 


They kill squeaks and rattles. They make steering and chassis lubri 
cation simple, clean, convenient and effective. 





Perhaps your dealer already has them. If he hasn’t, send for descrip- 
i ypical spring bolt tive literature and other information—or ask him to inquire about our 
showing the drill dealers’ proposition. is 


hole through which . ; 
all lubricant must MADISON-KIPP CORPORATION 
be forced. MADISON, WISCONSIN 


aX,” 


Oil-Kipps 


KEEP CARS NEW 














HARDWARE AGE 


‘For All Purposes 
It Fits in All 
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AS A TAP WRENCH “AS 


IN aN 


AS A SCREWDRIVER 


A SOCKET WRENCH 


——> 





The Handiest Tool 


You Will 


T saves hours of time in tap- 

ping or reaming. No time 
wasted in disassembling obstruct- 
ing parts. For all purposes the 
Alert Universal Tool fits into 
the hard-to-reach places. 


The Alert is more than a tap 
wrench. It is a ratchet socket 
wrench, a ratchet screw driver, 
a ratchet valve grinder and it is 
used for various other purposes 
because its handle turns right or 
left or remains rigid at user’s 
will, 

\Vith an extension, the Alert 
Universal Tool reaches into long 
narrow places—the kind over 
which you have ‘sweat blood.” 
There is no end of uses to which 
this handiest of handy tools may 
be put. 

The time saved in one mean job 
for which you would have been 
obliged to devise a makeshift 


Ever Use! 


pays for one of the three sizes of 
an Alert Universal Tool. 

Of sturdy construction and made 
of finest materials throughout. 
You have already paid for it in 
time lost; why not stop the little 
time leaks that destroy efficiency, 
and buy an Alert Universal Tool 
today. Ask your dealer or or- 
der direct. 

JOBBERS AND DEALERS. Get 
our special, easy - to-sell proposi- 
tion. Big profits and sales helps. 

LIST PRICES 


No. 1—Cap. 1/16 to 3/16, $2. 
No. 2—Cap. 1/8 to 5/16, 
No. 3—-Cap. 3/16 to 1/2, § 
No. 5X—Extension Cap. 

5/16, $1.50 
6X—Extension Cap. 

1/2, $2.00 

Prices of other types upon 

application 


Alert Tool Company 
Toolmakers’ Specialties 
237-39-41 North Sixth Street, 
Philadelphia, Pa. 


1. Hex thumb-rest against which pull is 
exerted to disengage gear and pinions. 

2. Knurled sleeve gives firm hold; allows 
perfect starting action. 

3. Adjustable cross-bar brings corner work 
into the open. 

4. Under here are gear and pinions that 
afford the advantages of the ratchet prin 
ciple yet avoid its shortcomings. 

5. Knurled sleeve with extra long bearing 
covering the body with its gear and pinion. 
6. Chuck with square broached jaws 
sures firm grip and true chucking of tay 





| UNIVERSAL 
' OMCLER i WRENCHES 


















RISING COSTS 


The greatest problem every garage, hardware, 


krocery or general store faces today 





REMEDY MANY DEALERS HAVE FOUND WORKS BEST 





How all costs to dealers have risen: 





Labor costs have risen 60%. Expert mechanics now often get $6 to $8 per day. 
Rent is 28% higher. 

Costs of accessories, etc., 10 to 40% higher. 
Shoes and other clothing cost 100% more. 
Food is priced 85% higher. 

Economists say that the dollar is worth only from 55 to 60 cents. 

To equal a $5,000 a year profit of two years ago you must net almost 


HAT can the 

dealer do to 
meet the higher costs 
of living and conduct- 
ing his business? How 
are the most progres- 
sive dealers of the 
country meeting these 
conditions ? 


You cannot charge 
a higher percentage 
of profit— the whole 
spirit of the country 
is against such pro- 


cedure. Yet other retailers have found 


$10,000 during the coming year. 











The rise in the cost of living from July, 1913 to 
July, 1919, is shown graphically by this chart of 
food prices throughout the United States. Drawn 
from figures collected by the U.S. Board of Labor 
Statistics 







Take the case of 
an automobile acces- 
sory yielding a deal- 
er’s profit of 3314%. 
The man who does a 
business of $600 a 
month makesa 
gross profit of $200 
every month. But 
if this $600 is tied 
up in goods which it 
takes two months to 
sell instead of one, 
the rate of profit 


is cut just in two—only $100 a month. 


ways to double their profits. They have The man whose $600 is invested in 


built, at the same time, a reputation for 
fair dealing and service. 


Giving something for nothing is not service 


Service is doing a good job at a fair 
profit, selling reliable goods at a fair price, 
giving good advice to customers. 


The dealer who gives service of this 


kind, sells more goods, does more jobs have learned. 
—in that way he doubles his profits. n- “How long wiil it take me to double 


creased turnovers increase profits. my profits?” 


fast-moving stock makes $2400 a year, 
the man whose money is in slow-moving 
stock makes only $1200 a year. 


You have only a certain amount of 
capital to expend for stock. Is there 
anything on your shelves that moves 
slowly? Get rid of it. That is the lesson 
that winning dealers of the United States 
Turn over the page: 































































How long will it take me 


Jacob L. Haines, Lancaster, Pa., went from 
$500 stock to $50,000 stock in a short time 





UST a few years ago Jacob Haines 

was a clerk in a hardware store. 
He persuaded the owner to make him 
“Head of the Automobile Depart- 
ment” and to put in a $500 stock of 
automobile accessories. He was given 
a case 3.x 10 feet in which to display 
his stock. 

Contrast that with Mr. Haines’ 
position in Lancaster and surrounding 
country today: 

He has a 100-car garage, 
employs ten mechanics in 
the shop and is the local 
Ford agent. (Lancaster is 
a town of 50,000 people.) 
He has a wholesale store 
with a total of 4,800 
square feet of floor space! 


From the 3 x 10 foot 
space in the hardware store he went 
to 1,250 square feet the second year, 
His profits doubled in the first two 
months, and 


tripled, quadrupled 
doubled again. 
WHAT DID HAINES DO TO ATTAIN 
THIS REMARKABLE SUCCESS? 
Haines decided when he opened 
his first department to specialize. 
Specialization means that you 
push one brand. It means that you 





The Veedol transparency, 12" in di- 
ameter, connects Mr. Haines’ store 
with public opinion favorable to the 
lubricant itself 


always recommend that brand and 
know the reasons why it is best for 
every automobile. 


To specialize successfully Haines 
knew that the first and most import- 
ant point was to recommend quality 
products. 
the way he does business take the 


It had to be 


known and advertised to the con- 


As a specific example of 
case of a lubricant. 


sumer in big national magazine space. 
To connect up with this 
national advertising he 
knew that he must put 
out advertising signs so 
that readers of the adver- 
tising would know what 


he had. 
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to double my business ? 


Haines’ success built by following 


one business principle 





HOW HE SPECIALIZES 
He put out the Veedol sign. He 


talked Veedol to his customers. Every 
Saturday was specialization day for 
some one product—spot lights, spark 
plugs, oil, etc. On the first day that 
he talked Veedol exclusively he sold 
84 one-gallon cans! He explained 
that Veedol reduces the amount of 
sediment formed by 86%. He told 
how Veedol reduces friction and 
wear, prevents excess carbon and saves 
He put 


Veedol Scientific Lubrication booklets 


go% of engine trouble. 


in his monthly statements, and finally, 
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Mr. Jacob L. Haines bas two stores in Lane 
taster, Pennsylvania. A few years agu Mr, 
Haines began in the automobile accessory line 
with a cae 3x10 feet in a local hardware 
store. Read bis story of business success as told 
on these Pages. 





when the business began to warrant 
it, inserted a small advertisement 
occasionally in the local papers in 
Lancaster. Last year he sold $8,500 
worth of Veedol alone. 

When he sees a car with a bad tire, 
he takes the number and writes the 
owner a letter recommending the 
nationally advertised tires he carries, 
When he sees a car smoking badly, 
he takes up the Veedol question with 
the owner. 

“Specialization,” says Haines, ‘is 
the simplest of business rules. It 
requires a quality product which is 
nationally advertised. It must have 
splendid talking points. From there 
on it is up to the dealer himself. He 
must put up signs, mail out booklets 
occasionally and when the time comes, 
use the local newspapers once in a 
while. 

“That’s the way I doubled my 
business in two months. I think any 
dealer can attain a remarkable suc- 
cess by this means, yet it is the only 
correct way. In fact, there is xo 
other way that a success can be 
made. 

“Specialization costs nothing to 
try. It requires no other extra work, 
no more investment, no more hired 
labor. Yet it is sure fire.” 
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A plan you can use in your own business 








OU need make 





no experiments. 
The men who have 
tried this plan have 
found it works as well 
for an oil and grease 
business of $300.00 
a year as it does for a 





business of $10,000 























a year. 


HOW TO START 


Write today for the Veedol prop- 


osition, Find out why Veedol is so 


made, so advertised and 
so sold that this remark- 
able doubling is possible. 
The initial order of 
Veedol brings with it the 
orange and black Veedol 
metal flange sign, scien- 
tific booklets, lubrication 


This booklet on Scientific Lubrication 
is one of the “helps? which Mr, 


Haines found so valuable in building 


bis large Veedol business 





The stores which Mr. Haine« 
now owns display the Veedol 
metal flange sign because 
he has found that it brings 


customers 








A postal card mailed today may 
solve the problem that you face. Ten 


a 





chart, window trans- 
parency and other 
advertising material 
which will enable 
you to start your 
business on the road 
to beating the high 
cost of living. Veedol 
is stocked by 250 of 
the leading jobbers 
in the United States 
and Canada. 


thousand Veedol dealers 
started with a postal like 
yours. Now is the time to 





double your profits. 


TIDE WATER OIL 
Sales Corporation 


11 Broadway, New York City 
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HARDWARE AGE 


Every Car at Your Door a Prospect 


Winter Trade Builders 





No. 5B Clark Heater 


Oval, 12 in. long, end heat control, asbestos insulated 
steel body, covered with good carpet. i 


4% Ibs. 








The Famous No. 7D Heater 


Weigh 
PRES cbr SRERR Ree ee REN ee ma' = $2.60 





Slanting top, 14 in. long, asbestos insulated steel body, 


side 


Covered with dark green Brussels carpet. 
6 Ibs. 


and end heat 


Price 


control, heavily 


No. 7X Clark Heater 


nickel 


plated. 





Slanting top, outside metal parts nickel plated, side 


and end heat control. 
in blue, green or maroon. 


Covered with mohair 
Weight 6 lbs. 


plush 
Price 


$4.75 





quadruple nickel plated. 
end heat control, 24 in. long; weight 12 Ibs. 


rice 


No. 
Covered with 
maroon. 


8XX Clark Heater—The Duchess 


rich velvet plush 











in blue, 








green or 
Extra heavy construction—outside metal parts 
Two fuel drawers, side and 


$10.00 


LARK HEATERS and Clark Carbon Fuel 

are excellent winter sellers for the hard- 
ware dealer. These heaters have seen twenty- 
five years of satisfactory service, and are indis- 
pensable for automobilists, taxi and truck 
drivers, doctors, rural mail carriers, and all 
others who are out in cold weather. A demon- 
stration on a cold day is a convincing and irre- 
sistible appeal to every vehicle driver. 

Clark Heaters are made for all vehicle uses, 
from the farm wagon and rural mail cart to the 
most luxurious touring car or limousine. They 
are handsome as well as durable, being cov- 
ered with high grade carpet or silk plush, with 
outside metal parts of several types nickel 
plated. 


Make An Ideal Christmas Gift That 
is Warmly Appreciated 


Suggest a Clark Heater to your customers 
as an exceedingly useful and practical Christ- 
mas gift. Its cosy comfort will be a daily re- 
minder of thoughtfulness and good will. 

There are types for every purse and every 
taste—ranging in price from $2.60 to $10.00. 





Quick Turnover 


Clark Carbon 


The World’s Best 
Heater Fuel 


A good assortment of 
both heaters 
means only a moderate 
with 


and fuel 
investment, turn- 


over quick, sure and 


profitable. 
Order a 





stock now 





. Clark Heaters’ use 
from your jobber—you Clark Carbon Fuel In 
should be ready for the — = bag “—— 

venien o hance P 
first call for Clark concentrated heat will 
: last all day, and the op- 
Heaters from vehicle erating cost is about one- 
i » “arb half cent an hour. Users 
drivers. Clark Car — of Clark Carbon will have 
Fuel sells all winter no other 
Cartons, | doz. bricks, 
long to heater users. $1.00 each 
If your jobber can't aia 100 bricks, 
eac 





supply you, we will. 





CHICAGO FLEXIBLE SHAFT CO. 


5600 Roosevelt Road, Chicago 
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MANUPACTURERS’ AGENTS 
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gD STATES 
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Are Treman, King & Co. on Your List? 





You may manufacture Auto Supplies, Domestic Appliances or Builders 
Hardware. You are making a special drive in some one important territory, 
say New York and Pennsylvania. 


In this connection, take the case of Treman, King & Co., of Ithaca. 
This organization is capitalized at $250,000. Their business is 80 per cent 
wholesale. They travel fourteen men; 112,000 items are listed in their 
Catalogue. 








Wouldn't steady orders from this concern help your campaign? 


Or another example: You are a Jobber, working up a big trade in 
Factory and Mill Supplies. In going over your lists for Connecticut, suppose 
you overlooked a certain well-established dealer in Torrington. Torrington 
is a prosperous industrial town. It has a large and constant demand for 
supplies that factories use. 


Five dollars—the cost of Hardware Age Directory—is a mighty cheap 
price to pay for Torrington, isn’t it? 


The new Hardware Age Directory is a book that every Manufacturer 
and Jobber of Hardware should have. It furnishes a complete mailing list 
of every Jobber and every Retailer. 


The information in this accurate Directory cost us thousands of dollars; it 
will cost you only a five dollar bill. 





But a few copies remain. May we send you one? 


HARDWARE AGE 


NEW YORK 
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Shows the goods and sells them, too 


This unique device says “Here’s what you need” to every 
prospective customer who enters the store or garage. The 
message on its pleasing orange face gets across immediately 
—convinces—sells. Combines display of the goods them- 
selves with vital, effective sales power. 


The Universal Unit Display Rack 


now being offered to the trade, is so . ght in weight that it can be set up 
anywhere without mi arring the surface on which it stands, so compact that 
it requires the minimum amount of space for its showing, so attract ive an d 
unusual that one sight of it will make any dealer desire its aid in helping 
him to bigger sales of 


UNIVERSAL Transmission Lining 


Into each introductory carton of one dozen packages of the hz andy Uni- UNIVERSAL 
versal Transmission Lining Ford Sets we pack one of the se unit display TRANSMISSION LINING 
racks and an attractive show card for the window. E ach is effective alone Fone 
—together they form a team of business-bringing factors that no dealer in vm uevensns 
auto supplies can afford to overlook. 


DEALERS—Write for this Spe- JOBBERS— Coupled with this 





erereasros =ro. CO. PH ACEL OMA 














Universal Transmission Lining. 
It's for you and your profit, for 
it means steady sales with mini- 
mum effort. Today’s the day to 


cial Introductory Proposition on Introductory Proposition is a 


strong sales-impelling plan that 
will make Universal the standard 
transmission lining its merit en- 
titles it to be. Descriptive folder 
and definite information on re- 


ady for use-Inclades all Rivets. 


write for it. quest. 


STAYBESTOS MFG. CO. 


The Modern Factory 5521 Lena Street, Philadelphia, Pa. 
Also makers of the famous S-M-C Asbestos Brake Lining 


The Trade 


the livest, most important 




















is made up of a lot of hard- 
ware dealers—including stores in each community. 
yourself. It is our ambition 


ee Pa We describe every impor- 
to see the individual stores é 
tant success in men or meth- 


in each town succeed—to in- ; 
ods that comes to our notice, 


crease in size and influence 
so that hardware stores may 


but we want more. 


be universally accepted as What have you to suggest? 


Hardware Age 


239 West 39th St., New York City 
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Big Field for Hardware 


More and more the automobile 
D ealers owner looks to the well-estab- 
oF lished Hardware Dealer as the 


| latinas’ place to get automobile supplies. 


You should have a tire depart- 
ment, as this field is very profit- 


MILES able. 


The 1920 QUAKER Policy is 


CHEAPER by the most attractive ever offered. 


Write for it at once. Some very 
good territory still open. 


QUAKER CITY RUBBER CO. 


Manufacturers of Auto Tires and Inner Tubes, 
Also Mechanical Rubber Goods. 
PHILADELPHIA CHICAGO 
fy te he 629 Market St. 182 W. Lake St. 
Skid) Reg. U. S. Pat Off. PITTSBURGH NEW YORK 
Pat. May, 1913. 211 Wood St. 53 Murray St. 


GREYHOUND 


o/ * 





























TIRES raises 


Territory Open 
for Live Dealers 


a ‘ r 
Be Tue lnearTire SRusser Co. | 
GENERAL OFFICES & FACTORY 


CLEVELAND 
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A Very Easy Way to Tap a Barrel of Oil 


Simply drill a hole in the 


top of barrel, and put in a 


ROTHWEILER PUMP 


NO DRIP NO WASTE 


COST $ -00 
BUT 10= 


Dealers in all large cities 


ROTHWEILER & CO. 


Manufacturers Seattle, U. S. A. 


























Roamer, 6000 Miles 
Olympian, 6000 Miles 
Capitol 5000 Miles 


For a number of select Hardware Distributors we have 
an exceedingly profitable proposition for the jobbing 
territories open at this time. 











= NATIONAL TIRE & RUBBER CO., 


Detach and mail today the 242 Hamilton Ave., 


e ‘ - East Palestine, Ohio. 
coupon which will quickly ai 


bring you full particulars. 


Gentlemen: 
Without obligation on our part send us full par- 
ticulars about your proposition. 


Firm Name 





The National Tire & Rubber Co. 
East Palestine, Ohio 


Your Name 
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HOW TO HANDLE 
TIRE PUMP 
“CRANKS” 


The motorist who is cranky about his 
tire pump is a pretty familiar figure to 
you, in fact if you will notice he forms 
a large percentage of your trade. He is 
dissatisfied with brass barrel tire pumps 
and grease guns, for they jam and dent 
easily in the tool box. 

















The next time one of these fellows 
comes into your store take a 


ROSE TIRE PUMP OR 
GREASE GUN 


with its steel barrel and strike it a blow 
with the hammer. The enamel will be 
cracked but the barrel will not be 
jammed or dented. Don’t argue. Don't 
“sell” him. Show him Rose points of 
superiority in valve construction and 
design and his better conscience will tell 
him what to do. You will sell a Rose 
Tire Pump or Grease Gun and establish 
a new friendship as lasting as the hills. 
Rose Tire Pump 114” 

Rose Tire Pump 114” 

Rose Auto Grease Gun 

Rose Tractor Grease Gun. . 


Rose Shop Grease Gun 
Handled by most Jobbers and Dealers. 


Manufactured and Guaranteed by 


J. H. HANEY & COMPANY 
HASTINGS, NEBRASKA 


Newest Type 
Spotlight 


‘*Brown’ 


Distinctive features: 
t(—Quick adjustable 
focus in handle. 2— 
Positive key switch in 
handle. 3—Equipped 
with i is cord 
for attaching to light- 
ing system of car. 
4—Can be used for 
both driving purposes 
and to examine signs, 
guide posts, ete, by 
merely changing 
focus adjustment. It 


Throws Light Anywhere 


5—Fitted with condensing mirror on side of lamp. 
6—Has strong, heavy, malleable bracket—tits any 
shield—sure grip—can be adjusted in 
7—Silver plated Parabolic Reflector. 
heavy steel body. 9—Bayonet type door nickel plated 


—easy access to interior. 


The most reasonable priced lamp on the market. 
Possesses all the good features of higher priced 


lamps. Write for quotations. 


The John W. Brown Mfg. Co. 


COLUMBUS, OHIO 


Detroit Off'ce: Su'te #11, Union Trust Building 


——— 


any position. 
8—One-piece 




















BEARDSLEY 


OA ie STS 


HE greater the spring tension, 

the tighter this lifter holds. 
Keeps the spring up and the 
valve down. Makes the installing 
of camshafts easy for one man. 
Saves time, temper and money— 
often more than its cost on a 
single job. 

Strongly 

made. Dif- 

fers entirely 

from any 

other _ lifter. 

The handiest 


possible tool. 


Three popular priced types— 
for Ford cars, for Dodge cars 


and Fordson 
tractors, and 
a Universal 
which fits 90 
per cent of 
all cars. 
Literature 
and_ dealer's 
proposition sent on request. 


DODGE 


THE LOOMIS-BEARDSLEY 
MANUFACTURING CO. 


1123 Mt. Vernon Ave., 
COLUMBUS, OHIO 


UNIVERSAL 
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Less than 
| minute! 


HANGING split rims is 

made easy — quick — almost pleasant ~- when the 

LAWCO Rim Tool is used. Just a push of the 
lever and the rim is out—a minute is plenty of time! Wil 
not injure tire or valve stem. Tool closes up like a 
knife—fits into tool box. 


No matter whether the owner keeps his cer ina garage 
or not, there are times when he MUST fix tires. He 
knows this, and it is the one remaining unpleasant fea- 
ture of motoring. He welcomes the LAWCO Rim Tool 

he wants it in his tool box—because he 
knows that it is the one tool which helps 
him to remove the dread of tire trouble. 


Dealers are finding these claims all to be 
true. Their proof is in profitable business. 
Owners buy this tool on sight—one demon- 
stration tells them it is what they’ve been 
waiting for. Ask your jobber to send you 
a stock, or send us his name if he can’t sup- 
ply you. 


THE F. H. LAWSON COMPANY 
DEPT. F CINCINNATI, OHIO 














Sp are 


Shoes 


TIRE CASE 
The Allen Auto Specialty 


Makers of the ALLEN SHUTTER 

16 Fradiator Cover 

e0oF West G1 st..New York 
Michi ve. (Chicago Branc 




















































































































Solder That Sells on Sight 


Every user of solder is glad to get away from 
the fluxing bother. Here is a solder that does 
the trick. It has the flux right in it. 


Kester 
Acid-Core 


Wire Solder 


—has a core made up of little cells or pockets 
filled with flux. When you melt off the solder 
every drop carries flux with it and automatically 
insures a perfect bond. 
Big Profit In It 

There is big profit in it because its self-fluxing 
feature makes it sell on sight and the margin of 
profit is big because it sells easily at a good price 
and still costs you little more than the ordinary 
solder. 

Cash In On Our Advertising 
We are advertising this solder extensively and helping 
our jobbers and dealers. Order a supply today. 


It is sold in one pound cartons and on one, five and ten 
pound spools These convenient  ¥ eliminate loss 
due to “good measure” weights as when sold from bulk 
Order from your supply house or from us. 
Write for free sample. 


CHICAGO SOLDER COMPAN 


Manufacturers 


218 No. Union Ave., Chicago 


Pacific Coast Distributors: 
Sierra Electric Company, San 
Francisco, Cal. 





Kester Acid- 
Core Wire 
Solder was 
used on over 
two billion 
cans of canned 
goods in 1918. 
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Every Ford owner knows the 
superiority of the Milwaukee 
Timer. It is the recognized 
standard of replacement timers 
for Fords. The most durable 
timer made—assures a fast, 
perfectly-timed spark and is a 
sure cure for most ignition 
troubles. 





Retail price, $2.00. Write for attractive dealer 
tindueeaie FOR EVERY MOTOR NECESSITY 


Milwaukee Auto Engine & Supply Co. 
Dept. 710 A ae SEND FOR CATALOG No. 500 
° » WESSOnss WALDEN-WORCESTER, INC. WORCESTER. MASs 


j ale I, WW] af 


Profits Are Certain— | mh a -2t& NS) Engine 











Profits on India Tires are cer- / 
tain because their mileage 1s F 7 | 
certain. Your sales are sure iy = over 
to repeat and the business on j a mY 

A |:  « 7 , »T- E y ve genuine ‘‘Frost King’’ has Asbestos center and 3 ply cons ic 
India Tires is your own per pine genuine “Frost | King” ha sank ak alae ‘aie 


aad : { Dealers—Nearly 2 million 1919 cars want covers. Have you a Season's 
manently. 1% ie YY stock for Fords? For OTHER THAN Fords? Wire now. “ 


Some exclusive territory open! i al // The Cincinnati Auto Specialty Co. 


Write! LB . 


Dept. H, 321 Main Boulevard Cincinnati, Ohio 











India Tire & Rubber Company 
Akron Ohio 


WN ay EMPRESS 
| ww \ I j eS ae eee / GREASE maid OIL CUPS 








Made in four sizes for Fords and 

ll ¢ Trade Mark 

a — to _ dware — CAN BE USED ON ALL, 
tar Specialty Mfg. Co 

W. Erie St., Chicago, III. ARE USED ON MOST 











AUTOMOBILES, MOTOR TRUCKS, TRAC- 
TORS, FARM IMPLEMENTS, AND ON ANY 
iy" Ks a TYPE OF MACHINERY NOW IN USE. 


iH a re YOUR ACCESSORY STOCK IS NOT COMPLETE 
int dis actors. Ht 
uutomobiles - eee stern 
ato ) 





WITHOUT THEM. 
SEND FOR CATALOGUE “‘L”” TODAY 


BOWEN PRODUCTS CORP. 


Auburn Div., Auburn, N. Y. Winkiey Div., Detroit, Mich. 
Zerk Div., ‘Gevclena, Ohio Minneapolis Div., Minneapolis, Minn. 
Canadian Factory - Canadian Winkley Co., Ltd., Windsor, Ont. 











———en 
mF 


Lock for Fords 
Oxifior 
Boatmeter 


AUTOMOTIVE ACCESSORIES Prac ye el 


Gasoline Meter 


MASTERS MANUFACTURING CO. 
69 WOOLSEY SQUARE, JAMAICA PLAIN, BOSTON, MASS. 
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ROCK ISLAND AUTOVISES 


Number 241 Vise is swivel, weighing 30 lb., and is adapted for 
automobile and heavy repair work. No. 231 Vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. s Rock Island, Il. 


on SEND FOR NEW CATALOG OF LARGEST AND MOST 
231—Autovise COMPLETE LINE OF VISES MANUFACTURED 241—Autovise 
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OLD SOL 
SPOTLIGHTS 





Jobbers and 


Dealers 


Make Bigger Profits 


handling Durham’s DUR-A-BUL 
Wire Knit Blow-Out Patch. This de- 
pendable necessity sells easily and 
brings a sure repeat business. This 
means quick turnovers and bigger 
profits for you. 

Durham’s DUR-A-BUL Patch is 
“strong as a bull.” Will not stretch 
like ordinary patches because of 
patented knit steel wire construction. 
The motorist supplied with Durham’s 
“OLD SOL” DUR-A-BUL knows he'll get in 
from almost any distance, no matter 


No. 76 Liberty Searchlight. Price $5.50 how bad the blow-out. 


Combined Push Button switch and focusing con- Unusual strength, durability and 
trol in handle. Wing out on bracket for inspection dependability assure you of satisfied 


: . ymers—< hey’re what keens 
lamp. Double clamp bracket. Duplex wire to bat- customers—and they’re what keep 
tery your business pooming, 


Three-inch mirror integral with lamp body, extra ; Judge for yourself—write today 
large silver plated reflector. Special high candle for sample patch and our sales propo- 
power bulb. Black enamel finish only. sition. 


Diameter of lamp front, 7”. Weight, packed in 
9634x634 carton, 4 Ibs. DURHAM MANUFACTURING CO. 


Made and Distributed by Dept. C Kansas City, Mo. 


THE HAWTHORNE CO. 


Grassmere Avenue BRIDGEPORT, CONN. 


BURNLEY AN 
































Soldering 
Paste 


Non-Corrosive 




















Preferred by mechanics he- 

r cause ‘“it-sticks-to-the-job’’ and 

at ® because it is ready for instant 

FY CATTERY & MAN use. It can be carried in a 


ery tool box without danger of be- 
ing spilled. 
































We also make Soldering 
Sticks, Soldering Salts, and Soldering Solutions. Send for 
circulars. 


BURNLEY BATTERY & MFG. CO. 
NORTH EAST, PENN. 









































GRAPHITE CUP GREASE 
If It S DROP FORGED This excellent graphite composition 
WRENCHES you re is the last word in lubricants—it im- 
parts to bearings the well-known 
after, remember B GRAPHITE POLISH that prac- 
h P-S lity tically eliminates friction and gives 

t at > Qua ity . easier running machines. 

isGuaranteed. A consistency to suit every need. 


Ask for Booklet A Write for Prices and Circular No. 40-R 


(P-S) j i ~ it F Penn § 
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Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 
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December 11, 1939 














DEVOE 
LEAD AAD ZIN( 
PAINT 
“Tal WATE LAD 
Ait went, OK 
Rat Tun es 
AND 
NOTHING 


N Elst _ 


the satisfied customer. 


And the only way to keep him 
satisfied is to sell him materials 
which “deliver the goods.” 

DEVOE Agents know that 
every can of DEVOE that goes 
out of their store helps build up 
a permanent paint trade. They 
know that the paint is guaran- 
teed to give satisfaction. 

There is no room for doubt, be- 
cause the formula is on every can. 

Strong, personally directed sales 
helps are at the service of every 
DEVOE Agent to help him reach out 
for new business and to get more of 
that repair work. The satisfied cus- 
tomer—your boss—will come back to 
you for more paint. We are on the 


job to help you close new business. 
That’s part of the DEVOE plan. 


Why not let our representative call 
and explain the DEVOE method of 
building up paint sales and profits? 


DEV OE. 


The oldest paint manufacturing concern in 
the United States. Founded in New York 
in 1754. 


Devoe & Raynolds Co. tne. 


NEW YORK CHICAGO 























American 
GALVANIZED 


Steel 
FENCE 
POSTS 


Here is the post 
for you. Heavier, 
larger, stronger, 
better made in 
every way. 


33% Heavier 
100% Stronger 


The improved 
American Galva- 
nized Steel Fence 
Post is made of 
thicker material. 
It is galvanized 
inside and out 
after forming, 
leaving no raw 
iplaces. There is 
extra heavy gal- 
vanizing below 
the ground line. It 
affords lightning 
protection, and is 
vermin-proof and 
fire-proof to per- 
mit burning of 
the fence line. 


The improved 
steel post drives 
easily and anchors 
itself with perfect 
solidity. Saves la- 
bor. The means 
of fastening the 
fence is on the 
post itself. 


Investigate this won- 
derful improved Am- 
erican Steel Fence 
Post. Write for book. 


‘American 
Steel & Wire 


Company 
Chicago New York 
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“Pittsburgh Perfect’’ Open Hearth 


STEEL 4x2 WIRE PRODUCTS 


“PITTSBURGH PERFECT” ELECTRICALLY WELDED 


WIRE FENCING 


For FARM, POULTRY YARD and GARDEN, ORNAMENTAL and PLAIN LAWN FENCING, 
GATES 


“COLUMBIA” HINGE JOINT FARM FENCING 


Bright Wire Barbed Wire Wire Nails 

Annealed Wire Bale Ties Fence Staples 

Galvanized Wire Cotton Ties Poultry Netting Staples 
Steel Hoops Steel Bands 


Manufactured by 


Er PITTSBURGH STEEL CO. 


GENERAL OFFICES: 


PITTSBURGH, PA. 


New York Chicago 


San Francisco Memphis 
Dallas 


Warehouse at Houston, Texas 


Export Department 
Equitable Bldg., New York, U.S. A. 











A GOOD REFLECTION 


A Good Reflection occurring to the 
careful Dealer is this: That while the 
importance of superior Hardware in- 
variably arises in connection with build- 
ing the new home, it is frequently over- 
looked as an essential factor in improv- 
ing the old. 


GRIFFIN 


‘“*The Door Butt of America” 


“The Door Butt of America’”’ is a sales suggestion often even more 

timely to the householder than paint. 

A Griffin hinge adds that note of sheer integrity to the entrance which 
every man and woman desires to symbolize the entire house. A Griffin hinge improvc;> the 
service as well as the appearance of the door. Its effect is not superficial but fundamental. 
To charm of pleasing design, it adds the character of permanent strength. You will compli- 
ment your customer by recommending Griffin. 

We carry out the entire manufacturing process in our own mills. 

We also wrap and pack every set of hinges so as to insure ultimate delivery in perfect 
condition. 

A Griffin Catalog will suggest to you many sales possibilities. Our price list is right. 
Why not have both today? 


The Griffin Mfg. Company, Erie, Pa. 


45 Warren Street, New York 17 E. Lake Street, Chicago 
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Lrath Loom 


SIXT CS 



































WING to the 

heavy de- 
mand for Bath- 
room _- Fixtures, 
we would advise 
Dealers to place 
their orders at 











once to insure 
delivery. 


ne OFFICES Send for New “os 
NEW YORK 2Hu me n St. CHICAGO 29€.Madison St; LMustrated Catalog 


SAN FRANCISCO 116 ste nt gomery St. BOSTON 170 Summer St, 


AMERICAN RING CoMPANY - Waterbury, Conn.,U.S.A~ 
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: OSOHE Circulation of Hard- 
S| ware Age is over 17,000 

copies ‘weekly, a circula- 

tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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Woven in a factory with a repu- 
tation for quality ever since the 


days of the Civil War. 


Galvanized before woven, and 
made with the kind of care that 
insures a long and durable life. 


Thoroughly inspected and 
granted the Ludlow-Saylor guar- 
antee. 





A roll of “‘Perfect’’ Hex. Poul- 
try Netting sold by your Jobber. 





Ludlow-Saylor Wire Co. 
St. Louis Mo. 
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The Barn Door Track & Hanger 
With Every Wanted Feature 


There are three BIG reasons why you should 
sell the Porter “Double V” Barn Door Track and 
Hanger. This simple and durable device is what 
the farmer wants. He sees its advantages and 
economies at a glance. And we have developed 
a powerful selling plan that brings inquiries and 
orders direct to you. 


PORTER’S 


‘DOUBLEY 


DOOR TRACK AND HANGER 


Every farmer customer is a real sales prospect. 
Display it in your window and it attracts the at- 
tention of farmers who spend their money else- 
where. It brings them in! Thousands of dealers 
make quick and easy sales by simply pointing out 
the many superiorities and betterments of this 
dependable Porter Product. It’s easy to sell — 
practically sells on sight. 


Note its Double V Track! And its tandem truck that 
can’t jump the track! This roller bearing truck running 
in this track insures free rolling wheels, less friction and 
easier opening barn doors. 


The wheels can never stick or bind. The track is self- 
cleaning. bird-proof and storm-proof. Its simple scien 
tific design and construction insure perfect alignment of 
door always. The back of the strap has no projecting 
bolt heads. It fits close against barn at all times It’s 
just what farmers want! 


Write for full details today. Ask us to tell you how our 
special sales plan brings trade to you. “Double V" is being 
Nationally advertised in leading farm journals Our plan 
hooks up with this and turns inquiries into orders Mail 
this coupon now. 


4a aeaeaanaua@: 


& E PORTER CO. o* J. E. Porter Co., 


458 Guion St., Ottawa, Ill. ,¢% 458 Guion St, 

o Ottawa, Jl. 

¢ Send me catalogs, folders 

¢ and details of your proven sales 

Nal co-operation without obligation on 

my part Also send me catalogs of 

your hay tools, barn equipment, 
Straight-Away garage sets, etc. 


Name 
Address 


State 
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We 


NU 


36 Inches Wide 


Scientific Sterling 


The Compact (36-in. wide) two-fuel 
Single Oven Range which insures a 
cool kitchen in Summer and a warm 
kitchen in Winter. 


70 years of stove and range manufac- 
turing experience is back of the Scien- 
tific Sterling, that’s why it is a really 
successful combination range; that’s 
why dealers everywhere find that it 
really satisfies their customers. 


If you are in a position to handle a thor- 
oughly high grade product it will pay 
you to investigate the Scientific Sterling 
and the Sales Helps furnished Sterling 
Dealers. Now is the time to start. 


Simply write for facts. 


SILL STOVE WORKS 


ROCHESTER, N. Y, 





Profit and Merit 


That’s what counts with you, isn’t it? Nothing 
else matters much, if at all. 


Then Read This 


Quicker Yet Washer Sales, so far this year, have in- 
creased more than 100% over a corresponding period 
of time in 1918. For the two years previous, Quicker 
Yets have made correspondingly good gains. 


Dealers everywhere are increasing their Washing Ma- 
chine Sales by selling Quicker Yets or the above gains 
would be impossible. 


Such features as gear and shaft drive, lid lock that 
starts Washing Mechanism, rack bar that remains per- 
manently in mesh, cross-arm dolly, bearings cast in one 
frame so that gears can’t get out of alignment, and 
many others, make Quicker Yets so popular with your 
customers and profitable to you. 


There are eight machines in the Quicker Yet line: Three 
Electrics, three Engine Power, one Combination Hand 
and Power and one Hand Washer. Just enough and 
not too many to make it possible for you to concentrate 
on one line and thereby get the benefit of your pur- 
chasing power. 


The Quicker Yet selling plan is more than a Dealers’ 
Price List with an invitation to buy. It has assisted 
many dealers to sell five washers where they formerly 
sold one. Quicker Yet Washers are going at top speed 
and the best Go-Getter-Dealers in most every com- 
munity are selling them. Write us this minute about 
the agency. 


We work with the idea in mind that Quicker Yets must 
pay you or they won’t pay us. 


Globe Manufacturing Co. 


Perry, lowa 
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What’s Wrong ? 


Good gracious! There’s something wrong! The 
printer has gone and printed this Anchor Brand 
Clothes Wringer upside down! 














Well! We won't let that happen again. But mean- 
while, just remember that whenever anything goes 
wrong with the clothes wringer, the whole house- 
hold is also upside down! 


So be careful and sell the one Clothes Wringer that 
never goes wrong—the Clothes Wringer that 
American housewives ‘know by name and believe 
by performance’’—Anchor Brand. 


Anchor Brand 


WU HAT 


L.M. CO. 


_ Clothes Wringers 


LOVELL MANUFACTURING CO., - __ Erie, Pa. 


Largest Manufacturers of Clothes Wringers in the World 
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F linkor wena 


Have the Edge 


on all other razors through their 
ability to give a better shave at 
all times. 

It’s the quality—inborn through 
constant years of knowledge— 
building experience and familiarity 
with the requirements of discrim- 
inating buyers. 

You can’t overstep, nor overstock, 
on Flinkor Razors. Purchasers 
are ever on the alert for a razor of 
Flinkor appearance and Flinkor 
shaving abilities. 

We offer a large, profit-pulling as- 
sortment, which is pictured to ad- 
vantage in our catalog. 


Write for it 


GEO. W. KORN RAZOR MFG. CO. 


LITTLE VALLEY, N. Y., U.S. A. 
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COLEMANS 


SPECIALTIES 


WHY 


not increase YOUR sales and 
PROFITS by having one of 
these DISPLAY STANDS 
full of Coleman’s Improved 
Suction and Force Cups in 
YOUR salesroom? With 
this assortment you have cups 
to please all classes of trade. 

We also make Suction and 
Force Pumps, Window Clean- 
ers, Closet Cleaners, Sanitary 
3rushes and other specialties. 

All goods bearing the 
“COLEMAN?” seal are guar- 
anteed to please both you and 
your customers. 





Catalogues furnished on 
request. 


Allan J. Coleman 


Sanitary Specialties 


208 N. Wabash Ave. 
Chicago, Il. 
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The FRIAR Line 


EXTRA HEAVY STEEL SKILLETS 
SMOOTH EVENLY POLISHED UNBREAKABLE 


MADE IN FIVE SIZES 


No. 7 8 9 10 Il 
SIZE 9 Inches1o Inches 11 Inches 12 Inches 13 Inches 


WHITAKER-GLESSNER COMPANY 


WHEELING CORRUGATING DEPARTMENT 
MAIN OFFICE AND WORKS, WHEELING, W. VA. 


NEW YORK CHICAGO ST. LOUIS KANSAS CITY 
PHILADELPHIA RICHMOND CHATTANOOGA MINNEAPOLIS 
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Yes) a 


wy Economy Wheel Brushes 


Tire Repairmen and Rubber Manufacturers use ‘‘Economy’’ Wire Wheels prepara- 
tory to vulcanizing for buffing and cleaning the rubber By this process they get a 
better surface in much less time. They also clean rust, scale and dirt from rims, etc 
“Economy” Wire Wheels consist of wire sections which fit into a permanent hub. 
When the wire finally wears down new sections can be fitted into the same hub. 
Are you getting your share of this profitable “Economy” business? Serve this 
ever-increasing demand. Ask the nearest office for detailed informaticn. 
Also ask for folder entitled ‘‘Economy” in the Auto Tire Manufacturing and Repair 


Shop 
OSBORN QUALITY 


THE CLEVELAND OSBORN MANUFACTURING LO. 


5406 Hamilton Ave., Cleveland, Ohio 
Address Main Office or Branches Dept. F. 
New York Milwaukee Chieago 
Srd Ave. at 35th St. 259 So. Water St. 155 No. Clark St. 
Bush Term’l, Bldg. No. 5 Detroit San Francisco 
srooklyn 94 McDougall Ave. 61 First St 





























How can you judge an Elevator? 


After all is not a record of per- 
formance the only safe, fair and 




















We make in quanti- 
ties and carry in 
stock for quick ship- 
ment a special eleva- 
tor for the 


Hardware 
Merchant 


It is Electric, Trac- 
tion Type, lifts 2,500 
pounds 50 feet per 
minute and occupies 
but 7 feet square. 








Write for Bulletin 3100 


reliable basis on which to judge 
wisely ? ’ 


Warner's record of performance 
covers over sixty years of satis 
factory service to the American 
public. It embraces Freight and 
Passenger. Elevators of varied 
capacities, installed in the largest 
plants, public and private, from 
coast’ to coast. It shows addi 
tional Warner Elevators 
stalled, one after another, thru 
a period of many years, because 
of satisfactory service and low 
maintenance cost. 

Write us for Warner’s record 
of performance—let us send 
you records of elevators in your 
vicinity — investigate them — 
then judge wisely. 


THE WARNER ELEVATOR MFG. CO. 


2613 Spring Grove Ave, 


Cincinnati, Ohio 
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ACME 


Leck Pp oint 


— = 














CORRUGATED FASTENERS 


Make Better Joints 


HNN UU 


DIVERGENT PARALLEL 





ILLUSTRATION SHOWING 
TACK POINT IN DETAIL 
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Divergent and Parallel Styles 
Plain and Saw Edge 
Cut-to-length and Coiled 


Packed to meet demands. 


Write for Samples and the Acme Catalog. 


ACME STEEL GOODS CO. 


CHICAGO—2840 Archer Ave. 
BROOKLYN—167 41st St. 
SAN FRANCISCO—209 California St. 
ATLANTA—10 Tift St. 


Baltimore Milwaukee Seattle 

Cleveland New Orleans Montreal, Que. 
Denver Philadelphia Winnipeg, Man. 
Los Angeles Portland Vancouver, B. C, 














Savage firearms sell 


the year around 


T hey enjoy more than a hunting 

season demand. Don’t forget 
in dressing your window for your 
Christmas trade to place promi- 
nently in the foreground a Savage 
Rifle or two, and Savage Auto- 
matic Pistols. They will make a 
striking display and will offer 
welcome suggestions to many 
hunting for suitable holiday gifts. 
This will mean more business 
from old customers, and the at- 
tractive lines of Savage firearms 
will bring new customers into 


your store. 





Savage firearms sell the year 
around, 





SAVAGE ARMS 
CORPORATION 


UTICA, N. Y. 


Sharon Detroit 
Pa. Mich, 


New York 
N.Y. 


-250-3000 Savage Rifle, take down model, 
22-inch tapered round barrel with in- 
tegral sight base, Checked extra full 
pistol gripand forearm, checked trigger. 
Corrugated stech shotgun buttplate. 
Commercial silver bead front and flat- 
topped windgauge sporting rear sights. 
Weight about 7 dbs, 
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Why Not Now? 


Right Now Is the Time to Order 
IMPROVED COBBLER SETS 


Guaranteed Lasts and Stands and 


HEEL PLATES =—¢@ 


I I ES ", 


iensil Saciensionl Star Heel Plate No. 4 Potions Guaranteed 
We Happen to Have the Best in the Country. All Good Sellers that Bring Repeat 
Orders. Comparison is the Only Proof, and All We Ask. 

WRITE FOR CATALOG No. 15 


STAR HEEL PLATE CO. 


LOUIS SACKS, Inc. 
357-391 Wilson Ave., Newark, N. J., U. S. A. 














ACCURACY - DEPENDABILITY - SAFETY- 
Thats why people who know insist 


on 
a ; 
4 Firearms. 








VERY ONE’S home needs real protection these days. And 
this need for home protection demands the accuracy and 
dependability of a Colt Automatic Pistol or Colt Revolver. 
And now that people are able to procure the best, they nat- 
urally insist on a Colt. That makes a heavy demand upon the 
Colt factories, going at full speed ahead to catch up with 
civilian demands. Dealers should therefore place their orders 
at once for all future requirements. 


Colt’s Patent Fire Arms Mfg. Co. 
Hartford, Conn. 
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MYERS DEFIANCE PUMP STANDARDS 


Spy MALLEABLE You can sell more Pump Stands than ever before if you have MYERS 
PATENTED] Bi) DEFIANCE PUMP STANDS behind your selling talks. 
GEAR ° e . e ° 
As evidence of this glance at the two illustrations— 
exterior and interior views—which picture their unusual “HONOR 
construction and show their many special features, such BILT” 
as Malleable Iron Cog Gear Head and Fulcrum, Heavy FROM 
Steel Piston Rod and Windmill Bar, Interchangeable TIP 
Plain and Cock Spout, Back Outlet, Special Three- TO TIP 
In-One Pipe Bushing, Extra Large Air Chamber, Full ; 
Round Base and Heavy Steel Brace and Other Improve- 
ments which spell Quality and enable MYERS DEFI- 
ANCE STANDS to come through day after day with 
clean pumping records, 
Mr. Dealer—Your trade will take to these stands 
because better service is assured and because better 
stands are not made at any price. Let us send circu- 
lars and quote. Or, better still, request a copy of our y 
} new No. 54 Catalog. We know that if you do not sell 
OUTLET % stands there will be many other styles of Myers Hand 
and Power Pumps shown in this catalog that will 
satisfactorily meet every pump demand of your trade. 


gow 13315, 


AOSE j 
ATTACHMENT BUSHING 
1'4 1% OR 


2 IN. PIPE | F. E. MYERS & BRO. 
ASHLAND, OHIO 


MANUFACTURERS OF 


Myers “Honor Bilt”? Pumps—Hay Tools—Door Hangers 














Straight-Line Power Working Head 


A . |wFriend 


seg hea of Dealer 
and User 


windmill, gasoline engine or elec- 
tric motor. Compression cock al- 
lows water to discharge from spout 
or to be forced to elevated tank. 

The simplicity, brilliance 

and economy of Coleman 

Quick-Lite lanterns and 
lamps have made friends 
for them all over the world. 
More than 15,000 dealers are 
enthusiastic sellers of Quick- 
Lites because they are so 
easily sold on merit, at good 
profit, and because they 
know their sale means satis- 
fied customers. 


The Coleman Quick-Lite 


“Most Brilliant Light in the World” 


—makes and burns its own gas from common 
gasoline. No dirt, grease, smoke, soot or bother 
with wick-trimming or globe-washing. Light 
with matches. Both lantern and lamp operate 








“Consumer 


Acceptance” 


is a favorite term now among students of 
business science. All it means is “easy- 
to-sell”—like Deming Pumps. 


The Deming Co. Salem, O. 


There’s a Deming Distributor near you. 
Henion & Hubbell, Chicago. 
Harris Pump & Supply Co., Pittsburgh. 
Ralph B. Carter Co., New York. 

















W. P. Dallett Co., Philadelphia. 

Chas. J. Jager Co., Boston. 

Sydrvor Pump & Well Co., Richmond, Va. 
Root, Neal & Co., Buffalo, N. Y. 

Laib Co., Louisville, Ky. 

Crane Co., San Francisco. 








@. 


on same principle. Favorite of more than one 
million users in the United States alone. Write 
nearest office for information. 

Some very attractive propositions for wideawake 
dealers. 


The COLEMAN LAMP COMPANY 


Largest manufacturers of Portable Lamps in the world 


WICHITA ST. PAUL TOLEDO DALLAS 
LOS ANGELES CHICAGO 
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DIETZGEN 


Measuring Tapes 


will increase your trade 
and build your sales 


ELLING a Dietzgen tape means 
that your customer buys satisfaction 
and will return to you on account of 

the confidence you have implanted in him. 


Our broad advertising creates a good 
demand—our absolute guarantee protects 
both you and your customers. 


Send for Tape Catalog ‘‘H”’ 


Eugene Dietzgen Co. 


Manufacturers 


Chicago New York San Francisco New Orleans 


Philadelphia Pittsburgh 




















“BRANFORD” 5". 


. Sprayer 
“COMPRESSED AIR” 


A CLEANER 
FOR THE 
GARAGE- 


A SPRAYER 
FOR THE 
FOUNDRYMAN 


Price *3-" net 


Cleans with Gasoline or Kerosene. 
Sprays Blacking, Paint, Silica-Wash 
or ANY Liquid Solution. 


MADE BY THE 


Malleable Iron Fittings Co. 


BRANFORD, CONN., U.S. A. 














Cary’s Universal 
Box Strapping 


te; 
“Known the World Over” 





SUPERIOR QUALITY 


CORRUGATED 
FASTENERS 


Saw Edge Plain Edge 
According to final decision after long litigation 
with other manufacturers, we have been granted 
patents giving us the sole rights to manufacture a 


Saw Edge Corrugated Fastener with a continuous 
cutting edge. 


We own the following patents on Corrugated 
Fasteners, process and machines for, manufactur- 
ing same: 

Patent No. 1295268 - - - - Feb. 25, 1919 
Patent No. 1210416 - - - - Jan. 2, 1917 
Patent No. 1206302 - - - - Nov. 28, 1916 
Patent No. 1210417 - - - - Jan. 2, 1917 


Write for our complete catalogue 


Cary Manufacturing Company 
Manhattan Bridge Plaza 
Brooklyn, N. Y. 
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TUCK’S CORRUGATED NAIL SETS 


The only factory inspection given Tuck’s Tools is at 
the factory before they leave it. 


You don’t have to tell a customer to wait till 
you send an imperfect tool back to the fac- 


We believe in 
keeping tool users busy 
as well as satisfied. Do you? 


Tuck Mfg. Co., 


tory—we authorize you to give him 


anew tool immediately with- 
out any discussion. 


Brockton, Mass. 
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SHOW IT TO A MACHINIST 


This is our number 630. 

Show it to any machinist, pointing out to him the 
new features in its construction—and take his opinion 
as coming from one who knows. 

Turn the swivel base—see how easily it swings in 
a full circle—note the adjustable vise jaw and the 
many working angles. 

Now lock them both—push them, pull them—they 
don’t budge an inch—they are positively locked solid. 

These are the things whieh the buyer looks for, 
and that’s why 630 sells. 

Write for prices and complete catalog. 


ATHOL MACHINE CO. 


ATHOL, MASS. 














“Here’s HOW’”’ 


the Universal Car Mover is 
made, and why it sells. 
Of best selected metal and ‘3 
wood, it’s the lightest «ao Wame Mum 
yet strongest Car Mover. 
Its Multiple Speed Adjustment 
gives the same control over 
heavy as light cars. 
Its concave spurs don't 
slip. 
It wears long—is guaran- 


teed for Six Months 
Intensive Use. 
Order _ through 
your Jobber by 
its profitable 
name, 


2 


Universal 
Car Mover 


Price $5.00 


Patented 


American Appliance Company 
Menasha, Wisconsin, U. S. A. 




















“The Missing Link’ 


Drop Forged from High Grade Steel Sizes 3/16 inch to 15 Inch 


An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to ‘know of 
and use Missing Links. 


ACTUALLY REPAIRS ANY 
CHAIN BETTER THAN NEW 


Just place the two halves to- 
gether and head over the rivet- 
pins. ; 

The interlocking lug and rein- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense, and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs. 


PATENTED 
Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY 


Portland, Maine 
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BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 
Twelve Medals of 
Award at 
INTERNATIONAL 
Expositions 


INCORPORATED 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


1895 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY 


Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 

















| | 35 Years 


of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, ac- 
curate taps that retain their qualities through 
long service. The other is.a knowledge of 
the needs of the trade. 


Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 
tomer, in taps, dies, reamers, screw plates and 
allied tools. 


Get our catalog to-day. 


Butterfield & Co., Inc. 


Derby Line Vt. 
Branch Stores: 


62 Reade St., New York City 
56 Cadillac S8t., Detroit, Mick. 
11 So. Clinton 8t., Chicago, Ml. 
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Write for Circular and Prices 





MSKINNON DASH CoMPANY | 








BurracLo.Nn. 

















Combination 
Service Wrench 


Does the work of a good monkey or pipe 


wrench. Made of a forged steel bar case 
hardened throughout. Construction has 
double strength. A time saver. Does 
away with carrying two wrenches. Guar- 
anteed. Sell them and better please your 
customers. Write for prices. 


Bemis & Call Hdw. & 
Tool Co. 


Springfield 
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SNELL’S Augers and Bits 


SEND FOR CATALOG AND TERMS 
All Sizes, Kinds and Styles 
of Augers and Bits 













LEGGE ES 
Stock that Moves 
and Pays 





SNELL MFG. CO. 
“  ‘FISKDALE, MASS. 
Selling Agents: JOHN H, GRAHAM & CO., i112 Chambers St., New York 































N 
“i 


aE hs — 

















Illusion 


We not only claim that U. S. Sandpaper 
will enlarge your sales; we prove it—with 
a guarantee that overrules every possible 
objection. 

We prove that the flint is the hardest ob- 
tainable, that the glue is the most adhesive 
made; that the paper, a specially fibred 
stock, is the toughest available. 

And the growth of our business testifies 
to the soundness of our broad-gauged policy 
of fair-dealing. 


UNITED STATES SANDPAPER CO. 






When we make the statement 
that 90% of American box 
makers use Pearson Coated 
Nails, we don’t have to point 
out how many different peo- 
ple—clerks, jobbers, sales- 
men—and proprietors had to 
approve Pearson’s first. 

Every Pearson Coated Nail 
“drives like a nail but holds 
like a screw.” 

For boxes, crates, framing, 
boarding in, clapboarding and 
general use. 

Cement coated nails—for all 
purposes. Booklet on request 


w 





























J. C. Pearson Co., Inc., Boston, Mass. 























SETHE POPULAR BRICK TROWEL : 
W. ROSE Trowels are demanded by the best workmen é 


y 






Catalog H? 

WM. ROSE & BROS., 
Sharon Hill, Pa. 
Agents—Wiebusch & Hilger, 
110 Lafayette St., New York, 


a N. Y. . __ 
+? sh 2 ee rr 
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Sales Talk No. 213 on Files of Quality 


QUALITY IN-BRED 


In DELTA FILES our careful choice of best materials, our exacting requirements 
for uniformity in workmanship, our many years of file-making experience—assure 
each purchaser that he is obtaining a file whose quality is IN-BRED. 


We back it up by a bond of faith—“Money back if not satisfied.” 


Order through your jobber today. 


THE DELTA FILE WORKS 


Philadelphia, U.S. A DELTA 








EASTERN ‘OFFICE : 


i E F STABLISHED 1863 -R 


IRON STEEL@. 


MANUFACTURERS 
BOLTS, NUTS, WASHERS. RIVETS, 


‘PICKS, MATIOCKS:**. GRUB HOES: 


CROW BARS: WAGON -FORGINGS, TE: 


LEPHONE*:* TE LEGRAPH AU) a | 
SPIKES, TRACK BOLTS. BOAT SP: 
‘KES, STEEL BARS, CO ee 


REINFORCEMENT : BARS: 


GENERAL’ OFFICE. AND». “WORKS 


~PITTSBURGH® PA 


PACIFIC "COAST eee 


"<¢ MONADNOCK: BLDG. 
ay 








>] . . 
Vaughan’s Vanadium Nail Hammer 
Vanadium is a purifier of steel. It is the constant 
pounding that proves the quality of this Hammer. The 
wax hole is used to wax nail to be driven into hard wood. 











For sale by all leading ee 
No. 41—20 o7.; 41™% »—16 02.3 42—13 oz. 42\%—10 oz. 
Retail Price, $2.25 each, 


Vaughan & Bushnell Mfg. Co. 
2114 Carroll Ave. Chicago 
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GARNET PAPER AND EME 
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SPECIAL SCREWS 4 UPSET WORK” 
Ge Uy \RON. BRASS Ry ay 
B “onrcneres 
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Turner & 


Seymour 


Manufacturing Co. 


Torrington, Conn. 


U.S. A. 


DOVER 


Egg Beaters 


5 Assorted Sizes MANILA and SISAL 
Fodder Yarn Lath Yarn 


Superior in ALE Binder Twine 


Design He No. | Marine Oakum 


riiciency ({ )\\ | WALL ROPE WORKS, inc 


Durability 








MANUFACTURERS 


WORKS: BEVERLY, N. J. 
Main Office: 48 South St., New York 


Branches 


Send for Prices 











s Philadelphia. Baltimore. Norfolk. New Orleans. 
































ORDER NOW—Be Prepared a wa _———e 


Each of the three, LIGHTNING, GEM or BLIZZARD, , f 
a sare 

has served the housewives of America for thirty years, . 

and, like the cream they create, are in demand in all Ms choice 

seasons. A 


They are built of the best mate- 
rial and workmanship possible— 
their ingenious construction makes 
. - them easy to operate, quick freezing and economical to 
Any Jobber * u. é mM both dealer and user. They sell themselves and stay 


sold! 


Can Supply ee! », . This means easy net profits for you 


You ad ja NORTH BROS. MFG. COMPANY 
; PHILADELPHIA, PA. 




















PAUL PATENT HINGE 


The PAUL PATENT HINGE supplies a long felt want, the want 
for a better constructed hinge that will not work loose or break 
apart. 

Notice the aptly placed leaves and fastenings on the PAUI. 
HINGE and you can readily understand why it meets contrac- 
tors’ and builders’ demands for a “hinge that will hold.” ee ee oe one eats 
They are valued most where most is demanded, and sell best wherever building needs 
are greatest. 

Send for our prices and learn of “Paul” profits. 


waseaeene AMERICAN HINGE CO., Muskogee, Oklahoma 


























A Hardware Line 


That Pays Good Profits 


Hardware dealers will find ALLITH-PROUTY 
Hardware Fixtures for making convertible hay 
bed, grain beds, and stock racks a live profit 
maker. 

You simply sell the hardware; the farmer 
buys the necessary iumber and makes his own 
combination wagon body—a rack that is un- 
excelled—a wagon box almost waterproof—a 
body that slips on snug and solid—three bodies 
in one, 


ENDORSED BY AGRICUL- 
TURAL COLLEGES 


Remarkable results are secured with old or 
new lumber. The vital parts of the wagon 
body are the hardware and you might just as 
well sell this and satisfy your customer with a 
perfect convertible wagon that he can use all 
season. It appeals to the farmer because of it 
time, money, and labor saving features. 


INVISIBLE HINGES 


One for every purpose 
Each type renders complete 
satisfaction and 

Satisfied customers are profit- 


Write us for details on this money making able customers— 


proposition. 


ALLITH-PROUTY CO. 


HARDWARE MANUFACTURERS, 


Moreover Soss Hinges are 
quality products and _ such 
lines add materially to your 
reputation as a quality dealer. 


QS =-— DOA SACD dh  WMHNOW 
\ 


. Send for this illustrated cata- 
Department 125, Danville, Ill. | log of Soss products and 





1S trade discounts. 
Door Hangers ONTHE Overhead Carriers Gf 
and Tracks NN yD Hardware Special- x bd 
Fire Door Hard “y 6A ties, Spring Hinges, Soss Manufacturing Co. 
Garena Door Rolling Ladders } Grand Ave. and Bergen St. 
Hardware a 





Brooklyn, N. Y. 
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OPPORTUNITY KNOCKS FOR YOU 


1919 will be a record year for building homes. From 
all parts of the country there come reports of a great 
shortage of modern homes. Every modern home has 
one or more fireplaces. These require fireplace damp- 
ers, ash dumps, and clean out doors which you can 
sell to the contractors, Later on these fireplaces will 
need andirons, baskets, fire sets, screens, etc., which 
business also you can secure, 













FACE BRICK 

WANOLE/ 
STCEL ANGLE 
No. 18 


improved Style 
Made in 7 sizes 


This is a clean cut business, easy to handle with a 
good profit to you. Now is the time to start. Send 
for our 1954 catalog and ask how to get this business 
to come your way. 





~LFikE BRICK 
. i. 


rPrerar 


Stover Mfg. & 
Engine Co. 


Freeport, Illinois 





We manufacture general hardware, including mop sticks, hinges, pulleys, waffle irons, stove 
trimmings, etc.; also windmills, feedmillis and gasoline engines. 





Stover Mfg. & Engine Co., 710 East St., Freeport, Ill. 
Send us Catalog 1954, 
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HICAC 


Appearance — Economy — Durability 


The “AJAX” 


In the “‘Ajax"’ we offer a Floor Spring Hinge with Ball 
Bearings at the top of the Hinge, away from dust and moisture, 


Alignment Adjustment that is easily accessible. 
Roller Bearings for the piston, to overcome friction. 


Durability, Economy and Appearance, backed by our REPU. 
TATION. 


Send for Catalogue H 32. 


Chicago Spring Butt Company 


CHICAGO NEW YORK 




















DOUBLE ACTING 
SPRING BUTT HINGES 


have the weight-sup- 
porting bearings cor- 
rectly located to 
liberate the action of 
the springs, reducing 
breakage and increas- 
ing spring power, 
preventing unequal 
wear of the barrels, 
and giving practically 
unlimited durability. 


Bommer Floor Surface Spring Hinge 


Has Release and Holdback Features and 
Ball Bearing and Alignment Device 
Suitable for either double-acting or single-acting doors 
The most durable 
open when swung 


hinge of its type; holds the door 
to go degrees. The spring-action can 

be entirely released so door will swing free, with- 

out spring-action, by inserting a wire nail (when 

the door is open) into a hole provided in the side 
plates. The spring- 
action can be restored 
by withdrawing the 
nail. 


THE BOMMER SPRING HINGE COMPANY 


MANUFACTURERS, BROOKLYN, N. Y. 





No. 18 me 
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With the 


Won Buprin 


Plan 


The Yon Duprin Plan enables you to geta 


wise miss—increases your business without an 
additional dollar being invested. 

Whenever a modern school building, theater, 
hotel, hospital, office building or factory is 
erected in your city there is am opportunity of 
making a good profit from the sale of the 
Von Duprin Self- Releasing Fire Exit Latches 
to equip it. 

Other hardware men are getting these profits 
with little work—merely by putting us in 
touch with new building projects and helping 
us close the deals. Get your share; let us send 
you details of the Yon Duprin Plan now. 


VONNEGUT HARDWARE ©, 


Indianapolis,Ind. 


Making More Money 


number of large orders that you would other- 
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eliminate the Chances in your 


MIFHIHTH.TzI TCG ntnnCkiconNRME 


CHANGE” 


went the words of the famous old song. Changes there are, every day, 
right around the world, and nobody can stop them. But if you want to 


Hardware business, read every issue of 


Hardware Age and keep abreast of the changes in your business world. 





239 West 39th Street 
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HARDWARE AGE 


** The weekly text hook of hardware merchandising "” 


NEW YORK 
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No. 234, 1% In. 


No. 232, % In. 


grade of Tip. 
head from pulling off. 


ELASTIC TIP CO. 


fT 


No. 231, % in. 


Special Washer 


SLOTTED SCREW TIPS 


This slotted screw Tip has been made principally to satisfy a demand for a cheaper 
A Special Washer has been constructed so as to prevent the rubber 


Write for full information. 


370 Atlantic Ave., Boston, Mass. 











Competition forbids increas- 
ing profits by raising prices, 
but it doesn’ forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 





Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and_  adapta- 
bility. 








HAYES PUMP & PLANTER CO.| 


GALVA;s he 














TRAOCE-MARK ATGISTEREO 





THE RECOGNIZED LEADER; | 


+a 


Durable Attractive 


Heavily electro-zincked after weaving, 


Firm 


We also manufacture 


Painted—Bright Galvanized 

American Bronze — Copper 

Special grades for particular 
requirements 


American Wire Fabrics Co. 
208 So. La Salle Street, CHICAGO, ILL. 


NEW YORK OFFICE: 160 Broadway 
Factories: Mt. Wolf, Pa. Niles, Mich. 


Clinton, Ia. 























Your customers will prefer a 
“Clyde” because its careful, pleasing 
finish argues convincingly that only 
best tool steel and selected ash wood 
have been used. 


They prefer its positive shear cut, 
too, and the price is satisfactory. 

To profit by this preference, write 
me for a catalogue. 
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Save One Coat! 


With two coats get results 
formerly requiring three : RS 


———— 


= 
z 


ENER 


/ / / 
ff Spi fi f 
ae Oe Fa / 
Ce, a / // 
Brown’s System (liquid) and Brown’s Flat Wall 


Finish are used by painters in such a way as to : BARBERS 
= 4 9 


secure with two coats results formerly requiring 


three. These two products plus our method of : J “4 
combining them make this possible. 5 TAILORS 
Write for “Brown’s System Key and the HOME 


” ss . . . 
No. 1” explaining how this is done. 3 THE LIGHTNING SHARPENER sharpens the dullest scissors 
= in five minutes’ time. 


hy Charles H Paint Co 3 It’s a satisfaction-or-money-refunded-line. 
a [Bicwn z 
- Its demand extends to every user of scissors and shears. 
MANUFACTURERS OF ANALYZED AND GUARANTEED PAINTS 2 Write today for catalog and prices. 


oe MHoNDON-ENGLANO onmionnery = STEWART-SKINNER CO. 


420 Green St., Worcester, Mass., U. S. A. 


























HRADE c)AFETY 
Push EAL Waite Can You Handle 


No Breaking of More Business ? 
Singer natls THE BAKER AND LOCKWOOD MFG. CO,, 


maker of quality canvas products since 1870, has 
doubled its facilities for making 


Awnings and 
Porch Curtains 


The company desires to establish additional agen- 
cies with desirable concerns to market its products. 
No charge for territory. No stock to carry. Easy 
sales. Generous profits. An unlimited field for busi- 
ae ness. Every home, store, office building and apart- 

ah Pe ment house needs awnings. 


Sure to sell on sight. Z _ We furnish samples, full instructions for measur- 
Absolutely safe in pocket and in use. ing and installing, advertise our products and give 
or conyenience you can’t beat it. our representatives every co-operation. 


Easily operated with one hand. If you are interested write immediately. Exclusive 
The safety slide locks the button.- ‘ agency. Only first-class business concerns will be 


ou can’t afford to be without it. considered. 


race. FVERLASTINGLY SHARP marx Baker & Lockwood Mfg. Co. 


Established 1870 
Manufacturers of Superior Pocket Knives 701 Wyandotte St. Kansas City, Mo. 


Factories: Walden, N. Y., Middlet N. 
Main Office: Walden, N. _— wl 


ORDER THROUGH YOUR JOBBER OR DIRECT 
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CASTERS 


FOR EVERY PURPOSE 


Schenck’s ‘““Gem” Roller Bearing Truck 
and Furniture Casters 
“Harvard” Ball Bearing Casters 
“Yale” Truck Casters 
“Universal” Ball Bearing 
“Universal” Oblong Plate 


“Universal” Philadelphia Type 
“Universal” Metallic Bedstead Casters 
Automobile Hardware 


Furniture Trimmings 











Sole Manufacturers of ‘‘Feltoid’’ Casters 





General Office, Bridgeport, Connecticut 


THE H. B. SCHENCK COMPANY 
Division 
UNIVERSAL CASTER & FOUNDRY WORKS 
Division 
THE BURNS & BASSICK COMPANY 
Division 


7007 Returns 
from 


Philadelphia 


The Quaker City may 
be slow on some things, 
but they’re right there 
‘with the “goods” when it 
comes to making money 
with the 


Hatfield 
Complete 
Sharpening Machine 


About four years ago a progressive Hardware Store 
there bought a Hatfield Machine 

Now instead of putting this machine in a dark corner 
they put it right in their Show Window. 

Behold the crowds! They came—they saw—they 
brought in their dull safety razor blades to be 
sharpened. 

That machine and a little ‘‘dodger’ which they put 
in each package that went out of that store was all 
the advertising they did. Those sharpened blades 
did the rest. 

They told us they cleaned up $2,250 in one year 

No wonder men kept taking dull blades there. Some 
machine that Hatfield. Send for details. 


Hyfield Mfg. Company 


21 Walker Street New York City 











Ashes and Profits 


Are ashes a source of profits to 
hardware dealers? 


They certainly are, 
and the only missing 
| link between them is 


Clark's 
Alsh Can Truck 


| which whisks the old ash 
can out with half the 
usual time and trouble. 


Two sure hooks hold the bottom of the 
can, a malleable iron adjustment on the 
handle controls the top. 


Write for our attractive ASH CAN 
TRUCK proposition. 


The George P. Clark Co. 


Windsor Locks, Conn. 
Manufacturers of all kinds of Trucks and Casters 
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The Lamp Protected—The Light Reflected 


A DOUBLE DUTY GUARD THAT FINDS A 
READY SALE WHEREVER INTRODUCED 


Flexco-Lok Reflector Guards are expanded steel 
guards that effect a double saving. The lamp is not 
only thoroughly protected from breakage or unauthor- 
ized removal, but the light is reflected and concentrated 
at the point where needed. 

The dealer who carries the Flexco-Lok Reflector 
Guard in stock will find it a surprisingly easy com- 
modity to sell. Its double advantages are immediately 
apparent. It is a necessity wherever electric light is 
used. 

Sized to protect up to and including 60 watt Mazda 
and 75 watt TYPE “C” Nitrogen Lamp. 

Write today for full particulars. 


Sole Manufacturers 


FLEXIBLE STEEL LACING CO. 


Dept. RG. 42 


522 So. Clinton St. Chicago, Illinois 
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Order STANLEY No. 3000 
“Twinrold” Self-Tightening 


Pat. Sept. 26, 1911, and Nov. 1, 1912 


BOX STRAPPING 





It is coiled double. 
It is self-tightening. 
Nails can’t slip in driving. 


— 


100 tea St., New York. 73 B. Lake 8t., Chicago ‘ fl 
See page 1 qi 


ANN Rie woe ECE BK 

















A TRADE BUILDER— 
Here Are the Four 


Biggest-Selling Cobbler Allen’s Sole Strips 
Outfits in the World Real Bark-Tanned Leather 


CUT FROM SELECTED HIDES 


Look for the Label! 


E ¢ poxOMY Findstost consLeR | 
BBLE A COMPLETE phi pan GENERAL 
ror SEPAIRY tae 


It Guarantees the Quality 


UNIFORM SELECTIONS 
FIRM FINISH 
Why bey, dmttnaigns ren, zou, gan, buy the ATTRACTIVE COLOR 


FATE- -ROOT- HEATH Co. Manufactured by 


8 
son Sock Gihees Oe hon Wiieteng, te K. Giaece, mies N. R. ALLEN’S SONS co. 
Kenosha, Wis. 


HOME 
REPAIRING OUTFIT N° 2 
Hor ano Rune e -” 



































OSBORNE : ESTABLISHED 1826 
HIGH GRADE Quality Round and Oval Punches 


PUNCHES Our Round OF SUPERIOR QUALITY 


Send for Catalog and Oval 
Punches are made of the finest quality steel by skilled workmen. 


The 93 years of our successful manufacturing experience has 
“showed us the way.” 


We guarantee to make good. Why not try us out? 
Write for catalogue. 


C. S. OSBORNE & CO. 
Newark, N. J. 
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WARREN’S 
Economical Sectional 
Fixtures 
For 
Auto Accessories, Hardware, etc. 

Interchangeable and rortable units 
for every class and kind of Automobile 
Accessories. 


Request Catalog 200-A 


J. D. WARREN MFG. COMPANY 
Chicago, Ills. 

















Cary’s “Everlasting” Flexible 


The PACKAGE METHOD Steel Door Mats 


The IDEAL WAY for Jobber The Mat with 
and Retailer to market | a scraping sur- 


SOLE LEATHER STRIPS | face in every 





direction. Rust 

= | proof and will 
not curl at the 

corners. 


Have you a good supply of EVERLASTING 
FLEXIBLE STEEL MATS in stock? The 


° 9 66 9 CARY EVERLASTING FLEXIBLE 
Wilder’s Hard-Wear STEEL MAT is the most substantial mat 
Guaranteed STRIPS made. 


Range of size, quality, thickness and Made in rolls and 12 stock sizes to suit all 
price for choice of consumer. requirements. 
Let us tell you the whole story. The United States Government has contracted for 


i the CARY “EVERLASTING” FLEXIBLE STEEL 
sinnadheands MAT to be used in all their buildings throughout 


WILDER & COMPANY, Dept. S the United States. 


ESTABLISHED 1877 | Prompt shipments. Write for descriptive matter. 


Main Office 
226-228 West Lake Street, CHICAGO | CARY a ee 


—— 
le ——— 














Also manufacturers of Universal Box Strapping 
Box Fasteners, Clasps, etc. 























"EVEN IF YOU HUMP YOURSELF YOU CANNOT BEAT | 
WHITING-ADAMS 


CAMEL, BADGER, OX AND FITCH HAIR 


BRUSHES 


Extensively used by the leading Manufacturers of Auto- |* 
; mobiles, Cars, Carriages, Furniture, and other users of 
+ _ best quality Color and Varnish Brushes. 
Send for Illustrated Literature 
JOHN L. WHITING-J. J. ADAMS CO., Boston, U. S. A. 
Brush Manufacturers for Over 109 Years and the Largest in the World 
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TOOLS 
We take the 


same pains to 


UNION 


We take in- 
finite pains to 
” Wey make every 
make every Dealer “feel 


tool right. & right.” 


Send for catalog. 


UNION TOOL CO. Orange, Mass. 














—— 
O 
TAP ORILLS 


’ RT a ty 
1 , MACHINE SCREW TAPS 
ol hal us so | 


MECHANICS’ SCALES 
ACCURATE 


All standard patterns, also combination 

Steel Scales and Handy Reference Tables 

of Decimal Equivalents of Fractions and 

Wire Gauges, Tap and Drill Sizes, etc. 
Send for Catalogue 


SAGINAW 
THE [UFKIN PPULE Ci O. “MICH. 


New York London, England 








Windsor, Canada 
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A Farm Tool— 
Not a Costly 
Engineering Instrument 


Are there swamps to be drained, buildings 
to be erected or private roads to be built in 
your community? ‘Then there are men who 
need and will buy the 


FAVORITE 
FARM LEVEL 


It is a sturdy, practical tool retailing at a 
moderate price. Yet it is accurate enough 
for farmers, builders, landscape gardeners, 
ete. If you have not already placed it in 
stock, you are missing an opportunity. 

Write for terms and descriptive folder. 

- KEUFFEL & ESSER Co. -; 
NEW YORK 127 Fulton St Gererel Ofiive and Factorves MOBOKEN. NI. 


rawingMalenals * Mathematical and Surveviné Instruments * Measunne Lopes 
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Have You Tried the 
No. 1 Fire Pot? 


It is conceded by all up-to-dats 
mechanics to be the best genera] 
utility Fire Pot ever made. It fn 
made by experts, skilled in the line 
from the best material money can 
buy. It is supplied with our pat- 
ented automatic brass pump with 
double springs, which is very 
superior to any single spring pump. 
The No. 1 is a fuel saver. Try jt 
and be a satisfied user. Jobbers 
supply at factory price. Send for 
catalog—it’s free. 


No, 1 Fire Pot 


List Price, Each, $27.20 Clayton & Lambert Mfg. Co. 
oe Detroit, Mich., U. S. A. 
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The Original “Westcott” 


The best all-round Wrench you can sell. Big shop 
users always come back to KEYSTONE QUALITY- 
in WESTCOTT WRENCHES. 

Big and small Dealers find KEYSTONE their safest, 
most profitable investment. 


The Keystone Manufacturing Co. 
Buffalo, N. Y. 


Sales Representatives—Surpless, Dunn & Co. 














he SE 
ith Expansive Bits 


Small size bores % to 1% 
in. Large size bores %& 
to 3 in. Have greatest 
strength and ease of bor- 
ing. Cutter accurately 
adjusted and absolutely 
cannot slip. 


CLARK 


Expansive Bits. Small 
sizes bores % to 1% in. 
Large size bores % to 3 
in. Well known = every- 
where. 

Manufactured by 
The Conn. Valley 

Mfg. Co. 


Centerbrook, Conn, 























THE HAMMER 
HOLDS 
THE TACK 











Robertson “Horse Shoe Magnet Hammers” 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 
Silver Medal (Highest Offered) Panama-Pacéfic Exposition 


ARTHUR R. ROBERTSON, 144 Oliver St., Boston 











IMITATED MANY TIMES BUT NEVER IMPROVED 
ORIGINATED AND SOLD BY 


THE ARMSTRONG MFG. CO. 
290 Knowlton St. Bridgeport, Conn. 


— 
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For Wardrobe Trunks 


Only caster that permits a wardrobe trunk to open 
properly. 

Made from extra heavy material—will stand the 
hardest service. Easily fastened to trunk. 

Remember the name, “Aeme’ Ball Bearing Trunk 
Caster No. 710. Send for prices. 


oS . Agents 
The Schatz - ‘J.C. McCarty 


Mfg. Co. ‘ ; & Co. 


Poughkeepsie 29 Murray Street 
New York New York 
A BALL—NOT 7: WHEEL 
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Sebco Screw Anchors 


Made of Composition Metal 

Sebco Anchors will not break, chip, mar, rust or 
deface the finest marble or tile. 

If the Best is None Too Good 

for your Stock, BUY 

Star and Sebco Expansion Shields 

Sebco Screw Anchors and 

Sebco Toggle Bolts 


STAR EXPANSION BOLT CO. 


147-149 el ST. 120 WEST LAKE ST. 
NEW YORK CHICAGO 


WSTERARURY WIkRK ROP 





CROS>SECTIONS OF WIRE 
Siew ‘ . ad 
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When a Left Lay 
Is Right 


depends on what yeu want to do with the rope. If itis a 
Waterbury wire rope, every lay is “‘right.’’ whether it is 
regular or Lang, nH or left.* For Waterbury rope is 
laid of the best material by the most modern machinery 
and with all the skill that years of experience alone can 
give. It is the Waterbury quality of e! and work- 
manship that have made Waterbury wire rope the criterion 
of quality in rope. 


WATERBURY COMPANY 


63 PARK ROW. NEW YORK 
Dallas, Texas New Orleans 





Chicago San Francisco 


*Al g u 
e Ha Ask 


trated description of ent rope la n 
w alx pe, is i e 2 page f the Wate 
‘ ' 12-\W 











—DO YOU KNOW— 


The only Nut 
pe ward i“ * will not come 
he Stevenson 


SAF hav 


Nut and Bolt? It was 
made to answer a crying 
need and can meet 
yours also. Send your 
requirements now. 


The Safety Nut and 
Bolt Company 

















Cleveland, Ohio 





Russell Jennings 
Auger Bits 


Two styles of shanks—three threads 
for boring all woods 


Patented by Mr. Russell Jennings in 1855 


Russell Jennings Mfg. Co. 


CHESTER, CONN. 





























HORSE- SHOE BRAND @@&® 
WRINGERS 


UNIVERSAL 


Enclosed Cog Wheels 
Reversible Water Board 





Wrings clothes 
rom 
either direction 


The Best Wringer 
for Every Home 


Plain Bearings 
No. = bo 10x1% 


No. wie Rolls 11x1% 
inches 


nc 
Steel Ball Bearings 
No. 360 E Rolls 10x1% 


inches 
No, wae Rolls 11x1% 
inches 


THE AMERICAN WRINGER co. 


99 Chambers Street, New York City 




















“RED-HOT” 


That is the Trade Mark that represents 
Quality, Efficiency and Durability, and 
when you purchase a Red-Hot Fire Pot 
or Torch you receive full value for 
yeur money and the best that Mechan 
cal Skill can produce. We make a large 
and varied line suited for all classes of 
trade, and guarantee them to give per 
fect satisfaction. The No. 61 shown 
herewith is our most popular Steel Tank 
Coil Fire Pot, strong and durable and 
will outwear several of the ordinary 
kind. Order a No. 61. You will be 
pleased and satisfied. Jobbers will sup 
ply at factory prices. 


Ask for free catalog. 


ASHTON MFG. CO. 


No. 61 Red- Hot Fire Pot. Newark, N. pe U.S. A. 
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*A Machine Shop Necessity 


A good bench grinder is one of the most essential! 
tools of the modern machine shop. The machine 
shops in your district are your possible customers. 
Show them a Standard Bench Grinder and you'll 

makea sale. Each 
Grinder guaran- 
teed. Write for 
details. 


The 
Standard Electric 
Tool Company 


Cincinnati, Ohio 











LATHYARN, 
HAY and 
HIDE ROPE 


HALTERS and 
TIES 


Manufactured by 


E. T. RUGG & COMPANY 


NEWARK, OHIO 


























ALL 
Requirements 
Economically 
Satisfactorily 


Address all inquiries 
for fence posts and 
fillings to 


| 

FENCE POST 
ry a 

| | | || PERCY T. BAILEY 

Box No. 272 R. F. D. No. 2, Newport, R. I. 











Quick-Set Steel 


Drive Posts 





These are some of the rea- 
sons why the demand for 
these posts is growing; 
Cost less than wood or 
concrete, guaranteed for 
85 years, a few blows set 
them, adapted to any kind 
of wire fencing, wire 
etrung easily and quickly. 


It will pay you to han- 
dle these posts. They ap- 
peal to farmers and all 

\ . property owners. Send for 
a ed | our catalog. It is free. 


Buffalo Steel Co., 


Soe oes es ee ee 


Tonawanda, N. Y. 

















2. PERFECT FIT 
1 eee N One-Piece 
yA J Ww HOSE CLAMP 


Encircles the hose twice 
and when tightened there 
is an even pressure ex- 
erted at all points. 

The bolt draws equally 
from both sides and the 
wide bearing under the 
bolt prevents buckling. 

An examination cannot 
fail to impress your cus- 
tomer and the sale is 
made. 

Send for circular of 
sizes, finishes and prices. 


BARTLETT MFG. CO.  43zafzette Ave E- 





“HERE IT IS” 


CLEVELAND 
GRINDSTONE 


We own and control 22 quarries includ- 
ing the only quarry producing the gen- 
uine Berea stone, the rock by which all 
other grindstones for farm and general 
use are judged. 

Through long experience we have the 
expert knowledge necessary to make in- 
telligent and satisfactory selections of 
the proper grit best adapted to special 
requirements. 


THE CLEVELAND STONE CO. 
Union Building, CLEVELAND, OHIO 




















Instead of Whitewash and Disinfectants 


RBOLA “or = 
oe 


Paints Snow White and Disinfects at 
One Operation 


Carbola is a white paint and a non-poisonous disinfectant com- 
bined in powder form. It is ready us soon as mixed with water 
to apply with brush or spray pump to wood, brick, stone, cement 
or over whitewash. 

65% of 1918 shipments were reorders 

Carbola is cheaper than whitewash—saves time, labor and 
money, and makes work easier to do, Your town trade and your 
country trade both want it. 

Get it from your jobber. 


CARBOLA CHEMICAL COMPANY, Inc. 
7 East 42nd Street New York City 




















HE circulation of 
Hardware Age is 
guaranteed. 


A sworn statement 
in detail will be sent 
to anv one upon re- 
quest. 














yecemper 








Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, Horse 
and Cattle Ties, Halters, 
Wagon Jacks, Gate Hooks, 
etc. 

MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 








MOORE PUSH-PINS 


50 MILLION PEOPLE will see Moore 
Push-Pin Advertising during 1920. 
Look up your Stock to-day. 


This Style L 
Cabinet of 
Meeve Push-Pins 


twice as much with 
ef Get one 
Xk obber 


Moore Push Pin Co. 
Berkley St., Philadelphia, Pa. 

















CROSS TOASTERS 


ENAMELED HANDLE 


There is a growing demand 
for well made Toasters and the 
Parker kind are meeting it and 
at a popular price. 


Several Styles. Send for 


Catalog and Prices. 


Parker Wire Goods Co. “Niz:::*’ 





Wane FIRELESS COOKER 
JILDER = and CAKE GRIDDLE 
THERMOMETERS =a 

have filled a long felt want and are in ry 
great demand by housekeepers every- 
where. 

No. 980 is just one of the popular 
“Wilder” Cooking Thermometers. 

Ask your Jobber. 

The Wilder-Pike Thermometer Co., Inc. 
552 Fulton St. ‘Fron 3 ¥en CR SA: 


























THE SPECO 
AIR MOISTENER 


SELLS 
RAPIDLY, 
as it promotes 
health, reduces 
coal bills, pre- 
vents furniture 
drying out. 


Consumers 
know its 








Write for circular and prices 


THE SPECIALTY MFG. CO. 


2370 University Ave., St. Paul, Minnesota 




















Double Dasher Beaters 
Dover Egg Beaters. 
The latest and most im- 
proved types of egg beaters. 
A full variety of styles, sizes 
and prices, to meet every 
requirement. ‘ 

THE TAPLIN MFG. CO. 

New Britain, Conn. 


New York Office: 
143 Chambers Street 

















ut ent enaonuannnan st ancomnnti cet ft 


“PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Serrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop 
per; Conductor Pipe, Copper; Crimped Sheet, Copper; Haves 
Trough, Copper; Elbows, Copper; Gaskets, Corrugated ‘Copper ; 
Hammers, Copper; Mitres, Copper ; Nails, Copper; Rivets, Cop 
per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering, 
ba ge Spikes, Copper; Washers, Copper 

‘rit ur selling needs are listed above, write u 

ttseburgh Copper and Brass nee Mills 


C.G. HUSSEY CO. ™pys}: P= 








The “Original” Gutter Hangers 
Made by Berger Bros. Company 


are the strongest, neatest and 
handiest made; 20 different styles 
to suit any requirement. 
Look for the “BB” on 
every piece. 
Send for free samples 
and No. 8 Catalog. 
No. 6 


Berger Bros. Company 
Office: 229-31 Arch St, Store: 237 Arch St. 
Warerooms and Factory: 110-114 Bread Street 
PHILADELPHIA 

















HARDWARE AGE 


MYERS METHOD 
MODERNIZE 


MYERS CUSHION TIRE 
NOISELESS STORE LADDERS 


are adapted for service in retail stores of 

all kinds, and are also extensively used in 

factories, warehouses and storage rooms 
where space is valuable and every 
inch must be available. 

With the Myers Ladder the highest 
shelves can be easily, quickly and 
safely reached. Rubber tires on 
trolleys prevent noise when sliding. 
30th hands can be used in handling 
stock at any height, 

Practical, reliable and safe. Ate 
tractive circular on request. 1 

ti 


F.E.MYERS & BRO. By 
— BST Ie i 


Bells and Bell Toys 


FOR 


HARDWARE, SADDLERY 
and TOY TRADE 


Also for the manufacturers of 
Electrical Bells, Telephones, 
Clocks, Recorders, Registers, 
Typewriters, etc., etc. Special 
sizes made to order. 











The N. N. HILL BRASS CO. 


East Hampton, Conn. 











"MARBLES Reliable Rifle Sights = 


Marble’s Flexible Rear Sight 


Stem is not rigid, held by strong spring 
in base. Doers not break when struck. 
Spring permits sight to give and instantly 
brings it back to correct shooting posi- 
tion. Two discs furnished. List price 


83.30 : 
Marble’s Improved 
Front Sight 


Makes accurate shots possible at any range with- 
out stopping to adjust rear sight. Ideal sight for 
snap shooting. Choice of ivory a a bead, 1/16, 
3/32 or % inch. List price $1.1 


Sheard Front Sight 


Gold bead. Shows up well in dark timber—will 
not blur Shows same color on all objects. List 
price ¥1.65. 

Write for Special Sight Circular 


Marble Arms & Mfg. Co., 540 Delta Ave., Gladstone, Mich 
PUPREEERDEUDED REED DEE G EEE ED AER EOEEOEEOEEE ERED DEED EERE EEE EEE OE REED ESR 


MILBRADT 
LADDERS 


will pay for them- 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on your fixtures 
and goods, as well as 
bring the appearance 
of your store up to 
date. 

Write for catalogue 
showing a large num- 
ber of styles suitable 
for all kinds of shelv- 
ing. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
St. Louis, Mo. 


PE 





























Ever walk home 
on a rainy night 
carrying an umbrella and 
one of those bundles done 
up in flimsy paper that some 
stores allow to be sent out? 
Then you know what it 
mans to have a bundle done up well and strong. 
NIBRQOC KRAFT ewrapping paper makes it easy 
Sor you to be sure of the wrapping that goes on your 
bundles. It's easy to get—your paper jobber sells it, 





a NITRO 


BROWN COMPANY 
Founded 1852 Portland, Maine 
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ECONOMY 


Pick, Sledge and Hammer Handles, Mal- 
lets, Mauls, etc. Made of second growth 
Northern Hickory. 
ECONOMY DRAWING TABLE 

& MFG. CO. 

Adrian, Mich. 


LARGE STOCK PROMPT DELIVERY 














CHURCHILL’S ‘‘ICE GRIPPER’”’ 


Our “Ice Gripper” is 
made with an equal- 
izing strap which 
adapts itself to shape 
of heel. Itcannotslip 
off. It is made in 
three sizes which fit 
all sizes of shoes and overshoes. 
We are sole manufacturers of the 
Featherweight Ice Creeper. This 
is a well known Ice Creeper and 
has a well established demand. 
We are also manufacturers of In- 
step Creepers and Woven Straps 
for all purposes. 


CHURCHILL MFG. CO., INC., LOWELL, MASS., U.S.A: 











LIBERTY 'enives 


Made in the United States of America 


Popular Price Prompt Delivery 
Brass Lined => 3,” Frame 
Uniform Temper : = Sharp Edges 


Black Fibre and Celluloid Handles (Assorted Colors) 
Wrapped separately, six to a box. Packed 50 and 
100 to a case. Cases lined with waterproof paper 
and metal strapped. 
Sole Selling Agent 
GEO. WALTER DAVIS 
258 Broadway, New York City 
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JARNER;>’ 4 21” 
DRAG SAW 


Ir YOU want to handle the fastest selling machine 
you ever saw or heard about, write at once for our 
Special Agency Proposition on Warner “‘4-in-1” Drag Saw 


THE WARNER MANUFACTURING CO. 





Che 


Ottawa, Kansas 


|. Falls , aes 3. Buzzes Up 
Trees Ee EAMG 6 : Branches 
gee 4 the. 
2. Saws a x jp ; WARNER.) 4. Does Belt 


Work 





MERIC S , 
MOST DEPENDADE } 
ORAG SAW" 








Perfect Clinching 
Hose Coupling 


Parents te10 


Brass Body and Galvanized Steel Clamps 
Complete in one article. The Lowest Priced 
Quality Coupling on the Market. Also fur- 
nished in all brass. It makes a Strong, Tight 
Job—as Neat as a Factory Inserted Coupling. 
Special Clamp Construction Prevents Cutting 
of the ose. 


Send for Catalog of Hose Accessories. 


L.R. NELSON, PEORIA, ILL. 
; ve Lic eU ents. 


Exc!usi nder Pat 


ense 














—EMAX HALTER CHAINS Besecias 


Bt eBay PATENTED Soa 


Ail Steel, with 

Highest Grade 

Steel Fixtures— 

(Ram ae Snaps, Swivels, 

MA PEC Slipping Rings, 

oN 7) PS TF PTET and Cross Bars. 

= ty << —- O.- eA ee 

PREMAX SPECIAL—The Best Kind 

We make quality chains and sell to discriminating houses 


that appreciate the best to be had. Send for Catalog No. 
24-H, showing chains in great variety. Good deliveries. 


NIAGARA FALLS METAL STAMPING WORKS 
Nlagara Falls, N. Y., U. S. A. S-106 
Hame Chains, Breast Chains, Trace Chains, Tie-Out Chains, Jockey 


Chains, Spreader Chains, Bit Chains, Stallion Chains, Cow Ties, 
Dog Leads, etc., ete. 





OLD and RELIABLE BO SS 


SPRAY HOSE 
NOZZLE 


Delivers more water 
with spray than straight 
stream. <A time saver. 
No_ back pressure to 
burst hose. Outlasts 
any other nozzle. No 
packing or complicated 
parts. Heavy construc- 
tion. 

We are sole makers. 


( en 
H. B. Sherman Mfg. Co., Battle Creek, Mich. 

















Made by THE UNION HORSE NAIL CO. 
1506-1522 W. 22d Street CHICAGO, ILL, 








Imperial Lawn Edge Trimmer 


Sells on sight. See how easy it works. 
Note the clean, even edge. No moving parts. 
Very durable. Priee is right. Good profit. 


Most jobbers will supply you. 
IMPERIAL BIT AND SNAP CO. Racine, Wis. 

















DID YOU EVER WEAR> 
BRASS TOE PLATES? 


Most of us did in the old days. They 
aren’t for sale in many Hardware Stores 
today. But the modern Hardware Store 
distributes scores of products unknown 
a generation ago. 

, What do you produce ? The Hardware 
Store is the best distributing agency in 
America. Put it up to Hardware Age. 


HARDWARE AGE, 239 W. 39th St., New York 





Lene 

















Well Established—Long Established 


GG & B' 


is the pioneer brand of American gal- 

vanized nettings and wire cloths. Made 

by a house in continuous existence for 
a century. 


THE GILBERT & BENNETT 
MANUFACTURING COMPANY 
s;EORGETOWN, CONN. 


NEW YORK CHICAGO KANSAS CITY | 





HARDWARE AGE December 11, 1939 





INERD LINE |/| 


ORES a nange A oe Tenge 
THE BRAINERD | =i} EAST ROCHESTER 
MANUFACTURING CO. PE ee nT aes NEW YORK, U. S. A. 


—— 


G-W ICE TOOLS BURNING 
For use by the Wholesaler for unloading Ice a BRANDS 
= atl eted s ted pre . eieniaie 4 = 8 LETTE 

For use by the Retailer on wagons, 3 f FIGURES, METAL CHECKS 


For use by the Housewife at the Ice chest. 
Write for Catalog and Window Display Carda. y . Send for Catalog 
Let us quote Jobbers’ prices. a“ 
GIFFORD-WOOD CoO. § 
Works New York Buffalo The Schwerdtle Stamp Co. 


Hudson, N. Y, Boston Philadelphia ag ee Bri . 
| wwe ridgeport, Connecticut 
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——s> ay ge — > 5S 
; Dealers carry profitably the famous “Trow & 
JOHN HASSALL. ine. Holden” line of “Barre” Stone Working Tools and 
RIveTs. Supplies. They are well advertised in the leading 
EScuTCHEON PINS trade papers of the stone industry. 


SPEGIAL WiRE NAILS Send for catalog 
Cosy ano Oancano Sraeere Trow & Holden Co., Barre, Vermont 


BROOKLYN,N 
<- = — — <—, =) 


Iw Ace Mevacs 











PG 






































140 Years’ Continuous Business U. S. EXPANSION BOLTS, All Types 
og ngs tao ‘ 
@ mewcices preneaenan 


[oe oe 


LARGEST ASSORTED STOCK IN THE WORLD : 
Highest Grade Only 

. ‘- U. S. EXPANSION BOLT CO., 25 Elm St., New York 

JOB : PUGH, Philadelphia, im S. A. Chicago Toronto Los Angeles Pinay Gabesunas. te 



































JUST A FEW HOUSEHOLD USES OF THE 
GENUINE WALWORTH STILLSON WRENCH 
— Did you read the double page announcement in last 
* week’s isue of Harware Age? It clearly demon- 
PORTER’S “NEW EASY” BOLT CLIPPERS Se Me Dn ae od 
All sizes. All parts interchangeable. Jaws Special Steel. WALWORTH MANUFACTURING COMPANY 


Rig Sellers. Good profit. Write for prices. 
H. K. PORTER Everett, Mass, Boston Chicago New York Philadelphia Seattle 


JOBBERS—DEALERS . 
FRE; pE = || M-B TOOL Co. 
There will be a heavy no api for the famous Wii DANIELSON, CONN. 

‘¢ STORM KING LANTERN ., Insulectric Screw Drivers 


Extensively advertised. We will help you sell. tes: Adj ustable Auto-Valve Grinders 
BIG PROFIT. Get Particulars and Prices NOW Rulon diaiede 

National Stamping & Electric Works R- Johnson Sales Co., Union Bank Bldg., Pittsburgh, Pa. 

410-424 S. Clinton Street, Dept. 2 Chicago 
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The longest lived, easi- WOOD RIM SIEVES 


est and fastest nail 
puller on the market a for all purposes. Square or Round Sieves 
because of its straight ( te Oe end Rival Ash Sifters. Any Mesh Wire. 
arm pull, rolling ful- NS as 4 

crum and scientific con- “are ae Write for Catalog. 


aisha | pat: GEORGE H. JELLIFF & SON 
CHAS. MORRILL, 102 Lafayette St., N. Y. C. NEW CANAAN, CONN., U. S. A- 
























































Tell us, and we will gladly offer sugges- 


What Do You Make That A tions as to efficient methods of securing 
Hardware Store Can Sell? the co-operation of hardware merchants. 





HARDWARE AGE 239 West 39th St., New York 
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Priest’s Clippers 


The world’ s standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious investigation as 
a pro fits able item of stock. 

Wriie. 

American Shearer Mfg. 
Company 
Nashua, N. H., U. S. A. 


HARDWARE AGE 213 





WANTED 


= 


AGENTS EVERYWHERE 


tron Fence 
‘ Gates 
Lawn Vases 
Settees 
General Iron 


an 
Wire Work 
1 ity mrt Ask for Catalog 





Ms. 


























































































































THE STEWART IRON WORKS CO., Inc. 
765 Stewart Block, Cincinnati, Ohio 























Iwan Post Hole & Well Auger 


per doz. 

3 to 6 inch.... $28.00 L 
f and 8 inch.. 3.00 10 inch 

Liberal discount to the hardware trade. 

shipment. Sold by jobbers everywhere. 

“GENUINE IWAN AUGERS.’ 

Write for catalog of post hole augers and diggers, tile draim 
cleaners, hay knives, snow or barn scrapers, revolving chimaey 


IWAN BROTHERS, Mfrs., SOUTH BEND, IND. 























More feet to 
the pound than 
braided. 


| 
COTTON ROPE 





is our specialty. Superior durability and uni- 
form grade. Manufactured in all sizes, %4” to 
7/16” diameter, soft, medium and hard twist. 
Put up in coils and on tubes. Sell direct. 


a ate HACKETT & BATEMAN 
and prices. 








SAMSON CORDAGE WORKS 
BRAIDED CORDAGE 
AND COTTON TWINES Ht 

BOSTON 











SWAMPSCOTT, MASS. || 
“VICTOR’’ BOLT CLIPPER 


Send for Catalog 


ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 





ALL GRADES OF WIRE CLOTH MADE OF ALL KINDS OF WIRE | 


WIRE CLOTH | 


WIRE NETTING WIRE FENCING 
WIRE LATH WIRE WORK 
THe New Jersey Wire CLOTH COMPANY 


MAIN OFFICE: TRENTON, NEW JERSEY 
Offices and Stores: 223-227 Arch Street. Philadelphia, Pa. 


93-95 Fearl St., Boston, Mass 210 Fulton St., New York 


< JERSEY 








WOOD FRAME SAWS 
For Cabinet Makers 
and General 
Home Use. 
| Write for Price List 
Eastern Territories 
aap a ~—> open for Agents. 
coLU MBIA WOOD TOOL MFG. CO., 157-159 East 128th St., New York City 














CHAMPION 


WHEN YOU = CHAINS CHAIN” 


= Wh/TE 


, THOMAS MORTON 


245 Center St. NewYork 


= CHAINS SOR EVERY USE = 


© Qed 1 On 1 OND ® GED 1 OND | CHD = OND 1 OND = CHO | OND END 1 On 1D" 








R. MURPHY 


KNIVES 


KITC 
PRUNING 


RANGERS? 


ROBERT MURPHY’S SONS CO. Ayer, Mass. 


pelt WHITE Hygrade C-4. 


grad FILLED 


lamp that give a new kind of light— 
ne instead of glare WHITE tipless 
bull 


demand for WHITE Hygrades in 
We'll gladly tell you how you 
can make money selling then 


HYGRADE LAMP Co. SALEM. MASS 





QO. Lindemann & Co. 


Manufacturers of 


BIRD 
CAGES 
Established 1863 


35-37 Wooster Street New York 















































“CUTLERS 
TO AMERICAN BUTCHERS” 
NICHOLS BROS. Greenfield, Mass. 











BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 


made to order. 


M. S. BROOKS & SONS 
CHESTER CONN. 




















Hardware Age Standard Lists and 


Directory of Manufacturers. Send 
for circular and specimen pages. 


POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 





3 : 
EP You can get the latest prices from 





THE PEERLESS 
HANDCUFF 


PEERLESS HANDCUFF ‘COMPANY, ‘ Sprinefield, 


Canadian Representative, E. S. Sherwood, 26 Wellington St., Ottawa, on _ 
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A Catalogue of Tools, Housefurnishing Goods, Auto A 





progressive dealers. WATCH THIS SECTION FOR QUICK SELLING MERCHANDISE 
Manuf. s! You can catalogue your product here for $4,00 per insertion. Write for full information. 








Jenring 


Abbott Ball Co. 
Elmwood Div., 
Hartford. Conn. 


TAP and DIE SETS 
Cutting 4” to 2” 

: ‘Made in USS & SAE 
Complete in hard wood box with tap wrench 
To retail for $6.00 
Write for particulars 
HYDE PARK MFG. CO., Hyde Park, Mass., U.S. A. 














ins We abies haakeT Gs 


LAMPS 


Incandescent 
Right Quality—Right Price—24 Hour Delivery from 
CONSOLIDATED ELECTRIC LAMP CO. 


Topley Street Danvers, Mass. 





SILVER LAKE 


SASH CORD 
NET WEIGHTS FULL LENGTHS 
Silver Lake Co., Newtonville, Mass. 


A CLEAR ENGRAVING MAKES A COOD [MPREZ//0N 
WE SPECIALIZE IN 
ies 


fervice ALi) CUTS 


ARE THE BEST FOR PRINTING gene eres. 
-GLITKMAN ENGRAVING Cao. 
DESIGNERS ANDO ENGRAVERS 

18-21 PARK ROW, NEW York, 





INSIST on GENUINE Cannon Pump Oilers 


Made only by CANNON OILER C0, 
Keithsburg, [!1.,U.S.A. 


See our 
advertis- —— j 
inginfirst ff | | I eS 


issue of 
each month ‘\tes 








J. L. THOMSON MFG. CO. 
Waltham, Mass. 


Tubular and Bifurcated 


=RIVETS= 





WAKEFIELD 

Bicycle, automo- 

bile, motorcycle 

and pipe wrenches. 

Established 1890. 

Send for catalogue. 

CLARENCE KE. WAKEFIELD 

Worcester, Mass, 


“They Have a 
Bull Dog-Grip” 
Manufactured by 


U.S. Clothes Pin Co., Montpelier, Vt. 


Sales Dept 
1015 Union Bank Bldg., Pittsburgh, Pa. 








|BESCO| 
BOTTLE CAPPER 


Beardsley Specialty Co.. Rock Island, Ill. 


THE PULL-EASY MFG. CO. 
491 Barstow St. 
WAUKESHA, WIS. 
Mfrs. of advanced spe- 
cial tools for garden 
and lawn 





MOPS 


EVERY KIND 


E. H. TATE MOP & CORDAGE CO. 
67 Sudbury St. Boston, Mass. 














= — — “ie WE MAKE 
at AA aE ss) 
Camp Furniture, aki Awnings, Covers, Leggings, Mops 


Write for Prices 
TUCKER DUCK & RUBBER CO. 


FORT SMITH ARKANSAS 











SMALL TURN BUCKLES 


GEORGE H. WILKINS CO. 
180 No. Market St. Chicago 





ALL STYLES CORN HUSKERS 


CLARK’S 
Sell Best 


Sold through any Jobber. 


R. F. CLARK MFG. CO. 
169-73 N. Jefferson St. Chicago 





The line of 5 and 10 


cent spoons, brackets, fly 
swatters, hooks that you 
can still carry—with good 
“= profit to yourself and with 


good value to your cus- 
tomer, Send for catalog 
to-day. 


The Atlas Mfg. Company New Haven, Conn, 








‘For Baby’’—Rattles and Toys. 
For Home—Gongs and Bells. 
Toy and Bel} 

Makers for 
over fifty years 
THE GONG BELL MFG. CO. 
Div. H. East Hampton, Conn, 


J 








TACKS 


Cobblers Nails, Glazier Points 


SHELTO TACK CO. 


Shelton, Conn, 








WINCHESTER 


World Standard Guns and Ammunition, 


New Haven, Conn., U. S. A. 











The “TORREY- 
_ A Real Man's RAZOR 


Send for Catalogue of Full Line 





Ps. R. Torrey Razor Co., Worcester, Mass, 





MILK BOTTLE 
Carriers& Racks 


Made from flat ribbon 
wire. Thoroughly Galv. 
Write for Catalogue. 
JOHN P. SMITH & CO. 


New Haven, Conn. 











(—- — oo 


COAL SCALES 
We make them right. Also _- | 
cales Pay n umber . See our ad } 
in the first issue of es ods month. | 
prhedows Br os. Co., Ine. 
78 Warren 8t.. N. Y. - 





A. W. DRAKE MFG. CO., Hazleton, Pa. 
Mfrs. of 

The 

Sanitary Flexible 

Rubber Fly Swatter 

and Neverluce Sash Skids 














ALLEN we 
SET SCREWS 
THE THE ALLEN MFG. CO, Inc 


PALLES 135 Sheldon Street 
ao ? Hartford, Conn., U. S.A 


24 


WU 


APSALASL Af 
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CONTAINERS ‘Pee eee 
Steam Gauge Glasses FOR EVERY PURPOSE % here we — o take cure 


‘ \ not or canno i 
DURAND-KOERING GLASS CO., Inc. AMERICAN CAN COMPANY : \ yen “* lg ceil 
Vineland, N. J. NEW YORK y MEG. CO. 
Middletown, Ind. 

















PIPE or PIPELESS ous LEADING pull, saa. See, Oe 
Warm Air FURNACES creases LUBRICANTS vo chai 


Donald B. Howard Heater Co. A. W. HARRIS OIL CO. 
Des Moines, la. 326 So. Water Street PROVIDENCE 


ve fast 


FRED. A. MUELLER 
346 W. 12th st... Indiar s.Ind 











i: Boiler Riveted Gas-tight| | HEAR IRIS AMERICA’S ah Gene Sette Ceeper 




















ail S LEVELS 


EAGLE CLAW W*ENCH 
Jessop & Thompson YOUR JOBBER CARRIES THEM 
1421 So. Michigan Avenue - Chicago J SAND & SONS Detroit, Mich. 











“EVERSHARP”’ van . “K & B’” DROP FORGED TOOLS 


Shears _ _ ©) Z 7 DROP 
Scissors Cc? = 
For 15, 25, 35, 50, 75 cts. and Syndicate Stores { ——— 


EVERSHARP SHEAR CO., 1200 Worth St. | - and Forged Hardware 
Bridgeport, Conn., U.S. A. The Kilborn & Bishop Co., New Haven, Conn 

















Manufacturers! See these blank spaces? 


Each one of the blank spaces on this page represents an opportunity for 
you to bring your product to the attention of over 17,000 well-rated, progressive 
hardware dealers. 

At the low cost of space in this “Directory of Small Cards” you cannot afford 
to let an issue of this paper go out to these dealers without your product being 
represented. 

The rate is $4.00 per insertion whether for one time or for fifty times,— 
surely a modest enough investment to put your selling message before practically 
every live hardware dealer in the country. 

Let us draw up for you an effective advertisement for one of these spaces. 
This service will be without charge to you. Just send us some of your literature 
describing your product. 

Write us now, while you are thinking about it. 


HARDWARE AGE, 239 West 39th St., New York, N. Y. 














_ " : - PROF Tv BUILDING 
FIRE GUARDS | [SAWYER "1 HOOK ¢°. ee ey 
and FENDERS AXE. HATCHET Al 


A Protection aa - ore damiates duienindh tea te ye 


for Life and Against Fire = AND HAMMER coat thee Geumanntieaa a. aes 


talog on request | z ¢ : es 
The Fre J J. Meyers Mfg. Co. J W The E’yria Specia ty Co. - E’yr'a, O 
- EDGES N Y. Office: C. E. Peabody & Co., 143 Chambers St., N.Y. 


Hamilton, Ohio 























= ELEVATORS AND 
rusuian” RIVETS| | HOOD TIRES | | f /\ ."ars.. 


Tubular Rivet & Stud Co. for Catalog No. 28 
ENERGY EL™VATOR CO 
Boston, Mass., U.S. A. ; P 214.New St, Philatelobia, Pa 


























ESTES MILLS HOMERF.LIVERMORE Inc. 


P.-OK-ALPHA 85-89 Pearl Street 2 BOSTON, MASS 
SLASHER-ACME-BEE METAL PRODUCTS 
M oO Pp ay Brass Copper ~ Bronze Nickel Silver 

Steel Vulcanized Fibre 


FALL RIVER, MASS. (See Advertisement next Issue 





























meee SOE AGT TES anal 


Business Opportunities 


~ MANUFACTURERS. “OF 
AUTOMOBILE ACCE SSORTES 
Are you interested in intelligent, 
aggressive representation in the 
South and Southwest? 
Our headquarters are at Atlanta 


nd we visit at regular intervals all | 
jobbers both in the Automobile ac- | 


cessory and Hardware trade. We 
keep you advised by daily 
of our activities 
Address Box E-79, care HarpwareE 
Ace, New York. 
~ FOR ~ SAL. E “Old established 
hardware business in town of 2000 
population. Good 
churches, good farming country 
State highway now building through 
town Two oil wells going down 
Stock and txtures about $9,000.00. 
Only one other hardware store in 
Good reason for on i 

,ocated in western Arkansas. 
dress R. H. STRONG NIDWE 
CO., Ozark, Ark. 


hardware and building; no machin 
ery, in town of 500 in excellent 
farming country in northeast Mis- 
souri on Atchiso 
Fe railroad; invoice about $5,000 
or $6,000; store building 25 x 70; 
warehouse 25 x 60. Address W. 

Wingerter, Rutledge, Mo 
For Sale- Hardware store con- 
taining good clean stock for family 
and contracting trade. In New Jer 
sey town of 60,000 population. 
Right location. Will invoice about 
$ Wonderful opportunity 
Good reasons for sell 
Box E-94, care HakrD 

New York. 


FOR SALE—Good clean stock 
of general and shelf hardware in- 
cluding full equipment of Tinners 


stock and plumbers supplies. Lo- | 


cated in Eastern Penna. and_sur- 
rounded by one of the richest farm- 
ing communities in the U. S. 
tablished fifty years. Excellent 
ronage. Will rent building. \V 
invoice about $15,000.00. No 
traders Will make a_- sacrifice 
for a quick sale. Good reasons for 
selling. Address Box E-83, care 
Harpware Ace, New York. 





FOR SALE 
1,000 gross 
BRASS WOOD SCREWS 
Round and Flat Head 
Assorted Sizes 
250 lbs. Copper _ Tacks 
200 Ibs. Copper Rivets 
Send for Complete List. 
M. FINEBERG, 
South Bldg., Boston. 








Manufacturers 


A chance for a New York 
Office. After January 1st 

I will have an office in 

Woolworth Building to 
act as factory selling agent on 
commission. I am a Uni 
versity Graduate, served as 
Line Officer in Navy, have 
made good selling the next 
hardest line to Insurance 
Will have two esalesmen and 
want to hear from = mann- 
facturers of screw machine 
products, hardware, tools, 
cutlery, ete, at the most 
would not represent over 
three manufacturers. 
Address Box E-106 
care Hardware Age 
New York. 














| to retail, 
| partment stores. This is the latest 


reports | 


schools and | 


| WELL 
LI 


For Sale First class stock "of | 


, Topeka & Santa | 
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Business Opportunities 





Energetic salesmen and represent- 
atives wanted to sell the Warner- 
Jones safety razor viade sharpener 
hardware, drug, and de- 


and only scientific sharpener for 
honing and stropping all makes of 
safety razor blades on the market. 
Write, Warner-Jones & Co., St. 
Paul, Minn. 

Mant ifacturers representatives 
with office and showrooms in Phila 
delphia are open for additional 
lines selling to the jobber, depart- 
ment store and large retail trade in 





Philadelphia, Baltimore and Wash- | 


ngton. Address Box E-96, care 


HarpwareE Ace, New York 





ESTABLISHED STOVE 
NE OPtN FOR 1920 
IN NEBRASKA 
We are looking for a wide-awake, 
successful manufacturer’s agent 
operating on a strictly commission 
basis and having no other obliga- 
tions or ties that would prevent 
him from devoting to this line the 
energy and efforts it deserves. 
This line now enjoys an exten- 
sive sale throughout the State. It’s 
all clean-cut business, gotten strictly 
on merits from good accounts. The 
business already established will pas 
attractive salary. And the kind 
a man we are looking for can 
ease the present business mate- 


volume and possibilities of 
business are such that first- 
class reference as to character, abil- 
y and eo must be required. 
( ] inforn ation as to how 
g has been covered, 
how eheen ana how closely it is 
worked and any other qualifications 
pe d. 
Ad ite ss Post Office 
Quincy, Illinois. 


30x No. 267, 





FOR SALE 


| Wales Visible Adding and Listing 
| Machine, nine 


column, complete 
= stand. Also Burroughs Add- 
Machine with Motor and stand. 
> condition. Prices right. Also 
i and Check Protector 
Jargains Eugene M.  Lightell, 
Dover, Ohio. 


MANUFACTURERS AGENT 
with headquarters at Little Falls, 
N. Y., having a wide acquaintance 
with the wholesale hardware, auto- 


| mobile accessory and _ mill supply 


houses is interested in becoming 
the exclusive selling agent for one 
er two reliable manufacturers for 
New York state, New England and 
Eastern Pennsylvania. Address Box 
E-78, care HarpDWARE Ace, New 
York. 





A complete shelf Hardware stock 
for sale, located on one of the best 


corners in a thriving city of 50,000 


people. Will take about $18,000 to 
handle. Good reason for selling 
Address Box E-100, care Harpware 


Ace, New York. 





For Sale—Hardware and Imple- 
ment business in the best irrigated 


| farming district in Colorado—th: 


Platte Valley. Town is center of 
one hundred square miles farming 
territory. Three 
in town and a beet sugar factory 
assured for 1920. Good schools, 
churches, lights, water, sewer. Old 
est established store in town and 
doing the biggest business. Did 


| $85,000.00 worth of business this 


year on $20,000.00 stock. Building 


| on best corner in town. A money 
| maker. Takes about $32,000.00 to 
| handle. Good reasons for selling. 


Address Box E-101, care Harpware 


| Ace, New York. 





EXPORT DEPARTMENT—Cu- 
ban, married, 33 years, with experi- 
ence in hardware, tools, construc- 
tion materials, ete., and very fa- 
miliar with the trade in Cuba and 
Porto Rico, desires position as 


| Manager or Assistant for export 


department of reliable concern do- 


| ing business with the above coun- 
| tries, References Al. 


Address 
Luis F. Colina, Naguabo, P. R 





CUBA — Salesman, married, 33 
years, Cuban born, with  experi- 
ence in hardware line, tools, etc., 
will consider proposition from re- 
liable concerns for acting as resi- 
dent representative and salesman in 
Cuba. References Al. Address 
Luis F. Colina, Naguabo, P. R. 





~ MANU F ACTURERS, NOTICE 
Well introduced manufacturing 


| concern in New York, having con 


nections and supplying the _ hard- 


ware trade in all larger cities in 


| the States, is open to take up a few 


more articles of first class manu- 
facturers in this line. Address Box 
2-89, care HarDWARE 


| York. 





For Sale—Established hardware 
business, in town two thousand, in 
Texas Coast country. Good schools 
and churches. Paved roads in all 


| directions. Only one other hard- 


ware store in town. Will take 
about $16,000 to swing proposition. 


| Only cash will be considered. Ad 
| dress Box E-98, care HarpWare 
| Ace, New York. 





Manufacturers Agent with estab- 
lished office is desirous to secure 


| connection with manufacturer whose 


line appeals to Wholesale Hard 
ware dealers. Territory Denver 
west; also Honolulu trade. Has 


| many years acquaintance with Pa- 


cific Coast buyers. Prefers to join 
forces with manufacturer who is de- 


| sirous of opening new territory for 
| their product on commission basis. 


tank and mercantile reference fur- 
nished. Address T. B., 


| Rialto Bldg., San Francisco. 


Ace, New| 


Position wanted by a _ hardware 


salesman traveling Central Penna. | 


for 15 years. 

The larger the line the better; a 
house with a system. Address Box 
E-93, care Harpware AcE, New 
York. 





Young man experienced in all 
lines of hardware would like to get 
position in hardware store in_ town 
of about 10,000. Western Pa. or 
Eastern Ohio preferred. Seven- 
teen years experience in general 


hardware. Ten years as buyer and | 


salesman in large Pgh. house. Am 
at present employed but wish to. get 
away from city. Address Box E-95, 
care Harpware Ace, New York. 








FOR SALE— Old _ established 
hardware stock of about $6,800. 
Best city in Michigan of its size. 
Pop. 5,800. Good farming country, 
large territory. Best location and 
good competition. A hustler can 
do well. Good reasons for selling. 
A bargain if sold soon. Address 
Box en care Harpware AGE, 
New York 





_ Wanted—Cabinet hardware shelv- 
ing. State dimensions and lowest 
price in your first letter. 


| Louis, Mo. 








produce factories 


| ZEN, 37 








Central | 
Room 340, | Hardware Co., 811 N. 7th St., St. 


es 
MANUFACTURERS, 
ATT ENTION 
Can handle your product reach. 
ing wholesale, jobbing and retail 
stores trade, in Cincinnati and syr. 
rounding territory. Cor nission or 
other satisfactory basis 
references. Address Ge é 
frich, 7612 Lockland Ave., Cincin. 
nati, Ohio. wie 


MANUFACTURERS open for 

Yew York = sales repre tation; 
hardws are, tools, auto accessories, 
domestic and export commission 
basis, first class concerns only. Ad- 
dress Box E-92, HARDWARE 
Ace, New York. 








NEW INVENTION 

Differential for automobiles, 
Broad patent protection. Can be 
made and sold through hardware 
trade. Low  cost—high profit 
Owner wants to lease to proper 
party. to make and sell in the 

Patents not for sale. Address 
Onlake Company, 35 S. Dearnborn 
St., Chicago. 





EXPORT — AMERICAN CITI- 
YEARS OF ACE, SIN- 
GLE, THOROUGH H ARDW ARE 
MAN, MANY YEARS AI SALES. 
MAN IN rear: IGN COU 'N 
TRIES, FULL. OMMAND 
SPANISH, GE RM AN; GOOD 
KNOWLEDG iE J : 


CF ADING 


Al HARD 

CTURING COR 

FOREIGN REP. 

OR EXPORT 

ADDRESS _ BOX 

? b HARDWARE AGE, 
NEW YORK. 





FOR SALE 


Hardware Manufacturing 
Plant 


Equipped to manufacture a 
full line of Mechanics’ Tools, 
or Auto Accessories, located 
near New York, about 40,000 
feet of floor space, has its own 
power equipment, also water 
supply, now operating with 
large orders on hand. 





A FINE EXPERIMENTAL 
MACHINE AND TOOL SHOP, 
located in New York, equipped 
with modern machine tools, 
mil'ing machines, lathes, 
shapers, grinders, etc. floor 
space 3000 sq. ft., for immedi- 
ate occupancy. 





A WONDERFUL OPPOR- 
TUNITY to buy an old Estab- 
lished Woodworking Machine 
Building Plant located in Kenil- 
worth, N. J. Builders of medi- 
um size band-saws, jig saws, 
saw tables, also a metal cut- 
ting band-saw, makers of the 
famous Chas. E. Wright pat- 
ented saw guide, of whic 
thousands are sold annually. A 
live business for a live man. 


For further particulars address 


INDUSTRIAL PLANTS 


CORPORATION 
25 Church St. New York City 
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HARDWARE 


Help Wanted 





—— 


Michigan, Indiana and Ohio rep- | 


resentative calling on hardware, 
drug, sporting goods, and depart- 
ment carrying one line, 
wishes to represent one more manu- 
facturer, ON a pure commission 
basis. (Can give best of reference 
from my present employer, which 
is the largest in the country in their 
line. Address Box E-84, care 
Harpware Ace, New York. 


stores, 





eifeiee 
URING 


FOR | SALE—SMALL 


_ MANUFA 


ERATE. wi 

TAIN SM AL L INTERE Sp } 
BUSINESS IF DESIRED, $10,- 
00.00 NECESSARY TO_ PUR.- 
CHASE OUTRIGHT. ADDRESS 
BOX E-90, CARE HARDWARE 
AGE, NEW YORK. 





Wanted—About 25 ft. of Warren 

hardware shelving, also (Two) Floor 
Showcases. Please give style of 
game, and price. M. V. Brickey 
Estate, Rankin, Ill. 





traveling in New Eng- 
land calling on department, hard- 
ware, variety and furniture trade 
wants a line of staple goods; travels 
in an auto. Address Box E-85, 
care HARDWARE Ace, New York. 

WANTED—SQUARING SHEAR 
We wish to purchase a squaring 
shear in good condition. What 
have you? Cannot use unless it 
wil handle at least 30-inch iron, 
22 gauge. Give your best price 
frst letter. BROWN’S HARD.- 
WARE, Newark, III. 


Salesman, 





WANTED 
sentative to 
Metropolitan 


-A live, active repre- 
the Northeastern and 
Hardware Trade for 
a line of axes, hatchets and other 
tools. Energetic tirm of manufac- 
turers agents preferred. Address 
Box E-86, care Harpware AGE, 
New York. 





Wanted—Specialty or 
line of unquestionable merit to se 
with my present line to the Hard- 
ware Trade in the eight Southeast- 
em states. On straight commission 
basis. Acquainted with trade. Ad- 
dress Box E-87, care HARDWARE 
Act, New York. 





oats wanted 
h curtains 

Ment on page 

wood Mfg. Co. . 


awnings and 
our advertise- 
Baker & Lock 
Kansas City, Mo. 


for 


| 





Standard | 
| right 


| to handle 
| jobbers 


Wanted—Two hardware 
men, one for road work and one for 
store salesman. Best salary, per- 
manent position. Give all particu- 
ars in first letter. Williamspory 
Hardware & Stove Co., Williams 
port, Penna. 


sales- 





WANTED—Two 
cialty salesmen 
line of tinware 
in eastern New 
land; also two 


first-class spe- 
to sell a high-grade 
and galvanized ware 
york and New Eng 
high-grade specialty 


salesmen to sell a high-grade line of | 


tinware and galvanized 
states of Indiana and 
opening for the right 
Box C-46, care of 
New York City. 


ware the 
Illinois. 


men. Address 
HARDWARE AGE, 


WANTED—At once — Sale 
to sell Quicker Yet Hand, Engine 
and Electric Washers to the trade. 
Territories open in Illir Michi- 
gan, Ohio, and Pennsylvai Ap- 
plicants give complete ation | 
relative to experience, 
quaintance, habits, 
references and how soon 

recent photo if 
1ssion proposition 
ary guarantee and expen 


GLOLE MFG, CO., 





smen 


ois, 
ia. 
inform 

trade ac- | 


age, 


possil 
with 
se auvance. 
Perry, lowa. 


dle, 


] 
sal 





| be 


BRAZIL 
Manager for many 
zil, first c 1an, with good | 
commercial relations ya a the 
country, thoroughly acquain wit! 
the hardware trade and agrict dena 
implements; late manager of the 
Brazil branch of an important Ger- 
man export firm, offers his services 
as manager to industrial concerns 
or export houses who intend to 
open a branch in Brazil; any se 
curity can be given. Kindly ad 
dress under T. E., care of Wester 
Bros., 71 Murray St., New York 
City. 


years in Bra- 


ass 


salest 


| dows. 
} Store a 


Good ! 
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s00d 
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ing 
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lling all 
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F. 
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health, | 
at liberty. | 


| ing materials store. 
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| quickl y. 
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tail stock of general 
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WANTED—Stove and Furnace | 
Salesman for Iowa, to represent old 
Trade Mark line. Want a live, 
young, aggressive man who is not 
afraid to hustle for new business. 
Experience and  acquaintanceship 
with trade not necessary for the 
party. Address Box E-88, 
care Harpware Ace, New York. 





SALESMEN WANTED 
Side Line and Specialty salesmen 
Alcemo lines to hardware | 
and dealers, also depart 
ment stores. Attractive range Na- 
tionally advertised. Liberal com- 
mission basis. Alcemo Mfg. Co., 
92 Bridge St., Newark, N. J. 


} positions, 


Premier 


scene do 
& W ] 


Chase olfe Sts., 


ern desires 
| working in the small 
tive 
Razor 


I 


] } 
largely 


exact 


traveller 


al 


imo 


be car 


ter- 


ly other | 
Address 
Compa: 


Ma. 


re, 





WANTED 


Two n 


H ARDM PARE 
Alexandria, L 


WANTED—1 
enced Hardware Men 
Apply to 
Hardware Company, 
iowa. 


pes OMP 
yuisi il 


1 


wo or three 


CEN 
ANY 


experi 


for travelling 
Brown-Camy| 


Jes 


Moines, 


Help Wanted 


Racal shad 








Situations Wanted 


Position Wanted 
by reliable mar 
Fifteen 
tall hardware 
ferred 
Harpw 





lst 
years in 

hwes 
Address mm. 3 


ARE Ace, New York. 


YOUTH, 16 YEARS, WANTS 
POSITION IN WHOLESALE OR 
RETAIL HARDWARE BUSI 
NESS (THE LATTER PRE- 
WHE RE a 

TO LE: 

ADE ; 


t 


‘/, Care 


FERRED), 
PORTUNITY 
WARE 
BOTTOM 
HS 
ESA 
NTI 
LIN 


“ULL 
rR 


MON ' 
WHOL 
QUIC K. I 
ER VIL 
BEST 
we LD 


LE 

LLIGENT WORK- 
ING DISPOSITION. 
RECOMMENDATIONS: 
PROVE VERY USE 
ADDRESS REPLIES J 
VANMEHREN MFRS AGENT, 
150 BROADWAY, N. Y. C. 





ced; 
ng; 


Advertising xperier 


Man, 


HaArDV 





y 
leveloping foreign irkets 
roduct, a young and 
itive at present with 
ise would like to 


rtunity of organizir 


energeti 
an 
+h 


h ave 


ng*y 
ess Box 


E, New 


Wit! 
ber 
had yea 
reta 
years is 
hardware 


wholesale an 
ness; also two 
salesman _ for 


ences. 


‘en )WARE 











HELP WANTED 
AND BUSINESS 
OPPORTUNITY 
RATES 








Set solid, minim: im 
All capitals, 


All capitals, 


Forms close seven days before date of issue. 


50 words 
Each additional word 2e 


minimum 50 words... 
Each additional word 4c 


leaded, minimum 50 words. $3.00 
Each additional word 6c 





SITUATIONS 
WANTED 
RATES 





Count Seven Words for Keyed Address 


Do not send original letters of recommendation in replying to advertisements 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Cash must accompany all advertisements. 


Set solid, 


All capitals, 
Each 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


duplicates will answer the purpose. 


minimum 25 words 
E 
All capitals, 
Kach additional word 4¢ 


ich additional word 2 


minimum 25 words 


on 


leaded, minimum 25 words. $1.50 
additional word 6¢ 


Letters forwarded without charge. 











<n 








ih, 








—_— 
A on 


218 HARDWARE AGE 


LLCO. 


SHEET METAL PRODUCTS 





. OAH: os i by “ 
—“" 





























MILWAUKEE 
CORRUGATING 
COMPANY 


MILWAUKEE: - wis. 


BRANCH AT MINNEAPOLIS SALES OFFICE, 
KANSAS CITY, MO. LUMBER EXCHANGE 








December 11, i939 


FULL 
Coven ing oT 














December 11, 1919 


HARDWARE AGE 





Alphabetical List of Advertisers 


The Classified Directory appears in the first issue of each month 








A 


Abbott Ball Co 

Acme Shear Co..+.s+- 
Acme Steel Goods Co.. "190 | 
Acme White Lead & 
Color Works —_ 
Adamson Mfg. 
Adjustable Sales Corp.. 
Advance Auto Access. 
Corp. 

AeroFan Mfg. 

Aetna Explosives Co.... 
Airway Mfg. 

Ajax Electric 

Co. 

Maska Freezer 

Albert Lea Sprayer Co.. 
Albertson 

Alert Tool 

Mlen Auto Specialty Co.. 179| 
Allen Mfg. 

$. L, Allen & Sons.... 94 
Allen’s Sons Co., N. R..204 
Allith-Prouty Co........ 
Aluminum Goods 


Amazon Rubber Co.... 
American Appliance Co..205 
American Bolt & Screw 


American 
American 


American 
Works _ 
American Flyer Mfg. Co. 54 
American Gas Mach. Co. — 
American Grinder Mfg. 

0. 
American 
American 
American 


Hinge 
Ring 


Co.. 
Saw f 


& Mig. 


American K . 

American ll Mfg..213 

American Sheet & Tin 
ey 211 
American Solder & Ce- 
ment Co. 

American Steel & Wire 
Co. 182 


American Toyland Cre- 
ators 


Co. 

American Wringer Co... 
Ammidon & Co.......4: 
Anderson Elec. Spec. Co. 
Anthony Co. 

Apceo Mfg. Co 

Apex Elect. Mfg. Co... 
Arcade Mfg. Co 

Atden Mfg. Co. 

Armstrong Mfg. Co 

Arrow Grip Mfg. Co.. 

Art Metal Works, ine. , = 
Aseptic Mfg. Co...... 
Ashton Mfg. Co. 
Athol Machine Co 
Atkins & Co., ‘ a 
C, te0.8 
Atlas Mfg. Co.......... 214 
Atlas Tack Co 

Auto Components Co. 
Auto Compressor Co.. 
sis Mach. & Tool 


1152 


Cee eee eeereee 


| Bemis 


Berger 
| Bernz, 
} | Berry, 





B 


Baeder, Adamson & Co..197 
Bailey, Percy T. .. -208 
= Murray & Imb orie, 


Baldwin Tool 
Barcalo Mfg. 
Barnes Mfg. 
Barnett Co., 
Bartlett Mfg. 
Bassick Co....... ‘ 
Bay State Tap & Die 
Beardsley Spec. Co.....2 
Beckwith Co. 
& Call 
Tool Co. 
Berbecker 
Mfg. Co. 
3ros. 
Otto.. P 
, | ia 
Best & Sons, John 
Bicycle Step Ladder C 
| Billings & Spencer C 
Birtman Elect. Co.... 
Sissell Carpet Sweeper 
Co. 


Hdwe 


| Black Silk Stove 
3 | 


Works 
Blue Bird Appliance 
19-20 


| Bluffton Slaw Cx 


Bommer Spring, 
Ce cece 
Boston V arnish 
Joston Woven 
Rubber Co. 
Bowen Products Corp.... 
Bowman Co., Geo. H... 
Bowser & Co., S. F... 
Brainerd Mfg. “Co...... 
Brais & Co.. F... 
Bridgeport Brass 
Bridgeport Chain 
Bridgeport Hdwe. 

orp. 
Bridgeport Screw 
Briggs & Stratton Co... 
Bright Star Battery Co.139 
Brooks & Sons, M. S..213 
Brown 


Ww. 


Brown 


( Dee ee 
Hose 


Brown 
Co. 
Buckeye Aluminum 
Buffalo Forge Co 

Buffalo Spec. 

Buffalo Steel Co 

Burgess-Norton Mfg. Co. 

Burnley Batt. & Mfg. 
Co 


Co.. 


Bush 

Bldg. 
Butler 
Butterfield 


& Co., Inc.. 


C 


Cambria Steel Co.. 


— Carbide Sales 


Canton Blackstone Co.. 
Carbola Chem. Co.. 
Carborundum Co. 
Carpenter & Co., Geo. B. — 
Carter Faint Car cccccce 
Cary Mfg. 193-205 
Casey-Hudson Co. ..... 


Chamberlain Co. 
Champion Spark Plug 
Chatillon, John 

Cheney & Son, S ; 
Chicago Flexible Shaft 
Chicago Solder Co... 
Ch.cago Spring Butt Co.2 
Chee CO, OW Je cencucs 
Churchill Mfg. C 
Cincinnati Auto Spec 





| Cincinnati 


| Clay ton & 


| Clevel 


| Continental Co. 


Cc 
| Cook C 0, 
( 


Co. 06 
Tool ¢ 
Geo. P. 
Co., R 
Lambert 


Clark Co., 
Clark Mfg. 
and “Osborn 
Co. 

leveland Stone Co.. 
‘leveland Twist Dril 


‘leveland Wire 


‘linton-Wright Wi 

lover Mfg. Co...... 
slyde Cutlery Co.......2 
‘oe-Stapley Mfg. Corp..1 
“oes Wrench Co.... 
‘oleman, Allan J 
Coleman Lamp Co... 
“ollette Mfg. <a. eee 

or Pat. Fire 

( 

nee bia Wood TT 
‘olumbian Rope Co. ... - 
‘onn. Valley Mfg. Co...2 
Consol. Elec. Lamp Co. 
Screw 


Continental Wood 
Co. 


Converse & Son 

E. 
Rub. Shoe ¢ 

H. C 

orbin Cabinet Lock ( 
Corbin, P. & F 
Corbin Screw Corp 
Corcoran Mfg. Co.. ; 
Corning Glass Works.... 
Covert’s Saddlery Works.2 
week Cie Bao GR ccaeecse 
“rew-Levick Co. ‘ 
‘ronk & Carrier Mfg. Co 
‘rystal Washing Mach. 

Co. 

‘umming-Forster Cor 
Curtis Pneu. Mach. Co 
Cyclone Fence C 


onverse 


D 


Dafoe-Eustice Co. 

Davis, Leo Wall 

Dazey Churn & Mfg. 

Delta Electric Co 

Delta File Works....... 

Deming Co. 

Derf Mfg. Co 

Detroit Auto. Scale Co.. 

Detroit Twist Drill Co... 

Devoe & Raynolds Co... 

Dexter Co. 

Diamond Rubber Co 

Diamond Saw & Stpg. 
Wks. 

Dietz Co., R. E 

Dietzgen Co., Eugene... 

Disston & Sons, Henry. 

Dixon Crucible Co., Jos.. 

Drake Mfg. Co., A. W..2 

Duluth Showcase Co.... 








" | Fernald 





Eagle Mfg. C 
Eclipse Mfg. ¢ 
Economy Drawing 
Co 
E dwas ds Mfg. ( 
Elastic Tip Co 
Elite Mfg. Co.. 
Elyria Spec. Co 
Emerson Elect 
Energy Elevator 
os a Matthews 
Cc 


besien Bic ckfo rd Cc 
a ise 


E 
Eversh 
I 


Farber Co., S. 
Farm 
Fate Root-Heath Co 
Faultless Caster 
Federal Sign System. .7‘ 
Ferdinand & Co., L. 
Mfg. Co 
Fitzgerald Mfg. C 
Fletcher Terry Co.... 
Flexible Steel Lacing 
Foss, Al aaah Ke 
Foster, Merriam 

Foster Rubber 

Fowler Nail 

Fulton Co. 


Garford Mfg. 
Garford Motor _Tru 
Gemco Mfg. 

General Asb. & Rub. 
General Tire & Rub. 
Geneva Cutlery 
Gifford-Wood 
Gilbert Co., A. C ; 
Cbert & Barker Mfg. 


Gilbert & Bennett 


Gilson, 


Glickman Engraving Co..2 


Glidden Co. 

Globe Mfg. Co 

Globe Shirt & Overall Co 
Globe Stove & Range Co. 
Gong Bell Mfg. Co.. 
Goodell-Pratt Co 

Goulds Mfg. 
Gray-Hawley Mfg. Co... 
aay >a Tap & i 


orp. 
Griffin Mfg. 
Grover File Co. 
Guthard & Co., 


Mfg Co. - 


Range 


Journal, The..... - 


Oirexsiue 


Co. 


Ceiccte 


Mfg. 


Edw. r oo 


Hackett & 

| Haney & ( 
Hardware 
Harris Oil 
| Hart, HH 


Brass Co., N 
‘lothes Dryer Co 
Varnish Corp. 
llenden Hotel 
Hood Tire Co 
| Hoover Sucti 
Hotel Sinton a 
Howar Jonald B., 
Co. 


Inc. 


om Sweeper 


Heat 


Husse , — 
Hyde Parl k Mfg Co. - 
lyfield Mfg. Co 

Hygrade 


Lamy 


Tire & Rubber Co 
176 
t & Snap Co 
oved Gauge Co.. 
per epinendedny 
& Rubber ( 
ning Co 
ndiana Steel & Wire ( 
Indicating Calipers ¢ 
Inman Mfg. Co., Inc. 
International Hdwe, & 
Housefurnishing Exch. 
International Silver Co 
Iron City Products Co 
Ives Co., H. B 
Ives Mfg. 
Iwan Bros. 
Ironton Stove & Mfg. 


I dia Ti ire 


in Refi 


Jacobs Bros. 

Jacobs Mfg. Co. chats wate 
Janesville Products Cc ics 
Jeliff, Geo. H., & Son... 
Jennings & Ca. €. ee. :. 
Jennings Mfg. "Cc in Maal 
Jessop & Thompson 
io s-Manville Co., 


211 
H 


Johnson’s Arms & Cycle 
Works, Iver .... - 
Judd & Leland Mfg. Cc 


K 


Kales Stamping 
Kawneer Mfg. 

Kees Mfg. Co., 
Kelley & Co., H. 
Keuffel & Esser 


iS wei 








THE DASH 


=) 


INDICATES THAT THE ADVERTISEMENT 


DOES NOT APPEAR 


IN THIS ISSUE. 











ines keel GOL, 
~iom 








220 


HARDWARE AGE 


December 


11, 1919 








The Classified Directory appears in the first issue of each month 


Alphabetical List of Advertisers 






































































Keystone Mfg. Co......206 | Moore Push Pin Co..... 209 | Pitcairn Varnish Co..... — | Simonds Mfg. Co....... 33|Universal Industrial 
Kilborn & Bish * Mfg Morgan Mfg. Co. ...... Pittsburgh Steel Co....183} Slaymaker Lock Co..... — | OED iv oed is ivcenacy, a 
Co. seeeeee+-215 | Morrill, Charles ........212] Plymouth Cordage Co... —]| Smith Co., H. D........ —|U.P.C.B Can snes 
King Cote ae, wert te ead Morton, Thomas «+e++--213 | Polson Rubber Co...... — | Smith & Co., John P....214]U. S. Cartridge Co... 87 
King Washing Mch. Co. —| Mossberg Co., Frank... — | Porter a re. 185 | Smith & Egge Mfg. Co..200}U._S. Chain & Forging ‘ 
Klein & Sons, Mathias.. -— | Motor Specialties Co....159 | Porter, C....22..--212}] Smith & Hemenway Co... —- | _ Co. pee pn , en 
Kohler Mfg. Co........ 93] Mueller, F. A..........215]| Pratt & pact Inc.... —| Snell Mfg. Co.......00- 196 | U. S. Clot! P Y0...214 
Kohler Die & Spec. Co.. —| Mueller Furnace Co., | Presto Felt Mfg. Co..... 157 | Sommer Faucet Co., John.173| U.S i n Bolt 
Konstructo Co. .....-«- Sp ie Se eee — | Progressive Mfg. Co.... 92 | Soss RN is ewes ess 199 | Co. tees ore 
Korn Razor Co., Geo...187| Munn & Co............ —| Pugh, Job T...........212 | Sparks-Withington Co....155 | U. S. Handle Co......, “ 
| Murphy Varnish Co..... — | Pull-Easy Mfg. Co......214 | Specialty Mfg. Co.......209] U. S. Sandpaper ( 19¢ 
Murphy’s Sons Co., R...213 Splitdorf Electrical Co... —| U. S. Tire Co.......,., - 
L | Myers & Bro., F, E.. 192-210 Q Standard Electric Tool | Usona Mfg. Co., Ii C.+. 0143 
Oe orectrensacnrdeds vere | 
Laitner & Sons, A..... — Quaker City Rubber Co.176 Standard Parts Co...... — ; 
Lakeside Forge Co. ..-- — N Quality Group ......... oe Standard Stamping Co.. a V 
Lalance & Grosjean Co.. — Standard Woven Fabrics Vv. = 
Landers, Frary & Clark..137 | Napier Saw Works...... — CO gesacenes ies kens 140 | bepigiicy Oil Obi cccrene _ 
vendveth Seed Co., D... —]| National Cash Register. R Stanley Rule & Level Co. — | Van Cleef B: 
LercePike Thermometer Dt ciituctanewasese ei _- Stanley Works ...... 16-204 be Dorn 
‘Co. PS ee et —| National Enameling & _.| Rajah Auto Supply Co.. — | Star Expansion Bolt Co.207 V ta ie ie 
Laughlin Co., Thomas..194| | Stamping Co. ........ 70! Ramey Mfg. Co........ —|Star Rubber Co......... Vollr he 
Leweon Mie. 0s sexs 179 | National Lead Co....... 68 Raybestos Co. ......... 150 | Star Specialty —_ Co. 180 - mm <. Mase es 
ais : a Co. National Mfg. Co...... 98 | Red Head Spark Plu Starrett Co., L. S....... 96 Vonnegut Hardware Co.200 
Laycock, Son & ’ 58 | National Stamping & Co. . c3 Staybest Co. 175 Voss Bros, Mfg. Co 
Be - ceases am 5 _ stam ee a: Se Re ere 3 eybestet Co. ii sic ccves 75 8. L0..... - 
ae ie es —| Elec. Works .....-..-212| Reed & Prince Mfg. Co. 90| Stearns & Co, E. C..... - 
Se WE GK ne cnck —| National Tire & Rubber | Reed Small Tool Works —| Stephens, A. J., Rub. Co. 166 ; 
Liberty Paper Co...... — eo Sr: pee ae ee rrr ere — | Stewart Iron Works Co.213 W 
Libert Pressed Metals ae jt NS rae “| Reliable. Incubator & Stewart Motor Corp..... —| wi fo 
Co. select aan ERs 55 nbd Works ete Drooding Ce... 6.2625. — | Stewart-Skinner Co ....202} wena ck 
Lindemann & Co., O...213 | - Co. ra Spring & Spec. x Remingeen Arms U. M. | | Stine Screw Holes Co... — | walden-Worces 
Littleford Bros. ..--+++- eT a ee eee ee es ‘ C0., Inc........-- AON GUOWE OO. Ses ss os 50s —!]wWall Mfe 
Liv ermore, Inc., Homer | “ = _ : pode ia ; ' aie Richards-Scott CR oars 43 Stover Mfg. & tEngine | P. peering F et oe ~ 
. - °° av i ee c pats a4 New York Knife Co.... — Ee i wi Sass 3, Inc., : ¥F erding in i. “1 | Wall Rope Works ..... vs 
: ardsley Co. .. - me ee eee Strauss, nd. ! ralw age | ity 
4 406 mis “ Ce "487 . Y. Lubricating Roberts Mfg. Co........213 | Structo ae 45 | Walworth Mfg. Co 212 
sovell MIg. atadpphaka ded e he York Wire Cloth . "206 : | Warner Elevator Co..... 189 
Ludlow-Saylor Wire Co.185 Co =. oe Pr R...206| Strong Mchy. & Supply | Warner Mfg. C a 
F 0 a) NO. cocceseeeeeeeevens + + ie Me acer SRS ANE Rana oi vig gle : MIG. LO....44..21] 
1 le Co......+ +206 , Met: Rochester Can Co...... : cteee +e Siouee Mig. % on 
a siehe = eee, NES. ae ita Hie a oT arr — | Supplee-Biddle Hdwe. Co. 15 ee eee 
Lyons Ignition Co.....-. Niagara Searchlight Co.. — Rock Island Mfg. Co...180] Swaine Mfg. Co. Fred “1 W. oaiieaee Co. sexeoviae 
Nichols Bros : ry 8. WwW 4 
Nichol 2a RE © 24 | Romort Mfg. Co........ — | Swan & Finch Co....... 154 ausau Abrasives Co.. ‘ 
Ninet = edad Wisshar Rose & Bros., Wm..... 196'| Sweetman Co. ........0+ — | Wayne Mfg. Co...... . 
M : ae ‘ __| Rothweiler & Co........ 177 | Syracuse Rubber Co..... 146 bs wr ag Co... “ 
Mh. setsav erway aoenee eee ‘ pan Fallstnss Maks. t i 
larold... —]| Norcross & Sons, C. S... —| Royal Mfg. CO. se seee 83 | Syracuse 4wist Drill Co. — oe Crt 
McCrea 7 — ye Norcross i Ski Mfg. Co.. 58 Royal Self-Heating Iron oe, Clock 
=a XN g ‘fo Co ..198 Co pends eles k are was —| esting house 
Ce. cicacnssenendeonne — | North Bros. Mfg. Co...198 | Mfg. Co. yee = 
McKinney Mfg. Co.....131] North Wayne Tool Co... — ae "Chemical Co. pee Pe T | Wendinahoues Lame @n, < 
McKinnon Dash Co..... 195 | Novo Mfg. Co........+- — | Rugg & wd Ke . ‘ Whitak 
. al r & Co a0e ae { Russell & Erwin Mfg. Co. —| Teintor Mie. Co = hita er. Gl 
McNamara Varnish Russell Mfg. Co......161 | -paplin Mfg’ Co......,..209 | white Cae : 
~ Works, Michael ...... = oO Tate Mop & Cordage Co.214 | White Co., H. C...... 40, 41 
M-B Tool Co.....---.-212 : : = Templeton-Kenly & Co...180] White Co., L. & I. J....— 
Madison-Kipp Co. ..... 167 | Oliver Iron & Steel Co.197 Ss Thermoid Rubber Co...151] white Lily L & Cas ib 
Majestic Co. ........-: — | One Minute Mfg. Co... —] _ - See Thomsen Mfg. Co., J. L.214 a 
an Fittings Operollo Co. ....+-....- ee | ee 191 Threel Oil C | White Mop Wringer Co. 
Malleable Iron bites Osborne & Co, C. S 204 | Safety Nut & Bolt Co...207 Tide tong Co..... ~~ | Whiting-Adams Co......2 204 
M s ee ‘Co. <i: Oswego Tool Co... —_| Safety Wire Gas Globe ide Water Pare 171-172 | Whitlock Cordage Co... — 
Mannwe JO.y 4d. a Oe ceccore . ~ ‘ - hi . Barnes fy 
Marathon Tire & Rubber Sablin Mfg. Co ws he Torrey Razor Co., J. R..214 — dinners —_ 
‘se Ge a 163 Sahlin Mfg. Co. ........ ~~ | erenaie my ameee v4 Mal - “epee se veeeeeeess 
M — a "Mfe. Co 210 P Samson Cordage Wks...213 ——— no. yon Wickwire Bros 
ately Tiger a Sand & Sons, J........215 | poemont Nail Co... — | Wilder & ( 
~ ang Tire & Rub. ‘Co. —| Packard Electric Co..... 92 | Sandusky Washer Co... — Trimont Mig. Co... 29 | Wilder-Pike 
MW. M fo . 80 | Page-Storms Drop Forge Sargent & Co........... A (eels nC 2 , | Wilkins, Geo. 
Masters Mfg. Co......180 ‘ : . row & Holden Co......2 12 aa LH 3 
: : 1 er, as Mi Seeks dokaknonewe he 181] Savage Arms Corp..... 190 Saale Wie & Seal W illiams & Co., J. H., 25, 
oe oo tem Parker Wire Goods Co..209|Savo Mfg. Co.......... - Fania batt Oe eee | Williamson Wire Nov. ra 
= = ee Peabody & Co., H. W... 82| Sawyer Belt Co........215 | Tucker Duck & Rubber Co. ae ade ay Yon be 
Mellgren, Eric .... 7g | Pearson Co., Inc., J. C..196 | Schatz Mfg. Co......-.207| ‘Co. vssssececseee sees 214 Willson & Co., T. A... 
aicuannan a itcann Co. os Peck, Stow & Wilcox Co, 11] Schrade Cutlery Co....202| Tuck Mfg. Co.......ee0e 194 | Winchester_ pea 
Meri Cutl er, __| Peerless Exerciser Co... — | Schwerdtle Stamp Co...212 Tungsten Mfg. Co 224 Co. aera mee, ad ae 
Meriden Cutlery Co.... > . — | Sedgwi ay ee ies rt ee AS Top Co. — 
M Mfe. C F. 7..215 | Peerless Freezer Co..... Sedgwick Mach. Works. Turner & Seymour Mfg 
Meyers Mig. ©o., BP. J..ehs aa : ) Raul ‘edge . beats mis: oo | Woodtite Labi atc Sh ~ 
Michi Washing Moe- Peerless Handcuff Co...213] Sessions Clock Co...... US a cei oe 198 
Michigan ashing a nn 1S Wooster Brush Co....-- = 
Midiee Cb. oc os c6sced — | Penn Lawn Motor Wks. haler Co., C. A....02. _ . a 
Midvale Steel & Ord. Co. —| Penn Mfg. Co.......... — | Shapleigh Hdwe. Co.... — Worthington Mig, cis 48 
Milbradt Mfg. Co....... 210 | Penn Piston Ring Co.... —]| Sharples Separator Co... 75 U Worthington, Geo., (0-. 
Millers Falls Co......... 5 | Penn & Atlantic Seaboard Shelby Spring Hinge Co. — } 
Milwaukee Auto Engine Hdwe, Assn. .......- —J| Shelton Tack Co....... 214 | Union Hardware Co..... 57 | . 
& Supply Co.......4.. 180 | Perkins Campbell Co...165 | Sherman Mfg. Co., H. B.211] Union Horse Nail Co....211 x 
Milwaukee Corrugating Peters Cartridge Co.... —|Sherwood Bros, ........ — {Union Tool Co. ........ 206 biebabas 2 
ot ERA ener a eee 7 Peterson, F. W..... — | Shurnuff Mfg. Co....... —] Union Tool Chest Co.... X Laboratories 
Modern Utilities Co..... — | Pharis Tire & Rubber Co. Sidney Elevator Mfg. Co. — | United Electric Co...... -- 
Monitor Stove Co....... —j| Phenix Mfg. Co........ — | Sill Stove Works....... 186 | United Mfg. & Distribut- y 
Moore Bros. ........... —| Phila. Lawn Mower Co. —| Silver Lake Co......... 214 hel, TOC 162 
Moore Drop Forging Co. 26] Piqua Handle & Mfg. Co. — | Silvex Co. .........000. —_ United Shoe Machy. Co. 10] Yerdon, William .-.-: - 
| | . . 
THE DASH (—) INDICATES THAT THE ADVERTISEMENT DOES NOT APPEAR IN THIS ISSUE. 














December 11, 1919 HARDWARE AGE 


AVNNNULLLULALANGLN 0 nA LL = 


seen rc 


||| KNOWLEDGE INSPIRES CONFIDENCE—KNOW THE SPARK PLUG YOU SELL 






‘ 















x Trade Mark Re istered 
SPAR K\\ PLUG 
= HEAVY CENTER STEM 
“ WILL NEVER 
in LARGE TERMINAL TWIST OFF 
SPRING LOCK WASHER 
_— PORCELAIN CORE 
135 MADE FROM 
191 IMPORTED KAOLIN 


FIRED AT 2600 
DEGREES 


LONG INSULATING 
SURFACE 


14 


/ 


LARGE BUSHING 
HOLDING CORE 
IN SHELL 








SS 


ASBESTOS PACK. 
































ANG 























2 ING BETWEEN. (Z% 
i STEM AND CORE. Y, 
fs GT (re unayy seemaLee 
jd SESE Y BETWEEN CORE 
. ol WwW _ : ; = 
er AEFORDING Y, ee AND METAL z 
20 aeeuenes QA terse ies COMPRESSION 2 

- Ys SS “ee .* . 

209 Uy Yn ane +i Yl 

: GA tae LZ 

: G 17 

ps Y : Y, = 

y iG . 
lo. = Y " Up 
oc. 7, / 
ve = ONLY ONE SPARKING Y 
al] ee 7 Ze SN ere 

, “KR POINTS 97% 
BO MPRETELY ZY Z, NICKEL, WILL 
IT TURE J a OR CORRODE 

_ ih OIL DRIP 


TUNGSTEN MFG. CO., Marshalltown, Iowa 





dMWANUDULIULUNLUUNLEDALULNS HUD 


aa i. = 














HARDWARE AGE 


December 11, 1939 


Your Engine is in Danger 
if the Anti-Freeze Leaks Away! 


VEN the best anti- 
freeze is worthless if 
poured into a leaking 
radiator. That is why the 
thoughtful dealer advises his 
customers to use ‘‘X”’ Liquid 
before using either alcohol or 
any reliable solution. 

The ‘X” Liquid makes 
every part of the circulating 
system water-tight. 

Consequently the anti- 
freeze remains where it 
should be—and gives the 
engine 100% protection. 

* * * 

Many cooling systems have pin 
hole leaks that often pass unno- 
ticed with water in the radiator. 
Most anti-freeze solutions have a 
tendency to bore through tiny 
leaks—and make them gaping 
holes. 

It is a sensible precaution always 
to use “X” Liquid before using 
anti-freeze. It works perfectly 
with alcohol or any other reliable 
anti-freeze. 


/ 


“X” Liquid scientifically repairs 
cooling system leaks quickly, per- 
manently and at little cost. It 
finds leaks everywhere—and 
makes repairs that stand 2000 
pounds pressure. 


Eliminates Rust and Scale! 


Keeping ‘“‘X’’ Liquid always in the 
water is the surest guarantee of a cooling 
system that is FREE from Rust and Scale 
—the two factors that cause considerable 
engine trouble. 

“*X’’ Liquid not only loosens Rust and 
Scale already present—but prevents new 
Rust or Scale from forming. 

““X”’ gives necessary protection to every 
water cooling system. 

Over 3,000,000 cans have been sold by 
more than 25,000 dealers. 


Not a Radiator Cement! 


Don’t confuse “X” Liquid with radi- 
ator cements, flaxseed meals, or other 
‘“dopes’’ in powder or liquid form. These 
clog the cooling system and often damage 
it. ‘“‘X” is the ONLY scientific process 
systems 


guaranteed to keep cooling 


WATER COOLING SYSTEMS 


S-Liquid 


LEAKPROOF—RUSTPROOF— 
SCALEPROOF—troubleproof. Used by | 
the U. S. Government, Standard 
American Telephone & Telegraph Com. 


pany, etc. 
STANDARD SIZE $1.50 


Will do a $25 repair job! 
FORD SIZE . . . Te 
DEALERS:—“X” Is a Big Winter Seller 


Every man who uses anti-freeze needs “X” 
Liquid. Sell him both. 

Tell him he will save money if he uses “X” 
before he uses the anti-freeze. He will appre- 
ciate the tip—and you will profit. 

“xX” Liquid is the only repair product that 
works in alcohol or other reliable solutions, 
You can sell it every day in the year. 

There is more cash profit in the sale of “X” 
Liquid than in any of the lower priced, inferior 
articles. ‘“‘X’’ gives a man most for his money. 

“XX” can also be sold to owners of new cars in 
order to prevent trouble from leaks, and to keep 
the cooling system Rustproof and Scaleproof, 

Get the Special Assortment with the $1.50 
can in Extra—Free—Profit. Ask your jobber 
or write us direct. 


““X’’?’ LABORATORIES 
25 West 45th St. New York City 
Paci‘ic Coast Branch: 450 Rialto Pldg , San Franciseo 


py OT 


LEAKPROOF 
RUSTPROC 
SCALEPROO 
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